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FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


Murphy,  Taft  and  LaGuardia 
To  Address  AP,  AN  PA  Members 


Public  Officials  to  Speak  at  Luncheon  and 
Dinner  Sessions  During  Waldorf  Conventions 
April  24-28  . . .  Promotion  Men  Also  Convening 


DISCUSSION  of  vital  problems  in  the 
newspaper  industry,  an  elaborate 
preview  of  the  New  York  World’s 
Fair,  and  the  scheduling  of  three  im¬ 
portant  public  officials  as  speakers  are 
combining  to  draw  one  of  the  largest 
attendances  on  record  to  the  annual 
newspaper  conventions  next  week  at 
the  Waldorf-Astoria,  New  York. 

Hie  fortieth  annual  meeting  of  the 
members  of  the  Associated  Press  will 
open  the  week’s  program  Monday 
morning.  The  fifty-third  annual  con¬ 
vention  of  the  American  Newspaper 
Publishers  Association  is  scheduled 
Tuesday  through  Friday.  The  tenth 
annual  session  of  the  National  News¬ 
paper  Promotion  Association  will  also 
be  held  at  the  Waldorf,  Wednesday 
through  Friday. 

Laacheon  and  Dinner  Attractions 

Special  attractions  for  the  AP  and 
ANPA  members  are  the  annual  AP 
luncheon  Monday  and  the  Bureau  of 
Advertising  dinner  Thursday  eve¬ 
ning  at  which  three  important  public 
officials  and  others  are  scheduled  to 
speak.  Attorney-General  Frank  Mim- 
lAy  will  address  the  Associated  Press 
membership  and  guests  Monday  at  1 
o’clock  in  the  Grand  Ballroom  of  the 
Waldorf. 

The  annual  Bureau  dinner  speakers, 
Thursday  at  6:45,  will  include  George 
M.  Cohan,  actor;  Robert  A.  Taft,  U.  S. 
Senator  from  Ohio;  Mayor  F.  H.  La¬ 
Guardia  of  New  York  City;  and 
“Senator”  Edward  Ford  of  Michigan, 
a  comedian.  Miss  Marisa  Morel,  so¬ 
prano  of  the  Metropolitan  Opera  Com¬ 
pany,  is  expected  to  sing  as  a  special 
featiu-e. 

Formal  welcome  at  the  dinner  will 
be  extended  by  Eldwin  S.  Friendly, 
business  manager  of  the  New  York 
Sun,  and  chairman  of  the  committee 
in  charge  of  the  Bureau.  John 
Stewart  Bryan,  publisher  of  the  Rich¬ 
mond  News  Leader,  former  ANPA 
president,  and  president  of  William 
and  Mary  College,  will  act  as  toast- 
master. 

Advance  reservations  indicate  at- 
t^dance  at  the  dinner  will  be  more 

1.100.  Col.  Julius  Ochs  Adler, 
'’Ke-president  and  general  manager 
of  the  New  York  Times,  is  chairman 
of  the  dinner  committee. 

Expect  Quiet  AP  Meeting 
The  Associated  Press  membership 
nteeting  will  open  at  11:00  a.m.  Mon- 
in  the  Empire  Room  of  the  Wal- 
» ^  Robert  McLean,  publisher 

of  the  Philadelphia  Bulletin,  president 
of  the  AP  presiding.  AP  executives 
“1  New  York  expect  an  unusually 
^let  meeting  with  no  predetermined 
^>cs  coming  up  for  discussion  aside 
“oni  the  election  of  directors. 


By  ROBERT  U.  BROWN 

AP  directors  whose  terms  expire 
this  April  are:  W.  H.  Cowles,  Spokane 
(Wash.)  Spokesman-Review;  E.  Lans¬ 
ing  Ray,  St.  Louis  Globe  Democrat; 
Robert  R.  McCormick,  Chicago  Trib¬ 
une;  George  B.  Longan,  Kansas  City 
Star;  and  L.  K.  Nicholson,  New  Or¬ 
leans  Times-Picayune. 

The  AP  nominating  committee  made 
the  following  nominations  recently: 
Frank  S.  Baker,  Tacoma  (Wash.) 
Ledger;  Amon  G.  Carter,  Fort  Worth 
Star-Telegram;  W.  H.  Cowles,  Spokane 
Spokesman -Review;  Robert  R.  Mc¬ 
Cormick,  Chicago  Tribune;  F.  A.  Mil¬ 


ler,  South  Bend  Tribune;  L.  K.  Nichol¬ 
son,  New  Orleans  Times-Picayune; 
George  B.  Longan,  Kansas  City  Star; 
E.  Lansing  Ray,  St.  Louis  Globe 
Democrat;  Oscar  S.  Stauffer,  Arkan¬ 
sas  City  Traveler;  Arthur  Hays  Sulz¬ 
berger,  New  York  Times. 

Director  for  Smaller  Cities 

For  a  director  from  a  city  of  less 
than  50,000  the  following  were  nomi¬ 
nated:  Stuart  H.  Perry,  Adrian 
(Mich.)  Telegram,  whose  term  is  ex¬ 
piring;  and  Norman  B.  Black,  Fargo 
(N.  D.)  Forum-Tribune. 
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It  is  expected  that  many  AP  mem¬ 
bers  will  take  advantage  of  the  op¬ 
portunity  to  visit  the  new  press  asso¬ 
ciation  headquarters  in  the  Associated 
Press  Building,  Rockefeller  City,  dur¬ 
ing  the  week. 

Final  details  of  the  ANPA  program 
will  be  approved  by  the  board  of 
directors  which  is  to  meet  April 
22. 

One  of  the  outstanding  discussions 
of  the  ANPA  meetings  is  expected  to 
arise  from  the  report  of  the  committee 
on  wages  and  hours,  headed  by  W.  F. 
Wiley,  publisher  of  the  Cincinnati  En¬ 
quirer.  The  report  of  the  committee 
on  social  security,  headed  by  A.  V. 
Miller  of  the  New  York  Herald  Trib¬ 
une,  will  also  be  received  with  in¬ 
terest. 

Labor,  Freedom  of  the  Press 

Newsprint,  heretofore  always  an 
important  topic,  is  not  expected  to 
draw  much  attention  in  view  of  the 
stable  price  this  year.  However, 
labor,  economy  measures,  advertising 
and  public  relations  for  advertising 
will  probably  be  discussed.  The  many 
attacks  on  the  press  in  the  last  year 
will  probably  be  discussed  in  a  report 
on  the  freedom  of  the  press.  - 
There  may  be  some  action  by  the 
publishers  on  the  Press-Radio  agree¬ 
ment  in  view  of  the  fact  that  the  lead¬ 
ing  radio  chains  discontinued  their 
participation  in  the  agreement  early 
this  year. 

There  is  also  a  possibility  that  an 
ANPA  conunittee  will  present  a  “sus¬ 
pension  insurance  program”  to  the 
membership  sometime  during  the 
week,  and  it  is  expected  that  the  cur¬ 
rent  drive  of  the  Bureau  of  Advertis¬ 
ing  for  an  enlarged  sales  and  promo¬ 
tion  budget  of  $400,000  per  year  for 
three  years  will  receive  considerable 
attention. 

Registration  of  the  visiting  ANPA 
members  will  take  place  in  the  Basil¬ 
don  Room  of  the  Waldorf  and  the  first 
session  will  be  in  the  Jade  Room 
Tuesday  morning  at  9:00  o’clock.  In 
former  years  the  entire  day  has  been 
devoted  to  subjects  of  interest  to 
dailies  of  less  than  50,000  circula¬ 
tion. 

This  year  the  program  has  been  cut 
down  so  that  the  session  will  end 
promptly  at  12:00  so  the  publishers 
may  take  advantage  of  an  invitation 
to  visit  the  New  York  World’s 
Fair  for  a  special  preview  that  after¬ 
noon. 

John  L.  Stnwarf  to  Pratida 

James  G.  Stahlman,  president  of  the 
ANPA,  will  open  the  morning  sessions 
with  a  short  address  of  welcome.  John 
L.  Stewart,  Washington  (Pa.)  Ob¬ 
server,  will  be  chairman  of  the  meet¬ 
ing.  He  will  be  assisted  by  Verne  E. 
Joy.  Centralia  (Ill.)  Sentinel,  vice- 
chairman,  and  Frank  Hoy,  Lewiston 
(Me.)  Sun,  and  Talbot  Patrick,  Golds¬ 
boro  (N.  C.)  News-Argus. 

Early  this  week  the  ANPA  head¬ 
quarters  reported  it  has  received 
more  than  500  reservations  from  pub¬ 
lishers  who  wished  to  attend  the  spe¬ 
cial  preview  of  the  Fair.  Greyhound 
buses,  provided  by  Fair  officials,  will 
leave  the  Waldorf  at  12:30  and  pro¬ 
ceed  to  Ballantine  Inn  at  the  Fair 
grounds  where  luncheon  will  be 
served. 

Dedicatory  exercises  for  the  “Free¬ 
dom  of  the  Press”  statue  at  the  Fair 
will  be  held  at  2: 30  with  Mr.  Stahlman 
as  principal  speaker.  Following  this 
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a  trip  around  the  Fair  will  be  made. 

Wednesday  morning’s  general  meet¬ 
ing  will  open  at  10:00  o’clock  in  the 
Grand  Ballroom  and  following  the 
custom  of  the  last  several  years  the 
afternoon  session  at  2:00  will  be  de¬ 
voted  to  advertising.  At  this  time 
the  annual  report  of  the  Bureau  of 
Advertising  will  be  made. 

Among  the  speakers  at  this  adver¬ 
tising  session  will  be:  Edwin  S. 
Friendly;  Harold  H.  Anderson,  co¬ 
founder  of  the  American  Institute  of 
Public  Relations  and  head  of  its 
reader  research  service;  Atherton  W. 
Hobler,  president  of  Benton  &  Bowles 
advertising  agency;  Wilder  Brecken- 


Frank  J.  Murphy 


ridge,  sales  manager  for  the  Bureau; 
and  Elzey  Roberts,  president  and  pub¬ 
lisher  of  the  St.  Louis  Star-Times. 

Election  of  Officers  Thursday 

Thursday  morning’s  meeting  will 
also  open  at  10:00  in  the  Grand  Ball¬ 
room.  The  annual  election  of  otficers 
and  directors  is  scheduled  for  Thurs¬ 
day  afternoon.  The  advance  program 
calls  for  a  session  Friday  morning  to 
take  care  of  any  carry-over  from  the 
previous  days,  but  it  is  expected  the 
program  will  be  completed  Thursday 
afternoon  and  the  convention  formally 
closed  with  the  annual  dinner  of  the 
Bureau  of  Advertising  that  night. 

The  meetings  of  the  National  News¬ 
paper  Promotion  Association  will  be 
held  Wednesday  through  Friday  in 
Suite  L,  M.  N.  The  annual  NNPA 
dinner  will  be  Wednesday  night  in 
the  Carpenter  Suite  and  the  Editor  & 
Publisher  Promotion  Contest  Cup  will 
be  awarded  Friday  afternoon. 

An  interesting  highlight  of  the  week 
will  be  an  exhibit  at  the  Union  League 
Club,  37th  Street  and  Park  Ave.,  of 
American  cartoons  and  historic  jour¬ 
nalistic  pieces  by  James  Wright 
Brown,  president  and  publisher  of 
Editor  &  Publisher.  Tiiis  will  be 
part  of  a  Collectors  and  Hobbies  Ex¬ 
hibit  by  members  of  the  club  April 
23  through  29,  1:00  through  7:00  p.m. 
Tickets  are  available  at  the  Editor  & 
Publisher  exhibit  in  the  Astor  Gallery. 

Aside  from  the  original  drawings  of 
virtually  every  famous  American  car¬ 
toonist.  there  will  be  on  exhibit  two 
of  the  famed  James  Gordon  Bennett 
owls  that  once  adorned  the  cornices 
of  the  old  New  York  Herald  Building, 
and  the  desk  of  the  late  Joseph  Pul¬ 
itzer.  The  owls  were  cast  in  bronze 
in  France  for  Commodore  Bennett 
after  plans  by  Stanford  White. 

NATIONAL  AD  CHIEF 

Effective  May  1,  George  W.  Brad- 
ham  becomes  national  advertising 
manager  of  the  Greensboro  (N.  C.) 
Daily  News  and  Record.  George  W. 
Lemons,  Jr.  will  become  local  adver¬ 
tising  manager.  P.  T.  Hines  will  con¬ 
tinue  as  advertising  director. 


WALDORF  CONVENTION  TIME-TABLE 

MONDAY 

1 1 :00  a.  m. — Annual  Meeting  of  Associated  Press  .  .  Empire  Room 
1 :00  p.  m  — Associated  Press  Luncheon . Grand  Ballroom 

TUESDAY 

9:00  a.m. — ANPA  Small  Dailies . Jade  Room 

12:30  p.m. — Buses  Leave  for  World's  Fair  Preview . 

1 :00  p.  m.  — Luncheon  at  Ballantine's  Inn . Fairgrounds 

2:30  p.  m. — Dedication  of  "Freedom  of  Press"  Statue  Fairgrounds 
5:30  p.  m. — National  Newspaper  Promotion  Assn., 

Welcoming  Party . Suite  L,  M,  N 

5:00  p.m. — United  Feature  Syndicate  Reception  Starlight  Roof 

7:30  p.m. — NNPA  Dinner  Party . Billy  Rose's  Casa  Manana 

8:30  P.  M. — King  Features  Syndicate,  INS  and  INP  Present 

"Helzapoppin"  . Winter  Garden  Theatre 

WEDNESDAY 

10:00  a.  m.  to  6:00  p.  m. — King  Features,  INS  and  INP 

Circus .  Jade  Room 

10:00  a.m. — General  ANPA  Meeting . Grand  Ballroom 

10:00  a.  m.;  2:00  p.  m. — NNPA  Business  Meeting  Suite  L,  M,  N 
12:15  p.m. — Pennsylvania  Newspaper  Publishers 

Assn.,  Luncheon . Le  Perroquet  Suite 

12:30  p.m. — Banshee  Luncheon . Empire  Room 

2:00  p.m. — ANPA  Advertising  Session . Grand  Ballroom 

4:00  p.m. — Chicago  Tribune — New  York  News  Party  News  Bldg. 
7:30  p.m. — NNPA  Annual  Dinner . Carpenter  Suite 

THURSDAY 

10  a.  m.  to  6:00  p.m. — King  Features,  INS  and  INP 

Circus  .  Jade  Room 

10:00  a.  m.;  2:00  p.  m. — ANPA  Convention . Grand  Ballroom 

10:00  a.  m.;  3:00  p.  m. — NNPA  Business  Meetings ...  Suite  L,  M,  N 
1 :00  p.  m  — NNPA  Annual  Trade  Paper  Lucheon  Carpenter  Suite 
3:00  p.  m. — King  Fatures,  INS  and  INP  Fashion  Show 

Empire  Room 

6:00  p.  m. — Reception,  Tenney,  Woodward  &  Conklin 


Plllement  Suite 

6:45  p.m. — Bureau  of  Advertising  Dinner . Grand  Ballroom 

FRIDAY 

10:00  a.m. — ANPA  General  Meeting . Grand  Ballroom 

10:00  a.m. — NNPA  Meeting  . Suite  L,  M,  N 

2:30  p.  m. — NNPA — Presentation  of  E.  &  P.  Promotion 

Cup  . Suite  L,  M,  N 


Visiting  editors  and  publishers  are  cordially  Invited  to  attend  the 
James  Wright  Brown  exhibit  of  American  cartoons  In  the  Art  Gal¬ 
lery  of  the  Union  League  Club,  37th  Street  and  Park  Avenue.  The 
cartoons  will  be  on  display  from  April  23  to  29,  Inclusive — 1:00  to 
7:00  p.  m.  daily,  as  part  of  a  Collectors  and  Hobbles  Exhibit  by 
members  of  the  Club.  Tickets  are  available  at  EDITOR  &  PUB¬ 
LISHER  headquarters  exhibit  In  the  Astor  Gallery,  Waldorf. 


"SPECIALS"  NAMED 

The  Santa  Rosa  (Cal.)  Press-Demo¬ 
crat  and  Republican  has  named  West- 
Holliday  Co.,  Inc.,  as  its  national  ad¬ 
vertising  representative,  effective  May 
1.  Other  “specials”  named  recently 
were  Bloomfield  (Ind.)  World, 
Scheerer  &  Co.;  Mechanicsburg  (O.) 
Telegram,  J.  J.  Devine  &  Associates, 


Inc.;  Claremore  (Okla.)  Messenger, 
Southwest  Dailies;  Ft.  Scott  (Kas.) 
Heraldette,  Thomas  F.  Clark  Co.,  Inc. 

■ 

PAGE  CITY  EDITOR 

R.  Edwin  Page,  recently  in  the  ac¬ 
counting  department.  Columbus  (Ga.) 
Ledger,  became  city  editor  April  10, 
succeeding  the  late  J.  R.  Fitzpatrick. 
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H.  M.  Tillinghast 
President  oi 
R.  Hoe  &  Co. 


Other  Officers  Re-elected 
.  .  .  New  Head  Has  Been 
with  Firm  Since  1910 


Harry  M.  Tillinghast,  for  many 
years  vice-president  of  R.  Hoe  &  Co, 
Inc.,  was  elected  president  of  the  firm 
April  11.  Mr.  Tillinghast  is  widely 
known  in  the  newspaper  field,  having 


Harry  M.  Tillinghast 

traveled  extensively  for  the  press 
manufacturing  firm  since  he  joined  it 
in  1910. 

At  the  annual  stockholders  meet¬ 
ing  preceding  the  election  the  fol¬ 
lowing  directors  were  unanimously 
elected:  Clifton  N.  Bradley,  Neil  P 
Cullom,  Edward  Foster,  John  T.  Har¬ 
rison,  Allen  W.  Lishawa.  Hany 
M.  Tillinghast  and  E.  D.  Timber- 
lake. 

The  following  new  directors  were 
unanimously  elected  to  fill  vacancies 
on  the  board:  George  G.  Carnegie, 
Jr.,  Arthur  Dressel,  Arthur  I.  Hoe 
and  Raymond  M.  Tierney.  Mr.  Dres¬ 
sel  is  general  sales  manager  of  the 
company  and  Arthur  I.  Hoe  is  a 
direct  descendant  of  Robert  Hoe,  I. 
who  founded  the  Hoe  Company  134 
years  ago. 

The  following  officers  were  unani¬ 
mously  re-elected:  Edward  Foster, 
vice-president;  Allen  W.  Lishawa. 
secretary  and  treasurer;  Charles  E. 
Littleton,  assistant  secretary  and  as¬ 
sistant  treasurer. 


Mr.  Tillinghast  in  1920  was  elected 
secretary  of  the  company  and  in  1926 
he  became  vice-president  in  charge 
of  sales  and  a  director.  In  1936  he 
was  appointed  assistant  general  man¬ 
ager  and  also  became  a  director  of 
R.  Hoe  &  Co.,  Ltd.,  London.  He  has 
long  been  active  in  affairs  pertaining 
to  the  graphic  arts  industries.  He  was 
elected  chairman  of  the  Code  Author¬ 
ity  for  the  Newspaper  Printing  Press 
Industry  in  1934.  and  chairman  of  the 
Newspaper  Printing  Press  Builders’ 
Association  in  1935. 

In  the  latter  year  he  was  elected 
a  member  of  the  Advisory  Asso¬ 
ciates  of  the  Graphic  Arts  Divi¬ 
sion  of  the  American  Society  of 
Mechanical  Engineers,  and  from  1937 
until  its  dissolution  in  1939  he  was  a 
member  of  the  Council  of  the  Graphic 
Arts  Research  Bureau. 

Mr.  Tillinghast  was  born  in  Cam¬ 
bridge,  Mass.,  in  1884  and  is  a  gradu¬ 
ate  of  the  Cambridge  Latin  School 
and  Harvard  College. 
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The  Newspaper  of  Tomorrow 
Visioned  By  Press  Experts 

Year  2000  Looks  Like  Fabulous  Time  When 
Newspapers  Will  Get  Twice  os  Much  for  Half 
'As  Much — But  the  Doily  Will  Be  Colorful 
By  BICE  CLEMOW 

NEWS  IN  THE  WORLD  of  Tomor-  sequences,  both  sight  and  soimd,  will  in  full  color,  will  be  similarly  canned' 
row!  If  Jules  Verne  and  Edward  be  caught  and  canned  in  the  home  by  for  future  reference.  The  essential 
Bellamy  were  at  hand  they  could  do  a  simple  adjustment  of  radio-vision  sets  elements  for  such  seeming  fantasy  are 
fine  duet  on  this  piece.  Luckily,  their  so  that  the  President’s  speech,  deliv-  in  our  hands,  Mr.  Finch  says.  He  sees 
seering  is  not  needed,  for  on  this  page  ered  at  9;  00  p.m.  while  the  family  is  the  2000  A.  D.  citizen  going  into  his 
is  as  lusty  and  animated  a  chorus  of  out  rocketing  around,  can  be  heard  library  of  a  morning  to  take  his  in- 
prophets  as  ever  gulped  down  time  and  watched  when  the  family  gets  telligence  in  peace,  away  from  his 
capsules  and  skimmed  ahead  to  2000  back  at  11.  wife’s  breakfast-hour  televising  of  a 

A.  D.  Whether  the  present  is  alarm-  We  got  some  of  these  ideas  from  Bill  melodrama  premiered  in  Paris  the 
ingly  unsatisfying,  or  whether  the  air  Finch  who  told  us  that  facsimile,  also  evening  before.  “There  awaiting  the 
these  days  is  just  contagiously  full  of  _ 


Trylons  and  Perispheres  and  Elephant  ' 
Towers  matters  not;  the  newspaper 
industry  today  buzzes  with  imagina¬ 
tively  realistic  talk  of  our  near  to¬ 
morrow  and  the  purple  distant  future. 

That  turn  of  the  21st  century  seemed 
like  a  fantastically  far  day  until  Dr. 
Arthur  Hunter,  chief  actuary  of  New 
York  Life  volunteered  as  his  best 
guess  that  27,000,000  people  alive  in 
the  U.  S.  today  will  still  be  around 
January  1,  2000. 

The  Changes  of  Tomorrow 
If  our  prophets  are  on  the  right  key, 
most  of  those  27,000,000  will  go  around 
remembering  the  days  when  the  daily 
newspaper  was  a  bulky  black  and 
white  bulletin  board.  How  different 
the  newspaper  of  60  years  hence  will 
be,  some  newspapermen  are  better 
able  than  others  to  guess.  We  can 
think  of  nothing  more  convincing  and 
thrilling  than  a  tincture  of  their 
prophecies. 

The  men  whose  certified  pedigrees 
are  recorded  on  page  10  have  willingly 
helped  us  guess  what  the  newspaper 
of  tomorrow  is  likely  to  be.  Not  in  a 
vacuum.  The  magicians  of  the 
grapic  arts,  slick  hats  in  hand,  have 
long  since  given  us  exciting  glimpses 
of  the  wonders  they  are  likely,  yes, 
certain  to  pull  out.  Already  there  are 
foretastes  of  revamped  editorial  tech¬ 
nique.  It  is  these  upon  which  our 
prophets  have  builded  the  newspaper 
of  the  next  century. 

We  simplified  this  dangerous  guess¬ 
ing  game  with  only  one  boundary.  It 
is  this:  Democracy  will  outlast  this 
century. 

Undeniable  Port  of  Radio 

With  mind  on  the  mushrooming  of 
radio  in  less  than  20  years’  growth,  no 
mortal  imagination  could  make  im¬ 
possibly  bizarre  the  undeniable  part 
radio  might  play  in  the  journalism  of 
2000  A.  D.  We’ll  go  along  with  Arthur 
Krock  who  thinks  that  radio,  televised 
and  untelevised,  “will  have  almost 
wholly  taken  over  the  dissemination 
^spot  news.”  But  the  publisher  will 
be  able  to  use  television  himself.  He 
will,  as  Bill  Huebner  told  us,  imme¬ 
diately  reproduce  television  images, 
akher  in  black  or  color,  in  his  news¬ 
paper,  making  a  halftone  (if  the  line 
Ween  hasn’t  been  done  away  with 
by  2000)  from  the  televised  picture. 

^ofber  comforting  thought  to  pub- 
JJ^ers  who  worry  about  radio  has 
^n  that  even  with  the  wonderful 
things  to  be  done  in  2000  A.  D.,  they 
Will  not  have  lengthened  the  24-hour 
ay.  Already,  however,  radio  is  learn- 
m?  amazing  but  simple  methods  of 
caning”  programs  for  hearing  or 
rehearing  at  a  later  hour.  Television 


Sixty  Years  From  Now, 

We  Guess  .... 

“THE  front  page  will  afford  the  reader  a  quick  preview  of  the  most 
important  stories  and  departments  in  the  i.ssue — not  a  mere  pro.saic 
index,  but  dramatized  summations.  .  .  .  In.side  pages  wilt  lie  just  as 
imiKirtant  as  front  pages.” — John  E.  Allen. 

“The  public  will  not  be  willing  to  .spend  more  than  half  an  hour 
with  its  favorite  new.spaper.” — Paul  Bellamy. 

“What  now  passes  for  dull  news  because  it  deals  with  economic  and 
.social  complexities,  will  take  on  new  life  and  vividness  through  exix*rt 
handling.” — Ralph  Casey. 

“.  .  .  the  newspajier  must  pre-digest  its  news  more  thoroughly.” — 
Raymond  Clapper. 

“Newspapers  will  have  color  as  well  as  black  on  every  page — 
or  nearly  every  page — features  as  well  as  advertisements.  [It]  will 
have  a  daily  magazine  section  in  full  color.  .  .  .  [It]  will  cost  le.ss  to 
print.” — Gilbert  Farrar. 

“Enormous  pres.ses,  co.sting  a  small  fortune  each,  vast  outlays  for 
the  compo.sing  room,  outlays  for  the  heavy,  ponderous  machinery  of  the 
stereotyping  department,  the  costly,  involved  proce.s.ses  of  the  engrav¬ 
ing  plant  .should  yet  become  objects  of  intere.st  only  to  historians. 
Men  of  genius  will  make  expen.sive  machinery  ob.solete,  and  so  ridicu¬ 
lous.” — Grover  Cleveland  Hall. 

“[I  see]  the  death  of  the  comic  strips.  .  .  .  Press  as.sociations  will 
have  cea.sed  bragging  alKuit  l)eating  the  opjKi.sition  two  minutes  on 
something  nolnxly  gives  a  hang  about.” — Walter  Harrison. 

“Small  edition  new.spapers  will  .  .  .  offer  the  same  proportional 
.service  to  readers  and  adverti.sers.  .  .  .  Printing  .speeds  will  be  greatly 
incrca.sed.” — William  Huebner. 

“The  radio,  televi.sed  and  uutelevi.sed.  will  have  almost  wholly 
taken  over  the  dis.semination  of  spot  news.” — Arthur  Krock. 

“The  newspaper  .  .  .  will  be  the  only  newspaper  in  town.” — Harold 
Lavine. 

“Photos  of  .spot  news  will  be  u.sed  by  intelligent  publi.shers  only 
when  the  pictures  really  tell  the  story  better  than  words.  Illustrations 
.  .  .  will  deal  with  the  more  significant  of  humation  relationships.” — 
Verno7i  MeKenzie. 

"...  wires  will  deliver  ready-engraved  pictures  to  the  news  de.sk; 
printers  probably  will  be  superseded  by  artists  and  paste-downers  of 
engraving  copy.  .  .  .  Editions  will  be  fewer.  Maybe  paper  will  print 
only  every  other  day  or  so — when  there  is  enough  news  to  warrant 
publication  and  there  has  been  time  to  prepare  it  properly.” — George 
Olds. 

“Office  systems  for  eliminating  error  will  continue  to  improve.  There 
will  be  less  mistakes  and  hence  le.ss  libel.” — Col.  R.  R.  McCormick. 

“.  .  .  I  shall  be  blissfully  ignorant  of  the  problems  of  the  new.spaper 
profes.sion.  Forgive  me,  therefore,  if  I  do  not  attempt  to  look  ahead 
sixty  years  but  remind  you  instead  that  the  Newspaper  of  the  World 
of  Tomorrow  is  tomorrow’s  new.spaper.  That  new.spaper  .should  do  its 
utmost  to  correct  the  errors  that  it  made  today.  It  should  rededicate 
itself  to  reporting  the  news  without  bias.” — .\rtlmr  Hays  Sidzberger. 

“.  .  .  the  public  will  have  been  taught  how  to  apprai.se  the  true 
value  of  adverti.sing  .  .  .  which  means  that  adverti.sing  will  come  to 
grips  with  the  present  problem  of  its  public  relations.” — II  illiam  .1 . 
Thomson. 


touch  of  a  button  is  a  synthesis  of  all 
the  world’s  intelligence  delivered  to 
you  in  your  home;  intelligence  pre¬ 
pared  by  facsimile  press  for  you  to 
study;  in  sound  for  you  to  hear;  in 
pictures  for  you  to  see. 

“There  is  a  continuous  flow  of  bul¬ 
letins  brought  to  your  home  facsimile 
receiver  from  points  as  distant  as 
New  Zealand  and  Tibet;  facsimiled 
pictures  of  an  aviation  meet  in  Mos¬ 
cow  the  previous  evening  and  delayed 
in  your  machine  until  the  moment  you 
throw  the  switch;  and  rolls  of  paper 
processed  by  radio  impulses  which  au¬ 
tomatically  reproduce  a  speech  that, 
because  of  other  interests,  you  were 
unable  to  hear  the  night  before,  so 
you  stored  it.” 

Visual  Permanence  to  Radio 

Perhaps  these  refinements  which 
will  give  now  transient  radio  offerings 
a  vocal  and  visual  permanence  ought 
to  be  considered  in  the  important  light 
of  a  point  made  to  us  by  Mr.  Arthur 
Hays  Sulzberger.  “In  a  world  in 
which  the  radio  has  extended  the  voice 
of  the  advocate,”  he  says,  “the  re¬ 
sponsibility  for  objective  reporting 
rests  more  and  more  up>on  the  shoul¬ 
ders  of  honest  newspapermen.  The 
newspaper  alone — through  careful  at¬ 
tention  to  all  sides  of  every  issue  and 
moderate  judgment — can  weigh  and 
properly  appraise  the  vigorous  yet 
often  fallacious  statements  that  come 
over  the  air  and  which,  unless  prop¬ 
erly  balanced,  can  split  the  commu¬ 
nity  into  a  thousand  and  one  parts.” 

All  awake  as  they  are  to  the  poten¬ 
tialities  of  these  new  processes  for 
news  delivery,  our  prophets  are  pretty 
much  of  a  mind  that  there  will  still 
be  plenty  of  room,  plenty  of  fun  and 
plenty  of  money  for  the  printed  paper 
60  years  hence.  That  is  the  kind 
of  news  diffuser  they  talk  most  ex¬ 
citedly. 

The  newspaper  in  2000  A.  D.  will  be 
smaller  than  it  is  today.  Whatever 
else,  it  will  not  be  physically  awk¬ 
ward.  In  true  fact,  as  Robert  Choate 
complains,  the  restrictions  which  are 
now  placed  upon  the  versatility  of 
make-up  .  .  .  “are  mostly  those  which 
exist  only  in  the  minds  of  old- 
fashioned  compositors.”  John  Allen 
says  the  2000  paper  will  approximate 
our  present  tabloid  in  size,  and  adds: 
“It  will  have  fewer  and  wider  columns, 
which,  of  course,  will  call  for  changes 
of  the  standard  advertising  widths. 
...  It  will  have  larger  and  generously 
leaded  body  type  and  fewer  and 
simpler  headlines.”  George  Olds  calls 
them  “lush  labels.” 

Will  Integrate  Dispotchet 

We  couldn’t  stir  up  much  argument 
about  a  format  which  classifies  spot 
news  and  thus  gives  each  item  con¬ 
trast  and  related  meaning.  Such  a 
format  pre-supposes  integration  of  all 
phases  of  every  story  into  a  rounded 
whole.  Harold  Lavine  has  a  fairly 
universal  pet  hate  which  he  thinks 
would  be  fixed  by  an  integrated  ap¬ 
proach:  “Something  happens  i  n 

Europe  and,  of  course,  it  has  reper¬ 
cussions  in  Rome,  Paris,  Berlin 
London,  Washington,  Moscow  and 
Tokyo. 

“Dispatches  are  sent  in  from  all  those 
places,  and  slapped  into  the  paper. 
The  poor  reader,  hanging  from  his 
pet  strap  in  the  subway,  is  supposed 
to  read  all  those  dispatches,  integrate 
them,  reconcile  the  contradictions, 
balance  the  conflicting  points  of  view, 
and  weld  the  whole  into  one  coherent 
picture— all  this  between  116th  Street 
and  Wall  Street  in  the  rush  hour.  It 
can’t  be  done.  Now  why  doesn’t  his 
newspaper  integrate  the  dispatches 
for  him?  The  newsmagazines  do;  and 
so  does  the  weekly  news  review  in  the 
Hew  York  Times  and  other  papers. 
The  newspaper  of  tomorrow  will,  too. 
Otherwise  the  world  of  tomorrow  will 
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Who’s  Who  Among  the  Press  Prophets 


IT  WAS  NO  PLOT  on  our  part,  but  it’s  as  safe  a  wager  as  we  know 

that  none  of  the  men  who  responded  to  Editor  &  Publisher’s  draft 
of  predictors  will  be  around  in  2000  A.D.  to  see  his  journalistic  auguries 
confounded.  There  were  some  comparative  youngsters  on  our  list  of 
call,  but  those  who  guessed  with  us  average  51  years  of  age.  It  was 
also  unpremeditated  that  two-thirds  of  the  men  below  should  have 
respectably  long  biographies  in  Who’s  Who  in  America — 1938-39,  but 
it  does  tell  that  prophecy  about  newspapers  is  safest  for  those  who 
have  already  done  well  by  themselves  and  don’t  mind  going  out  on  a 
limb.  We  asked  some  very  capable  ladies  for  their  hunches  about 
2000  A.D.,  but  found  them  too  busy  with  things  at  hand. 

JOHN  E.  ALLEN  is  not  only  editor  of  The  Linotype  News.  He 
holds  the  long  distance  record  for  speeches  on  make-up  and  was  one  of 
the  first  editors  to  use  the  candid  camera,  personally  and  effectively. 

PAUL  BELLAMY,  son  of  Edward  Bellamy  the  great  backward 
looker,  is  a  Chicopee  Falls,  Mass.,  and  Harvard  boy  who  emigrated 
to  the  Cletwland  Plain  Dealer  and  stuck — for  30  out  of  the  past  32  excit¬ 
ing  years.  He  is  now  its  forward  looking  editor. 

RALPH  DROZ  CASEY,  chairman  of  Minnesota’s  department  of 
journalism,  first  saw  the  light  of  print  on  the  Seattle  Post-InteUigencer. 
Since,  he  has  distinguished  himself  as  a  reporter,  editor,  publicist, 
teacher  and  editor  of  the  erudite  Journalism  Quarterly. 

ROBERT  BURNETT  CHOATE,  second  Harvard  man  in  our  platoon 
of  prognosticators,  has  spent  two  decades  on  the  Boston  Herald-Traveler, 
the  last  half  of  that  time  as  managing  editor  and  well-informed  pro¬ 
gressive  in  newspaper  making. 

RAYMOND  CLAPPER,  the  peripatetic  Kansan,  has  been  all  over 
the  newspaper  lot  for  the  United  Press  and  Scripps-Howard  News¬ 
papers,  for  whom  he  is  now  a  famous  daily  political  commentator.  Now 
president  of  the  Gridiron  Club  of  Washington. 

KEINNETH  COLLINS,  a  University  of  Washington  man,  wed 
merchandising  and  advertising  into  as  perfect  a  combination  as  Macy’s 
and  then  Gimbel's  ever  had.  Recently  the  New  York  Times  lured  him 
with  an  assistancy  to  Col.  Julius  Ochs  Adler,  general  manager. 

GILBERT  POWDERLY  FARRAR  has  been  plumping  for  moderni¬ 
zation  of  the  daily  press  for  years.  A  daring  redesigner  of  the  Los 
Angeles  Times,  Atlanta  Journal  and  many  other  publications,  Mr.  Farrar 
feels  we  still  have  gone  only  a  little  way. 

WILLIAM  G.  H.  FINCH  years  ago  was  experimenting  successfully 
with  radio  operation  of  news  printers.  After  a  turn  as  Federal  Com- 
mimications  Commis.sion  engineer,  he  became  president  of  Finch  Tele- 
commimications  Laboratories.  His  radio  facsimile  receiver  is  being 
produced  commercially  by  Crosley. 

WILBUR  STUDLEY  FORREST  famously  filled  a  dozen  big-time 
assignments  from  one  end  of  the  globe  to  the  other  before  he  became 
assistant  editor  of  the  New  York  Herald  Tribune. 

GEORGE  HORACE  GALLUP  initially  made  a  name  as  journalism 
professor  at  Drake  and  Northwestern,  but  that  has  been  forgotten  since 


he  became  director  of  research  for  Young  &  Rubicam  and  the  nation’s 
No.  1  public  opinion  yardstick. 

GROVER  CLEVELAND  HALL,  a  native  Alabaman  editor,  won  the 
Pulitzer  prize  in  1928  for  the  Montgomery  Advertiser  editorials  against 
gangism.  flogging,  racial  and  religious  intolerance. 

WALTEIR  MUNFORD  HARRISON  loves  news  reporting.  Every 
once  in  a  while  he  forgets  he  is  editor  of  the  Oklahoma  City  Oklahoman 
and  Times,  and,  news  hungry,  roams  the  world. 

WILLIAM  C.  HUEBNER  is  a  walking  laboratory  of  graphic  arts 
research,  a  life-long  leader  in  the  development  of  gravure,  offset,  photo¬ 
composition  and  color  printing.  He  operates  Huebner  Laboratories. 

HAROLD  L.  ICKES  is  Secretary  of  the  Interior  and  his  own  best 
epitome. 

ARTHUR  KROCK.  Princetonian,  was  editorial  boss  of  the  Louis¬ 
ville  Courier -Journal  and  Times  by  the  time  he  was  29  (1915),  editor 
of  the  Times  in  1919,  a  member  of  the  New  York  World  staff,  for  years 
a  member  of  the  New  York  Times  board  of  editors  and  since  1931  its 
intimately  informed  Washington  correspondent. 

HAROLD  LAVINE  just  naturally  gravitated  from  education  news 
coverage  on  the  New  York  Post  and  New  York  Journal  to  the  editorial 
directorship  of  the  alert  and  active  Institute  for  Propaganda  Analysis. 

VERNON  MC  KENZIE,  a  progressive  force  in  journalism  teaching 
and  a  skilled  reporter  of  Europe’s  mystifying  political  doings,  left  Hearst 
Magazines  some  12  years  ago  to  head  the  University  of  Washington 
journalism  department. 

ROBERT  RUTHERFORD  MC  CORMICK,  an  able  Chicago  lawyer, 
editor  and  publisher  of  the  Chicago  Tribune  since  1920,  served  as 
colonel  in  the  United  States  Army  and  commandant  of  Ft.  Sheridan. 
Ill.  He  has  since  been  staunch  field  marshal  in  the  newspapers’  cam¬ 
paign  to  continue  their  freedom. 

HENRY  LOUIS  MEINCKEN  is  the  Baltimore  Sunpapers’  sage. 

GEORGE  OLDS,  managing  editor  of  the  Springfield  (Mo.)  News 
and  Leader,  has  long  been  as  stinging  and  constructive  an  enemy  as 
sloppy  news  writing  and  editing  ever  had. 

ARTHUR  HAYS  SULZBERGER,  as  publisher  of  the  New  York 
Times,  has  carried  on  the  life  work  of  the  late  Adolph  S.  Ochs  as  only 
the  rare  man  could  do. 

WILLIAM  A.  THOMSON  is  director  of  the  Bureau  of  Advertising, 
American  Newspaper  Publishers’  Association. 

GUY  T.  VISKNISKKI  is  famed  as  a  sometimes  unseen  but  never 
unfelt  reorganizer  of  newspapers,  whose  knowledge  of  newspapering 
omits  no  phases  of  production. 
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THE  WRITER  is  a  former  West  Coast  daily  newspaperman, 
erstwhile  news  editor  of  Editor  &  Publisher,  a  photo  editor  of  the  Asso¬ 
ciated  Press,  an  editor  of  Time,  and  presently  heads  a  venture  to  develop 
and  utilize  new  editorial,  business  and  production  techniques  in  a  daily 
field. 
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be  one  big  nuthouse,  full  of  people 
running  around  saying:  ‘Now  this 
dispatch  on  page  one  says  that  Lon¬ 
don  will;  but  on  page  eight,  Bucharest 
says  nix.  However,  if  you  read  the 
story  on  page  three  from  Paris  you 
will  see  .  .  .’” 

As  news  is  classified  in  2000  A.  D. 
the  advertising  will  be  classified,  and 
possibly  indexed,  too.  Summary  in¬ 
dices  of  the  news  will  be  fuller, 
brighter,  more  satisfying  to  the  read- 
and-run  reader. 


Color  Common  os  Coffee 

Colonel  McCormick  has  no  doubt 
that  “there  will  be  color  on  every  i>age 
of  the  paper”  in  2000  A.  D.  The  tech¬ 
nicians  bear  him  out.  Gilbert  Farrar 
says  the  newspaper  we’re  building 
here  will  have  a  daily  magazine  and 
comic  section  in  full  color — editorial 
and  advertising — made  possible  by 
new  and  inexpensive  machinery. 

Mr.  Huebner  expands  that  while 
color  will  be  as  common  as  coffee, 
“it  will  not  be  in  the  crude  splashes 
of  yellows,  reds,  blues  and  greens, 
nor  in  dark  flat  masses.  Competent 
art  directors  and  layout  men  will  ar¬ 
range  subdued  color  schemes  that  will 
be  more  effective  and  in  color  harm¬ 
ony.  ...  A  white  base  printed  in  very 
inexpensive  ink  imder  the  color 
images  will  intensify  the  color  so  cor¬ 
rect  color  rendition  will  be  possible 
on  low  cost  newsprint.” 

On  newsprint  we  struck  our  first 
snag.  All  our  editorial  experts  want 
better  paper  for  their  perfect  2000 
A.  D.  product.  But  when  Bill  Huebner 


speaks  of  low  cost  newsprint  he  argues 
that  “newspapers  are  for  daily  con¬ 
sumption  and  all  materials  used  should 
serve  that  purpose  only.  Hence,  a 
cheaper,  so-called  synthetic  papier 
processed  “piartly  from  farm  products” 
with  the  minimum  tensile  strength 
for  passage  of  the  web  through  lighter 
presses,  will  be  sufficient,  Mr.  Huebner 
thinks.  Obviously,  smaller,  compressed 
papiers  will  require  less  newsprint.  We 
were  inclined  to  put  those  savings 
into  a  higher  quality  sheet  until  we 
heard  Mr.  Huebner’s  advanced  ideas. 
So  in  2000  A.  D.  we  will  use  better 
paper  costing  less  per  ton,  and  the 
newsprint  people  can  have  the  next  60 
years  to  figure  that  one  out. 

Paper  and  printing  processes  are 
welded.  A  dozen  times  our  prophets 
tie  their  thoughts  to  daily  offset  litho¬ 
graphy  and  daily  gravure.  Gilbert 
Farrar,  as  most  vocal,  reminds  that 
many  men,  with  long  experience  in 
the  graphic  arts  “are  staking  their 
fortunes  on  the  fact  that  offset  for 
newspapers  is  now  a  going  thing.  .  .  . 
Offset  gives  pictures  and  typie  a  new 
lustre  and  the  whole  paper  new 
vitality;  ...  in  most  cases  is  much 
more  economical.” 

And  in  New  York  an  evening  paper 
is  already  being  projected  in  gravure 
while  raised  eyebrows  and  wagging 
heads  pair  off  with  the  enthusiastic 
nods.  So  for  2000  A.  D.  we  can  go  this 
far  without  shrinking  from  contradic¬ 
tion:  Presses  will  be  lighter  by  tons, 
less  expensive  by  thousands  of  dol¬ 
lars,  faster,  and  capable  of  far  greater 
fidelity  in  photo  reproduction— both  in 


editorial  and  advertising  columns. 
There  is  no  scientific  reason  why  the 
printing  press  of  the  next  century 
can’t  spin  out  in  an  hour  100,000 


Mr.  Ickes  Has  a 
Thought  for  Tomorrow 

“SOMETIMES  1  PLAY  with  the 

thought  that  sixty  years  from  now 
our  democratic  press  will  have  ful¬ 
filled  a  certain  hope  which  Thomas 
Jefferson  once  expressed.  Jefferson 
proposed  that  every  newspaper  be 
divided  into  four  sections:  ( I )  True, 
(2)  Probable,  (3)  Wanting  Con¬ 
firmation,  (4)  Lies. 

"If  this  were  to  happen,  then  it 
seems  to  me  that  baseball  scores 
would  come  under  section  I,  weather 
reports  under  section  2,  cinema 
chitchat  under  section  3,  and  polit¬ 
ical  news  (mostly)  under  section  4. 
Thus  every  taste  would  be  satisfied, 
from  the  scientist  to  the  columnist. 
This  would  male  the  press  a  temple 
of  truth  as  well  as  of  avowed  fiction, 
and  there  would  be  widespread  hap-, 
piness,  security  and  enlightenment. 

"Perhaps  EDITOR  &  PUBLISHER 
would  like  to  start  such  a  Jeffer. 
sonian  crusade." 


HAROLD  L.  ICKES. 
Secretary  of  the  Interior. 


stitched  magazine-quality  newspaper; 
half  full  of  picture  stories,  folded  into 
a  handy,  compact  news  package 
Gravui’e,  offset  and  letterpress  from 
thin,  original  printing  plates  will  be 
run  simultaneously  on  one  press- 
each  process  used  on  that  part  of  the 
printing  job  where  it  is  most  effective 
Will  Cut  Capital  Investment 
Grover  Hall  summed  it  all  up  nicely 
“Human  ingenuity  will  yet  make  the 
vast  capital  investment  in  newspaper; 
now  troubling  us  all,  unnecessary 
Men  of  character  and  talent  in  tha 
bright  new  day  will  be  in  a  positiorj 
to  produce  newspapers  with  but  = 
nominal  investment  of  capital.  The-’ 
problem  will  not  be  bankers,  bu 
themselves!  If  they  are  equal  to  the:: 
opportunities  in  the  rarified  atmos; 
phere  of  that  time  their  rivals 
die  of  thirst  in  the  great  desert  tha: 
the  genius  of  democracy  will  ther  assure 
know.  Only  great  editors  and  grea'  jyas  Si 
reporters,  only  great  publishers  ami  the  He 
great  business  directors  will  have  a  tier  of 
place  in  the  new  picture  that  I  thinh  and  ci 
our  scientists  will  make.  Enormou;  oyer, 
presses,  costing  a  small  fortune  each-Jinunj 
vast  outlays  for  the  composing  room,  turn 
outlays  for  the  heavy,  ponderous  ma-  He  s 
chinery  of  the  stereotyping  depart' 
ment,  the  costly,  involved  process^  jhings- 
of  the  engraving  plant  should  y"®’  “H^t 
become  objects  of  interest  only  to  his*  ®^tionj 
torians.  Men  of  genius  will  make  e*'  i 
pensive  machinery  obsolete,  and 
ridiculous.  In  the  great  days  to  com*!.  ■  Hei 
editors  and  publishers  will  invest  1^' 
money  in  plant  and  more  money 
(Continued  on  page  72) 
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Dynamic  Jimmy  Stahlman 
Enjoyed  Term  As  ANPA  Chief 


JIMMY  STAHLMAN  always  could 
make  a  speech  and  he  always  liked 
doing  it,  whether  he  had  an  audience 
of  one  or  one  thousand.  He  goes 
places;  the  travel  mania  has  always 
possesUd  him.  He  has  never  been 
to  Europe  but  he  will  assure  you  that 
he  has  been  “damn  near  everywhere 
else.”  He  has  always  enjoyed  meet¬ 
ing  people  and,  being  a  man  of  botmd- 
less  energy,  he  meets  many.  There’s 
probably  not  a  state  in  all  the  48  in 
which  he  has  not  contacts,  acquain¬ 
tances— and  friends. 

Soon  after  he  had  been  elected  to 
the  presidency  of  the  American 
Newspaper  Publishers’  Association,  a 
visiting  publisher,  lingering  over  his 
demi-tasse  and  brandy  in  New  York’s 
celebrated  Twenty-One  Club,  said: 

‘‘So  they  gave  the  job  to  Jimmy. 
That’s  fine.  The  only  trouble  is,  it’s 
going  to  be  difficult  to  ever  find  a 
successor,  or  a  man  who’ll  put  as 
much  into  it.  He  shouldn’t  run  the 
ANPA  for  just  one  or  two  years;  ten 
would  be  better.” 

Several  weeks  ago  I  called  on 
Jimmy  Stahlman  at  the  Waldorf- 
Astoria,  where  he  generally  stays.  He 
was  in  New  York  on  one  of  his  brief 
visits.  The  matter  of  that  presidency 
came  up.  He  grinned  as  he  paced 
the  living  room  of  his  suite.  “Hell,” 
he  said,  “I  finish  up  in  April.  They’ll 
have  to  get  another  boy.  I  don’t 
want  the  job  another  year.  It’s  taken 
time  and  energy  and  bloodsweat  but 
it’s  been  fun  and  a  good  thing  for  me. 
I’ve  worked  hard.  I  like  knowing 
people  and  seeing  people  and  it’s 
helped  me.” 

And  then  he  poured  himself  a  drink 
of  Scotch  and  answered  the  phone. 
There’d  been  half  a  dozen  calls  since 
my  arrival.  Whether  it’s  Nashville 
or  New  York,  people  just  don’t  leave 
him  alone. 

James  G.  Stahlman — G  for  Geddes — 
nms  a  newspaper  in  the  city  of  Nash¬ 
ville,  capital  of  the  Tennesseans.  He 
b  46  years  old;  his  paper,  the  Banner, 
is  nearly  64  and  has  been  a  family 
property  for  all  these  years.  I  didn’t 
roeet  the  dynamic  James  G.  until 
“tree  years  ago.  I  was  driving 
through  the  South,  ramblingly,  and 
Jvas  Nashville-bound.  There  was 
Nashville  copy  that  I  wanted  and  had 
*0  get  and  I  made  inquiries  along  the 
route.  In  Atlanta,  in  Montgomery,  in 
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ils  wilj  ®inningham  and  even  in  a  village 


•^led  South  Pittsburgh,  Tenn.,  they 
assured  me  that  my  man  in  Nashville 
j  greaj  ^as  Stahlman — nobody  else.  So  from 
irs  ana  the  Hotel  Hermitage  I  called  the  Ban- 
have  '» •'®r  office.  In  tones  clear  and  sharp 
I  thin*  and  crisp  he  told  me  to  come  right 
ormoi^  ®yer.  After  half  an  hour  or  so  with 
each ,  ®rny  Stahlman  I  felt  that  I’d  known 
5  room-  nnn  for  years. 

lus  ma-]  He  sat  behind  his  glass-topped,  im- 
desk  and  talked  of  many 
r*“tKs— talked  swiftly,  engagingly,  in- 
rwiMtiyely-of  politics  (local  and 
‘^^Hon,  golf,  fishing  in  the 
llw>  IT  ^  Civil  War,  Latin  America, 
“ —  ir)  „  Army,  football,  Roosevelt, 
°  “flit.  c‘ty  of  Nashville,  the 

rest  les' newspaper  Guild  and  the  Malay  Ar- 
oney  ®|  ^^Ingo.  And,  also,  roads  and  road 
P®-  He  knew  about  both  and  he 
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Fl'yer,  Sportsman,  Fast  Driver  and  Hard  Worker, 
He  Was  Voted  Nashville's  Outstanding 
Citizen  for  1938 
By  WARD  MOREHOUSE 


then  revealed  his  fondness  for  driving 
a  car  and  how  fast  he  does  it.  I  was 
going  to  Memphis  from  Nashville. 
The  distance,  I  believe  he  said,  was 
225  miles.  "The  roads  were  fine  and 
he  had  driven  it  in  three  and  one  half 
hours.  “But  you’ll  have  to  step  on  it,” 
he  advised.  ...  I  did.  But  it  took 
four! 

Jimmy  Stahlman  has  strut  and  color; 
there’s  magnetism  to  the  fellow.  He 


sponsibilities  other  than  those  con¬ 
nected  with  his  newspaper  are  endless. 
In  the  fall  of  1938  he  was  general 
chairman  of  a  campaign  that  raised 
$1,000,000  for  a  joint  library  for  Van¬ 
derbilt  University,  Peabody  College 
and  Scarritt  College,  all  of  Nashville. 

On  Jan.  10  he  married  Effye  Chum- 
ley,  of  Fort  Payne,  Ala.,  a  Banner 
employe  for  fifteen  years,  and  took 
her  to  the  Pacific  Coast.  On  Feb.  3 


JAMES  S.  STAHLMAN, 

President  of  the  American  Newspaper  Publishers  Association,  1937-1939,  and  publisher 
of  the  Nashville  (Tenn.)  Banner. 


has  the  vitality  of  Billy  Gaxton,  the 
Broadway  actor,  and  every  now  and 
then  he  reminds  you  of  Billy  in 
speech,  manner,  gesture  and  appear¬ 
ance.  He’s  five-feet  eight,  not  over¬ 
weight,  and  tries  to  keep  himself  in 
shape,  never  forgetting  that  he  was  an 
athlete  in  his  college  days.  (Vander¬ 
bilt  track  star  and  a  wonder  at  low 
hurdles) .  “I  always  try,”  he  says, 
“to  keep  myself  in  track  condition. 
If  a  man’s  legs  are  all  right  and  he 
eats  right  few  things  are  going  to 
disturb  him.” 

His  life  is  probably  as  crowded  as 
it  is  possible  for  a  man’s  to  be.  His 
offices,  memberships,  titles  and  re- 


he  was  proclaimed  “Nashville’s  out¬ 
standing  citizen  for  1938”  by  the 
Nashville  Kiwanis  Club.  He  is  a 
trustee  of  Webb  School,  which  he 
attended,  a  member  of  the  Board  of 
Trust  of  Vanderbilt  University  (from 
which  he  was  graduated  in  1916),  a 
member  of  the  Vanderbilt  Athletic 
Board,  and  holds  numerous  other  club 
and  lodge  memberships  about  Nash¬ 
ville. 

As  for  the  Banner,  he  owns  it  with 
his  uncle,  Frank  C.  Stahlman;  he  is 
both  president  and  publisher  and  also 
serves  as  chairman  of  the  board  of  the 
Newspaper  Printing  Corporation,  an 
agency  corporation  owning  no  prop¬ 


erty,  that  sells  the  advertising,  handles 
all  the  mechanical  production  and 
distributes  both  the  Banner  and  the 
Nashville  Tennessean;  collects  all  the 
money,  pays  all  the  bills  and  splits 
fifty-fifty  with  the  Banner  and  the 
Tennessean  at  the  end  of  each  month. 
From  this,  you  will  see  that  the 
Banner  as  a  corporation  and  the 
Tennessean  as  such  each  o'wn  fifty 
per  cent  of  the  Newspaper  Printing 
Corporation. 

How  could  a  m:.n  with  all  these 
duties  have  time  to  give  to  the 
A.N.P.A.,  fishing  in  the  gulf,  riding, 
hunting  and  flying  all  over  the  map? 
Well,  he  makes  time  for  all  of  it.  Cer¬ 
tainly  for  flying.  He  probably  aver¬ 
ages  30,000  miles  a  year.  He  has 
gone  by  air  to  all  corners  of  the  United 
States.  He  was  on  the  first  passenger 
flight  to  China  (fellow  passengers  in¬ 
cluded  Senator  McAdoo,  Amon  G. 
Carter,  Roy  Howard,  and  Paul  Pat¬ 
terson  of  the  Baltimore  Sun)  and  he 
has  flown  extensively  in  South 
America.  Central  America,  too.  “I’ll 
fly,”  he’ll  tell  you,  “anywhere  and 
anytime  the  pilot  flies;  he  values  his 
neck  as  much  as  I  do  mine.” 

You  probably  wonder  why  a  man  of 
Jimmy  Stahlman’s  energies  and  his 
enthusiasm  for  aviation  doesn’t  own  a 
plane  of  his  own.  Well,  he  did  have 
the  notion  for  a  time,  but  gave  it 
up.  He’s  now  content  to  be  a  pas¬ 
senger.  Good  one,  too.  I  was  with 
him  on  a  particularly  rough  flight 
from  New  York  to  Nashville.  He  did 
not  appear  aware  of  the  constant 
shaking  and  the  swaying  of  the  air¬ 
liner.  He  said:  “Great,  isn’t  it?.  This 
flight  is  a  good  schedule  for  me.  Still 
gives  me  an  hour  at  the  office  before 
dinner.  I  take  that  hour  to  clean 
up  my  mail.”  And  apparently  he 
does  clean  up  his  mail,  unfailingly. 
Mail  never  piles  up  on  that  glass- 
topped  desk.  No  mail,  no  litter.  Only 
an  inkstand,  with  a  model  airliner 
banking  over  it. 

Jimmy  Stahlman,  who  saw  service 
in  the  army  and  in  the  city  room — 
cub  reporter,  police  reporter  and  city 
editor — and  for  whom  a  mountain  in 
the  Antarctic  was  named  by  Admiral 
Byrd — likes  his  driving  as  well  as  his 
flying,  as  I’ve  intimated.  Speed  driv¬ 
ing,  I  mean.  For  instance:  His  Florida 
camp,  located  at  Destin,  Fla.,  on  Choc- 
kawhatchee  Bay,  just  below  Pensa¬ 
cola,  is  504  miles  from  Nashville;  he 
once  drove  it  in  496  minutes. 

A  speaker  and  public  debater  in  his 
boyhood,  his  talents  have  improved 
with  the  years  and  wherever  he  goes, 
either  by  car  or  plane,  he  is  never  let 
off.  He  is  extraordinarily  effective  as 
a  presiding  officer — ask  any  editor  or 
publisher  who  attended  that  A.N.P.A. 
session  held  in  Chicago  when  the  asso¬ 
ciation  met  to  put  itself  on  record  as 
to  the  closed  shop  and  the  Newspiaper 
Guild.  On  his  recent  trip  to  the  coast 
the  Banner  office  kept  track  of  his 
itinerary  by  his  speech-making.  The 
fact  that  he  is  a  publisher  who  knows 
how  to  talk  and  who  generally  has 
something  to  say,  has  got  aroimd  in 
newspaper  circles— a  penalty  that  he 
has  to  pay  for  having  been  Nashville’s 
star  boy  debater. 

Since  becoming  head  of  the  A.N.P.A. 
Jimmy  Stahlman  has  been  virtually 
mute  on  the  subject  of  politics,  re¬ 
straint  that  has  probably  been  difficult 
for  a  man  of  strong  opinions  and 
tendencies  to  blast  away  and  express 
himself  at  any  given  moment,  t^en 
I  spoke  to  him  of  the  Nashville  and 
Tennessee  set-up  at  the  moment  I 
drew  such  wary  comment  as  this: 

“Tennessee  politics?  About  as  bad 
as  ever. . . .  The  factions  in  the  Demo¬ 
cratic  party  are  still  fighting  each 
other;  it’s  always  a  matter  of  dog  eat 
dog.  .  .  .  Because  of  my  office  with 
the  A.N.P.A.  I  have  to  keep  my 
(Continued  on  page  70) 


Byron  Price,  executive  news  editor.  He 
formerly  Washington  bureau  chief. 


Above:  General  view  of  the  Associated 
Press  news  room,  overlooking  the  general 
desk,  on  the  fourth  floor  of  AP  headquar¬ 
ters  In  Rockefeller  Center.  The  nerve  cen¬ 
ter  of  the  AP’s  285,000  miles  of  leased 
wires  was  shifted  here  last  Dec.  18  from  the 
old  quarters  at  383  Madison  Avenue.  In¬ 
direct  lighting  in  the  new  building  has 
helped  improve  visibility,  and  this  factor, 
combined  with  noise-deadening  floors  and 
ceiling,  has  improved  staff  efficiency. 


L.  to  r.:  Feature  Service  writers  Joan  Durham,  beauty  and  etiquette,  Lydia  Gray  Shaw, 
child  guidance,  and  Adelaide  Kerr,  fashions,  pick  some  fetching  baby  pictures. 


Elliabeth  Inskip  Wye,  fiction  editor  of  the 
AP  Feature  Service. 


Left  to  right:  W.  J.  McCambridge,  assistant  general  manager;  O.  S.  Gramling,  ex¬ 
ecutive  assistant  in  charge  of  Membership  Department;  Lloyd  Stratton,  assistant  general 
manager;  Alan  Gould,  executive  assistant  for  personnel. 


Charles  Honce,  general  desk  *<!’ 


Sanders,  the  Latln.American  desk,  I 

scans  a  report  from  South  America  as  in¬ 
ternational  complications  put  a  spotlight  Some  of  principal  AP  executives.  L.  to  r.:  Max  Hill,  chief  of  bureau.  New  York;  John  Evans,  foreign  « 
on  the  Americas.  editor;  Claude  dagger,  fnancial  editor;  Melvin  Coleman,  biographical  editor;  James  W.  Crayhon, 
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One  of  the  busiest  spots  in  the  AP  newsroom  these  troubled  times:  The  cable  desk. 
Left  to  right  around  it  are:  Barnett  Bildersee,  Oscar  Leiding,  William  Walton,  Harry 
Montgomery  and  Ed  Ball.  These  men  have  the  task  of  keeping  up  with  hour-to-hour 
changes  in  the  international  scene,  a  man-size  job  any  way  you  look  at  it. 


*  Sunday  desk.  L.  to  r.:  DeWitt  Mackenzie,  foreign  affairs;  Howard  Blakeslee, 
'6"ce;  Marion  Kendrick,  editor;  John  Lear  features;  Devon  Francis,  aviation;  Mark 
Barron,  features. 


Graham,  Feature  Service  sports  editor;  Miss  Ray  Hanger,  head 
news  photo  library;  M.  J.  Wing,  news  editor.  Feature  Service;  Orlo  Robertson, 
day  sports  desk  editor. 


Putting  a  picture  on  the  AP  Wirephoto  Feature  Service  art  department.  L.  to  r.: 
sending  machine  in  Rockefeller  Center  Irving  Desfor,  artist;  Mary  Norris,  pho- 
headquarters.  The  Associated  Press  Wire-  tographer;  Russell  Countryman,  art  di- 


photo  service  now  goes  to  principal  U.  S. 
cities. 


rector  (in  foreground);  Howard  Allaway, 
"Picture  Show"  editor. 


(News  of  the  World  Clears  to  Its  Many  Members 


previous  to  1938. 


Photo  Service  Desk.  Around  desk,  I.  to  r.;  Don  Hollenbeck,  monitor  Wirephoto  network;  F.  A.  Resch,  executive  assistant  in  charge 
of  news  photos;  Howard  Townsend,  day  news  photo  editor;  Kip  Ross,  supervising  photographer;  Tommy  Sande,  photographer; 

G.  W.  Churchill,  day  city  editor;  Sam  Boal,  day  captions. 


News  Photo  Department,  with  telemat  desk  shown  at  the  left,  and  artists  in  the  rear. 
At  right  is  F.  A.  Resch,  executive  assistant  in  charge  of  news  photos. 
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Don’t  Indulge  in  Name-Calling 
With  Press  Critics— W.  A.  White 

ASNE  President  Advises  Editors  to  Continue  to 
Print  Both  Sides  of  News  and  Editorialize  "After 
Dictates  of  Our  Own  Conscience" 

By  WILUAM  ALLEN  WHITE 

Following  is  the  text  of  the  annual  address  by  the  President  of  the 
American  Society  of  Newspaper  Editors,  William  Allen  White,  Emiwria 
(Kan.)  Gazette,  given  Thursday  afternoon  at  the  opening  session  of  the  ASNE 
convention  in  the  National  Press  Club,  Washington,  D.  C. 


ANY  DISCUSSION  of  the  American  press  as  a  public  institu¬ 
tion  should  begin  with  the  modest  hypothesis  that  the 
American  press  is  honest  according  to  its  lights,  which  are 
clearer  and  more  penetrating  than  the  illumination  of  any 
other  section  of  American  public  life. 

ComparitoN  With  Others  Invited  try  American  journalism,  with  all  its 
We  invite  comparison  in  our  con-  faults,  and  they  are  many,  is  the  only 


duct  and  morals  with  the  politicians  free,  unfettered,  unbossed,  unlicensed 
who  run  our  government,  with  the  vehicle  through  which  one  way  or 
lawyers  who  interpret  and  give  direc-  another  finally  and  surely  the  ti  uth 
tion  to  our  laws,  with  the  doctors  who 
heal  our  bodies,  with  the  preachers 
who  guide  our  spiritual  life,  with  the 
teachers  who  channel  our  youth,  with 
the  business  men  who  keep  the  wheels 
of  economic  progress  moving,  with 
industrial  leaders  on  both  sides  of 
the  bargain  counter,  and  with  the 
manipulators  of  the  banking  insti¬ 
tutions  that  finance  our  commerce. 

Stand  any  one  of  these  callings  or 
orders  beside  the  press,  measure  our 
leadership  with  theirs,  their  best 
against  our  best,  their  worst  against 
our  worst,  and  the  common  run  of 
their  ways  and  works  with  our  daily 
outgivings,  and  no  one  would  ques¬ 
tion  that  measured  by  integrity  and 
intelligence,  American  journalism  is 
worthy  to  hold  up  its  head  in  the 
presence  of  any  other  estate  of  our 
American  life. 

Few  editors  are  in  jail  or  are  on  aii  \a/l-x 

their  way  there.  Few  editors  ob-  William  Allen  White 

viously  and  shamelessly  defend  male¬ 
factors  of  great  wealth.  The  class  con-  comes  to  the  American  people.  Be- 
sciousness  of  our  profession  does  not  fore  the  Congress  begins  to  inquire, 
seal  our  lips  when  one  of  our  own  the  press  has  taught  the  people  to  sus- 
calling  makes  a  mistake.  Our  code  pect.  Before  the  church  has  begun  to 
does  not  require  us  to  put  the  double  denounce,  the  press  has  illuminated 
hush  on  charges  made  against  us  the  evils  that  are  banned.  Before 
either  as  individuals  or  against  our  the  teachers  have  become  alarmed, 
calling.  Yet  when  an  offender  from  the  editors  have  given  the  teachers 
any  other  group  of  oim  professional  the  facts  which  disturb  them.  Years* 
friends,  the  lawyers,  the  doctors,  the  before  the  organized  lawyers  begin 
teachers,  the  preachers,  the  labor  to  pass  resolutions,  the  press  has  made 
leaders,  the  great  enterprisers,  or  the  the  public  sentiment  that  forces  the 
farmers  in  any  community  or  in  the  lawyers  into  action, 
nation  at  large  is  indicted  mther  in  do  the  great  crooks  fear,  the 

the  courts  or  at  the  bar  of  public  public  enemies  either  from  the  under- 
opmion,  the  newspapers  first  of  all  from  the  plug  hat  section  of 

carry  the  story  of  his  misdeeds.  ^^e  upper  world?  Listen  to  them 

•‘Only  Free  Vehicle"  of  Information  snarl  at  the  press!  Whom  do  crooked 
To  no  other  agency  of  publicity,  politicians  or  ignorant  amiable  dema- 
neither  the  radio  nor  the  moving  pic-  gogues  on  the  left  and  on  the  right  de- 
tures,  do  the  people  turn  in  time  of  nounce  first  of  all?  It’s  the  press!  If 
stress  when  the  shadow  of  suspicion  any  group  of  bigots  should  attempt 
begins  to  w-eaken  any  man,  any  class,  to  undermine  the  liberties  of  tbe 
any  party,  any  group  of  leaders.  In-  American  people  in  the  blind  zeal  of 
deed  when  the  truth,  the  whole  truth  noble  fanaticism,  what  institution 
and  nothing  but  the  truth  will  make  would  they  seek  to  throttle  and  dis- 
the  people  free,  they  get  the  truth  credit?  It  would  be  the  American 
more  quickly,  more  surely,  more  free-  press. 

ly  from  the  press  than  froin  any  other  ..E„ctly  Whot  Is  Wrong?" 

agency.  By  the  press.  I  don  t  mean  ' 

every  newspaper  but  I  mean  all  news-  Yet  we  must  not  ignore  the  bald 
papers.  Where  one  journal  shields  a  fact  that  in  the  last  decade  a  consid- 
public  malefactor  another  turns  its  erable  section  of  the  American  press, 
light  upon  him.  Taken  by  and  large  and  in  particular  the  American  daily 
on  the  whole  the  American  newspa-  newspajjer  press,  has  been  the  object 
pers  are  the  most  dependable  source  of  bitter  criticism  in  a  wide  section  of 
of  public  information.  In  this  coim-  American  public  opinion.  In  certain 


social  areas  a  definite  minority,  some¬ 
times  perhaps  a  majority  of  our  read¬ 
ers,  distrust  us,  discredit  us.  It  is 
wise  and  well  to  ask  ourselves  exactly 
what  is  wrong  with  our  attitude  that 
we  should  suffer  these  indignities  from 
those  who  should  be  our  friends. 

Wherein  have  we  failed?  In  what 
section  of  our  news  gathering  are  we 
weak?  Is  it  that  we  do  not  print  the 
news  of  the  churches  and  their  differ¬ 
ences.  difficulties,  or  aims  and  aspira¬ 
tions?  The  answer  obviously  is  no. 
In  that  area  our  enterprise  is  obvious¬ 
ly  satisfactory.  Do  we  fail  to  give  a 
fair  picture  of  the  condition  of  the  or¬ 
ganization  of  business  called  com¬ 
merce?  Are  we  remiss  in  quoting 
prices  from  hour  to  hour  and  day  to 
day  on  any  of  the  great  stock  ex¬ 
changes  where  American  business  is 
reflected  in  its  passing  phases?  There 
again  our  accusers  must  acquit  us  of 
dereliction.  Do  we  cover  up  mal¬ 
feasance  or  crime  as  it  appears  in  the 
courts?  The  answer  must  be  no. 

We  may  be  justly  accused  of  bad 
taste  and  in  so  far  as  bad  taste  is  low 
morals  we  are  perhaps  reprehensible 
in  our  court  reporting.  But  we  do,  as 
editors,  state  the  truth  as  it  is  devel¬ 
oped  in  the  proceedings  of  the  Amer¬ 
ican  courts. 

Truth  Costs  Only  o  Dime 

Anyone  who  has  a  dime  to  spend  to 
buy  two  or  three  papers  with  two  or 
three  viewpoints  may  get  the  truth, 
the  whole  truth  and  nothing  but  the 
truth  out  of  any  great  trial  or  cause 
that  is  grinding  through  our  courts. 
We  might  ask  our  accusers  and  critics 
if  they  are  satisfied  with  the  way  we 
print  the  news  of  literature,  science, 
invention,  education  or  the  arts,  and 
they  would  give  us  a  clean  bill. 

But  they  would  point  the  accusing 
finger  at  us  if  we  should  ask  what 
about  politics.  “There,”  our  dis- 
grimtled  friends  would  say,  “the 
American  press  is  not  dependable.” 
We  might  well  answer  that  so  far  as 
party  politics  is  concerned  we  are 
vastly  more  reliable  than  the  press 
was  fifty  years  ago  when  every  news¬ 
paper  was  a  party  organ.  We  might 
call  attention  to  the  fact  that  the  great 
American  newspapers  are  independent 
of  party  control,  that  as  editors  com¬ 
menting  on  the  news  or  reporters, 
gathering  the  news,  we  treat  partisan 
Republican  and  Democratic  leaders 
pretty  much  alike.  We  might  answer 
that  the  American  press  gives  every 
authentic  political  leader  his  full  say 
inside  of  quotation  marks  with  little 
bias,  and  on  the  first  page  if  as  a  pub¬ 
lic  figure  he  belongs  there.  Our  en¬ 
emies  would  say,  “Yes,  but  that  is  not 
the  point.”  If  we  ask.  “Well,  what  is 
the  point?”  they  would  reply  that  the 
fundamental  differences  in  American 
;  political  beliefs  today  are  not  repre- 
:  sented  in  the  parties  and  that  while 
i  it  is  true  in  the  campaign  of  1936,  for 


instance,  we  printed  the  speeches  oi 
Governor  Landon  and  President 
Roosevelt  in  full  and  played  them  up 
with  a  first  page  lead,  still  the  bias 
which  spread  the  poison  is  not  visible 
but  in  our  inherent  attitude,  not  to¬ 
ward  parties,  not  even  party  leaders 
but  toward  controversies  arising  out 
of  the  changing  status  of  propxtrty  re¬ 
vealed  in  our  politics.  At  the  end  of 
their  indictment,  our  accusers  might 
free  us  on  every  count.  But  our  ad¬ 
versaries.  and  the  jury  of  public  opin¬ 
ion  might  vote  guilty  on  the  count 
which  charges  us  with  a  strong  and 
poisonous  bias  in  favor  of  the  status 
quo  as  it  affects  the  rights  of  propert) 
Exominct  Portending  Change 

How  are  those  rights  of  propern 
threatened  with  change  in  the  present 
state  of  our  politics?  Let  us  examine 
the  portending  change  for  a  moment 
For  in  that  examination  we  may  find 
what  all  the  shooting  is  about,  di¬ 
rected  pretty  generally  from  the  left 
of  center  at  our  editorial  heads.  First 
of  all  we  should  remember  that  to 
the  left  of  center  a  lively  minorit)’. 
indeed  possibly  a  majority,  of  our  fel¬ 
low  citizens,  rightly  or  wrongly  are 
deeply  interested  in  seeing  a  change 
in  American  property  rights.  Thej- 
are  not  for  confiscation.  'They  do  not 
advocate  a  “divy” — share  and  share 
alike — nothing  of  the  sort.  In  social 
reform  they  believe  in  taxation  as  an 
instrument  of  social  justice.  In  in¬ 
dustry  they  would  limit  property  right 
by  establishing  absolute  collective 
bargaining.  In  financial  reform  this 
lively  left  center  group  would  limit 
our  present  property  rights  by  re¬ 
defining  commercial  honesty. 

Now  property  rights  shift  with  the 
years.  A  generation  ago,  men  wk 
owned  the  railroads  had  a  property 
right  to  issue  passes  on  the  railroai 
to  whom  they  pleased.  That  property 
right  gave  the  railroad  owner  great 
political  power.  The  property  right 
was  taken  away  from  them — scream¬ 
ing!  Also  the  railroad  owners  crying 
socialism  at  the  top  of  their  lungs  lost 
the  property  right  to  make  rates  on 
their  own  rails.  Government  had  to 
be  consulted. 

Sixty  years  ago  a  man  who  invested 
a  dollar  in  an  industrial  concern  asked 
no  odds  of  government.  He  could  do 
as  he  pleased  with  his  industry,  cut 
prices,  destroy  competition,  take  and 
give  rebates,  and  run  his  own  business 
in  his  own  way.  Government,  amid 
cries  of  treason,  stepped  in  and 
changed  that  property  right  with  an 
Anti-Trust  Law.  Eighty  years  ago 
man  had  a  property  right  in  slaves 
That  right  passed — in  blood  and  re¬ 
bellion.  A  hundred  years  ago  a  man 
could  buy  votes  with  his  dollar  and 
no  one  gainsaid  him.  That  property 
right  disappeared  after  a  terrible  tur¬ 
moil. 

Thirty-five  years  ago  under  caveat  i 
emptor  a  man  could  sell  any  kind  of 
food  that  he  could  fool  the  buyer  into 
buying.  That  property  right  in  the 
invested  dollar  also  disappeared  under 
the  threat  that  anarchy  was  among  us. 
with  the  passage  of  the  Pure  Food 
and  Drug  Act  of  June,  1906.  With  the 
establishment  of  the  Federal  Trade 
Commission  a  quarter  of  a  century 
ago,  many  property  rights  were  cur¬ 
tailed;  some  of  the  property  rights  in 
swindling  vanished. 

Property  Rights  Narrowing 

Year  after  year  the  laws  of  the  land 
have  been  curbing  the  rights  of  prop* 
erty.  We  shall  go  on  narrowing  prop¬ 
erty  rights  under  the  democratic 
process  as  new  inventions  produce! 
i  new  moralities  and  require  ne»| 
checks  to  establish  a  fair  balance  ® 

1  the  relation  between  the  dollar  anCi 
the  man.  ' 

!  At  the  moment,  we  are  curtailin?! 

(Continued  on  page  68) 
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Columnists  on  the  Mat 
At  Editors’  Convention 


ing  their  influence  in  their  com¬ 
munities.” 

Editorials  are  gaining  in  influence, 
in  the  opinion  of  George  B.  Parker, 
editor-in-chief  of  the  Scripps-Howard 
Newspapers.  They  have  gained  largely 
because  they  are  better  editorials, 
improved  under  the  competition  of  the 
political  columnists,  which  have  put 
editorial  writers  on  their  mettle.  He 
saw  no  reason  to  object  to  difference 
of  views  between  the  editorial  page 
and  the  syndicated  column.  If  the 
editorial  writer  could  not  defend  his 
position  against  that  of  the  columnist, 
the  columnist  won  and  should  win. 
The  opinion  of  the  paper,  other  things 
being  equal,  should  be  more  effective, 
he  said  than  that  of  any  columnist. 
Reciprocal  Task  in  Corn  Belt 
‘‘Keeping  the  Corn  Belt  Abreast  of 
Foreign  Developments”  was  the  topic 

called  publishers  the  “problem  chil-  lege  of  close  touch  with  the  writers  of  Henry  J.  Haskell,  i  ' 

dren  of  the  editorial  writer.”  Too  of  his  paper’s  opinions  and  of  the  Kansas  City  Star  and 

many  publishers,  he  said,  are  not  suffi-  knowledge  of  the  circumstances  under  globe-trotter.  A  few 
ciently  educated,  not  sufficiently  pre-  which  the  opinions  were  written, 
pared  for  the  responsibility  of  their  Few  newspapers  edit  the  writing  of 
position.  If  editors  and  reporters  can  columnists,  Mr.  Creager  said,  and  have  printed 

be  considered  as  of  sixth  school  grade  some  columns  are  sold  to  newspapers  affairs, 

intelligence  with  relation  to  the  de¬ 
mands  of  their  tasks,  publishers  as  a 
class  rate  no  better  than  third  grade. 


But  Executives  Agree  That  Editorial  Page  Is 
Improved  by  Columnar  Competition  .  .  . 
Publishers  Discussed 


By  ARTHUR  ROBB 


editor  of  the 
i  a  confirmed 
years  ago,  he 
said,  it  would  have  been  a  daring  edi¬ 
tor  in  the  middle  west  who  would 
an  editorial  on  foreign 
That  this  is  no  longer  true  is 
on  condition  that  they  may  not  be  evidenced  by  the  interest  of  readers 
edited  locally.  He  expressed  no  posi-  in  the  Munich  crisis  and  subsequent 

^ _  tive  views  on  the  editing  of  this  class  European  events.  The  motion  picture 

he  said.  He  considered  the  criticism  of  writing  by  the  local  editor,  but  he  has  brought  scenes  of  foreign  war 
in  recent  years,  offensive  and  often  did  not  believe  that  the  column  should  more  dramatically  before  the  Ameri- 
dishonest  as  much  of  it  has  been,  of  be  regarded  as  sacrosanct.  can  millions  than  any  previously 

genuine  value  to  newspapers.  “Among  the  duties  of  the  news-  known  agency;  the  radio  has  added 

“Are  editors  shirking?”  was  the  papers  of  America  is  the  perpetuation  the  drama  and  pathos  of  the  human 
question  posed  by  Marvin  Creager,  of  American  journalism,”  he  said  in  voice  in  eye-witness  description  of 
Milwaukee  Journal.  His  answer  was  conclusion.  “It  can’t  be  perpetuated  stirring  events.  People  now  look  to 
affirmative.  He  considered  editors  to  if  ambitious  youngsters  cannot  see  in  the  editor  for  an  explanation  of  what 
be  shirkers  when  they  abdicate  their  it  some  chance  for  individuality.  The  they  see,  hear,  and  read,  and  the  task 
duties  of  leadership  and  teaching  to  recent  activities  of  the  guild  have  of  a  Corn  Belt  editor  has  a  reciprocal 
men  who  write  with  a  wide  sale  of  tended  toward  levelling  off  individ-  nature.  He  must  not  only  reflect  and 
their  work  as  a  primary  objective,  uality.  Further  influences  toward  that  interpret  foreign  affairs  for  his  read- 
Mr.  Creager  disclaimed  any  intention  end  can  only  have  unhappy  results  on  ers;  he  must  also  reflect  the  views  of 
of  attacking  the  columnists,  decried  the  future  influence  of  American  his  readers  on  foreign  affairs. 
Secretary  Ickes  epithet  of  “calumnists”  newspapers.  Mr.  Haskell  counseled  publishers  to 

and  declared  that  he  considered  most  “And  so,  insofar  as  editors  are  per  send  their  editorial  writers  abroad  for 

of  them  “smart  people”  of  whose  mitting  mail  order  columns  to  usurp  a  first-hand  view  of  foreign  situations, 
probity  and  skill  there  was  no  ques-  the  functions  of  their  own  editorials,  A  dreary  picture  of  the  future  was 
tion.  I  believe  they  are  shirking  a  solemn  painted  by  Henry  L.  Mencken,  Balti- 

Columns  are  expensive,  he  pointed  duty  and  obligation  and  are  sacrific-  more  Evening  Sun,  if  the  United 

_ States  is  drawn  into  war  in  the  next 

j  few  years.  If  that  happens,  he  said, 

"V”  ■  ^  (incumbent);  N.  R.  Howard,  Cleve- 

i  land  News;  Gardner  Cowles,  Jr.,  Des 
a  ^  ^  ^"•^4  koines  Register  and  Tribune;  Paul 

T  I J  Scott  Mowrer,  Chicago  Daily  News; 

<  v  L.  Miller.  Batt/e  Creek  (Mich.) 

^  .  Enquirer  and  News;  Wilbur  Forrest, 
New  York  Herald  Tribune,  and  R.  B. 
Choate,  Boston  Herald  and  Traveler. 


DON'T  BLAME  THE  GLASS  FOR  THE  RINGS  UNDER  THE  EYES. 

Drawn  for  Editok  &  Publisher  by  C.  D.  Batchelor,  \ew  York  Daily  News 
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EDITOR  (S  PUBLISHER 


B  H  •  ailect  presidential  building  seriously 

Business  and  Advertisina 

turn.  Public  construction  is  likely  to 

1  1  •  continue  in  large  volume,  but  total 

^utiooK  IS  fincoura^in^ 

“It  is  impossible  to  appraise  aecur- 

Advertiser  and  Agency  Executives  Reveal  Un-  S^generarEtSo^a^wS'but^A^^^^ 

1  1  w  possible  that  after  the  first  shock  it 

usual  Optimism  .  .  .  Upturn  Expected  with  Assur-  niight  prove  at  least  a  temporary 

stimulus  to  construction.” 

once  of  European  Peace  .  peabody,  advertising  direc- 

ww  UM  A  Borden  Company;  In  answer  to 

your  query  as  to  business  and  adver- 

THE  general  business  outlook  and  the  ing  appropriations  will  probably  be  dined  a  little  each  month  since  last  tising  outlook  we  have  twice  increased 
expectations  for  national  advertising  up  unless  some  unforeseen  catastrophe  December  due  to  decrease  in  output  our  appropriations  since  the  first  of 


Advertiser  and  Agency  Executives  Reveal  Un- 


ance  of  European  Peace 


for  the  remainder  of  1939  are  encour-  takes  place.” 


aging  and  highly  optimistic  with  every 
indication  that  this  year  will  be  con- 


C.  C.  Carr,  Aluminum  Co.  of  Amer 


of  durable  goods. 

“If  there  are  no  unusual  develop- 


It  seems  to  me  all  the  elements  ments  abroad  domestic  improvement 


the  year.” 

Largest  Advertising  Effort 

Martin  J.  Beirn,  vice-president, 


siderably  better  than  1938,  according  3j.g  present  for  a  good  business  year  depend  upon  the  encouragement  general  manager,  American  Radiator 

to  a  si^ey  of  leading  adverti^rs  and  J939  barring  upheavals  which  would  given  business  for  the  purpose  of  standard  Sanitary  Corporation: 


advertising  agencies  this  vrcck.  be  world  wide  in  character.  Based  on  stimulating  commitments  lor  capital 

Most  business  executives  felt  there  normal  expectancy,  advertising  budg-  improvements.  Obviously  as  busi- 
is  little  doubt  of  improved  conditions  ets  now  planned  should  carry  through  "^ss  improves  advertising  must  ex- 
to  come  and  that  doubt  vrould  be  dis—  fm*  the  year  unless  our  entire  economic  pand  for  they  are  hand— maidens, 
pelled  if  a  definite  European  peace  fabric  is  thrown  into  an  upheaval.”  Lester  E.  Jacobi,  president,  Schen- 

were  assured,  "nie  indications  were  Salas  Ahead  This  Year  Distillers  Corp.:  “I  am  encouraged 


stimulating  comimtoents  for  capital  requires  considerable  courage  and 
improvements.  Obviously  as  busi-  seems  almost  venturesome  to  forecast 
(ss  improves  advert^mg  must  ex-  business  under  present  conditions, 
ind  for  they  are  hand-maidens.  Based  on  first  quarter  results  together 

Lester  E.  Jacobi,  president,  Schen-  with  continuance  of  upward  trend  in 


were  assured,  "^e  indications  were  Salas  Ahaad  This  Yaar  Distillers  Corp.:  “I  am  encouraged  residential  building  our  outlook  is 

that  everything  is  “ripe  for  a  return  Wachtfi  nrecident  Calvert  anticipate  for  the  balance  of  1939  a  quite  optimistic  for  1939.  We  recently 

^Onlv^ne^'iffident  note  was  iniected  Distiller^  Corporation  “The  ikst  quar-  continuance  of  the  improved  business  released  the  largest  single  newspaper 
Only  one  diffident  note  was  injected  f  encouraeine  in  conditions  experienced  by  our  com-  advertising  effort  m  our  history.  One 

olles  ?ur  buSss  ^nd  tS  S  taprove-  ^  7"*=^  '='77  •'“drod  sixty-eight  ne^a^r,  ear- 

Sad  to  T  L  bSS  tnent  has  carried  throuS  the  first  with  it  a  coptinuance  o  our  tisttal  ad-  ryd  our  message  ^rmg  the  w„k 

ouarter  of  this  vear.  Our  sales  for  vertising  expenditures.  of  April_  tenth.  This  gives  you 


-  -  -  A  1_  J  a1_  --al.  it.  H  A  W  A  U 1  It  Cl  CU 1 1 1  Al  1  tlCI  i  ItrC  UUl  \ 

Asked  to  conunent  on  the  business  wi^nt  has  earned  through  the  first  expenditures.” 

and  advertising  outlook  a  head  of  a  quarter  of  this  year.  Our  sales  for  Construction  It  Ud 

large  national  advertiser  said,  “sorry  the  fiscal  period  of  August  1st  to  date  ,,*^  *  *  ^  * 

but  our  crystal  gazer  isn’t  functioning  as  well  as  for  the  first  calendar  quar-  T.  S.  M^an,  president,  F. 


some  indication  of  our  belief  in 
America.  Continued  recognition  of 


crvstal  eazer  isn’t  fun'etio  line  as  well  as  for  the  first  calendar  quar-  T.  S.  Morgan,  president,  F.  W.  Dodge  ^^America.  i^ommuea  r^ognition  of 

ter  of  this  year  are  substantially  Corp.:  “The  construction  industry  Present  housmg  conations  will 
^  u/  Tin  A  B  oj  ahead  of  the  corresponding  period  of  made  further  recovery  progress  of  create  a  market  for  the  building  con- 

war  Threat  Bad  previous  year.  substantial  proportions  during  the  first  struction  industry  which  in  turn 

The  threat  of  a  E^opean  ^  “Our  advertising  program  for  1939  quarter.  Second  quarter  continues 

been  responsible  for  a  temporary  sus-  broader  than  last  vear  both  for  with  strong  demand  and  favorable  business. 

pension  of  the  strong  upward  feeling  financing  condition  and  so  far  as  the  .  Statements  from  heads  of  advertis- 


pension  of  the  strong  upward  feeling  ‘  However  financing  condition  and  so  far  as  the  .  Statements  from  heads  of  advertis- 

that  was  felt  in  many  branches  of  m-  ^  snecialtv  nroduct  and  can-  doniestic  situation  is  concerned,  an  ex-  *’^8  agencies  follow: 

dustry  during  the  first  quarter  of  this  J  ^  barometer  of  cellent  prospect  for  continued  im-  Strong  Fercat  at  Work 

year,  i  was  sai  y  many.  general  business.  Capital  has  been  provement  in  private  construction  B.  B.  Geyer,  president,  Geyer,  Cor- 

A  majority  of  the  answers  ^id  there  hesitant  about  making  long  term  com-  through  the  remainder  of  the  year.  nell  &  Newell,  Inc.:  “I  am  definitely 

will  definitely  be  an  upturn  in  adver-  mibnents  because  of  uncertainties  “Prolonged  tension  caused  by  war  optimistic  about  general  business  con- 

tising  in  1939  and  several  reported  abroad.  Over  night  events  may  change  threats  affects  business  confidence  ad-  ditions  in  this  country,  and  anticipate 

their  companies  had  felt  incre^ed  ^le  whole  picture.  Indications  seem  versely  and  stands  to  delay  industrial  satisfactory  trade  volumes  in  many 
sales  during  the  first  quarter  and  had  he  that  industrial  activity  has  de-  commercial  building  but  not  likely  to  lines  during  the  remainder  of  the 
already  enlarged  their  advertising  ap-  year. 

propriations.  *‘j  believe  there  is  good  evidence  of 

If  business  improves  there  is  no  strong  recovery  forces  at  work  in  this 

doubt  that  advertising  wUl  feel  the  up-  i^|7T»cp  A PFR  country,  as  business  and  industrial 

turn.  “Business  and  advertising  are  IxiCi  il£i  WOlr  AlrCin  indices  are  improving  despite  the  ever 

hand-maidens,”  explained  one  execu-  n  ■  .u  present  threat  of  a  major  war.  Should 

tive.  By  Arthur  CxUlterman  bie  war  clouds  be  cleared  from  the 

Everything  points  to  better  busi-  Adolphus  Evan  Edwards  is  accustomed  to  peruse  horizon,  I  believe  that  we 

ness,  reported  another,  saymg,  “evi-  it  •  i  o'  i _ u:-  ki _ _  might  enter  a  major  era  of  business 

dences  of  an  overdue  prosperity  are  Daily  Morning  Universal  Telegraphic  News,  prosperity  in  the  United  States, 

all  around  us.”  Compiled  with  rare  sagacity  and  quizzing  glass  and  probe,  splendid  straw  in  the  wind  is  the 

Advartlfers'  Stataments  From  all  the  facts  and  guesses  of  this  agitated  globe.  gain  being  made  in  the  auto  industry. 

Statements  from  executives  of  the  Adolphus  lightly  passes  a  congressional  report,  which  is  one  of  U.  S.  business’  best 

leading  national  advertisers  follow:  A  fresh  New  Jersey  murder  of  the  most  engrossing  sort,  bellwethers  today.  This  industry  is 

C.  M.  Chester,  president.  General  A  Latin  revolution  with  a  minimum  of  blood,  sales  for 

Foods  Corporation — “Before  any  pro-  A  Middle  Western  scandal  and  a  Mississippi  flood.  ^ 

jections  can  be  made  regarding  the  He  shows  a  lack  of  interest  in  the  market  ups  and  downs,  year  ^  compara  e  pen  o 

future  of  business,  we  must  first  an-  books,  in  sports,  in  social  notes  and  European  crowns;  «.  .  xxf  mir 

swer  th©  aii6stioii  wh0r0  is  AiTi0ricR  •  «..«  ««  ^  ^  •  As  tor  dcivortisiii^,  scnooulos  of  our 

going’  Where  is'  civilization  going’  trenchant  editonals  and  columns  full  of  wit,  clients  call  for  considerable  more  space 

And  those  answers  I  don’t  know.  In  Of  science,  art  and  industry  he  doesn’t  read  a  bit.  than  those  of  last  year.  Our  automo- 

this  fortunate  country,  however,  evi-  Though  plied  with  tales  as  colorful  and  entertaining,  too,  tive  account,  Nash  Motors,  is  away 

dences  of  an  overdue  prosperity  still  As  those  Scheherazade  told,  and  lots  of  them  as  true,  ahead,  and  their  increased  advertising 

marking  time  are  all  about  us:  Adolphus  drops  the  paper  in  a  deprecating  way  and  selling  efforts  are  bringing  impor- 

“1.  Banks  bulging  with  the  people’s  And  yawns,  “As  dull  as  usual!  There  is  nothing  new  today.”  are'^runnbi^S 

And  daily  for  the  pleasure  of  Adolphus  are  unfurled  per  cent^ead  of  those  of  last  yeaffor 

2.  Larger  national  mcome  than  last  rainbow  tinted  pages  of  a  fascinating  world—  Nash, 

year  and  living  costs  somewhat  lower.  .  ,  ,  ,  .  . 

3.  An  enormous  need,  rapidly  becom-  Those  pages,  earth  and  sea  and  sky,  whereon  the  eye  may  scan  “Most  of  our  other  clients  also  are 

ing  a  necessity,  for  replacement  and  The  news  of  all  creation  and  the  works  of  God  and  man.  proceeding  on  the  basis  of  increased 

modernization.  4.  Growing  wants  re-  The  records  of  the  bowlder  and  the  whisper  of  the  tree,  advertising  schedules,  and  expecta- 

sulting  from  increase  in  public  educa-  The  tattle  of  the  social  world  of  beaver,  bird  and  bee,  mcreased  sales  in  1939.” 

tion.  5.  The  continued  increase  in  The  gossip  of  the  river,  of  the  mountain,  of  the  bog,  Dapandi  on  War  Clovds 

The  weatherwise  prediction  of  the  locust  or  the  frog,  0°^  Francisco,  president.  Lord  4 

kept  step  with  increasmg  costs.  •jii  rixT<-  j.u  •!  tu  i‘.i  Thomas:  So  long  as  the  threat  of  a 

••e  T  *  •  j  u  j.  innr  i.  The  vaHcd  talcs  of  NatuTc  and  the  quuks  of  humankind  •  j  x  n 

6.  Inventories  down  about  10%  be-  ,  j  .  j  i  .  i.  •  .i  a  .i  European  war  exists  industry  will  lag 

low  last  year.  7.  The  numberless  pro-  A*”®  offered  to  Adolphus,  who  is  deaf  as  well  as  blind.  ajjj  jjg  reluctant  to  make  extensive 

ducts  of  the  research  laboratories,  new  With  comedy  and  tragedy  presented  to  him  still,  commitments.  If  the  war  clouds  are 

industries  in  the  making  and  ready  Adolphus  Evan  Edwards  doesn’t  get  a  single  thrill;  dissipated  an  upturn  in  business  may 

to  go.  8.  A  definite  shift  in  public  The  panther  knows  the  forest  and  the  honey  bee  the  hive,  expected.  Advertising  volume  for 

iwychology  and  a  growing  recognition  Adolphus  Evan  Edwards  doesn’t  know  that  he’s  aUve—  ^ 

that  busmess  is  the  nation’s  lifeblood.”  ^nd.  take  it  all  together,  from  this  attitude  of  his  condition. 

.Pi  /‘“-.P£f“dent,  ^  „  ^e  fairly  doubted  if  Adolphus  really  is.  p  ®  RJAn  president,  Ruthra.^  J 

Cluett  Peabody  &  Co.,  Inc.:  The  out-  to  ^  .i  c-  ^  j  r-  x  Ryan:  Re  busmess — good  without 

look  for  business  durii^  the  balance  (Reprinted  by  special  permission  of  the  Saturday  Eivning  Post).  a  — perhaps  better  with  one— i» 

of  ’39  is  very  encouraging.  Advertis-  _ _  (Continued  on  page  36) 


already  enlarged  their  advertising  ap¬ 
propriations. 

If  business  improves  there  is  no 
doubt  that  advertising  wUl  feel  the  up¬ 
turn.  “Business  and  advertising  are 
hand-maidens,”  explained  one  execu¬ 
tive. 

Everything  points  to  better  busi¬ 
ness,  reported  another,  saying,  “evi¬ 
dences  of  an  overdue  prosperity  are 
all  around  us.” 

Advartlfars'  Stataments 

Statements  from  executives  of  the 
leading  national  advertisers  follow: 

C.  M.  Chester,  president.  General 
Foods  Corporation — “Before  any  pro¬ 
jections  can  be  made  regarding  the 
future  of  business,  we  must  first  an¬ 
swer  the  question,  where  is  America 
going?  Where  is  civilization  going? 
And  those  answers  I  don’t  know.  In 
this  fortunate  country,  however,  evi¬ 
dences  of  an  overdue  prosperity  still 
marking  time  are  all  about  us: 

“1.  Banks  bulging  with  the  people’s 
money  awaiting  justifiable  investment. 

2.  Larger  national  income  than  last 
year  and  living  costs  somewhat  lower. 

3.  An  enormous  need,  rapidly  becom¬ 
ing  a  necessity,  for  replacement  and 
modernization.  4.  Growing  wants  re¬ 
sulting  from  increase  in  public  educa¬ 
tion.  5.  The  continued  increase  in 
efficiency  which  to  a  large  extent  has 
kept  step  with  increasing  costs. 

“6.  Inventories  down  about  10%  be¬ 
low  last  year.  7.  The  numberless  pro¬ 
ducts  of  the  research  laboratories,  new 
industries  in  the  making  and  ready 
to  go.  8.  A  definite  shift  in  public 
psychology  and  a  growing  recognition 
that  business  is  the  nation’s  lifeblood.” 

A.  O.  Buckingham,  vice-president, 
Cluett  Peabody  &  Co.,  Inc.:  “The  out¬ 
look  for  business  during  the  balance 
of  ’39  is  very  encouraging.  Advertis- 


THE  NEWSPAPER 

By  Arthur  Guiterman 

Adolphus  Evan  Edwards  is  accustomed  to  peruse 
The  Daily  Morning  Universal  Telegraphic  News, 

Compiled  with  rare  sagacity  and  quizzing  glass  and  probe. 
From  all  the  facts  and  guesses  of  this  agitated  globe. 

Adolphus  lightly  passes  a  congressional  report, 

A  fresh  New  Jersey  murder  of  the  most  engrossing  sort, 

A  Latin  revolution  with  a  minimum  of  blood, 

A  Middle  Western  scandal  and  a  Mississippi  flood. 

He  shows  a  lack  of  interest  in  the  market  ups  and  downs. 

In  books,  in  sports,  in  social  notes  and  European  crowns; 

Of  trenchant  editorials  and  columns  full  of  wit. 

Of  science,  art  and  industry  he  doesn’t  read  a  bit. 

Though  plied  with  tales  as  colorful  and  entertaining,  too. 

As  those  Scheherazade  told,  and  lots  of  them  as  true, 

Adolphus  drops  the  paper  in  a  deprecating  way 

And  yawns,  “As  dull  as  usual!  There  is  nothing  new  today.” 

And  daily  for  the  pleasure  of  Adolphus  are  unfurled 

The  rainbow  tinted  pages  of  a  fascinating  world — 

Those  pages,  earth  and  sea  and  sky,  whereon  the  eye  may  scan 
The  news  of  all  creation  and  the  works  of  God  and  man. 

The  records  of  the  bowlder  and  the  whisper  of  the  tree, 

The  tattle  of  the  social  world  of  beaver,  bird  and  bee. 

The  gossip  of  the  river,  of  the  mountain,  of  the  bog. 

The  weatherwise  prediction  of  the  locust  or  the  frog. 

The  varied  tales  of  Nature  and  the  quirks  of  humankind 
Are  offered  to  Adolphus,  who  is  deaf  as  well  as  blind. 

With  comedy  and  tragedy  presented  to  him  still, 

Adolphus  Evan  Edwards  doesn’t  get  a  single  thrill; 

The  panther  knows  the  forest  and  the  honey  bee  the  hive, 
Adolphus  Evan  Eldwards  doesn’t  know  that  he’s  alive — 

And,  take  it  all  together,  from  this  attitude  of  his 
It  may  be  fairly  doubted  if  Adolphus  really  is. 

(Reprinted  by  special  permission  of  the  Saturday  Evening  Post). 
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Name  of  Newspaper  RepresentatlTe  New  York  Address 

A 

\driati  (Mich.)  Telegram  . Stuart  H.  Perry  . Ritz-Carlton  Hotel 

tlin.n  (O.)  Beacon  Journal . John  S.  Knight . Ambassador  Hotel 

r.  H.  Barry . Biltmore  Hotel 

James  L.  Knight . Biltmore  Hotel 

elhinv  (N'  Y.)  Knickerltocker  News  ..A.  J.  McDonald . Biltmore  Hotel 

•  H.  W.  Stock  . Roosevelt  Hotel 

tihanv  (N-  Y.)  Times  Union  . Fred  I.  Archibald . Warwick  Hotel 

\llcntown  (Pa.)  Call  Chronicle . David  A.  Miller . Shelton  Hotel 

Charles  C.  Curtis . Taft  Hotel 

P.  W.  Leinsenring . Taft  Hotel 

William  D.  Reimert . Taft  Hotel 

Mti.ii  (lil  t  Telegraph  . 'Paul  B.  Couslcy . Waldorf-.\storia  Hotel 

tliivma  (i’a.)  Mirror  . D.  N.  Slep . Waldorf-Astoria  Hotel 

H.  L.  Johnston . Waldorf-Astoria  Hotel 

F.  G.  Pearce . Waldorf-.Astoria  Hotel 

Viii»ierdant  (N.  Y.)  Recorder  . Gardiner  Kline . Waldorf-.\storia  Hotel 

W.  B.  LeFavour . Waldorf-.Astoria  Hotel 

Mrs.  W.  B.  LeFavour..  Waldorf-.Astoria  Hotel 

(ndersoti  (Ind.)  Herald  . Harriet  W.  Toner . Waldorf-.Astoria  Hotel 

\iuler«m  (S.  C.)  Independent-Tribune 

t.  \i^i|  . James  J.  Findley . V\  aldorf-Astoria  Hotel 

Lee  Rickard . Waldorf-Astoria  Hotel 

Wilton  E.  Hall . New  A’orker  Hotel 

Vrisonia  (Conn.)  .Sentinel  . L.  L.  Desaulniers . W.aldorf-.Astoria  Hotel 

\rk.insas  City  (Kans.)  Traveler  . Oscar  S.  Stauffer . Waldorf-Astoria  Hotel 

ts'uirv  Park  (N.  J.)  Press  . J.  Lyle  Kinmonth . 

Wayne  D.  McMurray . 

Ernest  Lass . 

t.hrville  (X.  C.)  Citizen  &  Times . Don  S.  Elias . Plaza  Hotel 

\s5ociate<l  Weekly  . E.  A.  Holman .  Lexington  Hotel 

\theiis  (O.)  Messenger  . Gordon  K.  Bush . 4S3  Madison  St., 

Brooklyn,  N.  Y. 

\iIiipI  (Mass.)  News . Lincoln  O.’Brien . \niliassador  Hotel 

Mrs.  Lincoln  O’Brien . \nibassador  Hotel 

\il.-itita  (Ga.)  Constitution  . Clark  Howell . Roosevelt  Hotel 

.Vtlanta  (Ga.)  Georgian-.American  . Herbert  Porter . Warwick  Hotel 

Vlaiilic  City  (N.  J.)  Press-Union . Francis  E.  Croasdale. ..  .Plaza  Hotel 

Attica  (l-'d.)  Leilger  Tribune  . J.  Frank  McDcrmond...  X'ew  Yorker  Hotel 

A'lhiirn  (N.  Y.)  Citizen  Advertiser  ....William  O.  Dapping . Waldorf-.Astoria  Hotel 

Aegusta  (Ga.)  Chronicle . William  S.  Morris . 


Cleveland  (O. )  Plain  Dealer 


Baltimore  (Md.)  News-Post  &  Sunday 

An-rrieau  . C.  Dorsey  Warfield . Warwick  Hotel 

Walter  B.  Candler . Warwick  Hotel 

Reger  (Me.)  News  . Frank  L.  Ames . Lincoln  Hotel 

Rat. in  Konge  (La.)  State-Times  & 

.Advocate  . Charles  P.  Manship . McAlpin  Hotel 

B.itlle  Creek  (Mich.)  Moon-Journal. ...  George  B.  Dollivcr . Waldorf-.Astoria  Hotel 

lt.i\.mic  (N.  J.)  Times  . Sydney  .A.  Lazarus . Bayonne,  N.  J. 

Herman  Lazarus . Bayonne,  N.  J. 

Alaurice  Zinader . Bayonne,  N.  J. 

Robert  T.  Walsh . Bayonne,  N.  J. 

iieauniont  (Tex.)  Enterprise  &  Journal  .E.  C.  Davis . Roosevelt  Hotel 

Mrs.  J.  L.  .Mapes . .Astor  Hotel 

Beaver  Falls  (Pa.)  News-Tribune . James  II.  March . Waldorf-.Astoria  Hotel 

itrliiit  (\Vis.)  News  . R.  F.  Collins . Commodore  Hotel 

.M.  H.  Dobson . Commodore  Hotel 

C.  F.  Karstaedt . Commotlore  Hotel 

Rrihleliem  (Pa.)  Globe-Times  . Harold  B.  Farquhar . Taft  Hotel 

Rolland  L.  Adams . Taft  Hotel 

Billii'gs  (Mont.)  Gazette  . Noee,  Rothenburg  &  Jann  10  East  40th  Street 

Binghamton  (N.  Y.)  Press  . Ualph  E.  Bennett . Taft  Hotel 

Merle  C.  Ostrom . Taft  Hotel 

Binghamton  (N.  Y.)  Sun  . Walter  J.  Lyon . Taft  Hotel 

Raise  (Ida.)  Idaho  Statesman  . Mrs.  Margaret  Cobb  Reynolds.  Fitzgerald,  Inc., 

Ailshie  .  MS  Madison  Ave..  N.  Y. 

Booth  Newspapers,  Inc . Arthur  R.  Treanor .  Biltmore  Hotel 

Ralph  H.  Bastien . Biltmore  Hotel 

Boston  (M.ass.)  News  Bureau  . William  C.  Cox . Ambassador  Hotel 

Arthur  J.  C.  Underhill.  ..Ambassador  Hotel 

B.istnn  (Mass.)  Transcript . Lincoln  O’Brien . .Ambassador  Hotel 

Bradford  (Pa.)  Era,  Star-Record  & 

Herald  . R.  P.  Habgood.  Sr . Lexington  Hotel 

M.  R.  Shale . Lexington  Hotel 

W.  E.  Eysinger . Lexington  Hotel 

R.  P.  Habgo^,  Jr . Barclay  Hotel 

Bridgeport  (Conn.)  Herald  . Leigh  Danenberg . Bedford  Hotel 

Bri.lgeport  (Conn.)  Times-Star  . James  L.  McGovern . New  Yorker  Hotel 

Henry  D.  Bradley . New  Yorker  Hotel 

Victor  W.  Knauth . New  Yorker  Hotel 

Brockton  (Mass.)  Enterprise-Times  ....Charles  L.  Fuller . Waldorf-Astoria  Hotel 

Brooklyn  (N.  Y.)  Eagle . Frank  D.  Schroth . Brooklyn  Daily  Eagle, 

Brooklyn,  N.  Y. 

Brunswick  (Ga.)  News  . C.  H.  Leavy .  .Waldorf-Astoria  Hotel 

Brush  Moore  Newspapers,  Inc . Louis  H.  Brush . Waldorf-Astoria  Hotel 

Roy  D.  Moore . Waldorf-Astoria  Hotel 

Joseph  K.  Vodrey . McAlpin  Hotel 

11.  R.  Schaffner . McAlpin  Hotel 

R.  F.  Fletcher . McAlpin  Hotel 

Buffalo  (N.  Y.)  Courier  Express . William  J.  Conners . Ixirenzen  &  Thompson 

Burrows  Matthews . 28  West  44th  Street 

Buffalo  (X.  Y.)  News  . Ernest  D.  Anderson . Rcxisevelt  Hotel 

William  V.  McGrain . Roosevelt  Hotel 

Buffalo  (N.  Y.)  Polish  Everybody’s 

Daily  . F.  B.  Rr>gger . Commodore  Hotel 

Burbank  (Calif.)  Review  . Ronald  C.  Schultz . 507  Fifth  Avenue. 

New  A'ork  City 

Burlington  (Vt.)  Free  Press  . David  W.  Howe . Shelton  Hotel 

C 

•  amden  (Ark.)  News  . Clyde  E.  Palmer . Commodore  Hotel 

Canton  (O.)  Repository  . Louis  H.  Brush . Waldorf-.Astoria  Hotel 

Roy  D.  Moore .  Waldorf-Astoria  Hotel 

Joseph  K.  Vodrey . McAlpin  Hotel 

11.  R.  Schaffner . McAlpin  Hotel 

R.  F.  Fletcher . McAlpin  Hotel 

'aiskill  (N’.  Y.)  Mail  . M.  Edw.  Silberstein . Catskill.  N.  V'. 

Cedar  Rapids  (la.)  Gazette  . John  L.  Miller . .Allen-Klapp  Frazier 

551  Fifth  Avenue 

V’erne  Marshall . Waldorf-.Astoria  Hotel 

~  Clare  R.  Marshall . Waldorf-.Astoria  Hotel 

Centralia  (Ill.)  Sentinel  . Verne  Joy . Waldorf-.Astoria  Ilotel 

Chattanooga  (Tenn.)  News  . George  Fort  Milton . Chatham  Hotel 

hattanoog.a  (Tenn.)  Times  . Julius  Ochs  .Adler . New  York  Times 

H.  C.  Adler . New  York  Times 

^  .Adolph  Shelby  Ochs. ...  Waldorf-.Astoria  Hotel 

hcsier  (Pa.)  Times  . (Charles  R.  Long . .Savoy-Plaza  Ilotel 

p,  Frederick  R.  Long . Savoy-Plaza  Hotel 

Chicago  (III.)  American  . Merrill  C.  Meigs . Warwick  Ilotel 

hicago  (III.)  News  . Frank  Knox. . Waldorf-Astoria  Hotel 

Herbert  Fairfield . W'aldorf-.Astoria  Ilotel 

L.  E.  .Aldrich . Waldorf-.Astoria  Hotel 

George  Hartford . Waldorf-.Astoria  Hotel 

Wilbur  Arthur . 9  Rockefeller  Plaza 

'  icago  (HI.)  Times  . S.  E.  Thomason .  Waldorf-Astoria  Hotel 

R.  J.  Finnegan . VValdorf-Astoria  Hotel 

J.  .'.  Griffin,  Jr . Waldorf-.Astoria  Hotel 

I'l,.,  ,  Russ  Stewart . Waldorf-.Astoria  Hotel 

ci^ksburg  (W.  Va.)  Exponent  & 

degram  . John  A.  Kennedy .  New  Weston  Hotel 


Name  of  Newspaper  Representative  New  York  Address 

Cleveland  (O.)  News  .  . Dan  R.  Hanna,  Jr . St.  Regis  Hotel 

Charles  F.  McCahill . St.  Regis  Hotel 

N.  R.  Howard . St.  Regis  Hotel 

Leo  P.  Doyle . Kelly-Smith  Co., 

420  Lexington  Avenue 

Cleveland  (O. )  Plain  Dealer  . John  S.  McCarrens . Waldorf-.Astoria  Hotel 

Paul  Bellamy . Harvard  Club 

W.  G.  Vorpe .  Waldorf-Astoria  Hotel 

J.  A.  Van  Buren . Waldorf-Astoria  Hotel 

Sterling  E.  Graham . Biltmore  Hotel 

Byron  A.  Collins . Biltmore  Hotel 

Clinton  (la.)  Herald  . A.  M.  Clapp . Roosevelt  Hotel 

C’oatesville  (Pa.)  Record  . C.  H.  Heintzelman . De  Lisser-Boyd,  Inc., 

30  Rockefeller  Plaza 

Coffey  ville  (Kan.)  Journal  . 1 1.  J.  Powell . Waldorf-Astoria  Hotel 

Cohoes  (N.  Y.)  American  . Frank  L.  Wiswall . McAlpin  Hotel 

.\mbrose  A.  Scully . McAlpin  Hotel 

Columbia  (S.  C.)  States  .  . William  Elliott . Waldorf-.Astoria  Hotel 

J.  M.  Blalock . Waldorf-Astoria  Hotel 

Columbus  (O.)  Dispatch  Harry  P.  Wolfe . Waldorf-.Astoria  Hotel 

Robert  H.  Wolfe . Waldorf-Astoria  Hotel 

H.  Preston  Wolfe . Waldorf-Astoria  Hotel 

Arthur  E.  Campbell . Waldorf-Astoria  Hotel 

Georgy  A.  Smallsreed.  Waldorf-Astoria  Hotel 

Harvey  'R.  Young . Waldorf-Astoria  Hotel 

Ramon  S.  Cram . Waldorf-Astoria  Hotel 

Columbus  (O.)  Ohio  State  Journal . Walter  J.  Reck . Waldorf-Astoria  Hotel 

Sid  R.  Phillips.. . Waldorf-Astoria  Hotel 

Kenneth  D.  'Tooill . Waldorf-Astoria  Hotel 

Concord  (N.  C.)  Tribune  . T.albot  Patrick . Waldorf-.Astoria  Hotel 

Concordia  (Kans.)  Blade-Empire . Ray  Green . Waldorf-Astoria  Hotel 

Corning  (N.  Y.)  Leader . . . W.  A.  Underhill . Yale  Club 

Corpus  Christ!  (Tex.)  Caller-Times.  ..  Gr.ady  Kinsolving . Lexington  Hotel 

Corpus  Christ!  (Tex.)  Chronicle  ....  ..Porter  Oakes  . Commodore  Hotel 

Covington  (Ky.)  Post  . X’ational  Adv.  Dept. 

Scripps  Howard  .  230  Park  Avenue 

Cumberland  (Md.)  Times  . Joseph  B.  Finan . Waldorf-.\storia  Hotel 


Clinton  (la.)  Herald 


Columbia  (S.  C.)  States  . 
Columbus  (O.)  Dispatch 


Dallas  (Tex.)  News  . 

Dallas  (Tex.)  Times-Herald _ 

Danbury  (Conn.)  News-Times  .. 
Danville  (Ill.)  Commercial-News 

Davenport  (la.)  Times  . 

Dayton  (O.)  Journal-Herald  _ _ 


Daytona  Beach  (Fla.)  News-Journal  .  . . 
Des  Moines  (la.)  Register  and  Tribune 


Detroit  (Mich.)  Free  Press  . 
Detroit  (Mich.)  News  . 


.Ted  Dealey . Lexington  Hotel 

lack  Estes . Lexington  Hotel 

Tom  Gooch  . Waldorf  Astoria  Hotel 

Charles  F'.  Stevans . 

.  F'.  C.  Hewes . J.  C.  McKinney  &  Sons 

E.  P.  Adler . Governor  Clinton  Hotel 

.  r.ewis  B.  Rock . Plaza  Hotel 

W.  H.  Kerman .  Plaza  Hotel 

.Herbert  M.  D.avidson  ..Plaza  Hotel 


.Gardner  Cowles,  Jr.... 
Charles  J.  Feldman... 
Henry  P.  Martin.  Jr. . 
Charles  I^unsbury . 


Savoy-Plaza  Hotel 
Waldorf-.Astoria  Hotel 
Waldorf-.Astoria  Hotel 
Waldorf-.Astoria  Hotel 


Dothan  (Ala.)  Eagle  . 

Dubuque  (la.)  Telegraph  Herald  . 

Duluth  (Minn.)  Herald  &  News-'Tribune 
Durham  (N.  C.)  Herald  and  Sun . 


.  W.  H.  Pettibone . k'eree  &•  Conklin.  Inc. 

285  Madison  Avenue 

. W.  S.  Gilmore . Waldorf-.Astoria  Hotel 

W.  E.  Scripps . Waldorf-.Astoria  Hotel 

H.  Ponting . Waldorf-Astoria  Ifotel 

W.  H.  Moore . Waldorf-.Astoria  Hotel 

.Horace  Hall .  Taft  Hotel 

.F.  W.  Woodward . West-Holiday  Company 

.J.  11.  Jordan .  Savoy-Plaza  Hotel 

•  C.  C.  Council . Plaza  Hotel 


Easton  (Pa.)  Free  Press . William  T.  Dodge . Taft  Hotel 

F]l  Dorado  (Ark.)  News  Times . Clyde  E.  Palmer . Commodore  Hotel 

Elizabeth  (N.  J.)  Journal  . Fred  L.  Crane . Elizabeth,  N.  J. 

Rufus  R.  Ness . Elizabeth.  N.  J. 

Erie  (Pa.)  Dispatch-Herald  . Robert  J.  Virtue . Astor  Hotel 

.A.  W.  Stark . Astor  Hotel 

A.  J.  White . TaH  Hotel 

Erie  (Pa.)  Times  . J.  j.  Mead,  Sr . W’aldorf-Astoria  Hotel 

J.  J.  Mead,  Jr . Roosevelt  Hotel 

F 

Fall  River  (Mass.)  Her.ibl  News . C.  E.  Sevigny . Kelly-Smith  Company 

E.  J.  Delaney . Kelly-Smith  Company 

I'argo  (N.  D.)  Forum  . Norman  D.  Black . Astor  Hotel 

H.  D.  Paulson .  Astor  Hotel 

Findlay  (O.)  Republican-Courier  . R.  L.  Heminger . Bristol  Hotel 

Florence  (S.  C.)  News . J.  M.  O’Dowd . Lorenzen  &  Thompson  Inc. 

Fort  Scott  (Kans.)  Tribune  Monitor  ...George  W.  Marble,  Jr. .. Waldorf-Astoria  Hotel 
Fort  Smith  (Ark.)  Times  Record  & 

Southwest  American  . J.  S.  Parks . Waldorf-.Astoria  Hotel 

Fort  Worth  (Tex.)  Star-Telegram . Amon  G.  Carter . Ritz-Carlton  Hotel 

J.  M.  North,  Jr . Waldorf-Astoria  Hotel 

Bert  N.  Honea . VV''aldorf-Astoria  Hotel 

Freeport-Hempstead-Lynbrook  (N.  Y.) 

Nassau  Review-Star  . James  E.  Stiles .  .Nassau  Review-Star, 

Theodore  Edson .  Rockville  Centre,  N.  Y. 

George  P  Moyer . 

William  C.  Fowley . 

Harry  S.  Smith . 

.Arthur  L.  Hodges . 

John  M.  Greene . 

Fremont  (Neb.)  Guide  . . .Alfred  G.  Hill . Whldorf-.Astoria  Hotel 

Fullerton  (Calif.)  Tribune . C.  A.  Johnson . West-Holliday  Co., 

271  Madison  Avenue 
G 

Galvin  Brothers  Corporation . W.  J.  Galvin . President  Hotel 

Gary  (Ind.)  Post-'Tribune . J.  R.  Snyder . Burke-Kuipers  &  Mahoney, 

^  Inc..  420  Lexington  Ave. 

Geneva  (X”.  Y.)  Times . G.  B.  Williams . Bristol  Hotel 

W.  A.  Gracey . Bristol  Hotel 

Glens  Falls  (N.  Y.)  Post-Star  and  Times. Arthur  P.  Irving . Ambassador  Hotel 

R.  A.  Newton . Roosevelt  Hotel 

Gloucester  (Mass.)  Times  . Edward  E.  Hicken . Shelton  Hotel 

Joseph  G.  Gavin . Shelton  Hotel 

Gloversville  (N.  Y.)  Leader-Republican 

Herald  . F.  L.  Rogers . Taft  Hotel 

Fi.  H.  Mills . Woodstock  Hotel 

Herman  Rohde . Woodstock  Hotel 

Goldslmro  (X*.  C.)  X'ews-Argus . Talbot  Patrick . Waldorf-.Astoria  Hotel 

P.  M.  P.itrick . Waldorf-.Astoria  Hotel 

_  ,  ,  ■)  VV.  Huckle . Waldorf-.Astoria  Ilotel 

Grand  Forks  (N.  D.)  Herald  . .\I.  M.  Oppegard . Ridder- Johns  Inc.. 

„  ,  .  ,  ,  .  342  .Madison  Avenue 

(.rand  Island  (Neb.)  Independent  . Oscar  S.  Stauffer . 

Grand  Rapids  (Mich.)  Herald . F'rank  M.  Sparks . W.aldorf-Astoria  Hotel 

Louis  A.  Weil,  Jr . Waldorf-Astoria  Hotel 

Gnand  R.ipids  (Mich.)  Press  . Elmer  J.  Siemens . W.aldorf-.Astoria  Hotel 

Greenfield  (Mass.)  Recorder-Gazci te  ...Paul  S.  Walcott . McAlpin  Hotel 


Geneva  (X'.  Y.)  Times . 


_  W.  Guy  Tetrick . Governor  Clinton  Hotel 

tarfield  (Pa.)  Progress . G.  A.  Stewart . Waldorf-.Astoria  Hotel 


Hackensack  (N.  J.)  Bergen  Record  ....Russell  L.  Binder . Chas.  H.  Eddy  Co., 

,,  „  „  247  Park  Avenue 

Hanover  (Pa.)  Sun  . H.  B.  Hostetter . McAlpin  Hotel 

C.  H.  Meredith . McAlpin  Hotel 

Harrisburg  (Pa.)  Patriot  &  News . Charles  H.  Morrison _ Kelly-Smith  Co. 

,  ,  ,  _  _  Homer  E.  Moyer . Kelly-Smith  Co. 

Hartford  (Conn.)  Courant  . Henry  H.  Conland . Park  Lane  Hotel 

George  B.  Armstead. ..  .Shelton  Hotel 

Tohn  Sudarsky . Roosevelt  Hotel 

Charles  H.  Conland . Shelton  Hotel 

Henry  J.  Conland . Shelton  Hotel 

.A.  B.  Lincoln . Shelton  Hotel 

{Continued  on  next  page) 
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Namr  of  Xfw»pai>er  K«*pre^entatl»e  New  York  AildrekN 

ll.iiitonl  (Conn.)  Times  . K.  .S.  Murphy . l‘ark  Lane  Hotel 

D.  K.  Daniel . Park  Lane  Hotel 

Haverhill  (Mass.)  Gazette . John  T.  Ktiss . Shelton  Hotel 

Hazelton  (Pa.)  Plain  Speaker  & 

Standard  .Sentinel  . John  K.  Dershuck . Waldorf-. \storia  Hotel 

llenry  Walser . WaIdorf-.\storia  Hotel 

Frank  Walser . \Valdorf-.\storia  Hotel 

Heiideixin  (.\.  C.)  Dispatch . Henry  A.  Dennis . Governor  Clinton  Hotel 

Hibbing  (Minn.)  Tribune  . Janies  G.  Early . Burke.  Kui]iers  &  Mahoney, 

Inc.,  420  Lexington  .Ave 

High  Point  (X.  C.)  Enterprise . K.  B.  Terry . Waldorf-.Astoria  Hotel 

Hoiioken  (N.  J.)  Jersey  Observer . .Norman  R.  Kohnfelder. .  .Hoboken,  N.  J. 

Hojie  (Ark.)  Star  . Clyde  E.  Palmer . Commodore  Hotel 

Hornell  (N.  V.)  Tribune . Louis  G.  Buisch . 

Hot  Springs  (Ark.)  .Sentinel -Record 

and  New  Era  . Clyde  E.  Palmer . CommcMore  Hotel 

Houston  (Tex.)  Chronicle . I.  H.  Butler . Beverly  Hotel 

Houston  (Tex.)  Post  . Mrs.  W.  P.  Hobby .  Waldorf-.\storia  Hotel 

Huntingdon  (Pa.)  News . .Miss  F.  Josephim  Hid.lle. Taft  Hotel 

Huntington  (W.  Va.)  Advertiser . J.  H.  Long . W'aldorf-Astoria  Hotel 

Walker  Long . W.aldorf-.\storia  Hotel 

Hutchinson  (Kan.)  News  &  Herald  ....John  P.  Harris . Chatham  Hotel 

I 

Indianapolis  (Ind.)  News  . F'rederick  C.  Fairbanks. .  VValdorf-.'Xstoria  Hotel 

Roger  M.  Reynolds . Waldorf-.^storia  Hotel 

C.  Walter  McCarty..  ..  Waldorf -.Astoria  Hotel 

Joe  Breeze . Waldorf-.Vstoria  Hote! 

Indi.tnapolis  (Ind.)  SUr  . James  A.  Stuart . Biltmore  Hotel 

B.  F.  I..awrence . Biltmore  Hotel 

Ironwood  (Mich.)  Globe  . Linwood  I.  Noyes . W'aldorf-.Xstoria  Hote! 

Ithaca  (N.  Y.)  Journal  . Harry  G.  Stutz . Shelton  Hotel 

J 

lacks., n  (Tcnn.)  Sun  . C.  E.  Pigford . McAlpin  Hotel 

.Mbert  A.  Stone . McAlpin  Hotel 

Jacks.incille  (Fla.)  Times-Union  . Jesse  M.  Elliott . Waldorf-.Xstoria  Hotel 

Jamaica  (L.  1.)  Queens  Evening  News. .Eugene  E.  Early . 92-2/  rnion  Hall  .St., 

William  T.  Tooker .  Jamaica,  N. 

J.iinestown  (N.  Y.)  Journal . Henri  M.  Hall . Lincoln  Hotel 

lanir'town  (N.  Y.)  Post  . J.  Harold  Swanson . W'oodstock  Hotel 

Jeannette  (Pa.)  Xews-Dispatch  . C.  M.  Bomberger . Bristol  Hotel 

Jersev  Citv  (N.  J.)  Journal  . Walter  M.  Dear . Jersey  City,  N.  J. 

•  R.  E.  Lent . Jersey  City,  N.  J. 

Johnstown  (Pa.)  Tribune-Democrat - Walter  W.  Krebs . .Mc.Mpin  Hotel 

Joliet  (Ill.)  Herald-Newi . John  F.  Lux . Waldorf-.\storia  Hotel 

Junction  Citv  (Kan.)  Union . Harry  E.  Montgomery ...  Wlaldorf-.Xstoria  Hotel 

John  D.  Montgomery ...  .Waldorf-.Nstoria  Hotel 

K 

Kane  (Pa.)  Republican  . G.  Scott  Smith . \Valdorf-.\storia  Hotel 

Kansas  City  (Kan.)  Kansan . W.  A.  Bailey . .Mc.^ll)in  Hotel 

Kansas  Citv  (Kan.)  Star  . George  B.  Longan . Ritz-Carlton  Hotel 

Roy  A.  Roberts . Ritz-Carltoii  Hotel 

Earl  Mc(^IIum . Ritz-Carlton  Hotel 

Kearney  (Neb.)  Hub . .\lfred  G.  Hill . Waldorf-.^storia  Hotel 

Kinston  (N.  C.)  Free  Press . H.  Galt  Braxton . %  Mrs.  J.  Worth  McAlister 

11-A  .\berdeen  PI., 
Radburn,  Fairlawn,  N.  J. 

Knoxville  (Tenn.)  Journal  . Henry  C.  1‘age .  Plaza  Hotel 

I. 

Laconia  (N.  H.)  Citizen  . Etta  G.  Gallagher . Waldorf-Astoria  Hotel 

I.anca-.ter  (Pa.)  New  Era,  Intelligencer*  , 

Journal  &  Sunday  News . J.  F.  Steinman . Savoy-Plaza  Hotel 

J.  H.  Steinman . Savoy-Plaza  Hotel 

ll.  C.  Carpenter . Taft  Hotel 

I.  Z.  Buckwalter . Taft  Hotel 

John  H.  Carter . Taft  Hotel 

A.  E.  McCollough . Taft  Hotel 

Lansing  (Mich.)  State  Journal . Paul  Martin . Commodore  Hotel 

Laurel  (Miss)  Leader . lames  H.  Skewes . Pennsylvania  Hotel 

Lawrence  (Mass.)  Eagle-Tribune . George  A.  .Mellen . Comra.^ore  Hotel 

llaroUi  B.  Morrill . New  Weston  Hotel 

Lebanon  (Pa.)  News-Times . John  K.  R.  Schropp . .Montclair  Hotel 

Lexington  (Ky.)  Herald-Uader . Fred  B.  Wachs . Katz  -Agency, 

500  Fifth  Avenue 

Uwiston  (.Me.)  Sun-Journal . Frank  S.  Hoy . Pennsylvania  Hotel 

Lima  (O.)  News . L-  S.  Galvin . Waldorf-Astoria  Hotel 

Charles  B.  Hinkle . President  Hotel 

Lincoln  (Neb.)  Journal  . Joe  W.  Seacrest . Waldorf-Astoria  Hotel 

Little  Falls  (N\  Y.)  Times  . John  Crowley. . Roosevelt  Hotel 

Little  Rock  (Ark.)  Arkansas  Gazette  ...J-  N.  Heiskell .  Maldorf-Astona  Hotel 

Little  Rock  (Ark.)  Arkansas  Democrat.. K.  .V  Engel.  ...  . . Waldorf  Astoria  Hotel 

Lock  Haven  (Pa.)  Express  . Frank  D.  (J’Reilly . Waldorf-Astoria  Hotel 

Lockport  (N.  Y.)  Union-Sun  &  Journal ..  Egbert  D.  Corson . Plaza  Hotel 

1-ong  Branch  (N.  J.)  Record . Richard  De  Witt . Charles  H.  Eddy  Co. 

Los  .Angeles  (Calif.)  Times  . Norman  Chandler . .Savoy-P  aza  Hold 

Philip  Chandler .  Savoy-Plaza  Hotd 

Lowell  (Mass.)  Ckiurier-Citizen  and  .  ^  „  ..  ,  , 

Leader  . William  C.  Spence . Roosevelt  Hotel 

Lowell  (Ma’ss’.)  Sun . Thomas  F.  Costello . PUm  Hotel 

Frank  A.  Lawlor . Shelton  Hotel 

John  H.  Costello . Plaza  Hotel 

Lowell  (Mass.)  Telegram  . Mrs.  B.  .S.  Pouzzner . Prince  George  Hotel 

Lynchburg  (V'a.)  News  and  Advance  ...M.  K.  Duerson . ^xington  Hotel 

Lynn  (Mass.)  Item  . f-  Hastings  Gamage . Park  I-ane  Hotel 

H 

-Macon  (Ga.)  News  Tdegraph . P.  T.  .Anderson,  Jr . (Joy.  Clinton  Hotel 

Mahonoi  City  (Pa.)  Record-.American  ..James  11.  Kirchner . Prince  taeorge  Hote 

Bette  R.  Kirchner . Prince  George  Hotel 

Mrs.  James  Kirchner. ...  Prince  George  Hotel 

lane  H.  Kirchner . Prince  George  Hotel 

-Manchester  (Conn.)  Herald  . Ronald  H.  F'erguson . Roosevelt  Hotel 

Mankato  (Minn.)  Free  Press  . J.  -A.  Callahan . W'aldorf-Astoria  Hotel 

Marietta  (O.)  Times  . W’ill  P.  McKinney . -New  W'eston  Hotel 

Marlboro  (Mass.)  Enterprise . Dustin  Luder . McAlpin  Hotel 

John  Burke . .McAlpin  Hotel 

Mason  Citv  (la.)  Globe-Gazette . l.ee  P.  Loomis . Governor  Clinton  Hotel 

McClatchy' Newspapers  of  (^lifomia  ...G.  C  Hamilton . New  A  orker  Hotel 

Walter  P.  Jones . Waldorf-Astoria  Hotel 

McKeesport  (Pa.)  News  . W.  D.  Mansfidd . Wddorf-Astoria  Hotel 

Meadville  (Pa.)  Tri^ne-R^ublican. . . .  Fldward  1.  Bates . Bristol  Hotel 

Memphis  (Tenn.)  Commercial  -Appeal.  .Enoch  Bronon,  Jr . Astor  Hotel 

Meriden' (Conn.)  Journal  . C.  H.  Tryon . Roosevelt  Hotd 

I..  C.  Tryon . Roosevelt  Hotel 

-Meriden  (Conn.)  Record  . Wayne  C.  Smith . Governor  Clinton  Hotel 

Meriden  (Miss.)  Star . lames  H.  Skewes . Pennsylvania  Hotel 

Miami  (Fla.)  Herald  . John  S.  Knight . .Ambassador  Hotel 

Sliami  (Fla.)  News  . Hal  Leysohn . Waldorf-Astoria  Hotel 

Dan  J.  Mahoney . Waldorf-Astoria  Hotel 

Middletown  (N.  Y.)  Times  Herald . Charles  E.  Koons . Waldorf-Astoria  Hotel 

Milwaukee  (Wis.)  Journal  . eoiiard  L.  Bowyer . Waldorf-Astoria  Hotd 

I-eslie  A.  Webster . Waldorf-Astoria  Hotel 

Irwin  Maier . Waldorf-Astoria  Hotel 

Minneapolis  (Minn.)  Star . lohn  Cowles  . Savoy  Plaza  Hotel 

George  Crimm  . 

Minneapolis  (Minn.)  Tribune . F'.  E.  Murphy . Waldorf-.Astoria  Hotel 

James  S.  Milloy . Belmont-Plaza  Hotel 

Moliiu  (Ill.)  Dispatch  . Aiigii't  Siindine . .Allen-Klapp-Frazier  Co.. 

561  F'ifth  -Avenue 

Monroe  (Mich.)  News  . . J-.F-  Gray . Waldorf-.Astoria  Hotel 

Moscow  (Ida.)  News-Review . W.  T.  Marineau . New  Yorker  Hotel 

Dr.  F.  B.  Robinson . New  Yorker  Hotel 

M;.  \'erm,n  (N.  Y.)  Argus . Wallace  Odell . Herald  Statesman  Bldg., 

Yonkers,  N.  Y. 

A.  C.  Saunders .  Mt.  Vernon  Argus, 

Mt.  Vernon,  N'.  Y. 


Name  of  Newspaper  Kepresentative  New  York  Address 

.Mt.  \  ernon  (O.)  Republican  News  &  Harr>  Gramm  c  o  John  W.  Cullen  Co. 

Banner  630  Fifth  Ave. 

.Muncie  (Ind.)  Star  . F'raiik  E.  Harrold . Biltmore  Hotel 

.Muskegon  (Mich.)  Chronicle  . W.  -A.  Bennetts  . Waldorf-.Astoria  1  lotel 

.Muskogee  (Okla.)  Phoenix  &  Times- 

Demixtrat  . J<k’I  H.  Bixby . Waldorf-Astoria  Hotel 

M 

.Nashua  (.\.  H.)  Telegraph . B.  FI.  Warren . Waldorf-Astoria  Hotel 

B.  E.  Warren,  Jr . W'aldorf-Astoria  Hotel 

Nashville  (Tenn.)  Banner . I.  G.  Stahlman  . Waldorf-.Astoria  Hotel 

Nashville  (Tenn.)  Tennessean . Silliman  FJvans  . Ritz-Carlton  Hotel 

.Nashville  (Tenn.)  Times  . James  H.  Sachs . 

Navasota  (Tex.)  Examiner . Phil  E.  Luker . Darien,  Conn. 

Newark  (.\.  J.)  Ledger . S.  1.  Newhouse . 80  Bank  St.,  Newark,  N.  J 

Edwin  F'.  Russell . 80  Bank  .St.,  Newark,  N.  J 

Newark  (N.  J.)  News  . .Arthur  J.  Sinnott . Chatham  Hotel 

Benjamin  J.  Foley . Waldorf-.Astoria  Hotel 

.Newark  (N.  J.)  Sunday  Ctill . llarry  A.  vVapshare . 9  East  41st  St. 

I'red’k  W.  Thorne . 9  East  41st  St. 

.Newark  (O.)  .Advocate  &  American  Frank  W.  Spencer . Waldorf-Astoria  Hotel 

Tribune 

New  Bedford  (Mass.)  Standaril-Tinies  Basil  Brewer .  Park  Lane  Hotel 

&  Mercury  . 

Newbiiryport  (.Mass.)  News . Edward  FI.  Hicken . .Shelton  Hotel 

Joseph  G.  Gavin . Shelton  Hotel 

.Newbiiig-Beacon  (N.  Y.)  News  . F'.  H.  Keefe . J.  P.  McKinney  &  Son, 

30  Rockefeller  Plaza 

Harry  Cohen . J.  P.  McKinney  &  Son, 

30  Rockefeller  Plaza 

.New  Castle  (Pa.)  News . . Fred  L.  Rentz . Waldorf-Astoria  Hotel 

New  IL-iven  (Conn.)  Journal-Courier  ...Everett  B.  Harvey . c'o  Julius  .Matthews. 

Special  Agency, 

400  Madison  Ave. 

Michael  H.  Wren . c/o  Julius  .Matthews, 

SiK'cial  Agency. 

.\rthiir  J.  Sloane . c/o  Julius  Matthews, 

Special  Agency, 

400  Madison  -Ave. 

.New  Haven  (Coiiii.i  Register . lohn  I  lay  Jackson . Savoy  Plaza  Hotel 

New  London  (Conn.  I  Day . Oi  viii  (J.  .\ndrews . RcHisevelt  Ilotel 

New  Orleans  Iteiii-Tribiine . Mr.  ami  .Mrs.  James  .M 

Thomson  . Plaza  Hotel 

New  Orleans  (I-a.)  Times-Picayune  I..  K.  Nicholson . Waldorf-Astoria  Hotel 

&  States  . John  K.  Tims,  Jr .  Waldorf-.Astoria  Hotel 

Newport  News  (Va.)  Press  &  Times  RaynKnid  B.  Bottom . Waldorf-.Astoria  Hotel 

Herald  . 

New  Rochelle  (N.  Y.)  Standard  Star  .  .  .  W.  L.  F'anning . Herahi  Statesman  Bldg., 

Yonkers,  N.  Y. 

Charles  H.  Grithn . New  Rochelle  Standard 

Star,  New  Rochelle,  N.  Y 

.New  Y  ork  Siiii  . Falwin  S.  F'riendly . 280  Broadway,  N.  Y. 

Keats  Speed . 280  Broadway,  N.  Y. 

New  York  Wall  St.  Journal  . Roliert  M.  F'eemster . 44  Broad  St.,  N.  V. 

Roliert  11.  (Tllair . 44  Broad  St.,  N.  Y. 

Niles  (O.)  Times  . lames  L.  Wick . Whitby  Hotel 

Walter  K.  Mickelson.  .  .  .  Whitby  Hotel 

Norfolk  (Va.)  I-edger- Dispatch  &  .S.  L.  Slover . Plaza  Hotel 

\  irginian  Pilot  . Frederick  Lewis . Savoy-Plaza  Hotel 

P.  .S.  Huber... . Savoy-Plaza  Hotel 

llenry  S.  Lewis . Savoy-Plaza  Hotel 

Nornstown  (Pa.)  Times  Herald  . Walter  -A.  Wilson . Taft  Hotel 

R<il)ert  I.  McCracken ....  Taft  Hotel 

Walter  J.  Robinson . Empire  Hotel 

.Arthur  J.  Wismer . Empire  Hotel 

.N<irth  Platte  (Neb.)  Bulletin . .Alfred  G.  Hill . Waldorf-Astoria  Hotel 

Norwalk  (Conn.)  Hour  . Charles  FJ.  Kellogg . New  A'orker  Hotel 

Norwich  (Conn.)  Bulletin-Record  . William  H.  Oat . Waldorf-Astoria  Hotel 

R.  D.  I-ove . Waldorf-.Astoria  Hote! 

.Ny.ick  (X.  A’.)  Journal-News  . F.  R.  Miller . 

W.  FJ.  Williams . 

O 

Oakland  (Calif.)  Tribune  . Joseph  R.  Knowland . .Savoy-Plaza  Hotel 

J-  R.  Knowland,  Jr . Savoy-Plaza  Hotel 

Og.lensbiirg  (N.  Y.)  Journal . Franklin  R.  Little . J.  P.  .McKinney  &  Son, 

,  .  ,  30  Rockefeller  Plaza 

Oil  (ity  (Pa.)  Blizzard  . Richard  H.  Amberg. .  ..Harvard  Club 

oil  City  (P.a.)  Derrick  . K.  P.  Boyle . Waldorf-Astoria  Hotel 

,,  ,  ...  ,,,  ,,  ,  „  John  O’Connell  . Waldorf-.Astoria  Hotel 

Oklahoma  City  (Okla.)  Oklahoman  &  E.  K.  Gaylord . Waldorf-Astoria  Hotel 

Times  .  - . Hatritton - Roosevelt  Hotel 

Olean  (-N-  A.)  Times  Herald . E.  Boyd  Fitzpatrick . Waldorf-Astoria  Hotel 

Omaha  (-Neb.)  World-Herald  . J.  .AL  Harding . Waldorf-Astoria  Hotel 

Oneonta  (N.  Y.)  Star  . Francis  A.  I-ee . W'aldorf-Astoria  Hotel 

Orange  (N.  J.)  Courier . Charles  E.  .Moreau . Dartmouth  Club 

Oshkosh  (Wis.)  Northwestern  . O.  J.  Hardy . Waldorf-.Astoria  Hotel 

Oswego  (N.  Y.)  Palladium-Times . E.  .AI  Waterbury . Bristol  Hotel 

Owatoiina  (Minn.)  People’s  Press . F.  E.  Murphy . 

Oweiislsiro  (Ky.)  Messenger  and  In- 

c|uirer . Lawrence  11.  Hager . Waldorf-Astoria  Hotel 

P 

P.issaie  (N.  J.)  Herald-.News . F.dward  H.  Rotinle . Waldorf  Astoria  Hotel 

William  M,  McBride. ..  .Waldorf-.Astoria  Hotel 
Drukker,  Jr . W'aldorf  Astoria  Hotel 

Pater-.n  (N.  J.)  .Morning  Call . Robert  Williams . 

.  Theodore  W.  Hendershot . 

l^lIel*oIl  (N.  J.)  I  veiiiiig  .News . llarry  B.  Haines . Paterson,  N.  J. 

FMward  B.  Haines . Paterson,  N.  J. 

. Stanley  T.  Black . Gilman,  .Nicoll  &  Kiithmai 

Willard  F;.  Binford . Gilman,  Nicoll  &  Kuthmac, 

o  Cl  u  •  West  44th  .St. 

I’eiins)  Ivania  -New  spaper  Publishers 

Association  . .  . . W  illiam  N.  Hardy . Taft  Hotel 

eoria  <1  .)  Journal  Transcript  . (  arl  P.  Slane . Waldorf-.Astoria  Hotel 

I  (111.)  Star  . (  harles  B.  Smith . Waldorf-Astoria  Hotel 

,,  1,1  /X-  1  ,  X-  I  Stone . Waldorf-Astoria  Hotel 

lerth  .Anits.y  (N.  J.)  News . Paul  A’.  Murphy . Kelly-Smith  Co. 

(•ray bar  Bldg.,  N.  Y. 
EIIw.kkI  R.  Johnson,  Jr..  .Kelly-Smith  Co. 

Pli.«;nix  (  Ariz  )  Republic  and  Gazette  ..(  harles  .A.  .Stauffer . WaldoVf-ArtoriaTlo'e! 

I  h.K-nixville  (Pa.)  Republican  . E.  J.  Breece .  McAlpin  Hotel 

iM  f.  1 1  ,x-  t  X  z*  V  J-  Breece . .Mc.Alpin  Hotel 

Plainfield  (N.  J.)  Courier-News . (  liauncey  F.  .Stout . Plainfield,  N.  J. 

.A.  Wallace  Zimmerman ..  Plaitifield!  N.  J. 

.Alfred  Zimmerman . Plainfield  N  T. 

ontiac  (Mich)  Press  ....  . [Urold  A.  Fitzgerald. .  W’aldorf  Astoria  Hotel 

lort  Huron  (.AHch.)  Times  Herald . \\ .  w.  Ottaway . .Marguery  Hotel 

.Mrs.  W.  W.  Ottaway - Marguery  Hotel 

Louis  .A.  \\cil.... . Waldorf-Astoria  Hotel 

p,  oi  I  ;  iv  V  \  fT„-  I'  ..  .Airs.  Louis  -A.  Weil . Waldorf-Astoria  Hotel 

.  .t  -'  I  V  . 13.  Salmon .  Imperial  Hotel 

lorilaml  (Ore.)  Oregon  Journal . p.  L.  Jackson . .Savoy-PIaza  Hotel 

Donald  J.  Sterling . WaltJorf-.Astoria  Hotel 

S.  R.  Winch . Waldorf-Astoria  Hotel 

Portland  (Ore.)  Oregonian  . Palmer'^Ho^?' !!'.!.!!  !wa?wirk°*Hntel 

Portsmouth  m  )"Time'”'‘^  . ’■  f°rd !'.!!!  1  .  Waldorf-Astoria  Hotel 

I  <»rt>m<mtn  (Ci.)  runes . i>  v  Klftoh^r 

Potlsville  (Pa.)  Republican  and  Schuyl-  J,;.ci,i,  H.  Zerbev,’  Jr. ! !  ^Taft  * 

kill  ReiH.rter  . „  Ztrby,  Jr .  Taft  Hotel 

**.  .-A.  Lazarus  . W'’ablorf-.Astoria  Hoiel 

Mrs.  .S.  .A.  I^zarus . Waldorf-.Astoria  Ho'el 

I’.  11.  Martz  . Taft  Hotel 

Mrs.  U.  H.  Martz . Taft  Hotel 

Fi.  L.  Cliffotd . Taft  Ilotel 

N.  I.  Clayton  . Taft  Hotel 


I'awtneket  (R.  1.)  Times 
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Name  of  Newspaper 
i';UKliWttPsie  (i\.  Y.)  Star  and  Enter¬ 
prise  and  Eagle-News . . . 

Pmighkeep'io  (N.  ^  >  Snii.l.iy  Gmrier 

Provi'lim.  (U.  I  i  Jmi  i.  il  ind  Bulleti 


I'  tIiIc.  ((■'•I  t  Si.ii-J'i 


Representative  New  York  Addresa 

Ernest  L.  Owen . I’ark  Lane  Hotel 

Iticliard  E.  Coon . Park  Lane  Hotel 

Mrs.  Earle  l>.  Tohey ....  Prince  George  Hotel 

Perry  J.  Walsh . Prince  George  Hotel 

Kciy  Jackson  . Prince  George  Hotel 

G.  P.  .Metcalf . .\mliassador  Hotel 

Kichard  S.  .\ldrich . Amhass.-idor  Hotel 

.Vllison  Stone . .-Xmhassador  Hotel 

Sevellon  Brown . .Ambassador  Hotel 

William  C  Ellis . Roosevelt  Hotel 

al  .in. 1  Chieftain.  Frank  S.  Hoag,  Jr . Waldorf  Astoria  Hotel 

Mrs.  l-'rank  S.  Hoag.  Jr.  .Waldorf-Astoria  Hotel 


O.iiiicy  (.Mass.)  Patn.it  Ledger  . 

Raleigh  (X.  C.)  Ne«.s  'A  Observei  .  . 
Redondo  B< ach  (Calif.)  .South  Bay 

Breeze  . 

Richmond  (Cdif. )  Iniletiendent . 

Ri.-hmond  (\’a.)  News  Le.-ider  . 


<1 

Walter  A.  .Schmitz . Taft  Hotel 


.  I'rank  Daniels 
('.  F.  W^aite... 


. Waidorf-A.storia  Hotel 


(.V.  A'.  I  I )em. icrat  s<-  Chronicle 


R,ck  Hill  (S.  C.)  Herald  . 

R,cli  Islatid  (HI.)  Argus . 

R.a-k>  .M..unt  (.N.  C.)  Telegram 


Rittie  (X.  V.(  .Setitinel  . 

R..yal  Dak  (.Mich)  Tribune . 

Sacramento  (Calif.)  Bee  . 

Signiau  (Mich.)  News  . 

St.  Joseph  (.Mo.)  .News  Press  X  ( iazette 


Si.  Paul  (.Minn. 
Press  . 


Dispatch  Piotieer 


St.  Petersburg  ( l-'la. )  Times  . 

Salamanca  (.\.  S'.)  Republican-Press  .. 


s.ilem  (Mass.)  News  . 

Salem  ((). )  News  . 

Salinas  (Calif.)  Index  Journal  X  Post. 


Sail  Lake  City  iL’tah)  Tribune-Tele 

gram  . 

San  .Angelo  (Tex.)  .Standard  Times  .... 
San  Diego  (Calif.)  Union  &  Tribune... 
Sandusky  (( ). )  News  . . 


West-llolliday  Co.,  Inc.  ..271  Madison  Ave. 

Johti  Stewart  Bryan . University  Club 

William  T.  Christian.  .Waldorf-Astoria  Hotel 

William  Ellyson,  Jr . Waldorf-Astoria  Hotel 

W.  B.  Tennant . Waldorf-Astoria  Hotel 

D.  Tennant  Bryan . Waidorf-A.storia  Hotel 

.Neal  Murphy . Park  Lane  Hotel 

William  Haggard . Park  Lane  Hofei 

.  .'\.  W.  1 1  tickle . Bristol  Hotel 

Ben  II.  Potter . Rooseyelt  Hotel 

L.  W.  Kornegay . Picadilly  Hotel 

Josh  L.  Horne . Picadilly  ITotel 

A.  R.  Kessinger . McAlpin  Hotel 

B.  C.  Barnard .  McAlpin  Hotel 

Floyd  J.  Miller . Lexington  Hotel 

8 

( I.  C.  Hamilton . New  Yorker  Hotel 

Walter  P.  Jones . Waldorf-Astoria  Hotel 

.Arthur  R.  Treanor . Biltmore  Hotel 

Ralph  H.  Bastien . Biltmore  Hotel 

C.  -M.  Palmer . Ritz  Carlton  Hotel 

H.  A.  Sprague . Waldorf-Astoria  Hotel 

S.  R.  Douglas . Waldorf-Astoria  Hotel 

Herman  H.  Ridder . Ricider -Johns,  Inc. 

,  William  P'.  Johns .  342  Madison  Ave. 

Savoy-Plaza  Hotel 

.Nelson  P.  Poynter . Waldorf-Astoria  Hotel 

.Matthew  Weber . 8521  114th  St.,,  Richmond 

Hill,  L.  1. 

.William  E.  Foster . 400  Madison  Ave. 

.Louis  H.  Brush . Waldorf-Astoria  Hotel 

Merritt  C.  Speidel . Waldorf-Astoria  Hotel 

Mrs.  Merritt  C.  Speidel.  Waldorf-Astoria  Hotel 

Harr^-  S.  Bunker . Waldorf-Astoria  Hotel 

J.  1-.  Fitzpatrick . Barclay  Hotel 


Santa  Cruz  (Calif.)  .News  . 

Santa  Rosa  (Calif.  I  Press  Democrat 

>\  Republican  . 

Saratoga  Si>rings  (N.  A'.)  Saratogian  .. 

Saiannah  (Ga. )  News  and  Press . 

Scranton  (Pa.)  .Scrantonian  X-  Tribune. 


vrantoii  (Pa.)  Times 


cattle  (Wash.)  Times 


shaniokin  (Pa.)  News-Dispatch  . 

Sheboygan  (Wi.s.)  Press  . 

s^andoah  (Pa.)  Herald  . 

Shreveport  (La.)  Times . 

^merset  (Pa.)  American  . 

.^thern  Newspaper  Publi.shers  Assn. 

Joutli  Bend  (Ind.)  Tribune  . 

South  Norwalk  (Conn.)  Sentinel  .... 
'[■eidel  Newspapers.  Inc . 


Springfield  (HI.)  .State  Journal  . . 
'Pr'ngfield  (O. )  News  and  Sun  . 

-Superior  (Wis. )  Telegram  . 

Syracuse  (.N.  A'. )  Post  Standard 


T  Times  . David  E.  Smiley . .Savoy-Plaza  Hotel 

emple  (Tex.)  Telegram  . Frank  W.  Mayborn . (.exington  Hotel 

I'^tk.)  Gazette  and  News  ...Clyde  E.  Palmer . Commodore  Hotel 

oledo  (O.)  Blade  . (irove  Patterson . Biltmore  Hotel 

'Peka  (Kail.)  Capital  . H.  S.  Blake . McAlpin  Hotel 

-r,  ,  „  .Alaico  .Alorrow . Mc.Alpin  Hotel 

Tril*!  .State  Journal . Arthur  J.  ('arruth,  Jr _ Mc.Alpin  Hotel 

T„c'.  .  .'  ^^•‘‘-'ord  . David  B.  Plum . Union  league  Club 

. William  R.  Mathews . Barclay  Hotel 

T„l  Tribune  . Richard  Lloyd  Jones,  Sr.. Plaza  Hotel 

Wa  (Okla.)  World  . .N.  G.  Henthorne.  * 

F.  O. 

' 'if*  A.)  Observer  Dispatch  and 


i.Astor  Hotel 
Larson . Waldorf- Asto 


C 

.J.  Daviil  Hogue . Park  Lane  Hotel 


'-.ndergnft  (Pa.)  News  . 
'ineland  (N.  J.)  Times 


. IlfrlK-ri  I).  Hrauff . c  o  Howland  &  Mowlantl, 

Inc..  247  park  Ave. 

. Max  Leuchter . BriRto!  Hotel 

A.  M.  Bass .  Bristol  Hotel 


(()  ^  Tribune  Chronicle  . 

''sshinginn  (D.  C.)  New.s  . 

«*shtnginn  (D.  C.)  Times-llerald  .... 

^lashingt,),,  (Pa j  Observer  and  Reporter 
^^'^fertniry  (Conn.)  Democrat 

♦“rburv  (Conn.>  Republican*. \nierican 


Ua.)  Courier  . 

(X.  y  )  Tinir,  . 

News-Siiii  . 

Record-Herald  ... 
*>ne,hor„  (Pa.)  Record  Herald 


W 

..Mrs.  Helen  Mart  Hurl 

In-rt  . Waldorf  -Astoria  Hotel 

.Earl  1).  Baker . Wahlorf  .Astoria  Ilotel 

.  Mrs.  Eleanor  M.  Pat¬ 
terson  . Ritz-Carltoii  Hotel 

.A,  G.  Newmyer . Waldorf-Astoria  Hotel 

.John  L.  Stewart . AA'aldorf-Astoria  Hotel 

Henry  J.  Dowling . Roosevelt  Hotel 

.  AA'illiam  J.  Pape . Savoy-Plaza  Hotel 

James  H.  Darccy . .Savoy-Plaza  Hotel 

AA'illiam  B.  Pape . Savoy-Plaza  Hot^ 

E.  Robert  Stevenson . Savoy-Pl.aza  Hotel 

.Jackson  McCoy . Roosevelt  Hotel 

.Harold  B.  Johnson . Waldorf-Astoria  Hntel 

Clarence  M.  Kendall . Waldorf-Astoria  Hotel 

.F.  AA'ard  Just . Belmont  Plaza  Hotel 

•  J.  C.  Sturtevant . AA’aldorf  .Astoria  Hotel 

.Floyd  Chalfant . AA'aldorf  .Astoria  Ilotel 


Name  of  Newspaper 
AA'estclu-ster  Coiinty  Publishers,  Inc. 

( A'onkers.  N.  A'.)  . 


Representative 


New  York  Address 


West  Palm  Beach  (Fla.)  Post  &  Times. 

Wlieeliiijz  (\\'.  A'a. )  Intelligencer  . 

White  Plains  (N.  A'.)  Reporter . 


Wichita  (Kan.)  Beacon . 

Wilkes  Barre  (Pa.)  News  . 

Wilkes  B.irre  (Pa.)  Sunday  Independent 
Williamsiiort  (Pa.)  Grit  . 


AA'ilniington  (Del.)  Journal  Every  Eve¬ 
ning  X  .News  . . 


Wilmington  (O. )  .News-Journal 

WiKoii  (N.  C. )  'Times  . 

W.K.nsoeket  (R.  1.)  Call  . 


J.  .Noel  Macy . Herald  Statesman  Bldg 

A'onkers,  N.  Y. 

Wallace  Odell . Herald  State.sman  Bldg.. 

A'onkers.  N.  Y. 

.A.  H.  Francis . Herald  Statesman  Bldg. 

A'onkers,  N.  Y. 

W.  Fanning . Herald  Statesman  Bldg., 

A'onkers,  N.  A'. 

tb  tilen  Winger . Herald  Statesman  Bldg., 

A'onkers,  N.  Y. 

.A.  Saunders . Mt.  A'ernon  Argus, 

Mt.  A’ernon,  X.  A'. 

Charles  H.  Griftin . New  Rochelle  Standard, 

Star.  New  Rochelle,  N. 
.AA’aldorf-.Astoria  Hotel 
.  .AA'^aldorf-.Astoria  Hotel 
.Shelton  Hotel 
•  White  Plains,  N.  Y. 

Edward  A.  Keefe . White  Plains,  N.  Y. 

.Louis  Levand . I.orenzeii  X  Th(,m|i-.on.  li 

•  John  .A.  Hourigan . Governor  (Clinton  Hotel 

.  Thomaii  F.  Heffcrnan. .  .St.  Regis  Hotel 

•  George  R.  Lamadc . Waldorf-Astoria  Hotel 

Howard  J.  Lamade . AA^aldorf-Astoria  Hotel 

Charles  1).  Lamade . \A'’aldorf-.Astoria  Hotel 

.Henry  T.  Claus . .Ambassador  Hotel 

William  F.  .Metten . 'Taft  Hotel 

C.  J.  Pyle . Taft  TIotel 

.  W.  J.  Galvin . President  Hotel 

.  John  D.  Gold . Picadilly  Hotel 

■  Buell  W.  Hudson . Mc.Alpin  TIotel 


Harry  Giuvannoli. . . 

Hiron  A.  V’alier . 

Thomas  O.  B.  Flynn. 
W.  Lee  Tuller.  . 


A'akimi  (AA'ash.)  Republic  &  Herald... 

A. inkers  (,N.  A'.)  Herald  Statesman  ... 


Aiisilatili  (.Mieb.)  Pres,  . 

Zanesvilb-  ((). )  'Tinies-Recorder  X 
Signal  . 


Ketchikan  (.Alaska)  Chronicle.... 

Halifax  (N.  S. )  Herald  X  Mail  . 
T'.roiito  (Out.)  .Star  . 


.  Hoiiston  Harte . Ritz-Carltoii  Hotel 

.  L.  G.  Bradley . Waldorf-Astoria  Hotel 

.  lairenzen  &  Thompson 

Inc . 28  AA^est  44th  St. 

.  AA'est-Holliday  &  Co . 271  Madison  Ave. 

.Ernest  L.  Finley . Waldorf-Astoria  Hotel 

.  .Arthur  1).  Hecox . I.  P.  McKinney  X  Son 

.11.  A'.  Jenkins . Waldorf-Astoria  Hotel 

.  M.  L.  Gmdman . Waldorf-A.storia  Hotel 

Richard  Little . AA'aldorf-Astoria  Hotel 

II.  S.  Gooilman . Waldorf-Astoria  Hotel 

.  E.  J.  Lynett . Waldorf  Astoria  Hotel 

AA'.  R.  Lynett . AA'aldorf-Astoria  Hotel 

E.  J.  Lynett,  Jr . Waldorf-Astoria  Hotel 

J.  W.  ^anagan . Waldorf-Astoria  Hotel 

H.  E.  Bradley . AA’aldorf-Astoria  Hotel 

George  Stevens . AValdorf-Astoria  Hotel 

.C.  B.  Blethen . c/o  O’Mara  &  Ormsbee,  Inc.. 

270  Madison  Ave. 

AA'.  K.  Blethen . c/o  O’Mara  &  Ormsbee,  Inc.. 

270  Madison  Ave. 

•  Robert  E.  Malick . 'Taft  Hotel 

.C.  E.  Broughton . Pennsylvania  Hotel 

•  C.  T.  Straughn . AA’aldorf-Astoria  Hotel 

•  John  D.  Ewing.. . Waldorf-Astoria  Hotel 

•  Henry  Baker  Reiley . Astor  Hotel 

.Cranston  Williams . Waldorf-Astoria  Hotel 

.  F.  A.  .Aliller . Waldorf-Astoria  Hotel 

.Le  Roy  1).  Downs . Commtxiore  Hotel 

..Alerritt  C.  Speidel . Waldorf-Astoria  Hotel 

Mrs.  Merritt  C.  Speidel .  .Waldorf-Astoria  Hotel 
Harry  S.  Bunker . Waldorf-Astoria  Hotel 

•  A.  W.  Shipton . Waldorf-Astoria  Hotel 

.Edgar  Morris  . Savoy-Plaza  Hotel 

•  Morgan  Murphy .  Savoy-Plaza  Hotel 

•  Jerome  D.  Bamum . Waldorf-.-Astoria  Hotel 

•Arthur  J.  Gordon . AA’abhirf-Astoria  Hotel 


(Out.)  .Star  AA'eekly 


Toronto  (Out.)  Telegram  ... 
A'ancouver  (B.  C.)  Province 


A'ictoria  (B.  C.)  Times 


•  Ted  Robertson . c/o  AVest-Holliday  Co..  In 

271  Madison  Ave. 

. J.  Noel  Macy . Herald  Statesman  Bldg.. 

A’onkers,  N.  Y. 

•A.  H.  Francis . Herald  Statesman  Bldg., 

A’onkers,  N.  A’. 

C.  Glen  AA'inger . Herald  Statesman  Bldg., 

A'onkers,  N.  Y. 

•  G.  C.  Handy . AValdorf-Astoria  Hotel 

Z 


, .  AA’.  O.  Littick . Waldorf-Astoria  Hotel 

O.  B.  Littick . Waldorf-Astoria  Hotel 

E.  F.  Shilts . Fifth  Avenue  Hotel 

AI..\SK.\ 

.Roy  -Anderson . New  A’orker  Hotel 

CAN.ADA 

...Andrew  AA'.  Robb . Shelton  Hotel 

..Frederick  L.  Tate . AValdorf-Astoria  Hotel 

Wilbert  S.  Moxon . Waldorf-Astoria  Hotel 

.  .AAlilliarn  AA'allace  . Waldorf-.Astoria  Hotel 

Frederick  L.  Tate . AValdorf-Astoria  Hotel 

AV’ilbert  S.  ^Moxon . Waldorf-Astoria  Hotel 

William  AA'allace  . AA'aldorf-Astoria  Hotel 

.  R.  B.  Hara . Waldorf-Astoria  Hotel 

. .  F.  J.  Burd . WaldorTAstoria  Hotel 

.AL  E.  Nichols . Walilorf-Astoria  Hotel 

..Kenneth  Drury . Edison  Hotel 


Directory  of  Publishers'  Conventions  Events 
and  Exhibits 


ACME  NKAA’SPICTURES,  INCORPO¬ 
RATED 

Space  No.  J  Astor  Gallery  and  Rooms  742- 
744 

Herbert  AA'.  AA'alker  I'red  Kury 

Raljih  H.  'Turner  Robert  P.  Dorman 

Harri  Cohen  Robert  J.  Rtiehon 

A  1)1  )RESS(>GR.\1’H  MULTIGRAPH  CORP 
Riiiim  h57 

K.  J.  Terris  II.  Al.  Pierce 

AI.Ci)  GRAVURE.  DIVISION  OF  PUBLI 
CATION  UORP. 

Rooms  979-981 

Rayiuiiiiil  ( iille  iiideaii  I laiiiel  K.  Moran,  Jr. 
I.awreiici  .Schwab  .Arthur  Sherin 

.AMERICAN  NEAVSPAPER  PUBLISHERS' 
AS.SOCI.A'TION 
Convention,  Jade  Room 
.ANP.-A  Directors,  Grand  Ball  Room 
.\NP.\  Meeting.  Grand  Ball  Room 
.ANPA  Bureau  of  .Advertising.  <  Iraiiil  Ball 
Room 

Registration,  Foyer,  Entrance  to  Grand  Ball 
Room. 

Central  Oftices,  .370  I.exiiigtoii  .Ave. 

ART  GRAVURE  CORPORATION 
Room  730 

Frederick  D.  .Alurphy  F.  Sugden  Murphy 
Everett  R.  Stone 

ASSOI  lA'TKl)  PRESS 
.-Amiiial  .Ateeting — Empire  Room 
Luncheon,  Grand  Ballrtxmi 
Fixecutive  Office — .AP  Building.  RiK-kefeller 
Center. 

ASSOCIATED  X'lAA  SPAPERS 
THE  BELL  SYNDICATE.  INC. 
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Agency  Head 
Offers  System  of 
Ad  Evaluation 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 


Among  Advertising  Folk 


J.  F.  Hurst,  oi  Henri.  Hurst 
&  McDonald.  Chicago. 
Cites  Lack  of  Selling 


J.  F.  Hurst,  of  Henri,  Hurst  & 
McDonald,  Inc.,  Chicago  advertising 
agency,  believes  there  are  too  many 
advertisements  that  “just  look  like 
good  ads”  and  too  few  “selling”  ads. 
His  recent  comments  to  the  agency’s 
copy  staff  were  released  in  a  memo¬ 
randum  to  sales  and  advertising  man¬ 
agers  under  the  title:  “How  to  Build 
Better  Advertisements.” 

Ad  writing,  in  the  opinion  of  Mr. 
Hurst,  still  remains  in  the  realm  of 
the  intangible.  “Successful  ad  writers 
are  successful,  first,  because  they 
possess  an  inborn  sales  sense  and  a 
sense  for  business  news,”  he  points 
out.  “Second,  because  they  know  how 
to  dramatize  a  sales  story;  third,  be¬ 
cause  being  true  craftsmen,  they  pos¬ 
sess  the  capacity  for  taking  pains. 

Orderly  Precedvr*  Pettible 
“Despite  these  facts,  experience  con¬ 
vinces  us  that  it  is  possible  to  follow 
an  orderly  procedure  in  the  prepara¬ 
tion  of  any  advertisement.  Certain 
factors  are  essential  and  certain  im¬ 
portant  checkups  can  be  made.” 

Mr.  Hurst  outlines  the  following 
system  of  ad  evaluation,  admitting  his 
suggestions  are  not  absolute  rules,  but 
should  prove  helpful  to  the  copy 
writer.  Step  Number  One  is,  “Know 
the  Situation.”  He  suggests:  “Do  not 
try  to  write  an  advertisement  on  any¬ 
thing  \mtil  you  know  what  you  are 
talking  about.  This  means  you  must 
not  only  be  familiar  with  the  product 
and  to  a  great  extent  the  thinking 
of  the  customer,  but  you  must  also 
know  the  market  situation,  the  com¬ 
petitive  situation.” 

Step  No.  2  is,  “Determine  the  Ap¬ 
proach.”  He  suggests  asking  the  fol¬ 
lowing  questions:  (1)  Shall  my  ap¬ 
proach  or  theme  be  “educational”  or 
“competitive?”  (2)  Am  I  approaching 
the  subject  from  the  standpoint  of  the 
advertiser  or  from  the  standpoint  of 
the  reader?  (3)  Should  my  theme  be 
inherent  or  extraneous?  (4)  Should 
I  feature  price?  (5)  Should  I  feature 
terms?  (6)  How  long  should  I  stick 
to  the  same  theme?  (A  long  time,  he 
thinks,  if  you  know  it  “clicks”). 

Determine  Objective 
“Determine  the  Objective,”  is  the 
third  step,  according  to  Mr.  Hurst, 
who  urges  copy  writers  to  determine 
what  they  are  trying  to  get  the  reader 
to  do  and  then  sell  him  on  doing  it. 

Step  No.  4  is  determine  the  headline. 
“Many  authorities  on  advertising  say 
that  the  headline  represents  half  the 
ad,”  he  states.  “That  is  probably  true, 
since  the  headline  usually  carries 


OUR  FAVORITE  RETAIL  advertising 
writer,  Robert  N.  Hauser,  propri¬ 
etor  of  the  Little  Old  Midget  Store 
in  Greensboro,  N.  C.,  “The  Sorriest 
Store  in  the  Entire  State,”  continues 
on  his  merry  way,  telling  the  public 
his  difficulties  with  his  creditors,  and 
running  down  his  store. 

This  week  we  received  two  recent 
newspaper  advertisements  placed  by 
Mr.  Hauser,  each  telling  an  extremely 
sad  story.  In  one  ad,  a  statement  from 
fruit  and  produce  house  is  repro¬ 


business.  In  the  next  five  days  we 
have  to  raise  the  money  to  pay  several 
checks  returned  by  the  bank  for  in¬ 
sufficient  funds  and  we  have  lowered 
prices  as  never  before.  Ladies,  come 
while  this  special  sale  is  on!  Fill  that 
old  sucker  up  with  some  of  our  coim- 
try  ham  and  fresh  eggs  scrambled  in 
red  gravy,  and  he  will  forget  all  about 
the  New  Deal  taxes  and  won’t  be 
one-half  so  fussy  at  home. 

“We  moved  one  of  the  biggest  hog 
pens  in  Ashe  County  right  into  the 


duced  showing  an  itemized  debt  of  Mezzanine  Floor  of  the  Midget  one 


$39.19,  and  carrying  this  typewritten 
notation: 

“Your  account  is  long  past  due  and 


MIDGET  STORE  » 
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must  be  paid  at  once.  If  not  paid  in 
five  days  we  are  going  to  execute  at 
the  earliest  possible  moment. 

“We  are  tired  of  messing  with  you 
anyway.  You  are  selling  goods  at  cost 
and  we  think  you  are  going  broke. 
You  need  not  come  here  for  any  more 
goods  without  the  long  green.” 

In  the  text  alongside  the  statement, 
Mr.  Hauser  spoke  very  frankly  of  his 
financial  difficulties  (?)  as  follows: 

“We  tried  to  borrow  some  money 
from  our  banker  one  day  last  week. 
He  stated  that  he  would  have  to  have 
a  financial  statement  before  he  would 
make  the  loan,  and  we  frankly  told 
him  if  he  couldn’t  loan  us  money 
without  a  statement  he  certainly 
would  not  loan  us  money  with  one, 
and  we  didn’t  get  the  money. 

“We  paid  up  one  of  our  wholesale 
men  in  full  last  week  and  quit  him, 
or  rather  he  quit  us. 

“Everybody  thinks  we  are  going 


day  this  week  and  talk  about  country 
hams — You  ought  to  see  them. 

Mr.  Clark  It  Narveat 
“Mr.  Clark  is  getting  a  little  bit 
nervous  with  the  responsibility  of 
running  the  Midget  Store.  Five  or  six 
people  called  on  him  socially  last  week 
and  he  unconsciously  stated  to  each 
one  of  them  that  he  would  pay  them 
in  full  next  week  when  in  fact  he  did 
not  owe  any  of  them  a  red  penny. 

“A  rather  embarrassing  situation 
developed  here  one  day  last  week.  We 
gave  the  gas  house  a  check  to  pay  our 
bill.  The  gas  house  traded  the  check 
to  the  pie  man.  The  pie  man  tendered 
the  check  to  us  in  payment  for  some 
sugar  and  we  flatly  refused  to  accept 
same  as  we  knew  the  check  as  well, 
or  better,  than  he  did  and  could  not 
sell  our  merchandise  that  way. 

“You  need  not  be  afraid  of  stale 
meat  here  as  the  meat  inspector  has 
us  laced  pretty  tight  and  we  know 
that  we  have  the  best  meat  in  town 
for  the  money.  We  readily  admit  that 
we  sell  goods  higher  than  any  one  in 
the  city  and  sell  the  sorriest  stuff,  but 
we  cover  South  Greensboro  and  rural 
Guilford  County  like  the  dew  covers 
Dixie.  ’ITiere  is  a  reason.  Ask  your 
Doctor.” 

Putting  your  worst  foot  forward  is 
the  direct  antithesis  of  advertising 
practice,  but  Mr.  Hauser  continues  to 
increase  his  sales  and  amuse  the 
public. 

As  a  sort  of  tour  de  force  he  re¬ 
cently  proclaimed  in  large  type: 

“MEAT  INSPECTOR  FOOLED” 

and  continued: 

“The  City  Meat  Inspector  called  on 
us  this  week  and  gave  us  a  Grade-A 
rating  on  our  market.  We  had  all  our 
stale  meat  hid  and  he  couldn’t  find  it 
anywhere  but.  Oh  boy,  did  he  hunt 
in  every  crack  and  corner.” 

Such  business  levity  deserves  re¬ 
ward! 


Samuel  W.  Meek,  vice-president  of 
the  J.  Walter  Thompson  Company,  re. 
turned  on  the  Queen  Mary  April  28 
after  a  visit  to  the  London  and  Cen¬ 
tral  European  oflices  of  the  Thompson 
Company. 

JuD  S.  Sayre,  vice-president  in 
charge  of  sales  for  Bendix  Home  Ap¬ 
pliances,  Inc.,  South  Bend,  Ind.,  an¬ 
nounced  this  week  the  appointment  oi 
W.  C.  Jones  as  assistant  advertising 
and  sales  promotion  manager.  He 
will  assist  Advertising  and  Sales  Pro¬ 
motion  Manager,  Parker  H.  Ericksen 
David  S.  Greenfield,  formerly  with 
Alliance  Distributors,  New  York,  is 
now  advertising  manager  of  the  G 
Krueger  Brewing  Co.,  Newark,  N.  J. 

Edward  Goldsmith,  former  finandal 
editor,  Philadelphia  Record,  has 
joined  the  staff  of  the  Aitkin-Kynett 
agency,  Philadelphia,  as  head  of  the 
research  department. 

Southwest  Advertising  Corporation 
has  been  organized  in  Tyler,  Tex.  The 
principals  include  Ben  D.  Clowes. 
David  R.  Pena  and  Murph  Wilson. 

J.  David  Cowen,  formerly  with  S.  T 
Seidman,  Advertising,  has  joined 
Deutsch  &  Shea  Advertising  Agency, 
Inc.,  New  York,  as  account  executive 
effective  April  17. 

Martin  Dawson,  formerly  art  direc¬ 
tor  of  McDonald-Potter,  Inc.,  Chicago 
agency,  has  joined  the  art  staff  of  the 
Chicago  office  of  McCann-Erickson 
Inc. 

L.  M.  SouDANT,  secretary  of  Town¬ 
send  &  Townsend,  Inc.,  since  its  in¬ 
corporation,  is  resigning  from  both 
organizations,  effective  May  15. 

Franklin  S.  Owen,  formerly  with 
Tracy,  Locke,  Dawson,  Inc.,  has  joined 
Kenyon  &  Eckhardt,  Inc.,  as  an  ac¬ 
count  executive. 

Max  A.  Geller,  has  become  a  ful 
partner  in  the  Lawrence  C.  Gum- 
binner  Advertising  Agency. 

Dr.  Henry  Starr,  of  London,  who  re¬ 
cently  received  his  doctor’s  degree  in 
law  and  economics  at  the  University 
of  Vienna,  has  joined  the  research  de¬ 
partment  of  Morris  -  Schenker  -  Roth 
Inc.,  Chicago  advertising  agency. 

F.  Du  Sossorr  Duke,  formerly  adver¬ 
tising  manager  of  Fortune  and  more 
recently  associate  manager  of  Life,  has 
been  appointed  advertising  director  of 
Time  magazine.  Harry  Dole  contin¬ 
ues  as  advertising  manager,  and 
George  Sadler  as  associate  advertising 
manager  of  Time. 


Campaigns  and  Accounts 


NEW  SPECIAL  REP 

Francis  J.  Connaughton  and  J. 
Frank  Byrne  have  organized  a  news¬ 
paper  representative  service  in  New 


ADVERTISING  of  the  Jacob  Ruppan 
Brewery  for  1939  will  equal  last 
year’s  campaign  in  volume  and  scop€ 
but  a  greater  proportion  of  it  than 
ever  will  be  concentrated  in  news 


York.  Mr.  Connaughton  was  formerly  papers,  radio,  billboards,  posters  and 
the  main  thought.  The  best'examples  broke,  even  our  own  kin  people  and  President  of  ^rm  Products  Co.,  an  dealer  helps  in  the  New  York  metro- 
of  good  headlines  are  in  the  news  just  to  tell  you  the  truth,  we  wouldn’t  executive  of  the  Nem  York  Ttm^es  for  pohtan  district  The  campaign  for 


columns  of  metropolitan  papers. 

The  most  successful  headlines  appeal 
to  the  reader’s  emotions,  not  to  his 
reasoning  faculties.” 

The  fifth  step  is  to  determine  the 
physical  appearance  of  the  ad.  In 
this  connection,  Mr.  Hurst  stresses  the 
value  of  pictures,  but  adds  “pictures 
per  se  mean  very  little.  Ad  pictures 
must  carry  a  strong  sales  suggestion.” 

As  a  final  checkup,  he  suggests 
writers  consider  their  copy  and  layout 
as  to  attention,  interest,  conviction  and 
action.  He  also  emphasized  the  im¬ 
portance  of  “selling”  in  ads. 


be  much  surprised  ourselves  if  this 
very  thing  happens.  We  are  going  to 
sell  it  as  long  as  we  have  it.  We  don’t 
care.  Our  motto  is  buy  it  on  a  credit 
and  sell  it  for  cash.  We  don’t  keep  it.” 

The  second  advertisement  heralded 
a  “Bad  Check  Sale”  and  reproduced 
a  check  for  $16.34  which  had  been  re¬ 
turned  to  the  store.  With  it  was  shown 
the  bank  slip  with  the  reason  “Not 
Sufficient  Funds”  ringed  with  pencil. 

Concerning  the  bad  check  sale,  the 
Midget  Store  ad  prattled  on  artlessly: 

“We  are  putting  on  the  cheapest 
sale  we  ever  had  in  the  history  of  our 


14  years  and  associate  publisher  of  next  six  months  was  explained  lhi-‘ 
the  Boston  American.  Mr.  Byrne  has  week  by  Ray  Vir  Den,  vice-president 


been  in  the  newspaper  representative 
business  for  16  years.  He  left  adver¬ 
tising  agency  work  to  join  S.  G.  Lind- 
enstein,  Inc.,  and  for  the  past  14  years 
was  with  the  John  Budd  Company. 


DROPS  TAX  ON  ADS 


A  2%  tax  on  newspaper  advertising 
has  been  removed  from  the  Oklar- 
homa  house  sales  tax  bill  by  the  state 
senate  committee  on  revenue  and 
taxation. 


of  Lennen  &  Mitchell.  Inc.,  handling 
the  accoimt. 

Pfeiffer  Brewing  Co.,  Detroit,  an 
nounces  the  appointment  of  Maxon 
Inc.,  as  advertising  counsel,  effectiVE 
May  1, 1939.  Extensive  newspaper  ad¬ 
vertising  is  planned  in  addition  to  con¬ 
tinued  use  of  radio  and  outdoor  posj' 
ing.  Heywood  Broun,  who  recently 
purchased  the  Connecticut  JVutjnc? 
and  re-named  it  Broun’s  Nutmeg, 
also  appointed  Maxon,  Inc.,  to 
(Continued  on  page  78) 


IN  THE  CLEVELAND  2-for-1 


MARKET 


and  without  any 
Increase  in  cost 
of  advertising” 


The  Plain  Dealer 


Total  Salas 

AREA  V«lun« 

1)  W»ks-  I93T 

A' CuythnKi  County. ..  .(Cleveland)  ..$279,348,163.06 
it  26  Counties  (  Adjacent  to  Cleveland)  184,236.050.23 
Hamilton  County. ...  (Cincinnati ) ...  138.411.993.42 

Franklin  County . (Columbus)  ..  95.044,910.89 

Lucas  County . (Toledo)  ....  82.240,580.45 

^Summit  County . (Akron)  .  73,521.643.77 

Montgomery  County. (Dayton)  ....  69,855,720.73 

Mahoning  County. ..  .(Youngstown).  50.596.429.18 
'A' Stark  County . (Canton)  ....  49,297.809.06 


GREATER 

CLEVELAND 


There’s  nothing  more  important  than  that 
TODAY,  when  advertising  dollars  have 
to  go  the  limit  in  sales-promotion. 

In  the  Cleveland  2-for-l  market  is  concen¬ 
trated  36.2' (  of  all  retail  sales  in  Ohio. 
Greater  Cleveland  is  Ohio’s  largest  mar¬ 
ket;  the  26  adjacent  counties  is  Ohio’s 
second  largest  market.  Akron,  Canton  and 
Youngstown  are  not  included.  (See  the 
chart) 

You  can  reach  and  sell  these  two  largest 
markets  in  Ohio  with  a  single  newspaper 
.  .  .  The  Plain  Dealer! 

Ask  your  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-for-l  market — Cleveland  and  the 
26-county  area.  Then  ask  your  advertising 
agency  to  tell  you  how  the  Plain  Dealer 
covers  this  C^leveland  2-for-l  market  at 
Oi\E  low  cost. 


ADJACENT 

COUNTIES 


Totil  Inr  above  9  markets, ..  .$1,022,553,300.79 

Grand  total  lor  atate .  1.283.778.104.98 

if  Indicates  Areas  of  Compact  CLEVELAND  Market 


STARK 

COUNTY 


t  Akron  I 


THl  COMFACT  ClIVilANO  MARKET  t437.000.aSS. 10— 4S’.  OF  OHIO  S  RETAIL  SALES 


Note:  in  the  above  chart,  Greater  Cleve¬ 
land  and  the  26  neighboring  counties 
are  indicated  by  the  two  shaded  bars. 

Plational  Representatives,  John  H.  H' aadward ,  1  ni 
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Beebe  Lists  Bright  Spots 
For  Visiting  Scholars 

Colony  Restaurant  Heads  His  List  of  High-Toned 
Pubs  ...  El  Morocco,  Monte  Carlo,  Stork 
Club,  Bleeck's  Recommended 
By  LUCIUS  BEEBE 

NEW  YORK  HERALD  TRIBUNE  STAFF  WRITER 

HOWEVER  CULTURAL  and  instruct-  the  Marguerj-  and  Voisin's.  Smart 
ive  may  be  the  seemingly  endless  and  dressy  dining  is  almost  entirely 


vistas  of  the  Flushing  marshes,  it  may  confined  to  the  Colony, 
be  taken  for  Passy  and  the  St.  Regis, 
granted  that  Three  "Class  Join 

even  such  a  dis-  t,,  ♦v.,. 


‘‘21,”  the 


'I've  got  an  important  society  item 
I'm  engaged." 


29th  Street.  This  was  a  famous 
French  boarding  house  in  the  old  days 
of  Mouquins  and  Diamond  Jim.  Jack 
Yeats,  father  of  William  Butler  Yates, 
was  star  boarder  and  Alan  Seeger 
lived  there  until  he  was  killed  in  the 
war.  Practically  the  only  exclusively 
men’s  bar  in  town  is  at  the  W  ildorf, 
although  the  back  room  at  the  Flnza. 
captained  by  the  inimitable  Cesar,  is 
stag  until  five  o’clock.  Probably  the 
ranking  restaurant  in  the  financial 
section  is  Whyte’s  in  Fulton  Street 
where  the  Martinis  and  seafood  are 
specially  magnificent.  After  dark  joy 
joints  worth  at  least  a  pop- in  are 
Jimmy  Kelly’s  in  the  Village,  the  high 
toned  Iridium  Room  at  the  St.  Regis, 
the  rather  de  luxe  (must  dress)  Per¬ 
sian  Room  at  the  Plaza,  the  rowdy- 
dow  and  whoopsing  at  Leon  and 
Elddies  and  across  the  Street  at  Jack 


granted  that  Three  "Class  Joints" 

even  such  a  dis-  night  clubs  there  are 

tingimhed  po^e  j^j-ee  “class  joints”  which  entirely 
of  stmolars  as  the  dominate  the  after  midnight  scene  and 


Draum  for  Eoitos  &  Publisher  by  Ben  F.  White’s  “18,’  the  swing  music  at  the 
Hammond,  IVicluta  (K.in.)  Eagle.  Onyx,  also  in  Fifty-second  Street's 

west  side  Bedlam.  Too,  Billy  Rose 
the  food  is  excellent  and  reallv  inex.  ^  new  revue  called  The  Big 


the  food  is  excellent  and  really  inex- 


visiting  riewspa-  smart,  social,  and  respon-  pensive.  A  hangup  lunch  can’t  run  to  starring  JanriM  ^rton  at 

per  publishers  gjble  establishments.  They  are  all  ex-  more  than  $1.25  and  highballs  are  $.35.  ^a^  Manana,  an  institution  which 

mav  eventually  more  closely  lives  up  to  out  of  towns 

tire  of  the  World  f  ^  e  75  g^d  food  accordingly)  and  tt  a  ^^^^^f^^^NEOUS  idea  of  what  a  New  York  night  club 

of  Tomorrow  and  fo^al  dothes  £e  r^Tr^  by^^^^  7  circums^ces  to  be  should  be  than  any  other  Taj  Mahal 

concern  them-  S  and  wneTouslTenSuraged^  is  Luchows  cla^ic  German  along  the  Main  Stem.  Anything  Rase 

selves  for  the  encouraged  by  restaurant  in  Fourteenth  Street  where  produces  is  sure  to  be  an  eye  popper. 

..  Xfl©  XXlirQ.  fVtA  finAcf  coiiofxrfAo  onrl  aiiv«V« 


j5  the  Casa  Manana,  an  institution  which 
more  closely  lives  up  to  out  of  town’s 
idea  of  what  a  New  York  night  club 
^  should  be  than  any  other  Taj  Mahal 


Luciut  Beebe 


olvpc  for  the  Ti  Vl-  j  -  -  —  resiaurani  in  r ourieenin  Street  Where 

more  immediate  ^^v‘*are  John  Perona’s  El  Mo-  beers,  sausages  and  such 

world  of  tonight.  ro^L  FeUx  Ferrer  Monte  Ca^^^  I  f 

No  comorehen-  t  i  ^  Finks  orchestra  (not  for  dancing.) 

Tive  caUloBue  of  Sherman  Billingsley  s  ^  ^  jjew  York  tradition  for 

sive  cdLaiogu©  oi  Qf^rlc  Pliih.  Mnrftprn  fiffprs  no  pntpr-  _ .1.: _  m _ .  1 _ i_ 


missed  is  Luchow’s  classic  German  along  the  Main  Stem.  Anything  Rase 
restaurant  in  Fourteenth  Street  where  produces  is  sure  to  be  an  eye  popper, 
the  finest  beers,  sausages  and  such  a 


rraTnoT  for  danciMg:?  FLORTOA  GROUPS  ELECT 

New  York  tradition  for  Attorney-General  George  C.  Gibbs 
Dutch  Treat  lunch  on  of  Florida,  addressing  the  recent  Asso- 


thp  deadfalls  mantras  iov  Sors  Penerations.  Dutch  Treat  lunch  on  of  Florida,  addressing  the  recent  Asso- 

tne  aeaaiaiis,  mantraps,  ]oy  pariors  tainment  except  dance  music,  nor  does  Tuesday  at  the  Ambassador  and  al-  ciated  Dailies  of  Florida  meeting  at 

it-?—  t  b^ine.  ^„,ger,  pubLer  W.bulU  Springs.  r,...»id„e^ 

if  an  entire  edition  of  Editor  &  Pub-  a®  i  important  advertiser  or  artist  you  pers  are  aiding  in  the  state- wide  drive 

osSr  iTre  offers  only  a  singer  in  addition  to  the  know  will  be  glad  to  take  you.  The  against  gambling  by  reporting  ac- 


program  is  almost  always  worth  your  curately  conditions  in  their  own  cities. 


ifstiif  tKore^ii^i^sand  uniS^tS  *^1°  exist  in  New  hour  and  a  halFs  time.  Billy  the  Carl  Hanton,  editor  of  the  Fort  Myers 

haOTiins  and  rnnuiic  ffins  has  hern  ®  more  ^  elegant  night  clubs.  Oysterman  has  the  ranking  seafood  News-Press,  was  elected  president. 

onH  nnciW  ^  Probably,  for  visiting  firemen  in  search  restaurant  of  Manhattan,  and  search-  The  Associated  Press  Club  of  Florida. 

tL  Stork  is  the  ers  for  early  nineteenth  century  at-  at  the  same  time,  named  Ellis  Hol- 

“iSSg^  wmoiere  and^  Sws  here!  best  bet  as  it  is  not  awash  with  social  mosphere  might  drop  by  the  restau-  lums,  managing  editor  of  the  Miami 

ont  i^prtaa'ay  president. 


significant  classifications. 

HIGH  TONED  PUBS 


and  rating,  and  evening  dress  is  not 
absolutely  required.  Billingsley  adores 
newspapermen  and  will  treat  them 


This  category  embraces  a  limited  more  handsomely  than  any  debutante 
number  of  restaurants  and  night  clubs,  or  grande  dame. 


all  of  them  comparatively  costly,  all 
of  them  smart  with  various  social  im¬ 
plications.  Carriage  trade  society 


BROADWAY  FUN 
Probably  the  outstanding  entertain- 


with  a  letch  for  the  most  superlatively  ment  of  the  moment  is  Billy  Rose’s 
exquisite  and  expensive  food  the  city  Gay  Nineties  in  the  grill  of  the  Para- 
provides  lunches  and  dines  (very  for-  mount  Hotel.  It  has  wistfulness  and 
mally)  at  the  Colony  Restaurant  (not  nostalgia,  costumes  and  Floradora 


to  be  confused  with  the  Colony  Club) 
in  Sixty-first  Street  just  off  Madison. 


souvenirs  all  scrambled  with  a  great 
deal  of  noise  and  whoopla  and  a  ter- 


The  proprietor  and  maitre  d’hotel  is  rific  crush  of  customers.  Don’t  think 
Gene  Cavallero,  the  town’s  ranking  of  dressing  tmless  you’re  going  on 
restaurateur,  and  eating  at  the  Colony  into  the  world,  and  the  check  won't 
is  accomplished  only  by  reservation  floor  you.  The  best  Longacre  Square 
and  with  his  very  austere  approval.  (Times  Square  to  anyone  but  a  Trib- 
Stage,  screen  and  professional  celebri-  une  man)  legitimate  restaurant  is 
ties  limch  and  dine,  preferably  in  stiff  Sardi’s  for  serious  eating  among  pro¬ 
shirts,  at  Jack  and  Charlie’s  famed  fessional  stage  folk.  Its  most  famed 
caviar  and  plovers’  eggs  emporium  at  bar  is  the  Astor,  which  sells  more 
21  West  52nd  Street.  The  town’s  drinks  per  day  than  any  other  grog 
paragraphers,  saloon  socialites,  fashion  shop  in  town  but  isn’t  noted  for  its 


spies,  dandies  and  top  drawer  profes¬ 
sional  names  make  “21”  their  more  or 


food. 

The  bar  at  the  Piccadilly  is  fa- 


less  permanent  address  and  it  is  at  vored  between  the  acts  in  Forty- 
its  smartest  after  opening  night  from  fifth  Street  and  the  waiter  captain  will 
about  11.30  to  12.30  for  supper.  The  warn  you  of  your  curtain.  Jack 
house  does  not  receive  strangers  un-  Dempsey’s,  opposite  Madison  Square 
der  any  circumstances  and  it  is  well  Garden  in  Eighth  Avenue,  has  fine 
to  go  with  a  friend  of  the  establish-  meat  and  fish  in  a  sporting  atmosphere 
ment  the  first  time.  Mac,  Jack  and  but  beware  the  vegetables  which  all 
Bob  Kriendler  are  its  proprietors  and  seem  cooked  in  the  same  pot.  Of  par- 
Jimmy,  the  doorman,  has  the  memory  ticular  interest  to  what  is  known  with 
of  a  bank  teller  and  the  capacity  for  a  titter  as  the  working  press  should 
insult  of  a  favorite  eunuch.  An  agree-  be  Jack  Bleeck’s  Artists  and  Writers 
able  restaurant  for  both  lunch  and  Restaurant  in  Fortieth  Street  just  west 
dinner  with  prices  more  moderate  than  of  Seventh  Ave.  It  is  the  town’s  most 
either  the  Colony  or  “21”  is  Frank  celebrated  reporter’s  hangout  and  at 
Bonacchini’s  Coq  Rouge  in  Fifty-fifth  any  given  moment  most  of  the  staffs 
between  Madison  and  Park.  There  are  of  ffie  Herald  Tribune,  the  New 
fixed  price  lunches  here  and  dancing  Yorker,  Life  and  Time  can  be  found 
at  dinner  and  supper.  The  cuisine  is  draped  across  its  mahogany.  ']^e  cele- 
Italo-French  at  its  best  and  no  intro-  brated  “match  game”  flourishes  there 
ductions  to  the  management  are  after  midnight  and  there  was  once 
necessary.  Other  agreeable  lunch  a  flurry  of  pistol  practice  in  the  back 


places  are  the  Ritz-Carlton  grill,  the  room. 
Madison,  St.  Regis,  Alpine  Grill  at  Won 


encouraged 


. ...  IT  ALL 
COMES  DOWN 
TO  THIS  . . . 

Do  you  wont  to  get  your  soles 
message  across  to  the  resi¬ 
dents  of  one  of  the  most  con¬ 
sistently  prosperous  trade 
territories  in  the  Middle 
West?  •  Then  you  can't 
overlook  the  Fort  Wayne 
market.  •  How  can  you 
reach  this  responsive  audi¬ 
ence?  •  The  answer  is  sim¬ 
ple:  Schedule  your  campaign 
in  the  newspaper  that  is  the 
No.  1  choice  in  this  section. 

•  That  newspaper  is 


(She  Nems- Sentinel 

FORT  WAYNE,  IND. 


National  Representatives:  Allen-Klapp-Prazier  Co. 
New  York  Chicago  Detroit 


the  Gotham,  Oak  Room  at  the  Plaza,  Bleeck’s  (pronounced  Blake’s)  and 


OF  THE  PAST  HALF  CENTURY! 


HUNOMA  CfTV  on  the  morning  of  April  22.  18«9.  th«  day  of  fhe 
bsioric  "Run/*  mas  a  railroad  tank  stop.  By  niithtfaM  the  same 
day.  more  than  6,000  persons  mere  on  the  scene  staking  out  a  new 
city.  From  this  drama-laden  beginning,  the  Oklahoma  City  of 
today  lus  arisen  in  the  amaaingly  shi>n  span  of  y>  years. 


rOUTCCN  TUiS  AFTCI  the  founding  of  Oklahoma  City.  E.  K.  Gay¬ 
lord  and  associates  acquired  the  9*year  old  Daily  Oklahoman  and 
founded  The  Mlahoma  Publishing  Company.  In  remarkable  con¬ 
trast  CO  this  ci>mpany*s  original  22  by  60  foot  home  are  the 
Buani6<ent  facilities  of  today,  one  of  the  largest,  most  modern 
and  complete  publishing  plants  in  the  Southmest. 


1903 


The  opportunities  in  a  new  land  .  .  .  the 
Vision  of  its  founders  .  .  .  the  aggressive,  pio¬ 
neering  spirit  of  those  who  came  to  take  advan¬ 
tage  of  the  opportunities  offered  have  enabled 
Oklahoma  City  to  spring  from  a  prairie  water 
^top  to  an  important  metropolitan  market  in 
the  short  span  of  50  years.  It  is  this  same  set 
of  factors  that  has  made  The  Oklahoma  Pub¬ 
lishing  Company  the  dominant  public  service 
agency  in  Oklahoma  and  The  Daily  Oklahoman 
and  Oklahoma  City  Times  the  foremost  news¬ 
papers  in  the  state. 

The  history  of  the  Oklahoman  and  Times 
has  been  tightly  woven  into  the  story  of  Okla¬ 
homa  City’s  remarkable  growth.  Both  trace 
their  romantic  histories  back  to  the  exciting 
tlays  of  .April  and  May,  1889.  While  the  city 
"as  doubling  and  redoubling  in  size  from  an 
estimated  15,000  population  in  1903  to  its  pre- 
^nt  225,000  population.  The  Oklahoma  Pub- 
«hing  Company  was  anticipating  the  city’s 


growth  by  continuously  expanding  the  facili¬ 
ties  and  service  of  the  Oklahoman  and  Times. 

No  city  was  ever  founded  under  more 
dramatic  circumstances  than  Oklahoma  City. 
No  city  has  ever  advanced  so  far  in  so  short  a 
time.  No  city  looks  forward  to  such  a  brilliant 
and  prosperous  future.  And  certainly  no  city 
faces  that  future  with  the  support  of  such  ac¬ 
tive  and  consciencious  forces  for  its  advance¬ 
ment  as  The  Daily  Oklahoman  and  Times. 


THE  lUN  OF  N  vtill  hr  o.rr  ihr  NHT  Kol 

Network  «>rigin.iting  m  the  studios  of  W  KY  in 
Oklahoma  (.ity.  April  22  marks  the  50th  anni- 
sersary  of  "Ihe  Run."  unique  .ind  dramatic  event 
in  S  history,  when  a  2  million-acre  strip  ot 
virgin  Oklahoma  lerritory  land  was  opened  for 
homesteading  and  thousands  of  land-seekers  rushtJ 
in  to  stake  claims,  founded  Oklahoma  C.ity 
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EDITOR  <S  PUBLISHER 


Mrs.  Patterson  Assails 
lakes  Anti-Press  “Plot” 

Sees  Secretary  and  FDR  Seeking  to  Discredit 
Newspapers  "Because  New  Deal  Is  Slipping”  . 
Offered  Ickes  Job  as  Columnist 


WASHINGTON,  D.  C.,  April  20— Mrs. 

Eleanor  M.  Patterson,  publisher  of 
the  Washington  Times-Herald,  dis¬ 
closed  in  a  radio  address  Tuesday  that 
she  had  recently  offered  Secretary 
Harold  L.  Ickes  a  job  as  a  columnist, 
but  ventured  the  opinion  that  she 
“would  probably  be  in  jail  serving  out 
a  sentence  for  criminal  libel,”  if  he 
had  joined  her  staff. 

Mrs.  Patterson  replied  to  Ickes’  re¬ 
peated  attacks  upon  the  press,  titling 
her  speech  “The  Jawbone  of  an  Acid¬ 
ulous  Man.” 

"rm  Mod  Clear  Through” 

“Harold  is  a  friend  of  mine,”  said 
the  publisher;  “but  I  am  not  pretend¬ 
ing  I  am  speaking  now  more  in  sor¬ 
row  than  in  anger.  Oh,  no!  I  am 
mad  clear  through,  and  this  is  why: 

“The  purpose  of  his  speech  was  as 
evident  to  me  as  is  the  piu'pose  of 
those  many  lectures  on  ‘Journalism’ 
which  the  President  has  seen  fit  to 
deliver  at  his  press  conferences.  I 
can  see  the  same  purpose  in  other  acts 
and  allegations  of  the  Administration 
now  in  office.  TTie  purpose  is  to  dis¬ 
credit  the  press  of  the  United  States 
as  a  purveyor  of  the  truth  of  what 
goes  on  in  Washington.  To  most  of 
us  the  incentive  behind  this  attack  is 
plain. 

“For  some  time  the  New  Deal  has 
been  slipping.  Its  confusions  have 
been  multiplied;  its  failures  have  been 
increased.  These  facts  are  well 
known.  How  do  they  become  known? 
Because  that  section  of  the  press 
which  is  on  duty  in  Washington  and 
those  editors  away  from  Washington 
who  comment  on  the  news  they  send, 
have  revealed  the  facts.  It  is  this 
which  is  the  animus  of  the  Ad¬ 
ministration’s  steady  attacks  on  the 
press. 

Only  Press  Is  Wholly  Free 

“The  New  Dealers  fear  only  the 
press  as  the  revealer  of  their  errors 
and  accidents.  The  radio  is  licensed 
by  the  Government.  The  news-reels 
impart  governmental  good-will.  Only 
the  press,  under  the  Constitution,  is 
wholly  free  from  the  restricting  hand 
of  politicians  in  power.  What,  then, 
more  natural  than  that  men  who  love 
power  and  want  to  keep  it  should  at¬ 
tack  the  press  for  discovering  and 
publishing  the  truths  which  fore¬ 
shadow  the  loss  of  that  power?” 

Mrs.  Patterson  charged  that  Secre¬ 
tary  Ickes’  latest  utterances  were 
timed  “to  besmirch  the  American 
press”  and  offset  newspaper  criticism 
that  was  certain  to  come  in  the  wake 
of  bellicose  statements  by  Adminis¬ 
tration  leaders  on  the  European  situ¬ 
ation. 

“The  President,  already  at  Warm 
Springs,  had  made  a  most  alarming 
and  provocative  inference  that  this 
country  is  going  to  join  any  war 
that  happens.  He  was.  as  the  events 
of  three  succeeding  days  disclosed, 
preparing  to  go  even  further  in  his 
aggressive  break  with  our  traditional 
foreign  policy. 

“It  was  perfectly  clear  to  the 
White  House  circle,  where  Mr.  Ickes 
is  an  intimate,  that  these  develop¬ 
ments  would  bring  a  storm  of  pro¬ 
test.  The  newspapers  would  be  the 
truthful  and  only  reporters.  So  what 


more  clever  than  to  lay  down  an  ad¬ 
vance  barrage  of  poison  gas  against 
those  newspapers?” 

Remarking  that  she  had  but  twelve 
minutes  to  answer  attacks  by  Mr. 
Ickes  and  others  in  the  Administra¬ 
tion,  to  which  they  had  devoted  hours 
of  radio  time,  Mrs.  Patterson  con¬ 
tended  that  President  Roosevelt  him¬ 
self  was  no  less  guilty  of  the  practice 
of  deliberate  deception  than  was  the 
Secretary  of  Interior. 

She  mentioned  the  President’s  ad¬ 
dress  to  the  governing  board  of  the 
Pan  American  Union  on  Friday  as 
a  case  in  point. 

“Remember  that  in  the  Pan  Ameri¬ 
can  speech  a  President  of  the  United 
States  for  the  first  time  in  history  ad¬ 
dressed  the  peoples  of  coxmtries  with 
which  we  are  at  peace,  urging  them 
by  the  strongest  sort  of  inference  to 
overthrow  their  present  rulers,”  said 
Mrs.  Patterson.  “This  demonstrates 
why  Mr.  Ickes  was  the  organ  chosen 
as  the  Administration’s  vial  of  wrath.” 

Of  Secretary  Ickes,  the  publisher 
said  that  “he  suppresses  views  and 
prejudices  which  are  deterrent  to 
his  ambition,  and  only  reveals  those 
he  thinks  will  aid  him.” 


Sayt  Ickes  Inspired  Q^^Tel 

In  this  connection,  she  charged  that 
the  Secretary  “violently  disagrees 
with  Harry  L.  Hopkins  and  his  entire 
policy  of  administration.”  Although 
Mr.  Ickes  had  repeatedly  made  clear 
this  opinion  in  private,  he  had  with¬ 
held  it  from  the  public,  which  had  a 
right  to  know  of  it,  Mrs.  Patterson 
added. 

It  was  “at  the  dictation  of  the  White  j 
House”  that  Secretary  Ickes  signed  a  j 
declaration  of  friendship  with  James  : 
A.  Moffett,  former  Federal  Housing 
Administrator,  although  he  “held  the  ' 
lowest  opinion”  of  Mr.  Moffett’s  ef¬ 
forts  and  although  neither  of  them 
felt  what  he  professed,  said  Mrs.  Pat¬ 
terson. 

She  said  that  Mr.  Ickes  had  blamed 
the  press  for  accoimts  of  their  quar¬ 
rel  which  the  Secretary  had  himself 
inspired. 

Remarking  that  Ickes  “was  a  re¬ 
porter  on  one  or  two  papers  in  Chi¬ 
cago,  leaving  hardly  any  trace,”  the 
publisher  revealed  her  offer  to  him 
to  write  for  her  newspapers,  and  told 
of  the  collapse  of  negotiations  when 
Ickes  was  forbidden  to  write,  “pre¬ 
sumably  by  his  boss.” 

Hitt  Hit  "Batelett  Gottip" 

“From  his  standpoint,”  she  con¬ 
tinued,  “this  was  indeed  a  pity.  For 
if  Mr.  Ickes  had  ever  conducted  a 
colunm,  I  am  sure  it  would  have  been 
a  column  that  ended  all  columns,  in¬ 
cluding  those  he  now  attacks.  And 
instead  of  speaking  to  you  here  to¬ 
night — a  free  woman — I — ^because  of 
his  venoms,  irresponsibilities  and  in¬ 
accuracies — would  probably  be  in  jail 
serving  out  a  sentence  for  criminal 
libel.” 

Questioning  the  propriety  of  Ickes’ 
criticism  of  the  newspaper  business, 
the  Times-Herald’s  publisher  as¬ 
serted: 

“Attacking  publishers,  Mr.  Ickes 
reveals  himself  possessed  of  an  intent  | 


"Hello— This  is  Doctor  Goebbels.  .  .  . 
Could  you  use  e  small  item  for  me  in  to- 
morroyr's  Volksbiett?" 

Drawn  for  Editor  &  Publisher  by  Ralph 
Reichhold,  Pittsburgh  Press. 

to  color  and  suppress  the  facts  sur- 
publisher. 

“Attacking  columnists,  Mr.  Ickes 
shows  himself  purveyor  of  more  base¬ 
less  gossip  than  any  he  so  describes. 

“Attacking  reporters,  Mr.  Ickes 
shows  himself  one  who  is  too  incom¬ 
petent  to  hold  a  job  on  any  paper 
with  which  I  am  familiar.” 

Describing  Secretary  Ickes  as 
“spearhead  smearer  of  the  New  Deal,” 
Senator  H.  Styles  Bridges,  New  Hamp¬ 
shire  Republican,  has  caused  Mrs. 
Patterson’s  speech  to  be  reprinted  in 
the  Congressional  Record. 

“In  my  judgment,”  the  Senator  de¬ 
clared  “the  whole  object  of  this  attack 
has  been  to  attempt  to  destroy  public 
confidence  in  the  American  press.” 


Acclaim  Southern 
Newsprint  in  Festival 

Richmond,  Va.,  April  18 — A  scien¬ 
tist’s  vision  which  brought  the  South 
a  new  major  industry — the  production 
of  paper  from  pine  trees — is  being  ac¬ 
claimed  in  a  four-day  festival  here. 

Twelve  States,  from  Virginia  to 
Texas,  are  participating  in  the  cele¬ 
bration  to  mark  the  industry’s  coming 
of  age.  Once  the  test-tube  vision  of 
the  late  Dr.  Charles  Holmes  Herty, 
the  industry  now  represents  an  in¬ 
vestment  of  $200,000,000  in  this  section 
of  the  country  and  provides  work  for 
some  40,000  men. 

Sponsored  by  commercial,  civic  and 
governmental  agencies,  the  celebration 
centers  about  the  mythical  “court  of 
papyrus”  in  which  12  pretty  young 
women,  governor-appointed,  repre¬ 
sent  the  States  of  Alabama,  Arkansas, 
Florida,  Georgia,  Kentucky,  Louisiana, 
Mississippi,  North  Carolina,  South 
Carolina,  Tennessee,  Texas  and  Vir¬ 
ginia,  as  “princessess.” 

■ 

FASTER  PHONE  SERVICE 

The  Chicago  Tribune  this  week  in¬ 
augurated  a  faster  and  more  complete 
telephone  service.  One  feature  is  a 
system  whereby  a  single  operator  can 
handle  as  many  as  30  incoming  tele¬ 
phone  calls  every  10  seconds  on  re¬ 
quests  for  bulletin  information  on 
news  happenings.  The  second  im¬ 
provement  is  the  installation  of  30 
new  trunk  lines  to  carry  calls  to  the 
Tribune’s  public  information  service. 
The  Tribune  now  has  three  telephone 
numbers,  one  for  reaching  individual 
members  of  the  Tribune  and  WGN 
radio  station;  another  for  public  in¬ 
formation  and  the  third  for  sports  and 
news  bulletins. 


6  USINESS  swings  higher  and 
higher  in  the  New  Orleans  market. 
Deposits  are  $25,000,000  ahead  of 
last  year,  Retail  Sales  continue  up¬ 
ward  and  there’s  new  money  pour¬ 
ing  into  the  market  daily. 
Louisiana’s  booming  oil  industry, 
already  valued  at  $122,000,000  annu¬ 
ally.  has  new  wells  coming  in  at  a 
rate  as  high  as  IS  and  20  a  day.  Here 
is  new  wealth  and  buying  power  to 
swing  your  sales  to  new  highs. 
Give  your  business  an  upward  push 
by  placing  your  advertising  in  The 
Times-Picayune  and  New  Orleans 
States.  At  the  lowest  milline  rate 
you  cover  Both  metropolitan  New 
Orleans  and  the  prosperous  Trade' 
Area. 


Iiirage,  Detroit,  .4itanta,  San  Franri' 
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DETROIT’S  A  NEWSPAPER  TOWN 
and  in  Detroit  It’s  The  Detroit  News 


P] 
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You  Can  Adequately  Cover  Detroit  With  The  News  Alone 


Detroit  is  a  newspaper  town  in  more  than  one  way ! 
Businessmen,  shop-keepers,  tradesmen  —  all  turn  to 
newspapers  to  display  their  wares,  their  talents. 
.4  nd  it  pays!  Detroit  Merchants,  of  every  size,  in 
every  field,  will  testify  to  that ! 

A  newspaper  town  is  a  wide-awake  town!  Most 
certainly  this  is  true  of  Detroit — America’s  Fourth 
Market !  Everywhere  in  Detroit  there  is  the  hum  of 
activity.  Automobile  production  shows  a  SO^i-  in¬ 
crease  over  last  year.  Detroit  led  the  nation  in  value 
of  new  homes  erected  during  1938 — and  volume  for 
1939  is  expected  to  be  the  highest  in  a  decade. 


Here  are  a  few  important  facts  for  those  who  would 
get  their  share  of  profit  from  this  tremendously  active 
market.  In  Detroit,  67%  oj  the  auto  owners  read 
The  .\ews — as  do  77'/(  oj  the  residential  telephone 
subscribers  and  SS' !  of  the  families  lii'imi  in  single 
homes  valued  at  $l(Ul(K)  and  up! 

You  can  adequately  coz'er  Detroit  ivith  I  he  .\ews 
alone!  The  News  reaches  dSVz'r  of  all  Detroit 
homes  taking  any  newspaper  regularly  and  the  entire 
city  circulation  of  The  News  is  lb'  (  home  delivered! 


The  Detroit  De 


THE  HOME  NEWSPAPER 

New  York:  I.  A.  KLEIN.  Inc. 
Chicago:  J.  E.  LUTZ 


26 


EDITOR  &  PUBLISHER 


Southwest  News 
Photogs  Elect 
Kite  President 

Name  of  Group  Changed  . . . 
Pictures  "In  Public  Interest" 
Called  Safe  to  Use 

Norman,  Okla.,  April  17  —  Legally, 
the  candid  cameraman  and  the  pro¬ 
fessional  photographer  may  do  about 
as  they  please  without  fear  of  the 
courts,  Frank  L.  Dennis,  assistant 
managing  editor,  Oklahoma  City 
Times,  told  members  of  the  third  an¬ 
nual  news  photography  short  course 
which  closed  April  15  at  the  Univer¬ 
sity  of  Oklahoma. 

Dennis,  a  graduate  of  the  Harvard 
law  school  and  the  Oklahoma  school 
of  journalism,  presented  a  lecture  on 
“Print  That  Picture”  which  summa¬ 
rized  the  whole  history  of  the  right 
of  privacy  as  it  applies  to  news 
pictures. 

Good  Taste  Is  Best  Rule 

“The  only  real  danger  for  photog¬ 
raphers  seems  to  be  in  aiming  a  cam¬ 
era  at  somebody  who  doesn’t  like 
having  his  picture  made,  and  who  is 
near  enough  and  tough  enough  to  do 
something  about  it,”  he  declared. 

“It  is  my  considered  judgment  that 
the  editor  who  uses  reasonably  good 
taste  in  the  presentation  of  pictures, 
and  who  avoids  defamatory  cutlines, 
is  not  going  to  be  troubled  by  court 
actions,  no  matter  how  much  people 
might  want  to  avoid  publicity,  or  how 
much  they  want  publicity.” 

He  believes  that  the  courts  in  many 
cases  have  practically  leaned  over 
backward  to  protect  “freedom  of  the 
press.” 

Dennis  cited  legal  history  to  show 
that  in  the  cases  where  publishers 
have  been  restrained  from  publica¬ 
tion  of  photographs  or  have  been  held 
liable  for  publication  of  them,  ques¬ 
tions  of  breach  of  trusts,  libel,  or 
wrongful  use  of  pictures  have  been 
involved  and  have  been  decisive. 
“Where  the  publication  of  a  picture 
has  a  substantial  public  interest  and 
there  is  nothing  defamatory  or  pecu¬ 
liarly  commercial  about  its  presenta¬ 
tion.  the  publisher  is  on  perfectly 
safe  ground,”  he  said. 

The  short  course,  which  included 
three  days  of  lectures,  demonstrations, 
case  histories  and  clinics  for  profes¬ 
sional,  amateur  and  beginning  pho¬ 
tographers,  attracted  men  and  women 
from  Oklahoma,  Texas,  Arkansas. 
Kansas.  Missouri.  Nebraska  and  Iowa. 
The  staff  of  instructors  included  24 
specialists  from  newspapers  and  sup¬ 
ply  companies. 


New  ofRcers  South¬ 
west  News  Photog¬ 
raphers  Assn.:  Front, 

L.  to  R.:  Ralph  Kite 
De  Queen  (Ark.) 

Citizen,  president; 

F.  M.  Sagaser,  Macon 
(Mo.)  Chronicle- 
Herald,  first  V  i  c  e  - 
president;  Albert  A. 

Sutton,  U.  of  Okla¬ 
homa,  executive  sec¬ 
retary.  Back:  L.  to 
R.:  Clelland  Cole, 

Stafford  (Kan.)  Cou¬ 
rier,  Paul  Peters, 

Houston  Post,  Wil¬ 
liam  D.  Wyatt,  Tulsa 
Tribune,  vice  -  presi¬ 
dents;  and  Truman 
P  o  u  n  c  e  y  ,  Dallas 
News,  retiring  presi¬ 
dent. 

A  demonstration  of  how  to 
sports  shots  was  pul  on  by  Jimmy 
Laughead  from  the  Associated  Press 
in  Dallas,  and  Jack  Price.  New  York, 
news  photography  columnist  for  Edi¬ 
tor  &  Publisher.  Golfers,  boxers  and 
wrestlers  from  the  university  teams 
performed  on  the  platform  as  Laug¬ 
head  and  Price  directed  members  of 
the  course  in  shooting  action  pictures. 
Laughead  also  demonstrated  how  he 
can  get  ready  to  take  an  important 
shot  in  45  seconds. 

Change  in  Nome  Voted 
The  Southwestern  Association  of 
Pictorial  Journalists  voted  to  change 
its  name  to  Southwest  News  Photog¬ 
raphers  Association.  Ralph  B.  Kite. 
DeQueen  (Ark.)  Citizen,  was  elected 
president,  succeeding  Truman  Poun- 
cey,  Dallas  News.  Kite,  who  also  ed¬ 
its  the  new  monthly  magazine,  the 
Southwest  News  Photographer,  said 
that  the  association  would  work  to 
enroll  as  members  a  large  number  of 
the  1.000  persons  in  the  eight  states 
of  this  area  considered  eligible  for 
membership. 

F.  M.  Sagaser,  Macon  (Mo.)  Chron¬ 
icle-Herald,  was  elected  first  vice- 
president  and  also  vice-president  for 
Missouri.  Other  vice-presidents,  rep¬ 
resenting  their  states,  are  Paul  Peters. 
Houston  Post;  Alex  Washburn.  Hope 
(Ark.)  Star;  Clelland  Cole,  Stafford 
(Kan.)  Courier:  and  William  D. 
Wyatt,  Tulsa  (Okla.)  Tribune.  Vice- 
presidents  for  Louisiana,  Colorado 
and  New  Mexico  will  be  named  later. 


Pinkham  Grandson 
Wins  Long  Court  Battle 

The  Massachusetts  Supreme  Court 
April  14  ended  a  39-year-old  battle 
over  control  of  the  Lydia  E.  Pinkham 
Medicine  Company  of  Lynn,  Ma.ss..  by 
making  permanent  a  temporary'  in¬ 
junction  against  Mrs.  Aroline  P.  Gove, 
80.  and  her  daughter,  Lydia  Pinkham 
Gove,  barring  them  from  interfering 
in  the  business.  Action  was  brought 
by  Arthur  W.  Pinkham.  grandson  of 
Mrs.  Pinkham  and  president  of  the 
firm. 

The  Goves  own  half  of  the  stock  in 
the  company,  the  other  half  belonging 
to  Arthur  Pinkham  and  his  brothers, 
Daniel  R.  Pinkham  and  Charles  H. 
Pinkham,  Jr. 

Although  thc'  Goves  were  ordered 
to  repay  certain  sums  loaned  and 
paid  them  by  the  company,  the  court 
did  not  order  repayment  of  $248,000 
which  Mr.  Pinkham  claimed  was  spent 
for  advertising  against  his  wishes 
while  the  women  were  serving  as 
treasurer  and  assistant  treasurer. 

At  the  outset  of  the  court  fight 
Mrs.  Gove  charged  her  cousins  did 
not  want  to  continue  spending  the 
million  dollars  annually  for  advertis¬ 
ing  which  built  up  the  business.  Mr. 
Pinkham  denied  the  charge  and 
added: 

“We’ve  always  been  in  favor  of 
spending  all  the  appropriation  in 
newspapers  while  the  Goves  have  in¬ 
sisted  on  spending  a  third  in  booklets, 
car  cards  and  so  on.” 

MORROW  TO  SPEAK 

Marco  Morrow,  assistant  publisher. 
Capper  Publications.  Inc.,  Topeka. 
Kan.,  will  be  a  guest  speaker  at  the 
“Newspaper  Week”  conference,  spon¬ 
sored  by  the  University  of  Colorado 
school  of  journalism.  May  6. 


take  given  to  C.  E.  Williams.  Hannibal 
(Mo.)  Courier-Post,  Bob  McCormack, 
Tulsa,  and  Jerry  Rogers.  Wichita. 

In  the  pictorial  division,  G.  Ray¬ 
mond,  Oklahoma  City,  won  the  $25 
first  prize  for  “What  More  Could  Man 
Desire.”  Buel  White  won  second  for 
“Mill  at  Stone  Ridge.”  Honorable 
mention  was  given  to  J.  W.  Chamness, 
El  Reno.  Okla..  S.  L.  Hereford,  Bar¬ 
tlesville.  Okla.,  George  Hill,  Rich¬ 
mond,  Ind.,  Ray  Jacoby,  Oklahoma 
City,  and  C.  J.  Maxwell,  Muskogee, 
Okla. 

JONES  ELECTED 

Thomas  R.  Jones,  president.  Amer¬ 
ican  Type  Founders,  Inc.,  Elizabeth. 
N.  J.,  was  elected  a  director  of  the 
New  Jersey  State  Chamber  of  Com¬ 
merce  elected  at  its  recent  meeting  in 
Newark. 

ENTERS  MORNING  FIELD 

The  Milledgeville  (Ga.)  Times,  for¬ 
merly  issued  evenings,  recently  en¬ 
tered  the  morning  field. 


ASK  FOR 


Winners  in  the  news  photography 
contest  were  Richard  McMurtry, 
Joplin  (Mo.)  Globe  and  News- 
Herald,  first  prize  of  $10  for  “Repent¬ 
ance”;  Buel  White,  Springfield  News¬ 
papers.  Inc.,  Springfield.  Mo.,  second 
prize  of  $5  for  "Saved  by  the  Bell"; 
William  D.  Wyatt,  Tulsa  Tribune, 
third  place  and  honorable  mention 
for  “Allay-Oop.”  Wyatt  received 
honorable  mention  for  two  other  shots. 
Three  more  honorable  mentions  were 


THIS 

INTERESTING 

BOOK 


Father  used  to  sayi 

“SIGHT  STRAIGHT  AND  PLOW 
DEEP  FOR  BUMPER  CROPS” 

9  'Phis  principle  was  carried  to  want  ads 
—  and  it  works! 

No  Tricks  —  No  Stunts  No  Miracles 

Lots  of  Research!  Lots  of  Planning!  Lofs  of  Ideas! 

Howard  Parish’s  Tested  Want  Ad  Selling  Plans 

710  Chandler  Building  •  Washington,  D.  C. 


Explaining  a  New  Dealer  Service 
Plan  You  Should  Know  About 

Till'  new  Booth  Newspajiers'  iiiellioil  of  eiiltival- 
ing  local  key  dealers,  in  the  interest  of  closer  na¬ 
tional  advi'rtising  cooperation,  is  an  outstanding 
advertising  developiin'iit.  .\n  interesting  hook, 
descriptive  of  this  new  Booth  service,  nun  he  oh- 
taiin'd  from  I.  A.  Kh'in.  .ill  K.  f2inl  Street.  New 
T  ork.  or  .lohn  K.  I.ntz.  I.'I.t  N.  Michigan  Avenue. 

(  hieago. 
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ACME  greets 


Only 

CME  TELEPHOTO 


the  A.  N.  P.  A. 

this  year  with 

23  TELEPHOTO 

STATIONS 

• 

NEWSPAPER  CLIENTS 

New  York  World-Telegram 
New  York  Herald-Tribune 
Philadelphia  Record 
Washington  News 
Washington  Times-Herald 
Pittsburgh  Press 
Atlanta  Constitution 
St.  Petersburg  Times 
Chattanooga  Free  Press 
Memphis  Commercial-Appeal 
Memphis  Press-Scimitar 
Knoxville  News-Sentinel 
St.  Louis  Star-Times 
Indianapolis  Times 
Cleveland  Press 
Columbus  Citizen 
Seattle  Star 
San  Francisco  News 
St.  Paul  Pioneer  Press  and 
Dispatch 

Denver  Rocky  Mountain  News 
Houston  Press 

• 

BUREAUS 


Look  for  these  essential  features  in  the 
high-speed  transmission  of  newspictures! 


LOW  COST 

Acme  has  concentrated 
on  transmitting  pictures 
over  ordinary  telephone 
lines — not  expensive  leased 
circuits.  Tlie  result  is  that 
you  get  the  important  pic¬ 
tures  as  fast  as  any  leased 
circuit  can  deliver  them,  hut 
you  don’t  have  to  pay  the 
freight  on  dozens  of  unim¬ 
portant  pictures  each  week. 

SIMPLICITY 

No  larger  than  a  table 
radio.  Acme’s  machine 
is  extremely  easy  to  operate. 
Anyone  can  learn  to  operate 
it  in  a  short  time.  With  a 
turn  of  the  switch,  the  same 
machine  will  both  transmit 
and  receive  pictures. 


COVERAGE 

No  telephoto  machine  is 
any  good,  unless  you 
have  the  pictures.  Backe<l 
by  the  world-wide  photo¬ 
graphic  facilities  of  Acme 
and  NEA,  Acme  Telephoto, 
with  machines  in  every  part 
of  the  United  States,  gives 
the  fastest  possible  coverage 
of  all  important  stories. 

HIGH  QUALITY 

Acme  insists  on  perfect 
precision  and  proven 
performance  in  its  ma¬ 
chines.  It  builds  them  with 
the  same  skill  and  care  that 
go  into  modern  scientific  in¬ 
struments.  That’s  why  Acme 
Telephotos  are  so  close  to 
original  pictures  in  quality. 


Inc. 


220  E.  42nd  Si.  New  York  City 


lomi 


See  the  Aeme  Telephoto  Trans-eeiver  at 
the  A.  N.  P.  A.  or  write  for  information! 
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Says  Business  Should  Aid 
In  Consumer  Education 


Kenneth  Backman,  President  of  National  Associa¬ 
tion  of  BBB,  Says  Industry's  Quarrel  Is  Not  in 


‘Objective"  of  Teaching  but  in  "Method' 


By  MAXWELL  FOX 


BOSTON,  April  17— “While  the  aver¬ 
age  businessman  is  inclined  to  re¬ 
gard  consumer  education  as  an 
irritant,  actually  it  is  a  tremendous 
opportunity,"  declared  Kenneth  B. 
Backman,  president.  National  Associ¬ 
ation  of  Better  Business  Bureaus,  this 
week.  The  movement  toward  educa¬ 
tion  of  consumers  is  “no  flash  in  the 
pan,”  he  added,  pointing  out  that  the 
Sloan  Foundation  (as  one  contribut¬ 
ing  factor)  has  set  up  a  fund  of  one 
million  dollars  to  study  this  element 
of  distribution. 

Under  the  sponsorship  of  the  Na¬ 
tional  Associaton  of  Better  Business 
Bureaus,  more  than  100  national  or¬ 
ganizations,  representing  every  phase 
of  distribution,  will  participate  in  a 
two-day  conference,  at  Buffalo,  N.  Y., 
June  5  and  6,  entitled  “Business-Con¬ 
sumer  Relations  Conference  on  Ad¬ 
vertising  and  Selling  Practices.” 

Ad  Executives  Will  Be  interested 

Out  of  the  prelimnary  list  of  speak¬ 
ers  announced  for  the  Conference, 
newspaper  advertising  executives  may 
be  interested  particularly  in  a  speech 
by  Dr.  John  M.  Cassels,  director  of 
the  Institute  for  Consumer  Educa¬ 
tion,  Stephens  College,  Columbia,  Mo. 
Dr.  Cassels  will  delve  into  “The  Fu¬ 
ture  of  Consumer  Education  and  How 
It  Will  Affect  Advertising  and  Selling 
Practices.”  Mrs.  Frederick  J.  Moffitt, 
president,  Buffalo  and  Erie  County 
League  of  Women  Voters,  will  sp>eak 
on  “What  Consumers  Want  in  the 
W'ay  of  Advertising  and  Selling  Prac¬ 
tices.” 

Editor  &  Publisher  asked  Mr.  Back- 
man  (manager  of  the  Boston  Better 
Business  Bureau,  and  a  former  ad 
man  himself)  what  he  thought  of  con¬ 
sumer  education  and  whether  he 
foresaw  any  effects  of  it  upon  ad 
copy. 

Mr.  Backman's  observations  are 
doubtless  seasoned  by  his  contact  with 
semi  -  belligerent  “leftish”  consumer 
groups,  on  the  one  hand,  and  the 
ultra-conservative,  “irritated”  busi¬ 
ness  organizations  who  have  pooh- 
poohed  the  growth  of  the  consumer 
movement,  on  the  other. 


public,  broadly  speaking;  if  the  pub¬ 
lic  intelligence  is  raised,  then  the  ap¬ 
peal  will  logically  be  changed. 

“The  only  difference  in  copy  after 
the  consumer  is  educated  will  be  that 
the  merchant  will  better  perform  his 
function  as  purchasing  agent  for  the 
public,  by  knowing  more  about  his 
own  merchandise,  and  in  the  course 
of  time  will  pass  on  more  essential  in¬ 
formation  to  the  public.” 

Education  Not  Antagonistic 

As  an  example  of  es.sential  informa¬ 
tion,  Mr.  Backman  refers  to  instruc¬ 
tion  as  to  the  care  of  what  the  public 
buys;  and  to  inform  the  public  on 
care,  the  manufacturer  or  retailer  will 
have  to  tell  the  consumer  some  per¬ 
tinent  facts  about  content.  This  trend, 
believes  Mr.  Backman,  all  ties  in  log¬ 
ically  with  that  old  motto;  “the  satis¬ 
fied  customer  is  the  best  asset  to  the 
business  of  the  manufacturer  and 
merchant.” 


“I  .see  nothing  antagonistic  to  busi¬ 
ness  interests  in  consumer  education. 
Neither  romance  nor  glamour  will 
have  to  be  plucked  out  of  ad  copy — 
but  there  will  be  a  better  presenta¬ 
tion  of  facts.  For  example,  we  might 
today  see  a  catchline  something  like 
this:  ‘Five  Days  Fresher.’  The  edu¬ 
cated  consumer  may  well  ask:  ‘fresher 
than  what?’  In  the  new  scheme  of 
things,  the  advertiser  would  tell  the 
consumer  more  about  this  claim,  back¬ 
ing  it  up  with  facts. 

“The  real  quarrel  between  business 
and  the  consumer  is  not  in  the  ob¬ 
jective,  but  in  the  methods  of  con¬ 
sumer  education.  The  answer  of 
business  should  be  not  attack,  but 
co-operation.  I  doubt  if  business  will 
deny  that  they  can  do  more  business 
(with  less  attacks)  with  intelligent 


It  appears  to  Mr.  Backman,  “na¬ 
tional  advertising  appeals  to  all  the 


OFFSET  LITHO 


It  Is  gratifying  indeed  to  have  our  new  press  set  up  and  in 
operation.  The  two  units  working  together  constitute  a  wonderful 
piece  of  machinery.  Your  I.lr.  ICieln  Is  co-operating  to  the  fullest 
extent,  and  we  expect  necessary  adjustments  to  be  completed  by  the 
early  part  of  the  coming  week. 


VJlth  enlarged  facilities,  we  entertain  hopes  of  much  bigger 
and  better  business  In  the  future.  It  goes  without  saying  your 
spirit  of  helpfulness  In  making  possible  these  Improvements  Is 
much  appreciated.  Please  do  not  hesitate  to  call  upon  us  w’non- 
ever  we  can  aid  In  the  sale  of  Webendorfer  equipment. 


WEBENDORFER  -  WILLS  CO..  Inc. 


Builders  of  Printing  Machinery  for  Over  Thirty  Vear> 

MOUNT  VERNON.  NEW  YORK.  U.  S.  A. 


EDITOR 


P  U  B  L  I  S  H  E 


|||^ 


OH-ytAH/?  WELL  you'rZE  NOT 

To  ME  / 


km 


“FREEDOM  OF  THE  PRESS  .  .  .  AND  EXPRESSION! 

/!rii:i’ii  for  Kiii  r<iR  &  I’l  Ei  imifk  /  \  ll'iill  Munson,  Ha:  <  n  Ki  iiish  r. 


changes.  For  instance,  the  Boston 
School  Committee  has  only  recently 
revised  its  retail  selling  course.  In¬ 
stead  of  emphasizing  mental  domi¬ 
nance  over  the  consumer  it  now 
emphasizes  service,  knowledge  of 
merchandise,  and  help  to  the  cus¬ 
tomer. 

“Despite  the  tendency  of  many 
businessmen  to  discount  consumer 
movements  as  merely  the  activities 
of  publicity-seeking  women’s  clubs, 
there  is,  in  the  schools,  an  increasing 
amount  of  so-called  consumer  educa¬ 
tion,  reaching  millions  of  impression¬ 
able  children,  not  adults. 

“In  the  past  few  years  the  number 
of  secondary  school  students  has  risen 
from  700,000  to  6,000.000  in  the  United 
States.  Originally  the  curricula  were 
designed  to  equip  them  for  white  col¬ 
lar  jobs.  As  we  know,  there  are  not 
that  many  jobs  available.  Educators 
know  this,  too,  and  the  result  is  that 


YOUR  LOCAL 


CORRESPONDENT’S 


NOSE  FOR  NEWS 


Already  Some  Changes 

“Business  should  co-operate  with 
the  educators.  There  is  no  need  of 
books  in  school  attacking  business. 
Let  business  present  its  side  of  the 
story,  pointing  out  the  fallacy  of  the 
‘leftish’  claims  and  explaining  the 
cost  of  modern  distribution.  What 
has  business  done  to  meet  the  argu¬ 
ments  of  ‘100,000,000  Guinea  Pigs’? 

“Already  there  have  been  some 


A  NUMBER  of  editors  have  found 
a  chapter  of  our  text  material 
called  ''IF hat  Is  News?*'  of  real  value 
in  helping  their  correspondents  de 
velop  a  nose  for  news.  Because  of 
this  we  have  printed  a  special  edition 
of  this  chapter  in  pamphlet  form. 


We  shall  be  glad  to  send  a  copy  to  any 
editor.  If  he  would  like  to  distribute 
this  helpful  pamphlet  to  his  corre 
spondents,  he  may  have  as  many  copies 
as  he  requires — with  our  compliments, 
of  course. 


ONE  PARK  AVENUE,  NEW  YORK 


Vi 


recently  there  have  been  inipj-J 
changes  in  courses  of  study.  1 


School  Courses  Are  Changii) 

“Some  courses  are  even  now  in 
state  of  flux.  Educators  have 
experimenting.  In  this  flux,  ‘lOO.Off 
COO  Guinea  Pigs’  has  been  one  of  ' 
books  selected  by  home  t  id:.  - 
teachers  who  have  broadened  r 
courses,  which  are  now  taking 
business,  social  and  science  studies 
assist  the  future  citizen  to  nii: 
his  income  and  fit  into  the  i  c  :. 
system. 

“Now,  more  than  ever,  bu;!  i 
should  recognize  that  while  it  is  I 
one  of  its  functions  to  educate  i 
public — it  is  an  important  function  i 
co-operate  irith  the  educators." 

As  a  former  advertising  man,  b 
Backman  is  “all  for  high-pre;.-." 
selling,  where  you  have  ron.a:: 
and  facts.” 


1 
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One  letter  to  the  central  headquarters 
of  either  state  association  brings  you 
|)rom{)t  replies  in  uniform  styh'  from  all 
I  &  I  (inuip  dailies. 


S'!  Leading 

Illinois  andlowa  Dai  I  IBS 

Help  Simplify  Your 
Nempaper  Advertising 
in  5  Ways 


1  0  make  it  ea.sy  for  you  to  pick  ui»  t'xtra  sales  consistently.  SI  lllimtis 
and  Iowa  dailies  have  streamlined  newspai)er  advertising  procedure.  The 
old  complicated  .system  has  been  tossed  out  of  the  window.  The  headaches 
are  gone  .  .  .  the  results  more  dependable  because  now  you  can  literally 
keep  your  fingers  on  the  buying  i)ul.se  in  HI  live.  i)rosperous  Illinois  and 
Iowa  markets  with  ama/ing  accuracy. 


Daily  Newspaper  League  of  Illinois 

401-02-03  Leland  Bldg.,  Springfield,  III. 

Iowa  Daily  Press  Association 

405  Shops  Bldg.,  Des  Moines,  Iowa 


Here  is  where  you  save  money  with  the  I  &  I  (irou|)  Plan.  .\ll  adver¬ 
tising  run  in  compliance  with  the  Standard  Frequency  Discount  Schedule 
rams  you  di.scounts  on  the  gross  billing  from  each  paper  used.  It  makes 
no  difference  whether  you  u.sc  1  pai)er  ...  or  all  81  .  .  .  you  get  every 
advantage  of  the  I  &  I  Group  Plan.  Cover  your  markets  dependably, 
rasily.  economically  with  I  &  1  Group  dailies.  Write  today  for  your  Free 
Copy  of  the  Frequency  Discount  schedule  and  full  details  on  this  modern¬ 
ized  plan. 


Standard  file  folder  rate  cards  have  replaced  the  old  ‘Muke's  mixture” 
. . .  up-to-the-minute  market  data  comes  to  you  promptly  on  standardized 
report  forms  .  .  .  you  know  exactly  the  extent  and  nature  of  the  merchan¬ 
dising  cooperation  guaranteed  by  each  paper  .  .  .  consumer  and  retail 
surveys  are  reported  in  a  uniform,  ea.sy-to-u.se  fashion — there  are  four  big 
helps  that  mean  more  sales;  hours  of  time  .saved. 


And  .  .  .  Frequency  Discounts  to  Save  You  Up  to  10%  on  (^nisistent 
Schedules. 


How  This  Plan  Helps  You  Save 
Time  and  Money 

1.  Fn'quency  Discounts  for  National 
.\dvertisers  from  each  jiaper  used. 

•i.  Uniform  Merchandising  (’ooiieration 
with  a  guaranteed  minimum  assured  by 
each  paper. 

.‘b  Uniform  style  and  form  of  Market 
Information  with  identical  i)resentation 
from  each  market. 

4.  Uniform  Consumer  and  Retail  Trade 
Surveys. 

5.  Standanl  size  ami  form  of  rate  card, 
file  folder  style,  for  each  newspaper. 

You  may  use  one  or  all  81  I  &  I  papers 
as  your  needs  require,  .\gencies  and 
adverti.sers  deal  directly  with  each  paper 
in  jilacing  schedules  and  in  billing. 


jproyd^ 


Alert  Advertisers 


I  who 


use 


l&lG 


rpupPlan 


Roy  Howards  Return 
From  European  Trip 

Roy  W.  Howard,  president  and  ( ; 
tor  of  the  New  York  World-Telegw 
and  Mrs.  Howard,  and  Mr.s.  Robert : 
Scripps,  widow  of  Robert  P-  Sen;- 
of  the  Scripps-Howard  New^papi 
arrived  in  New  York  aboard  the 
He  de  France  April  19  from  an  U 
week  tour  of  Europe. 

Mr.  Howard,  who  visited  the  , 
countries  on  the  continent  and  inter 
viewed  Europe’s  leading  statesmen 
conditions  there,  wrote  a  series 
.seven  articles  while  he  was  iib; 
analyzing  the  situation.  These  ait\ 
appeared  in  all  the  Scripps-Hnv 
newspapers.  Mr.  Howard  (.lin,,.. 
the  series  with  a  broadcast  from  Pa:,, 
by  short  wave  over  a  National  Broad¬ 
casting  Company  hookup. 

Mr.  Howard  asked  to  be  exciK 
from  an  interview  at  the  pre.sent  tfc 
because  of  press  of  business. 


Stanley  Walker 
Named  Editor 
Of  Phila.  Ledger 


Bok  Names  Him  to  Succeed 
C.  M.  Morrison,  Resigned 
.  .  .  Croll  Also  Quits 

Stanley  Walker,  one  of  the  most 
widely  known  personalities  in  Ameri¬ 
can  journali.sm,  will  become  editor-in- 
chief  of  the  Pliil- 
I  adelphia  Eve- 

^ting  Ledger  on 
^  ^  May  1,  it  was 

W  I  announced  April 

Jf  19  by  Cary  W. 

%;  2  Bok.  chairman  of 

ttk  ^  the  board  of  the 

Public  Ledger, 

will  succeed 

SIIHBBkmw  Charles  M.  Mor- 
- ~  - -  ri.son,  whose  res¬ 
ignation  as  pres¬ 
ident  and  editor 
of  the  Ledger,  also  was  announced 
Wednesday  by  Mr.  Bok  at  a  meeting 
of  the  Ledger  departmental  editors. 

Edward  E.  Croll.  assistant  editor,  also 
has  resigned. 

The  announcemervt  that  Mr.  Walker, 
author,  trainer  of  newspapermen  and 
former  city  editor  of  the  New  York 

Herald  Tribune,  was  chosen  by  Mr.  years.  For  a  short  interval.  Mr. 

Bok.  was  regarded  as  one  of  the  most  Walker  left  the  Herald  Tribune  to  be-  ' 
important  local  newspaper  changes  in  eome  connected  with  the  Hearst  pub- 
some  time.  Mr.  Bok  told  Editor  &  lications  and  later  with  the  New 
Publisher  the  new  editor-in-chief  Yorker 

would  have  a  free  rein  in  matters  of  ..  ’  i 

v  1  1  TT^*;i  li/f^  Mr.  Morrison  did  not  disclose  im¬ 
policy  and  personnel.  Until  Mr.  ^  r  ^  tt 

Walker  arrives  Mav  1  John  J  M"-  mediate  plans  for  the  future.  He 

j  ,  -11  L,  joined  the  Public  Ledger  in  1921,  after 

Laughbn,  managmg  editor,  will  be  in  •’  .  ..  ... 

rharffp  of  the  naoer  Mr  Bok  said  serving  executive  positions  with  the 
charge  ot  the  paper.  Mr.  Bok  said.  ^  Republic  and  the  St. 

Appeiatment  Is  Surprise  Louis  Globe  -  Democrat.  He  was 

During  the  past  two  years.  Mr.  named  acting  editor  of  the  Public 

Walker  has  been  writing  editorials  Ledger  in  1929,  and  in  1930  was  named 

“and  such”  for  the  Herald  Tribune,  editor.  He  took  over  the  post  of  pres- 
He  answered  the  call  to  get  back  to  ident  and  editor  of  the  Ledger  com- 

the  newspaper  after  having  a  turn  at  pany  last  Feb.  1  when  John  C.  Mar- 

magazine  writing,  at  which  he  was  tjn  severed  his  connections  with  the 
successful,  but  not  happy.  publishing  firm. 

Mr.  Walker  has  been  so  closely  Mr.  Croll  has  been  with  Public 

identified  with  New  York  City  news-  Ledger,  Inc.,  since  1910.  His  first  job 

paperdom  through  his  career  as  a  re-  vvas  as  a  repiorter.  Later  he  was  a 

fiorter,  a  rewrite  man,  city  editor  and  copy  reader,  makeup  editor  and  night 

editorial  writer  as  well  as  through  editor.  He  was  named  assistant  edi- 

his  books  “City  Editor,”  “The  Night  tor  in  1934. 

Club  Era,”  and  “Mrs.  Astor’s  Horse.” 

that  his  change  to  the  Philadelphia  "  _ 

field  comes  as  a  surprise.  NEW  GRAFLEX  OFnCE 

“I  am  naturally  happy  over  going  The  Folmer  Graflex  Corporation  is 
to  the  Evening  Ledger,’  Mr.  Walker  establishing  a  new  suite  of  offices  on 
told  Editor  &  Publisher  in  New  York  the  ninth  floor  of  the  Associated  Press 
Wednesday.  “The  opportunities  in  Building  in  Rockefeller  Center,  New 
Philadelphia  are  so  great  that  there  is  York,  about  May  1.  ’The  new  accom- 
little  sadness  in  the  thought  of  leaving  modations  include  a  display  room  in 
New  York,  notwithstanding  the  fact  which  products  of  the  firm  will  be 
that  in  twenty  years  of  New  York  on  exhibit,  an  exhibition  of  note- 
newspaper  work  I  have  come  to  love  worthy  prints  by  outstanding  photog- 
that  endlessly  fascinating  city  and  raphers,  a  dark  loading  room  for  use 
have  collected  as  diverse  and  depend-  of  visitors,  and  the  eastern  area  sales 
able  a  set  of  friends  and  enemies  as  offices.  Charles  E.  Kidner  and  Harold 
any  mortal  could  wish  for.  C.  Morsheimer,  eastern  sales  repre- 

"I  Lih*  Pkiladclphio'*  sentatives,  will  make  the  new  office 

“I  like  Philadelphia,  its  people  and  'heir  headquarters, 
its  traditions.  I  go  there  as  neither  , 

a  reformer,  a  carpetbagger  or  a  revo¬ 
lutionary,  but  merely  as  a  professional  BRANDY  CAMPAIGN 
newspaper  man  who  believes  in  alert.  5^,^  Frahcisco,  April  19— Selection 
vigorous,  informative  and  decent  agency  to  direct  a  $200,000  Cali- 

journalism.  fomia  brandy  advertising  campaign 

Born  October  21,  1896.  Mr.  Walker  was  awaitcxl  today  following  presenta- 
was  educated  at  the  University  of  tions  April  15.  Meanwhile  J.  Walter 
Texas.  He  married  Mary  Louise  Thompson  Company  has  released 
Sandefer  in  1923,  and  they  have  two  copy  announcing  the  forthcoming 
children,  Joan,  13,  and  James,  7.  Their  $2,000,000  Wine  Advisory  Board's 
present  home  is  in  Great  Neck,  L.  I.,  three-year  campaign  in  hotel,  restau- 
N.  Y.,  but  Mr.  Walker  expects  to  rant,  drug  and  grocery-  trade  publica- 
move  his  family  to  Philadelphia  soon,  tions.  A  gradually  expanding  drive 
Mr.  Walker  joined  the  Dallas  Mom-  reaching  its  peak  in  fall  and  winter 
i>tg  News  in  1918.  He  went  to  New  months  is  anticipated  here. 


LEE  BRISTOL  SPEAKS 

Chicago.  April  17 — Warning  h 
audience  of  the  danger  of  too  :i 
governmental  regulatory  legislatii 
such  as  the  Wheeler-Lea  Act.  LeeF 
Bristol,  vice-president  in  charge 
advertising.  Bristol-Myers  Compa: 
New  York,  urged  Chicago  Federate: 
Advertising  Club  members  April  ; 
to  become  propagandists  for  “t!.- 
American  Way"  of  doing  things.  H 
.said  the  trend  of  restrictive  legislat, 
concerning  advertising  offers  a  ■■ 
challenge  to  copy  writers. 


"That’s  Smith  of  the  art  department!  Poor  fellow,  they're  taking  him  away! 

those  maps  of  Europe  sort  of  got  him  down!" 

fur  I'.iiiTOR  \  I'l  bi.ishfr  f’V  Brit  iriiilmaii.  Bfai-nii  \  rTf-cpi/x  r  l'i  aliu;  s 


Stanley  Walker 


SPAGHETTI  COPY 


chtuuliscd  on  the  two  square  yant- 
of  desk  t<»p  where  the  executir 


$  $  $  The  one  and  only  national  pui 
lication  for  management  executive 
that  does  this  merchandising  job!" 
you  is  Tile  Wall  Street  Journal, 
per  cent  of  its  subscribers  read  it  ii 
their  offices  at  their  desk*. 

$  $  S  It  gives  you.  per  advertisk- 
dollar,  more  readers  who  are  acii'' 
management-executives  of  indu- 
trial  corporations  with  a—eb  ' 
over  SI. 000.000  than  any  other 
lication — magazine  or  neu  spaptr- 
$  $  $  Step  up  the  success  of  yoti-’ 
wlude  drive  to  sell  management  f' 
ecutives  by  using — 


In  their  office-  at  their  desks,  man¬ 
agement  executives  buy  ilirect  or 
throiigli  subordinates: 

MAERTISING  SPACE 

MACHLNERy 

AIR  CONDITIONING 

RAW  MATERIALS 

BANK  SERVICE 

TRANSPORTATION 

INSIRXNCE 

— and  many  other  things 


$  $  $  Much  of  the  value  of  your  ad¬ 
vertising  in  executive  publications 
that  are  read  at  home  is  lost,  unless 
your  mes-age  is  repeated  or  mer- 
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=NATION-WIDE  MUSIC  APPRECIATIONS 

sponsored  by 

AMERICA'S  LEADING  NEWSPAPERS 


THE  NATIONAL 
COMMITTEE 
FOR  MUSIC 
APPRECIATION 


DR.  CLOYD  HECK  MARVIN 
President,  George  Washington 
University 


MRS.  JOUETT  SHOUSE 
Sponsor  of  Phillips  Memorial  Gal¬ 
lery  Annual  Concerts 

MRS.  HENRY  GRATTAN  DOYLE 
President,  Board  of  Education  of 
the  District  of  Columbia 


MRS.  MATTHEW  JOHN 
WHITTALL 

Donor  of  Whittall  Foundation  of 
Music  to  Library  of  Congress 


DR.  HANS  KINDLER 
Founder  of  the  National  Symphony 
Orchestra 


MRS.  FANNIE  AMSTUTZ 
ROBERTS 

President,  Washington  College  of 
Music 


MADAME  MARIE  VON 
UNSCHULD 

President,  Von  Unschuld  University 
of  Music 


JOSEPH  M.  M.  GRAY 

Chancellor,  American  University 


MRS.  LAWRENCE  TOWNSEND 
Sponsor  of  the  nationally  known 
morning  musicales 

DR.  EDWIN  N.  C.  BARNES 
Director  of  Music  of  District  of 
Columbia  Schools 


It  ^ 


and  inaugurated  with 
overwhelming  success  by 


THE  WASHINGTON 
EVENING  STAR 

and 

THE  LOS  ANGELES 
TIMES 


tremendous  reader  response  to  the  .Music  .\ppre- 
-A-  ciation  Programs  sponsored  bv  these  two  great 
American  newspapers  has  proved  conclusively  that  sym¬ 
phonic  music  can  be  popular  music  if  it  becomes  familiar 
music. 


America's  leading  newspapers  will  be  associated  with 
the  nation-wide  campaign  for  the  appreciation  of  music 
a  campaign  that  will  bring  the  great  music  of  the  ages 
into  thousands  on  thousands  of  homes  from  coast  to  coast. 


J'he  music  of  the  immortals  -symphonic  masterpieces 
of  Beethoven,  Schubert,  Bach,  .Mozart,  Wagner,  Brahms— 
will  be  within  the  reach  of  practically  every  family  in  the 
I'nited  States!  A  rightful  heritage  made  possible  by  the 
sincere,  whole-hearted  co-operation  of  great  newspapers. 

This  is  your  invitation  to  visit  the  suite  of  Publishers 
Service  Company  (4R  at  the  VV’^aldorf-Astoria)  during  the 
-AN PA  convention.  Hear  the  music  and  obtain  full  details 
of  this  cultural  movement  endorsed  by  celebrated  conduc¬ 
tors  and  prominent  educators. 

Publishers  Service 
Company,  esc. 

75  West  Street,  New  York,  N.  Y. 
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EDITOR  6,  PUBLISHER 


Dean  Spence  Tells 
N.  Y.  Circulators 
To  Use  Research 

Science  Should  Supplant 
Hit-or-Miss  Methods,  He 
Tells  Syracuse  Meeting 

Syracuse,  N.  Y.,  April  19 — Impi'ove- 
ment  of  efficiency  in  the  distribution 
of  newspapers,  procedures  under  the 
Wage  and  Hour  law,  and  working 
relations  with  carrier  boys  were  prin¬ 
cipal  themes  considered  by  some  80 
members  of  the  New’  York  State  Cir¬ 
culation  Managers’  Association  meet¬ 
ing  Tuesday  and  Wednesday  in  Syra¬ 
cuse. 

Rochester  was  selected  as  the  place 
for  the  next  meeting  of  the  group  in 
October. 

S**tioii  on  Economics 

Presentation  of  ideas  which  resulted 
in  savings  or  in  increased  circulation 
featured  the  final  session  this  morn¬ 
ing. 

Dinner  speakers  Tue.sday  evening 
were  Jerome  D.  Barnum,  publisher, 
Syracuse  Post  Standard,  Louis  D.  Bur- 
rill.  publisher,  Syracuse  Joumal- 
Avierican,  and  Dean  M.  Lyle  Spencer, 
Syracuse  University  School  of  Jour¬ 
nalism.  James  McKernan  of  Brook¬ 
lyn.  the  group’s  permanent  toastmas¬ 
ter,  presided. 

Stressing  the  circulation  depart¬ 
ment’s  need  for  research.  Dean 
Spencer  pointed  out  that  this  depart¬ 
ment  is  the  youngest  in  the  new  spaper 
family.  ‘The  first  man  in  America 
to  carry  the  title  of  manager  of  cir¬ 
culation  was  Alexander  Thompson 
who  was  appointed  to  that  position  by 
the  Neu'  York  Evening  Post  in  1890. 
Circulation  departments  in  newspa¬ 
pers.  therefore,  may  be  said  to  be 
less  than  50  years  old. "  said  Dean 
Spencer. 

■  As  a  result  of  this  youth,  circula¬ 
tion  men  commonly  labor  under  two 
handicaps.  One  is  the  normal  lack  of 
prestige  experienced  by  younger  per¬ 
sons.  trades,  or  professions  in  the 
presence  of  their  elders — the  tendency 
of  older  ones  to  depreciate  or  deride 
them  by  reason  of  their  age. 

“A  more  serious  resultant  of  the 
circulation  department's  youth,  how¬ 
ever,  is  the  fact  that,  partly  because 
of  its  age,  it  is  lacking  in  scientific 
techniques  necessary  to  solution  of 
some  of  its  most  bothersome  prob¬ 
lems.  In  its  drives  for  holding,  in¬ 
creasing  or  evaluating  circulation,  it 
has  gone  too  much  by  trial  and  error, 
too  much  by  hunch  and  guess,  and 
too  little  by  statistically  provable 
procedures. 

‘  It  has  succeeded  because  it  has 


attracted  to  it  some  of  the  most  bril¬ 
liant  men  in  America;  but  brilliant 
though  these  men  have  been,  and  are. 
their  successes  have  been  achieved 
more  by  enthusiasm,  hard  work,  and 
eternal  vigilance  than  as  a  result  of 
scientific  formulae. 

“Some  weeks  ago  I  attended  a  meet¬ 
ing  of  publishers  in  W’hich  the  ques¬ 
tion  was  asked  if  any’  among  them 
knew  how  to  tell  when  a  newspaper 
feature,  such  as  the  crossword  puzzle 
or  the  evening  story.  W’as  worth  its 
space  in  the  paper.  None  could  tell. 
Tne  only  way  they  knew  to  test  the 
worth  of  a  feature  was  to  discontinue 
it  for  a  day  or  a  week  and  then  judge 
by  the  number  of  complaints  received. 
How  many  complaints  justified  reten¬ 
tion  of  a  feature,  they  did  not  know'. 
They  merely  guessed. 

“I  am  convinced  that  the  circula¬ 
tion  departments  of  our  newspapers 
have  not  availed  to  the  extent  they 
might  in  using  schools  of  journalism 
for  scholarly  aid  in  obtaining  data  that 
ought  to  be  invaluable  to  newspapers. 

“I  suspect  the  schools  of  journalism 
have  been  as  seriously  backward  as 
have  the  circulation  departments  in 
making  the  necessary  approach.  But 
I  have  a  feeling  that  we  have  a  mu¬ 
tual  interest  in  which  each  can  be  of 
service  to  the  other.’’ 

Waq*  Low  Rvlinq  PUofct 

The  Wage  and  Hour  law  and  status 
of  newsboys  under  it  was  a  featured 
topic  of  the  Tuesday  .sessions.  Belief 
that  every  newspaper  in  New  York 
State  offers  better  condition  so  far  as 
hours  and  wages  are  concerned  than 
those  provided  in  the  Wage  and  Hour 
law  was  expressed  by  M.  G.  Sullivan 
of  the  Gannett  Newspapers.  Rochester. 

He  spoke  of  the  recent  ruling  of  the 
Children’s  Bureau  of  the  wage  and 
hours  division  that  newspaper  boys 
are  not  under  the  law  if  they  do  not 
come  to  the  newspaper  plaiit  for  their 
papers  and  expressed  the  pleasure  of 
the  circulation  managers  at  “finally 
knowing  where  we  stand  so  far  as  the 
newsboys  are  concerned. '' 

Speaking  on  "Welfare  Work  in  the 
Interest  of  Newspaper  Boys."  H.  H. 
Strong  of  the  Glens  Falls  Post-Star 
told  the  managers  of  university 
scholarships  for  carriers  and  cited  their 
value  in  establishing  newspapers  as 
contributors  to  ci%’ic  responsibility. 
The  winners  of  his  paper's  award,  he 
said,  have  finished  school  and  won  ex¬ 
cellent  positions  in  the  bu.smess  world. 
Mr.  Strong  described  the  scholarships 
as  substantial  examples  of  employe 
aid. 

Excellent  results  in  the  reduction  of 
accidents  to  motor  cars  employed  in 
circulation  work  were  cited  by  Ix>uis 
F.  Gautier  of  the  Publisher.s  A.'socia- 
tion  of  New  York  City  in  a  talk  on 
“The  Accident  Prevention  Bureau." 
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Ohio  Circulators 
Hear  Knight  on 
Editing  Problems 

Not  Wa.shington  and  the  Adminis¬ 
tration  but  local  “pressure  groups" 
constitute  the  greate.st  threat  to  free¬ 
dom  of  the  press,  John  S.  Knight,  edi¬ 
tor,  Akron  Beacon-Journal,  said  in 
discussing  intelligent  editing  at  the 
Ohio  Circulation  Managers’  Associa¬ 
tion  convention,  held  at  the  Mayflower 
Hotel,  Akron,  April  12  and  13. 

He  urges  editors  to  throw  out  canned 
service  club  speeches  of  so-called 
“big  men."  “There  are  more  .stuffed 
shirts  w'ho  have  nothing  to  say  going 
around  the  country  making  speeches 
before  luncheon  groups  than  ever  be¬ 
fore.  Wise  editors  choose  more  inter¬ 
esting  news,”  he  added. 

Soyt  Press  Is  Fairer  Today 

Declaring  today's  newspapers  give 
readers  a  clearer  knowledge  of  world 
happenings,  he  pointed  out:  “It  seems 
to  be  the  custom  in  this  modern  day 
to  sing  the  praises  of  the  great  journal¬ 
ists  of  the  past  and  somewhat  belittle 
newspapers  of  today.  I  believe  truth, 
fair  dealing  and  accuracy  were  more 
often  sacrificed  in  the  past  for  ex¬ 
pediency  and  politics  than  is  the  ca.se 
today." 

The  criticism  that  newspapers  over¬ 
emphasized  crime  news  no  longer  is 
heard,  he  observed,  “because  the  prob¬ 
lem  largely  solved  itself.  People  have 
lost  interest  in  reading  about  some 
murder  in  a  distant  state  and  now 
show  greater  interest  in  scientific  and 
medical  subjects  and  things  that  are 
close  to  their  lives." 

More  story  background,  more  brev¬ 
ity.  and  more  vitality  of  expression 
and  practices  in  “make  up"  and  head 


writing  will  develop  in  newspapers, 
he  predicted.  Greater  improvement 
and  more  frequent  use  of  pictures  also 
are  editorial  trends,  he  added. 

Public  relations  was  an  important 
topic  to  Ohio  circulators  as  they  swung 
into  an  open  discussion  of  the  current 
newspaper  problem.  The  comment 
arose  out  of  an  ‘‘Information  Please” 
feature  of  the  program,  during  which 
three  Ohio  circulators  answered  un¬ 
signed  questions.  These  circulators 
were  Clem  D.  O’Rourke,  Cleveland 
Press:  Harold  I.  Paulson,  Youngstown 
Vindicator:  and  Russell  Stokley, 

Elyria  Chronicle -Telegram.  The  fea¬ 
ture,  an  innovation  being  studied  by 
the  ICMA  for  a  future  convention, 
was  designed  and  directed  by  the  pro¬ 
gram  chairman,  Charles  W.  Staab, 
carriers  rather  than  “boss”  the  boys. 

Dcfcribai  Plan  for  Substitutes 

Frank  S.  Newell,  Toledo  Blade  and 
Shiel  Dunsker,  Cincinnati  Post,  dis¬ 
cussed  the  legal  angles  of  boy  super¬ 
vision,  recommending  to  the  circu¬ 
lators  that  they  continue  to  train  their 
carriers  rather  than  “boss”  the  young 
boys. 

Jack  Ambrose,  Fremont  Messenger, 
described  his  plan  of  maintaining 
regular  substitute  carriers.  “Person¬ 
ally,  I  have  dug  into  the  past  for  my 
system  of  building  an  organization  of 
substitute  carriers.  I  have  used  an 
old  theory  in  football  training:  the  boy 
on  the  bench  today  may  be  the  star  of 
tomorrow  and  must  not  be  neglected.” 
Mr.  Ambrose  said  he  does  not  neglect 
the  substitute  carrier;  he  invites  him 
to  join  the  regular  boys  in  their  club¬ 
house  activities. 

In  recognition  of  his  work  in  build¬ 
ing  the  Ohio  association,  the  OCMA 
elected  Oscar  S.  Stein,  St.  Petersburg. 
Florida,  to  honorary  life  membership 
along  W’ith  Howard  Stodghill  and  T.  J. 
Kavenau. 


A  dignified  and  profitable  promotion: 

If  your  newspaper  is  not  already  using  our  service 
as  an  annual  promotion,  you  may  be  interested  in 
further  details  about  the  Fall  season's  activity  which 
begins  in  September. 

Briefly,  our  service  to  daily  newspapers  includes — 
a  minimum  guarantee  of  12,500  lines  of  extra 
national  advertising — complete  display  promotional 
material  in  mat  form — advance  and  current  news 
stories — the  services  of  an  expert  advertising  sales¬ 
man — a  thoroughly  capable  lecturer  and  a  lec¬ 
turer's  trained  assistant — important  merchandising 
cooperation — and  a  strictly  censored  weekly 
"Modern  Home  News”  editorial  feature. 

We  are  glad  indeed  to  report  that  contracts  have 
just  recently  been  closed  with  two  important  food 
accounts  who  have  never  before  participated  in 
Cooking  Schools.  There  is  more  interest  in  our 
type  of  Cooking  Schools  today,  among  both  local 
and  national  accounts,  than  ever  before,  and  in 
addition  to  this  the  attendance  is  continuing  to 
show  a  consistent  increase  from  season  to  season. 

We  shall  be  glad  to  send  you  complete  information 
regarding  our  present  operating  plan  without  any 
obligation  whatever.  Just  address  a  letter  or  wire 
to  Home  Economics  Service  Corporation,  247  Park 
Avenue,  New  York  City,  and  full  details  will  be 
m.ailed  immediately. 


—a  new  client 
every  other  day 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


Planning  for  Tomorrow 

THERE  IS  ONE  very  heartening  thing 

about  this  year’s  gathering  of  pro¬ 
motion  men.  If  is  expressed  in  the 
theme  of  their  convention  next  week 
at  the  Waldorf-Astoria,  “Promoting 
the  Newspaper  of  Today  and  Tomor¬ 
row.”  The  heartening  thing,  to  our 
mind,  is  the  emphasis  on  tomorrow. 

If  you’ve  ever  worked  in  the  city 
room,  you  know  there  is  no  such  thing 
as  today’s  newspaper.  (Except,  that 
is.  for  the  bulls  you  may  have  made 
or  an  occasional  pat-on-the-back  note 
from  the  m.  e.  for  a  good  story.)  To¬ 
day’s  newspaper,  so  far  as  the  city 
editor  is  concerned,  is  yesterday’s. 
Tomorrow’s  newspaper  is  the  one 
you're  always  working  on.  And,  as 
F.  P.  A.  is  fond  of  remarking,  it’s  the 
biggest  job  in  the  world. 

Newspaper  Technique  Changing 

For  promotion  men,  too,  tomorrow’s 
newspaper  is  the  biggest  job  in  the 
world.  It’s  good  to  know  that,  if  they 
are  not  yet  working  on  it,  at  least 
they’re  thinking  about  it.  The  busi¬ 
ness  of  gathering  and  disseminating 
news  is  undergoing  tremendous 
changes. 

Promotion  people  are  going  to  have 
a  lot  to  do  with  tomorrow’s  news¬ 
paper.  Publishers  will  do  well  to  lend 
an  attentive  ear  to  their  counsel. 
Many  publishers  already  are,  and 
their  number  increases  as  promotion 
people  increasingly  prove  their  worth. 
It  is  a  good  thing  for  promotion  people 
to  have  so  outstanding  a  publisher  as 
Mrs.  Ogden  Reid  talk  to  them,  recog¬ 
nizing,  as  she  does,  that  “tomorrow’s 
newspaper  depends  on  today’s  pro¬ 
motion.” 

It  is  a  good  thing,  too,  to  find  on  the 
convention  program  Herbert  Brucker, 
Assistant  to  the  Dean  of  the  School 
of  Journalism,  Columbia  University. 
His  little  book,  “The  Changing  Amer¬ 
ican  Newspaper,”  is  a  fine  contribu¬ 
tion,  we  think,  to  newspaper  litera¬ 
ture.  It  is  a  book  every  promotion 
man  should  study  carefully.  Because 
in  it  one  can  see  rather  plainly  the 
trend  tomorrow’s  newspaper  is  going 
to  take. 

Not  the  least  important  thing  about 
Mr.  Brucker’s  appearance  before  the 
promotion  men  is  the  fact  that  it  es¬ 
tablishes  a  contact — the  first  we  know 
about — between  the  journalism  school 
and  newspaper  promotion.  It  is  a 
contact  we  hope  will  continue  and 
grow  stronger  and  more  intimate. 


One  fault  that  can  be  found  with  the 
journalism  schools,  we  fear,  is  the 
fact  that  they  train  people  to  make 
newspapers  but  not  to  sell  them.  As 
competition  increases,  the  business  of 
selling  newspapers  becomes  vastly 
important.  The  only  way  we  can  have 
a  strong,  unsubsidized  press  is  by 
having  a  financially  independent 
press.  Why  isn't  there  a  place  in  the 
journalism  school  curriculum  for 
training  people  to  promote  and  sell 
the  newspaper  of  tomorrow?  It  seems 
to  us  that  if  there  is  any  branch  of 
journalism  that  offers  young  people 
opportunities  today,  it’s  in  promotion. 

Newspaper  promotion  has  a  long 
way  to  travel.  But  it’s  off  to  a  good 
start  in  the  right  direction,  we  think, 
with  the  inspiration  this  year’s  NNPA 
convention  should  offer.  'This,  inci¬ 
dentally.  is  the  tenth  annual  NNPA 
meeting.  Starting  their  second  dec¬ 
ade  thinking  about  the  newspaper  of 
tomorrow  promises  well. 

Program  highlights  follow: 

Wfdnksd.vv.  .\prii.  26 

.Mtiruiiic  Uoiiml  talilc  (li>oii»ioii : 

“Tr.iiie  Paper  .\ilverti'iii|?."  coinlncteil  1'.' 
\V.  .1.  Hynuv..  Chicapo  Tiibtiiu-. 

.\fteriiiK)ii  Srs'ioii:  Mr>.  OriIoh  Kcid.  vice- 
president.  .V<:c  York  Urvald  Tribune.  ‘'Tu- 
nwirriiw's  XuvspaiK'i  Depeintv  mi  Tmlay  s  Pm- 
motion. 

Kenneth  Collins,  assistant  to  the  Reiicral 
manaRer,  .\V:e  York  Times'.  “Can  Xcwspajiers 
Overcome  Their  Inferiority  Comples?” 

Rotiinl  table  discussions:  “Promotion  De 
partment  .Set-lTp  and  BiidRets."  conducted  Iiy 
CeorRe  Crim,  Miitiieapolis  .Star. 

“Ueader  .*»ervice.”  conducted  by  Jacob  .\1- 
hert.  Pftioit  Xews. 

Tih  rsday.  .\pril  27 

MorniiiR  Session:  (leorRe  Betmcyan.  direc¬ 
tor  of  promotion  and  research.  Bureau  of 
.^ilvertisiiiR.  .\XP.\:  “Where  Do  We  Go  from 
Here?” 

Round  table  discussions:  “Research.”  con¬ 
ducted  by  Belden  Morgan.  Hartford  Courant. 

“Classified  Promotion,”  conducted  by  Sid¬ 
ney  Carpenter,  Toronto  Star. 

“Data  Books  and  Sales  Aids,”  conducted  by- 
Kenneth  Mason,  Xnv  York  Sun. 

.\ftcrnoon  Session:  Harry  Peck,  president. 
Peck  .\dvertising  Agency:  “.\dditional  Rev¬ 
enue  for  Xewspapers  Through  Directed  Dis¬ 
tribution  of  Xationally  Advertised  Products.” 

Round  table  di.scussions:  “Circulation  Pro¬ 
motion.”  conducted  by  Ramon  Cram,  Colum¬ 
bus  Dispatch. 

“.''.ales  Presentations.”  conducted  by  Klsa 
l-iiiR.  .Vi-rc  York  Herald  Tribune. 

FRin.yv.  .Vi-Rit.  2.'t 

MorniiiR  Session:  H.  William  Hailey,  pro¬ 
motion  director.  .Scripps-Howard  Xewspapers: 
“Proinotiou--the  Battery  Th.at  Starts  the  Self 
Starters.” 

Herbert  Brucker,  assistant  to  the  Dean. 


ADVERTISING  AGENCY  SERVICE 
FOR  NEV/SPAPERS 


Ar4‘  >'our  MM'AI.,  pro»<p4*4*fN  »r  iough’i 

What  do  )our  local  prosperts  think  of  you  note'f  Wliat  do  they  think 
of  local  advertising?  What  will  they  think  of  you,  your  netrsjmper,  and 
advertising,  and  selling  uilh  advertising  ,  ,  ,  one  year  from  today:  ^  ^ 
Will  they  fstUl  be  tough,  then?  Would  you  like  to  make  pleasant  peoph  V 
out  of  them,  say,  in  six  months? 

OREN  ARBOGUST 

30  N.  MICHIGAN  AVE. 

CHICAGO 


PRESS! 

Ihaun  for  Kiiitor  \-  Pi'hi.isiikr  by  John  C. 
.Irnens.  Tresno  (Cal.)  Bee. 


Sehisil  of  Journalism.  Columbia  I’niversity : 
“The  ChangiiiR  .\merican  Xewspaper.” 

Presentation  of  EntToR  &•  Pvblisher  Pro¬ 
motion  Contest  Awards.  Review  of  all  entries 
siibtnitted  in  Kighth  .\ntiual  ('ontest. 

Timely 

TIMELY,  indeed.  are  two  promotion 
efforts  that  come  to  hand  this  week. 
One.  from  the  Washington  (D.  C.) 
Post,  is  a  neat  folder  reprinting  the 
editorial  that  earned  presidential  ap¬ 
proval  last  week.  Copy  takes  the 
President’s  phrase  referring  to  the 
editorial — “very  good,  very  clear,  very 
honest” — and  turns  it  to  excellent  ad¬ 
vantage  as  applying  not  only  to  the 
editorial  but  to  the  whole  story  of 
the  Post. 

The  other  is  a  full  page  in  the  Al¬ 
bany  (N.  Y.)  Knickerbocker  News, 


“Who  Is  an  Albanian?”  Smartly  writ¬ 
ten  copy  turns  public  interest  in  the 
news  about  Albania  into  a  definition 
of  the  typical  Albanian  (a  name  resi- 
dents  of  Albany  seem  to  have  for 
themselves) — which  is  the  Knicker¬ 
bocker  News  itself.  Good  stuff! 

Maybe  They  Can  at  That 

“NO,”  READS  a  letter  sent  out  by 

D.  G.  Hays,  local  display  manager 
of  the  Indianapolis  Star,  “this  is  not 
the  late  Mr.  Dillinger’s  entourage,  nor 
is  it  the  faculty  of  the  St.  Louis  School 
of  Embalming.”  Reference  is  to  a  pic¬ 
ture  of  eleven  husky  gents  printed 
right  on  the  Star’s  letterhead.  They 
comprise  the  Star’s  display  advertis¬ 
ing  staff.  According  to  Mr.  Hays,  they 
are  capable  of  discussing  intelligently 
not  only  copy  and  layout  but  store 
operation.  merchandising.  window 
display  and  promotion  as  well.  “May¬ 
be  they  can’t  do  you  a  darn  bit  of 
good,”  he  says,  “and  then  on  the  other 
hand  .  .  .  could  be.”  A  simple  but 
rather  neat  gag.  we  think,  for  catch¬ 
ing  the  interest  of  local  advertisers. 

NNPA 

NEW  MEMBERS  of  the  National 

Newspaper  Promotion  Association, 
announced  this  week,  are  Frank  A. 
Knight,  promotion  manager  of  the 
Charleston  (W.  Va.)  Gazette,  and 
Earl  C.  May,  promotion  manager  of 
the  Flint  (Mich.)  Journal. 

CORRECTION 

It  was  erroneously  stated  in  the 
April  8  issue  that  Glen  L.  Morrison, 
former  Toledo  Neu's-Bee  and  later 
Oklahoma  City  Okla.  News  circulation 
manager  was  affiliated  with  the  Toledo 
Ledger,  a  new  weekly,  as  business 
manager.  Mr.  Morrison  had  a  tem¬ 
porary  connection  with  the  weekly 
and  has  since  severed  connections. 


•  The  Minneapolis  Star,  alreatly  first  in 
every  major  circulation  classification — 
home  delivered,  total  city,  and  grand  to¬ 
tal — sets  a  new  all-time  high  for  the  six 
months  ending  March  31  with  a  net  paid 
average  above  135,000. 

The  advertising  shift  to  The  Minneapolis 
Star  is  becoming  a  landslide.  In  the  first 
quarter  of  1939  The  Star  gained  more 
than  300,000  lines  of  local  retail  adver¬ 
tising  alone! 

Business  conditions  are  excellent  in  Min¬ 
neapolis  and  the  Northwest,  and  adver 
tisers  are  buying  on  a  rising  market  when 
they  concentrate  their  schedules  in  the 
Northwest's  leading  daily.  The  Minneapo¬ 
lis  Star. 


DOROTHY  DIX 

The  greatest  column  In  the  world  on  love  and  living 
Read  by  sixty  million  daily  in  over  200  papers. 


BOAKE  CARTER 

America's  foremost  commentator  on  the  political 
and  International  scene.  Six  days  a  week. 


new 

FEATURES 


VIGNETTES  OF  LIFE 

The  human-interest  humor  page  that  tops  the  field! 
Weekly  In  full  -  page,  half  -  page  and  tabloid  sizes. 


A  CHRISTMAS  CAROL 

Dickens’  masterpiece  in  17  beautifully  illustrated 
dally  releases,  for  building  your  Christmas  advertis¬ 
ing  pages. 


ROY  POWERS,  Eagle  Scout 

The  greatest  boy-adventure  strip  today.  Officially 
and  internationally  approved  by  the  Boy  Scouts. 

No  crime,  no  guns,  just  boys! 


^  j  John  Rosol's 

Saturday  Evening  Post 
cat  now  in  daily  strip 
or  panel  form!  Laugh- 
a-day  pantomime  by  a 
new,  master  humorist 
whose  world-famous  cat 
is  already  loved  literally 
by  millions. 


mous 


COMICS 


CONNIE - 

BABE  BUNTING - 

HAIRBREADTH  HARRY 
SOMEBODY'S  STENOG 

DIZZY  DRAMAS - 

DUMB-BELLS - 


WOMEN’S 

BEAUTY  ARTS - 

WHAT  TO  DO - 

MINUTE  MAKE-UPS - 

HARRIET  HEATH - 

JANE  LESLIE  KIFT - 

MAKE  UP  AND  LIVE - 

HOW'S  YOUR  HAIR? - 

DRESS  YOUR  PERSONALITY 

streamlined  figures - 


—  daily  column 

—  daily  column 
—daily  column 
cooking  column 
garden  column 

—  18  articles 
-  18  articles 

—  18  articles 
24  articles 


FICTION 

First-run  tailor-made  novels  by  Phyllis  Moore  Gal¬ 
lagher,  Evelyn  Shuler,  Vera  Brown,  Agee  Hays, 
Kathrn  Bemis.  30  chapters,  first  8  beautifully  illus¬ 
trated. 


SPECIAL  FEATURES 

Sykes'  daily  political  cartoon. 
Dunningers  Mind  Reading. 
James  Montgomery  Flagg. 

S.  S.  Van  Dine  novels. 

Gibson's  Clue  Mysteries. 

The  Debunker. 

Anne  and  the  Chimp. 
Bromfleld's  "The  Rains  Came. 
Smashing  the  Dope  Racket. 
Secret  Service  Stories. 

Solve  This  Mystery. 


Lady  Cynthia  Asquith's  new  and  intimate  biography  of 
Queen  Elizabeth.  Twelve  chapters  sparkling  with  human 
interest  showing  the  family  life  of  England's  beloved  Queen 
and  mother.  Profusely  illustrated. 


MAGAZINE  PAGES 

FOUR  FEATURE  PAGES  and  ONE  FICTION  PAGE 
weekly,  with  Alice  Tildesley  on  Hollywood.  Person¬ 
ality,  scientific  and  human-interest  stories. 


FOR  IMMEDIATE  RELEASE.  WIRE  COLLEa  FOR 
COMPLETE  PROOFS  AND  TERRITORIAL  RIGHTS 


Wire  for  Complete  Information 


INDEPENDENCE  SQUARE 
PHILADELPHIA,  PENNA 
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EDITOR  &  PUBLISHE? 


Business  Outlook 
Encouraging 

continued  from  page  16 


any  event  '39  should  be  better 
than  ’38.” 

T.  K.  Quinn,  president,  Maxon,  Inc.: 
“Continuing  war  threats  make  more 
difficult  estimates  of  the  business  out¬ 
look.  but  assuming  that  these  clouds 
disappear  we  look  for  substantial  im¬ 
provement  beginning  in  60  or  90  days. 
Advertising  this  year  should  be 
greater  than  last.” 

J.  M.  Mathes,  president,  J.  M. 
Mathes,  Inc.:  “For  the  past  eight 
months  the  menace  of  a  general 
European  war  has  retarded  the  prog¬ 
ress  of  American  business.  That  pos¬ 
sibility  still  exists  but  the  strengthen¬ 
ing  of  alliances  among  European 
democracies  affords  hope  that  the  war 
clouds  may  pass.  Should  that  hope 
be  realized  this  country  will  enjoy 
an  era  of  prosperity  comparable  to 
that  which  followed  the  depression 
that  culminated  in  1932.  Even  in  the 
event  of  war  in  Europe  we  shall,  I 
believe,  experience  a  production  boom 
provided  that  the  United  States  is  not 
directly  involved.  Our  economy  is 
less  dependent  upon  overseas  develop¬ 
ment  than  ever  before.  "Hie  history 
of  past  eras  of  pessimism  indicates  that 
this  period  calls  for  an  expansion 
of  advertising  appropriations  and 
efforts.” 

Should  Be — Could  Be  Good 

Charles  Presbrey,  president,  Cecil 
&  Presbrey,  Inc.:  “Business  should  be 
good — business  could  be  good.  The 
dearth  of  real  headline  news  has 
caused  the  American  Press  to  play  up 
European  activities  in  a  manner  that 
has  given  the  man  in  the  street  a 
bad  case  of  jitters.  These  jitters  have 
in  turn  been  reflected  in  the  attitude 
of  American  business  men  to  buy  and 
plan  from  week  to  week.  If  the  pres¬ 
ent  favorable  turn  in  the  European 
situation  continues  we  should  look 
forward  to  an  increasing  general  im¬ 
provement  through  the  summer.” 

Wendell  P.  Colton,  president, 
Wendell  P.  Colton  Co.:  “If  the  lead¬ 
ers  of  the  world  will  give  positive 
reassurance  that  their  present  moves 
will  not  culminate  in  conflict,  adver¬ 
tising  which  is  inherently  optimistic 
should  reflect  its  reaction  in  a  swing 
upward.” 

H.  E.  Pengel,  vice-president.  Brooke, 
Smith,  French  &  Dorrance:  “We  are 
pleased  to  advise  that  business 
outlook  for  both  the  present  and  the 
future  is  unusually  promising  with 
every  indication  for  increased  linage, 
particularly  in  newspapers. 

“Our  survey  of  business  conditions 
developed  from  original  sources  and 


Orders  Is  Orders 


Drawn  for  Editor  &  Pi  rlishfr  by  Louis  /I. 
I’aifit',  Utica  (N.  Y.)  Observer-Dispatch. 


reported  in  our  monthly  publication 
“Where’s  Business?”,  shows  substan¬ 
tial  improvements  in  63  major  areas 
during  March;  an  increase  of  about 
50*^0  over  February. 

“Advertising  schedules  already  ap- 
proved  for  newspapers  show  marked 
increases  and  tentative  schedules  in ' 
the  making  are  well  above  last  year.” 

Lewis  H.  Brown,  Johns  Manville 
Corporation.  New  York:  “Johns 

Manville  sales  so  far  this  year  are 
about  level  with  sales  of  last  year. . 
The  first  quarter  this  year,  always  low  . 
months  in  our  business,  halted  an  en¬ 
couraging  upturn  in  sales  experienced 
during  the  fall  months  of  1938.  How-  | 
ever,  more  than  3.000  Johns-Manville 
dealers  in  recent  meetings  reported 
that  their  stocks  are  low  and  that  | 
prospects  for  this  spring  are  encourag¬ 
ing.  We  are  hopeful  that  unsettled 


conditions,  both  at  home  and  abroad, 
may  in  some  way  be  clarified  so  that 
more  normal  economic  conditions  will 
bring  improved  business  in  succeed¬ 
ing  quarters.  Our  advertising  ex¬ 
penditures  this  year  will  closely  ap¬ 
proximate  1938.” 

Ernest  Valley,  Alley  &  Richards 
Company,  Boston:  “First  quarter  re¬ 
ports  from  our  clients  show  good  in¬ 
creases  in  business  over  1938.  General 
uneasiness  over  world  conditions  is 
holding  back  future  planning.  A  10''^ 
to  15%  increase  in  advertising  this 
year  looks  like  a  conserv'ative  esti¬ 
mate  now.” 

Walter  M.  Swertfager,  director  of 
advertising,  sales  promotion  and  pub¬ 
lic  relations,  Seagrams  Distillers  Cor¬ 
poration:  "The  business  outlook  for 
the  coming  months  is,  of  course,  to 
a  considerable  extent  dependent  on 
the  international  situation.  Assuming 
that  war  is  averted,  we  ought  to  be 
able  to  look  forward  to  the  future 
with  considerable  confidence. 


the  volume  of  building  operations  anc 
the  present  low  level  of  inventorie; 
Building  operations  are  now  above  th; 
1937  peak  and  are  showing  a  dis¬ 
tinctly  rising  trend. 

“As  far  as  our  own  company  is  con¬ 
cerned,  we  are  distinctly  on  the  opti¬ 
mistic  side  of  the  fence.  Our  mer¬ 
chandising  and  advertising  activities 
are  at  the  highest  level  in  the  historj 
of  our  company.  This,  after  all,  is  the 
best  indication  of  our  confidence  ir. 
what  the  future  will  bring.” 

As  if  to  bolster  the  optimistic  teno: 
of  the  replies  to  E.  &  P.,  Chevrole: 
Motors  reported  this  week  that  it 
March  sales  totaled  88,836  cars  anc 
trucks,  the  best  month  in  the  last  18 


Building,  Inventories  Main  Factors 

“Our  expectation  of  an  improve¬ 
ment  in  the  business  situation  is  based 
primarily  on  two  factors:  the  rise  in 


“BABY  SPOKANE  ALBUM 

Carrying  nine  and  a  half  pages  a 
advertising  and  several  hundred  pic¬ 
tures,  the  Spokane  (Wash.)  Chronicle 
recently  issued  a  16-page  tabloid  sup¬ 
plement  entitled  “Baby  Spokane  Al¬ 
bum.”  The  pictures  were  selectee 
from  656  pictures  of  babies  in  the 
“Baby  Spokane”  for  1939  contes: 
sponsored  by  the  newspaper. 


Big 


CEi>Ti;n;Ei> 
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f  n  c^(0  X 
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Another  metal  pot 
meant  more  room 


And  more  room  could  only  be 
had  in  a  new  building.  Must 
a  burdensome  building  project 
be  undertaken  just  because  the 
stereo  department  was  chron¬ 
ically  behind? 

The  new  foreman  said,  “No. 
Give  me  Certifieds  and  I  will 
get  by  with  present  equipment, 
because  we  won’t  have  the 
delay  of  throwing  back  first 
casts.”  Thus  Certified  speed 
solved  a  major  crisis  in  this 
growing  paper. 


. . .  little  Cost 


For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  5.  A. 


Few  thiiij^s  p\c  )ou  so  much 
convenience,  happiness  and  se¬ 
curity-all  rolled  into  one— as 
your  telephone. 


people  get  so  much  anJ  sue’ 
good  service  at  such  low  co>r 
Experienced  management 
trained  people  and  goo 


CERTIFIED  DRY  MAI  CORPDRAIION 

9  Rockefeller  Plaza,  Dept.  P 


Telephone  service  is  not  only 
exceptionally  good — it’s  cheap. 
Nowhere  else  in  the  world  do 


equipment  are  three  import.! 
reasons  for  this  fact. 

BELL  TELEPHOSE  SYSTE 


YOU  ARE  CORDIALLY  INVITED  TO  VISIT  THE  BELL 
SYSTEM  EXHIBIT  AT  THE  NEW  YORK  WORLD’S  FAIR 


fOR  APRIL  22,  1939 
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^ince  1866  The  Associated  Press  has 
maintained  a  staff  of  American-trained  corres¬ 
pondents  in  Europe.  It  is  a  staff  that  has  grown 
until  today  it  is  the  largest  in  the  history  of 
systematic  news  gathering,  three  times  the  size 
of  World  War  years.  Augmented  by  thou¬ 
sands  of  resident  correspondents,  scattered 
from  the  Baltic  to  the  Bosphorus,  these  men  re¬ 
port  every  European  development  factually, 
objectively  and  fully.  Indulging  in  neither 
speculation  nor  heroics,  they  see  with  their  own 
eyes  and  write  with  their  own  hands  the  hourly 
history  of  a  turbulent  continent. 


Chicago  Record  Indicates 
N.  Y.  Ad  Boom  from  F air 


Calling  All  Editors; 


1938  IS  ON  THE  RECORD! 
DATES  AND  NAMES 
FACTS  AND  FIGURES 
PICTURES 


"He'd  make  a  good  photographer  for  the 
paper.  People  always  stop  to  stare  at 
him,  which  gives  him  time  to  snap  their 
pictures." 

Drau'n  for  EoiTtiR  &  PvBLtsiiER  b\  Sil, 

139  Lucerne  St.,  Dorchester,  .Mass. 


Plans  8-Page  Daily 
At  N.  Y.  World's  Fair 


*o,o.">.5,(t88  26t,.i;u.7!)0  6.7  Publication  plans  for  “Today  at  the  | 

i.l&i  i.Sos  '*•  Fair,”  an  8-page  tabloid  paper  which  I 

i..J47.08a  1.688,249  25  .1  Will  be  the  only  omcial  daily  program 

114?^  issued  at  the  New  York  World’s  Fain 
sii.'i.w  ii5!!>24  125.0  1939,  have  been  announced  by  L.  T.  i 

***•'"-•*  124,784  Maloney,  president  of  Patmal  Pro-  ' 

10,082. .146  11.062,390  9.7  grams,  Inc.,  the  publishers.  The  pa- 

50,055,688  276,107,726  10.4  pg^  will  sell  for  5c  and  will  be  dis- 

— —  tributed  throughout  the  Fair  and  at 
Pasadena  Independent,  a  tabloid  throw  newsstands.  In  addition  to  the  : 

away  printed  three  times  a  week.  daily  Fair  program,  it  will  carry  news  i 
Mr.  Prisk  took  no  editorial  notice  pictures  of  special  evente,  exhib- i 
of  the  amendments  until  the  day  be-  dors  and  attrac  ions  at  the  Fair,  and 
fore  the  election  at  which  time  he  exhibitor  advertising, 
cited  the  belief  in  a  front  page  edi-  “Today  at  the  Fair,”  Mr.  Maloney  , 
torial,  that  the  city  would  be  said,  “will  deal  exclusively  with 

taking  a  step  backward  to  revert  to  World’s  Fair  events.  Its  purpose  will 

weekly  newspapers  for  official  city  be  to  tell  visitors  what  is  going  on  at 

printing.  the  Fair  each  day,  at  what  time  and 

After  the  amendments  had  been  de-  where,  and  so  help  them  make  the 
feated  by  the  voters  Mr.  Prisk,  in  an  ^^^^y  visit  to  the  Fair, 

editorial,  invited  city  officials  or  any  Mr.  Maloney  was  formerly  with 
interested  citizens’  committee  to  make  Boston  newspapers  and  more  recently 
a  formal  investigation  of  the  rates  with  the  advertising  department  of 
charged  for  legal  advertising  and  said  the  New  York  Times  in  connection 
he  would  abide  by  any  recommenda-  with  its  World’s  Fair  Supplement, 
tion  made.  The  invitation  was  not  Publication  offices  of  “Today  at  the 
taken  up  by  either  city  officials  or  Fair”  are  at  33  West  42nd  Street,  New 
citizens.  York  City. 


1938  ' 

in  roniplete  summary  — 

An  important  hook  about  an 
important  year. 

The  haekgrouml  of  Munich. 

The  story  of  Spain. 

Of  China. 

Of  Pan-America.  ... 

Science,  art, 

literature,  industry 
and  politics.  .  .  . 

Their  advance  chronicled 
in  accurate,  factual 
Britannica  manner.  .  .  • 

Indexed. 

('omprehensive,  complete. 

The  year-hook  of  year-hooks 
in  its  second  successful  jest' 


HUEBNER  LABORATORIES 


THESE  LABORATORIES  ARE  DEDICATED 
TO  INDEPENDENT  RESEARCH 
TO  ADVANCING  THE  SCIENCE  AND  CRAFT  OF 
PHOTO-COMPOSITION  OF  ILLUSTRATION  AND 
TEXT  ♦TO  ELEVATING  THE  STANDARDS  OF 
GRAPHIC  ARTS  SERVICE* TO  PROMOTING 
USEFUL  COORDINATION  IN  THE 
ART  OF  PRINTING 


The  hig,  annual 

publishing  news  — 
for  news  men  everywhere. 

^  rite,  phone,  telegraph  — 

Kncyclopacdiu  Britannica.  Inc- 
20  IN.  \\  acker  Drive, 
(diicago,  Illinois. 


E  ncyclopfted  id 
Dritannien 


202  East  44th  Street 


10,485.1.52 

4.0 

247.483.023 

1.0  1 
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2.3 
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13.4 
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.374.1.58 
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111.1 
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131.0 
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4.3 
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10.35 
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25.3 
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.1  if 

GARNER  OF  TEXAS 


FARLEY  OF  NEW  YORK 


HULL  OF  TENNESSEE 


^/^DENBERG  OF  MICHIGAN 


LEHMAN  OF  NEW  YORK 


DEWEY  OF  NEW  YORK 


TAFT  OF  OHIO 


LANDON  OF  KANSAS 


CLARK  OF  MISSOURI 


BARKLEY  OF  KENTUCKY  iLaGUARDtA  OF  NEW  YORK 


HOOVER  OF  CALIFORNIA 


BORAH  OF  IDAHO 


McNUTT  OF  INDIANA 


logically  supplement  the  eye-opening  figures  of¬ 
fered  you  in  “Report  No.  1.” 

These  latest  figures  reveal,  for  instance,  that 
LIFE,  with  a  2,237,898  weekly  circulation, 
reached  a  total  audience  of  18,200,000! 

The  complete  tabulation  of  the  number  of 
people  who  see,  open,  and  read  part  or  all  of  each 
issue  of  the  four  largest  weekly  magazines  runs 
as  follows: 

Magazine  Circulation*  Audience 

COLLIER'S  ....  2,642,886  15,800,000 

LIBERTY  ....  2,515,423  13,800,000 

LIFE .  2,237,898  18,200,000 

SATEVEPOST  .  .  .  3,064,653  13,100,000 

*Last  quarter  19SS,  publishers'  statements 
How  Is  fhe  Study  Being  Made? 
Conducted  by  Crossley,  Inc.,  with  direction  and 
authentication  by  a  committee  of  several  of  the 
country’s  leading  research  authorities,  the  Study 
employs  fact-finding  methods  such  as  are  being 
relied  upon  confidently  today  by  business  and 
governmental  leaders. 

The  size  and  scope  of  the  cross  section  sam¬ 
pled  have  been,  from  the  first,  considerably 
larger  than  necessary  for  dependable  Nation¬ 
wide  conclusions.  It  represents  a  true  cross  sec¬ 
tion  of  America — a  scientifically  correct  minia¬ 
ture  census. 


The  interviews  are  made  personally  by  trained 
research  workers.  The  people  counted  as  part  of 
a  magazine’s  audience  must  demonstrate  clearly 
that  they  have  seen  and  remember  seeing  arti¬ 
cles,  stories,  or  advertisements  in  the  magazine. 
The  inevitable  percentage  of  confusion  and 
falsehood  is  recognized  and  scientihcally  elim¬ 
inated. 

The  findings  of  the  Study  can  be  accepted 
as  impartial,  reliable,  and  authentic  —  just 
like  those  pre-election  polls  employing  com¬ 
parable  procedures,  which  have  proved 
their  accuracy  time  and  again . . .  nationally, 
and  state  by  state. 

•REPORT  NO.  2  —  The  Complete  Study  Up  To  Date 
is  now  being  published.  Write  or  phone,  and  a  copy 
will  be  reserved  for  you. 


Before  a  single  vote  is  cast  on  Novem¬ 
ber  5th.  1940,  you  may  expect  to  know 
who  is  going  to  be  elected! 

For,  recently  developed  research  procedures 
will  have  polled  samples  of  the  country’s  45,000,- 
000  voters  so  scientifically  as  to  forecast  the 
result  with  astonishing  precision. 

New  Light  —  Toward  New  Wisdom 

Similar  methods,  sampling  the  reading  habits  of 
108,000,000  Americans  more  than  10  years  of 
are  now  revealing  how  many  of  them  read 
the  four  largest  weekly  magazines. 

This  information  is  being  brought  to  light  by 
life’s  Continuing  Study  of  Magazine  Audi¬ 
ences. 

The  figures  may  seem  startling  at  first  glance. 
Yet  they  are  not  really  extraordinary,  when  you 
stop  to  consider  them.  Any  observant  person 
knows  that  magazines  are  seen  and  read  by  many 
more  people  than  those  who  actually  buy  them. 
The  LIFE  Study  simply  is  making  available,  for 
the  first  time,  accurate  information  on  how  many 
more. 

New  Information  —  Report  No.  2* 

The  Study  is  a  continuing  one — supplying  ever- 
fresh  data  on  an  ever-broadening  base  of  inquiry. 
Its  very  latest  results — now  being  published  in 
detail  in  “Report  No.  2’’ — clearly  confirm  and 


ADVtft'iisii'ib  lAuiS  KLilOVir.fc 


EDITOR 


PUBLISHER 


Editors  Trap 
Fugitive  Who 
Shot  Jurist 


Man  Goes  to  Tom  Wallace  .•  i  m-  j  •  »  . .  .  r  • 

11  "  r"  rector  ot  the  Times  ana  Courier-  Featuring  a  front  page  of  pictures  of  follows:  “It  would  be  unfair  to  our 

To  Talk  Over  Case  .  .  .  Journal,  to  quote  rates.  Fully  20  y  g  World  War  dead  and  wounded,  readers  and  advertisers  for  us  to  print 
Detained  Till  Police  Come  minutes  was  thus  consumed,  with  including  crippled  veterans  at  the  this  free  publicity  material  except  at 

Powell  Lee.  reporter,  in  the  meantime  pjines  hospital,  the  Southtuwn  Ecoii-  regular  advertising  rates.”  After  the 
Louisvillf,.  Ky..  April  17 — While  Edi-  interviewing  Harley  on  his  shooting  community  weekly  newspaper,  material  has  been  stamped,  it  is  to  be 

tor  Tom  Wallace  sat  thumbing  a  motive,  his  flight  to  Chicago  and  later  Chicago,  recently  began  an  editorial  mailed  back  to  the  source  so  that  the 
proofsheet  of  an  editorial  expressing  events,  before  arrival  of  four  detec-  campaign  to  arouse  public  sentiment  person  or  firm  paying  for  its  prepara- 
hope  the  dis-  tives.  against  this  country  entering  a  war  tion  will  know  his  money  is  being 


somebody  to  go  back  with  me  to  subsi 
identify  him."  Harl 

The  scene  then  shifted  to  the  Aron- 
son  office,  off  the  city  room,  and  in  it 
Harley,  talkative  and  affable,  pur- 
sued  the  advertisement  further.  Mr.  bail. 
Aronson  sent — to  stall  for  time — for 
Henry  M.  McClaskey.  advertising  di-  A.N 
rector  of  fhe  Times  and  Courier-  p 


subsequenf  editions,  with  pictures  of  PNPA  PUBLICITY  STAMP 

Harley  and  Judge  Humphrey,  who  Harrisburg  Pa  Anril  17— A  rubhf 

had  been  informed  by  the  Times  of  .  n  rt'  Pyuii!.  *,, 


na.iey  anu  April  17-A  rubber 

had  been  informed  by  the  Times  of  r  i 

■  ,1  T  stamp  for  all  tree  publicity  material 

Je  unique  turn  m  the  case.  Latei  received  in  newspaper  offices  has  been 

Hailey  was  held  for  lack  of  $25,000  Pennsylvania  News- 

,  paper  Publishers’  Association.  Mem- 

ANTI-WAR  CAMPAIGN  IS/Sef  sfamp 


hope  the  d  i  s - 
gruntled  litigant 


Harley  was  busily  discussing  the  on  European  soil.  In  answer  to  the  wasted,  says  the  PNPA  in  a  bulletin 


who  recently  shot  proposed  ad  when  Lieut.  Spalding  paper's  straw  ballot.  1.561  voted  “no” 
Chancery  Judge  Michot  and  his  companions  arrived,  to  the  question;  “Do  you  believe  the 
Churchill  Hum-  themselves  so  surprised  and  disarmed  United  States  should  enter  a  war  on 
^rey wouldsoon  tjy  Harley's  good-humor  that  they  European  soil'.’"  while  2.35  replied  in 
be  captured  and  forgot  for  several  minutes  to  search  the  affirmative. 

cnticizii^  Gov.  (heir  quariy  for  firearms.  Accompanying  the  straw  vote  re- 


to  members. 


RULING  ON  DENTAL  ADS 


B.  Chandler 


Tom  Wallace  nonchalant  as¬ 
sailant  himself! 
The  episode,  climaxing  a  five  weeks' 
.search  by  G-men  after  Oliver  E.  Har¬ 
ley.  portly  and  middle-aged,  appeared 
at  Judge  Humphrey's  suburban  home 
to  blaze  away  at  the  jurist  at  close 
range,  gave  a  dramatic  story  to  the 
Louisi'ille  Times  as  Harley  was  es¬ 
corted  to  Managing  Editor  A.  Y. 
Aronson's  office  near  deadline  time  for 
the  day’s  chief  edition. 

Wanted  to  Publish  Ad 
Harley  had  not  come  in  to  sur¬ 
render,  he  .said,  but  to  discuss  his  plan 
to  insert  an  advertisement  defending 
his  action  in  attacking  the  judge. 
However,  while  such  talk  was  in 
progress,  a  call  to  police  was  put  in 
the  city  room  and  Harley  soon  was 
taken  off  to  jail. 

Harley,  accompanied  by  a  son,  ap¬ 
proached  Mr.  Wallace’s  secretary,  Miss 
Marilyn  Miwismiller,  and  courteously 
asked  to  see  the  editor,  explaining 
that  it  was  personal  business  and  that 
he  had  no  appointment. 

“I  am  Harley,”  the  man  said  to  Mr. 
Wallace,  extending  his  hand  across 
the  editorial  desk.  “I’m  the  man  who 
had  the  bnish  with  Judge  Humphrey.” 

Mr.  Wallace,  astounded  but  calm, 
invited  hun  to  sit  down.  “Harley  said 
he  had  sent  the  Courier- Journal  some 
photostatic  records  that  later  had  been 
published."  said  Mr.  Wallace,  “and 
he  wished  to  know  if  he  could  use 
them  in  an  advertisement.  I  told  him 
I  was  sure  he  could  do  so  and  that  if 
he  would  excuse  me  I  would  go  and 
find  out.  Leaving  him,  and  the  boy, 
in  my  own  office,  I  went  to  Managing 
Editor  Aronson’s  office.  I  wanted 


w.u.e  Mas.sachusetts  Supreme  Coun 

e  affirmative.  ^  April  13  in 

Accompanying  the  straw  vote  re-  ^  ^937  ^ 


“Hello.  Mr.  Harley."  greeted  Michot.  suits  is  a  strong  editorial  headed: 

a  rewLl  who  " 

should  walk  into 

the  editorial  "So?"  responded  Harley,  lifting  his  N.  C.  MEET  IN  AUGUST 

«=anctum  but  the  eyebrows  and  extending  his  hand.  annual  meeting  of  the  North 


“Well,  you  won  t  find  me  armed.  Carolina  Press  Assn,  will  be  held 


He  did  not  resist. 

Tile  Times  played  the  story  in  all 


limiting  dental  advertising  to  ads 
containing  their  names,  addre.sses,  of¬ 
fice  hours  and  specialty. 

■ 

ISSUED  SEMI-WEEKLY 

The  Middletou'n  (Pa.)  Journal,  a 


Aug.  3-5  at  Wrightsville  Beach,  daily  since  1890.  entered  the  semi- 
N.  C.  weekly  field  April  3. 
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was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  March,  1939. 

March  circulation  of  The  Sun¬ 
day  Sun  averaged  191,212  per 
Sunday. 
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house  group  okays  press  overtime  exemption 

WASHINGTON,  D.  C.  April  19 — The  Wage-Hour  act  amendment  under  which 
newspapermen  would  be  exempted  from  the  overtime  pay  provision  of 
the  act.  if  they  are  paid  not  less  than  $209  a  month  plus  sick  leave  and  vaca¬ 
tions  with  full  salary,  has  the  approval  of  the  House  Labor  Committee.  All 
oher  sections  of  Representative  Mary  T.  Norton’s  omnibus  amendment 
measure  have  been  .subjected  to  revisions,  the  committee  chairman  said.  Mrs. 
Norton  hopes  to  have  the  committee  report  before  the  House  next  Monday, 
she  said. 


PRESS  GALLERY  SEATS  ASSURED  RADIO  MEN 


WASHINGTON,  D.  C.,  April  18 — With  favorable  action  already  taken  by  rules 
committees  of  both  houses  and  formal  confirmation  by  the  two  branches 
believed  assured,  Congressional  gallery  accommodations  for  radio  reporters 
have  been  laid  out  by  the  Capitol  architect.  David  Lynn  No  transmitting  or 
receiving  instruments  are  to  be  installed.  Newsgatherers  for  broadcast  sta¬ 
tions  will  have  space  allotted  to  them  in  the  galleries  and  convenient  work- 
ix)oms  nearby.  They  will  not  be  subject  to  the  standing  committee  of  cor¬ 
respondents  but  will  set  up  their  own  organization  to  pass  upon  the  admiss- 
ability  of  applicants  and  to  punish  for  infractions. 


FCC  TO  PROBE  MULTIPLE  PRESS  SERVICES 

WASHINGTON,  D.  C.,  April  17 — The  Federal  Communications  Commission 
today  ordered  an  investigation  of  multiple  press  services  as  conducted  by 
Mackay  Radio  and  Telegraph  Company,  Radiomarine  Corporation  of  Amer¬ 
ica.  Tropical  Radio  Telegraph  Company,  and  Globe  Wireless,  Ltd.  The  com¬ 
mission  plans  to  investigate  the  practice  of  these  companies  in  engaging  in 
business  in  the  dual  capacity  of  news  dispensers  and  communication  com¬ 
panies  without  showing  in  their  tariffs  the  charges  made  for  the  communica¬ 
tion  service  as  separated  from  charges  made  for  the  news  services.  This  prac¬ 
tice  involves  the  use  of  point-to-point  radio  stations,  licensed  for  public  com¬ 
munication  service,  to  transmit  news  bulletins,  which  are  purchased  from  a 
press  association,  to  subscribers  only.  Tlie  hearings  will  open  here  May  22. 


Gridiron  Club 
Inducts  Clapper 
As  '39  President 

1940  Presidential  Election 
Basis  of  Several  Skits 
Presented  at  Dinner 

Washington.  D.  C.,  April  17 — Pres¬ 
idential  politics,  warfare  within  the 
ranks  of  organized  labor,  and  eco¬ 
nomic  problems  confronting  the  coun¬ 
try  were  the  subjects  of  principal 
.'kits  presented  Saturday  night,  April 
15.  before  members  of  the  Gridiron 
Club  and  several  hundred  guests. 

Raymond  Clapper,  columnist,  was 
installed  as  president  of  the  club,  and 
Theodore  C,  Alford  of  the  Kansas 
City  Star  was  admitted  to  member¬ 
ship. 

Because  newspapermen  check  their 
pencils  and  copy-paper  before  enter¬ 
ing  the  banquet  hall  for  Gridiron 
Club  dinners,  one  of  the  best  political 
stories  of  the  year  will  remain  unwrit¬ 
ten— the  speeches  made  by  President 
Roosevelt  and  U.  S.  Senator  Robert 
Taft  of  Ohio,  a  Republican  presiden¬ 
tial  possibility. 

Garner  vs.  Townsend  in  1940 

In  the  circuitous  manner  of  club 
skits,  the  Gridironers  arrived  at  the 
conclusion  that  the  1940  national  elec¬ 
tion  will  find  Vice-President  John 
Nance  Garner  pitted  against  Dr. 
Francis  E.  Townsend,  author  of  the 
Townsend  Plan,  for  a  four-year  term 
in  the  White  House.  Garner  was 
present  and  appeared  to  enjoy  the 
show;  Dr.  Townsend  was  not.  Dis¬ 
trict  Attorney  Thomas  E.  Dewey,  cur¬ 
rently  leading  most  polls  for  the  Re¬ 
publican  nomination,  also  was  a  guest, 
but  was  not  on  the  speaking  program. 

President  Roosevelt  was  the  King 
Arthur  of  a  skit  which  had  American 
business  as  the  dragon,  and  another 
l^und  John  L.  Lewis  and  William 
Green  in  conference  devising  methods 
‘o  prolong  their  “disagreement.” 

niANKIS  NAMED  B.  M. 

R.  W.  Frankis,  formerly  circulation 
manager  of  the  Santa  Ana  (Cal.) 
Jounial,  has  been  named  business 
manager  of  the  Watsonville  (Cal.) 
ncpister-Pajaroniaii. 


EDITOR  &  PUBLISHER 
CALENDAR 

April  —  Luncheon  confer¬ 
ence  of  editors  and  publishers 
interested  in  “Vision,”  new  tab¬ 
loid  gravure  and  color  gravure 
Sunday  supplement,  Waldorf- 
Astoria,  New  York. 

April  24-28— AP  and  ANPA 
annual  conventions,  Waldorf- 
Astoria,  New  York. 

.April  2.T-28 — National  News¬ 
paper  Promotion  Assn.,  annual 
convention,  Waldorf  -  Astoria 
New  York. 

.April  26-28  —  Florida  State 
Press  Assn.,  annual  convention, 
Tampa. 

April  27 — Bureau  of  Adver¬ 
tising.  ANPA,  annual  dinner, 
Waldorf-Astoria,  New  York. 

•April  27-29 — Associated  Busi¬ 
ness  Papers,  spring  meeting.  The 
Homestead,  Hot  Springs,  Va. 

April  28-29 — Canadian  Week¬ 
ly  Newspaper  Assn.,  Ontario- 
Quebec  division,  annual  conven¬ 
tion,  Ottawa. 

Aiiril  29  — The  Silurians,  an¬ 
nual  spring  dinner  and  election 
of  officers.  Hotel  Lafayette,  New 
York. 


“YOU’D 

BE 

SURPRISED!” 

Fascinating  Short  Feature 

by  George  W.  Stimpson 

Author  of;  “Nuggets  of  Knowledge,” 
“Popular  Questions  Answered,” 
“Things  Worth  Knowing,”  and  “Un¬ 
common  Knowledge.” 

Well  Known  Newspaperman  Oives 
Colorful  Authentic  Background  on 
Men  and  Events  In  Today’s  News. 

For  daily  releases  and  information, 
write: 

The  George  Matthew  Adams  Service 
444  Madison  Ave,  New  York,  N.  Y. 


PEN  N  SYLVAN  I  At 


National  advert i.srr.-.  (leinainl- 
ing  lacts  aliout  Loth  markets 
ami  their  newspapers,  seem 
most  interested,  at  the  present 
time,  in  two  majtir  arguments 
relative  to  the  Seranlon.  Pa. 
area-  -employment  is  steady  and 
wages  satisi  aetory.  I  he  eoni- 
iminity  is  less  "jittery  than 
many  parts  of  the  eountry.  It 
is  significant  that  the  Seranton 
market  i-;  a  "hig-item  marki't 
ilemami  is  for  produets  that 
eosi  real  momw  anloimdiiles, 
modi'i'ii  railios.  ele«’lri<’  eonven- 
iiuu’e^.  up-to-date  liealing  plants, 
pianos,  finer  house  furnishings. 
Ves  and  eviui  expiuisive  agri- 
eultnral  imphunenls  for.  Indieve 
it  or  not.  Pennsylvania's  rieh 
Anthraeite  region  has  prosper¬ 
ous  farms. 


ovet&ae 


K  a  BIO  ITf  M 


Tin-  SCRANTON  TIMES  is  cer¬ 
tain  ahont  the  above  heeausc*  of 
its  volume  of  "Rig-Item  adver¬ 
tising  of  the  national  type.  Ami 
ri'peat  orders  for  spai’e.  1  his 
doesn't  mean  that  Seranton  fails 
to  r«‘spoml  to  smaller  items  .  .  . 
it  DOES  mean  that  there's 
immey  here  for  luxuries,  imnl- 
ern  eipiipim-nt. 

The  Times  reaches  out  to  an  en¬ 
tire.  wealthy  (amnty  -12  ilrive- 
in  nearby  large  towns  ami  more 
than  a  score  of  smaller  towns, 
all  of  them  "in  the  money." 
ei’onomieally.  read  dhe  Times 
huiifirily.  For  a  third  of  a  cen¬ 
tury  they  have  heen  do¬ 
ng  it.  Steady  growth 
in  eireulation.  in  local 
ami  national  adver¬ 
tising  and  in  prestig«‘ 
i'  a  familiar  fact  to 
all  advertising  and 
advertising  agenev 
detail-sleuths.  But 
we  I)t )  w  ant  to 
emphasize  t  h  e 
‘■Rig  Item"  mar¬ 
ket  as  our  cur¬ 
rent  t  h  e  m  e  - 
song. 
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LOOKING  TO  TOMORROW 

'S  ES'I'EU DAY'S  NEWSl’AI’EHS  aro  ini]>(irlant 

to  flipping  Imreaus  and  liistorians,  lawyiTs 
and  writers  of  l)ooks.  To  newspajKT  owners  and 
workers  they  are  a  job  completed  and  passed,  an 
ineradicable  record.  To  newspajH'r  owners  and 
workers,  the  new.s])a|KT  of  lo<lay  is  the  major 
task,  tlie  newspa|H‘r  of  toni(»rrow  tlie  next,  con¬ 
tinuing  objective. 

On  other  i)ages  of  this  issue,  we  ])resent  the 
views  of  leadiiifT  editors,  publisliers,  jndilicists, 
jind  mechanical  experts  on  what  the  newspaper 
of  tomorrow  may  do  and  how  it  will  hnik.  With 
those  lonj'k  gazes  into  the  future,  this  j>ie<‘e  will 
not  (•oncern  it.self.  Its  theme  is  a  much  more 
approximate  “tomorrow”  than  the  year  'iOOO  \.  D. 
It  is  much  more  eoncerned  with  the  lU'wspaper 
of  19.S9  and  19  tO. 

Two  major  (piestions  confront  newspajH'rs  as 
their  owners  and  executives  gather  in  New  A'ork 
and  Washington  for  their  annual  conventions. 
They  are  relate<l  (pie.stions,  and  they  go  rather 
more  deeply  into  the  fundamentals  of  newspaper 
o|jeration  than  the  routine  run  of  convention  di.s- 
« u.s.sions.  They  concern  the  relation.ships  of  news- 
j>apers  with  their  readers  and  with  their  adver- 
li.sers. 

We  may  state  at  this  point  our  confirmed  Ix'lief 
that  there  is  nothing  bii.sieally  wrong  in  today's 
newspaper  philosophy.  The  jjre.ss  mirrors  its 
times.  In  a  human  .s(K*iety,  the  ])res.s.  a  jiurely 
human  instrument,  can  never  attain  the  jH'rfec- 
ti«)n  tlemanded  of  it  by  the  critics  who  reach  no 
such  ideal  in  their  own  writings.  It  can  never 
wholly  e.scape  the  con.sequences  of  its  production 
by  fallible  l)eings,  who  nece.s.sarily  obtain  their 
Information  from  other  fallible,  and  often  jjreju- 
«liced,  sources.  The  nornmlly  high  standards  that 
it  .strives  for,  claims,  and  often  reaches  exjmse  it 
to  critical  blasts  whenever  those  standards  are  not 
maintained,  even  when  the  .slip  is  inct)nspicuous. 

Nevertheless  the  hammering  of  the  critics, 
whether  they  1h'  ignorant.  imj)ractical,  or  defi¬ 
nitely  destructive,  have  made  a  strong  imjiression 
in  many  levels  of  our  society. 

-Against  the.se  criticisms,  the  newspaiuT  busi¬ 
ness  has  presented  no  organized  defen.se.  Outside 
of  the  columns  of  Editor  &  Prm.isiiKR.  we  find 
few  who  are  telling  the  .story  of  the  jire.ss  as  it  is. 
We  find  the  motion  pictures  iiresenting  rejKirters 
jis  drunken  tramps,  managing  editors  as  grey- 
baired  cranks,  cardiac  eases  w  ho  are  lieing  worried 
into  early  graves  by  the  crooked  deals  of  their  jiot- 
iK'llicd  fur-clad  publi.shers.  No  .such  combination 
even  existed  except  in  a  HollywiKxl  imagination, 
but  it  is  the  picture  which  is  .shown  to  77,000,000 
movic-gcK'rs  .several  times  a  year. 

We  find  a  Cabinet  officer  publicly  charging  that 
newsjiajiers  are  sub.servient  to  adverti.sing  and 
financial  interest.s — with  one  flimsy  jiiece  of  evi- 
<ience  that  was  ^7  years  old  and  only  true  in  part, 
juiother  bit  of  evidemr  that  was  wholly  conlra- 
«licted  by  the  facts.  In  this  cast'  there  was  ]>rom]>t 
jind  effective  rebuttal,  which  oidy  the  most  ojOi- 
inistic  believe  com])letely  counteracted  the  orig¬ 
inal  slanders. 

We  find  that  the  business  interests  of  the  juess. 
subject  to  the  jurisdiction  of  new.  hastily  jilanned 
jind  faultily  phrased  laws,  expose  its  editorial  func¬ 
tions  to  political  interference.  Was  the  valiant 
liatlle  of  organize<l  journalism  against  this  peril 
<'\er  understood  in  full  by  readers  and  advertisers? 
^Vc  doubt  it.  I'he  case  was  stated  in  matter-of- 
fact,  undramatic  fashion.  I'lic  critics,  some  of 
them  within  new .s|):i|M‘r  ranks,  got  the  story  across 
with  emphasis  and  frequent  misrcpresent.ition. 
The  effects  of  that  lampaign  linger. 


1  A  L 


He  that  is  fuillifid  in  that  which  is  least  is  faithful 
also  in  imich;  and  he  that  is  unjust  in  the  least  is 
unjust  also  in  niii<-h.  St.  Luke,  15:10. 


While  inilividual  new.spapers  during  the  past 
year  have  given  attention  to  this  problem,  .some 
of  them  effectively,  others  in  ineditK're  style,  there 
exists  no  mechanism  for  prompt  and  complete 
rebuttal  of  falsehoods  against  journalism  as  a 
whole  and  agaiii.st  the  individuals  who  praetice  it 
as  publishers,  editors,  and  writers.  We  lielieve 
there  should  Ite  sueh  a  mechanism. 

Related  to  this  (juestion  is  the  vital  one  of 
new.spaper  revenue.  No  other  question  in  the 
newspaper  orbit  has  been  the  victim  of  .so  much 
negative  and  defeati.st  thinking.  There  is  little 
in  the  facts  to  warrant  such  thinking.  News- 
pajjer.s  and  newspaiter  advertising  have  in  no  way 
Iteen  di.scredited  by  the  bu.sine.ss  events  of  the 
pa.st  decade.  In  the  face  of  the  rise  of  a  com¬ 
pletely  new  medium,  new.spa|K‘rs  have  relatively 
held  their  own  place  in  adverti.sing  better  than 
any  of  the  older  media. 

That  they  have  done  fairly  well  is  not  to  say 
that  they  could  have  <lone  In'tter.  Of  that  there 
is  no  question.  New.spaper  promotion  has  lieen 
t(K)  .sporadic,  too  spasmodic,  too  highly  coniijeti- 
tive  in  too  limited  a  field — the.se  generalities  can 
Ik'  a[)plicd  to  all  but  a  few  newspapers  which  hav'e 
done  a  continuously  consjticuous  job  for  them¬ 
selves  and  their  craft.  There  has  Iteen  too  little 
realization  that  the  advertising  of  national  manu¬ 
facturers  in  newspapers  is  the  next-to-the-last  and 
one  of  the  most  imjMtrtant  steps  in  the  distribut¬ 
ing  processes.  There  has  Ix'en  too  little  empha.sis 
on  the  truth  that  newspa|>er  adverti.sing  <loe.s  the 
flistributive  work  directly,  without  flelay,  without 
extra  expense — no  coupons,  no  .sampling,  no  bottle 
or  box  tops,  no  premiums.  There  has  been  too 
little  stress  on  the  economy  and  elasticity  of  the 
tiaily  new.spaper  as  the  national  advertiser’s 
medium.  There  has  Iteen  t<K>  much  competition 
with  other  new.spapers,  t<M)  little  intelligent,  cen¬ 
tralized.  co-ordinated  work  for  new.spai>er.s  as  a 
whole. 

One  year  ago,  after  three  years  of  debate,  the 
.ANI’.A  finally  ajtproved  expan.sion  of  the  Bureau 
of  .Advertising  to  carry  the  banner  for  all  new.s- 
]ta|K'rs.  While  the  year’s  accomplishments  did 
m>t  come  up  to  the  most  optimistic  ])rcdictions. 
an  excellent  Iteginning  was  maile.  Organization 
details  are  well  in  hand  ami  a  campaign  to  in- 
crea.se  the  funds  at  the  Bureau’s  di.s]K>sal  has  Ikhmi 
fairly  succc.ssful,  to  <late. 

The  peril  in  this  situation  Intth  to  the  Bureau 
and  to  the  jtrogress  of  its  campaign  to  increast' 
ncwspajH'r  advertising  is  that  t<M>  many  jMiblishers 
will  regard  their  duly  done  with  the  signing  of  a 
check  for  dues.  That  is  the  iR'ginning.  not  the 
end,  of  the  job. 

Bureau  executives  have  rcja'aledly  emphasized 
the  common  .sense  statement  that  their  work  <-an- 
iiot  succeed  without  the  complete  and  hearty  co- 
o|M‘ration  of  every  news|)apcr  advertising  stall'. 
They  arc  absolutely  right  in  that.  They  woidd 
be  right  al.s(»  if  they  declared  that  tlu'ir  work 
would  not  Im-  completely  succc.ssful  unless  news- 
]>aiM'r.s  sup|M)rtcd  it  with  wcll-conccived  and  <-on- 
tinuous  promotion,  and  with  intensive  ticid  work 
among  the  local  rcitrcsenlatives  of  national  adver¬ 
tisers.  Thev  would  be  right  al.so  in  urging  their 


pidtlisher  tncmlK'rs  to  simplify  their  rate  slriu-- 
lurcs  and  cut  away  the  differentials  and  <liscrej)- 
ancies  which  give  competitors  .strong  talking  ismits 
with  the  adverti.sing  agencies. 

.All  of  the.se  subjects,  we  In'lleve,  arc  proiM-r  and 
probable  subjects  for  di.scu.s.sion  at  the  Waldorf- 
.Astoria  meetings.  There  isn't  much  .scn.st'  in  >tok- 
ing  the  Bureau’s  treasury  with  .several  hundred 
thou.sand  dollars  unle.ss  new.spapers,  individiiallv, 
arc  prepared  to  validate  the  job  by  their  own 
efforts.  The  project  .should  succeed,  .should  be 
given  plenty  of  chance  to  succeed,  and  shonld 
receive  the  whole-hearted  assi.stance  of  all  inter¬ 
ested  in  newspa|H‘r  welfare. 

Study  of  the  bu.sine.ss  .statistics  of  the  first  (piar- 
ter  of  19;{9  indicates  abundant  op|M>rtunities  for 
the  daily  iiewsjtaper.  .A  compo.site  of  the  accepted 
indices  shows  general  bu.sine.ss  volume  altout  '.10''^ 
ahead  of  the  1998  total.  .Advcrti.sing  as  a  whole 
has  made  no  such  gain.  Radio’s  gain  is  le>$ 
than  5%.  Ncwspajiers  Jire  sliglitly  ahead  of 
last  year’s  volume;  an  unexiH'cted  slump  in  ,lanu- 
ary  was  not  overcome  by  the  small  gains  of 
the  succeeding  two  months.  Po.s.sibly  it  is  a 
tribute  to  the  effectiveness  of  advertising  that 
it  marked  gain  in  bu.sine.ss  volume  was  iittained 
with  .so  little  iiddcd  adverti.sing  cost;  more  jiroh- 
ably,  it  means  that  the  bu.sine.ss  gain  wits  pared 
by  the  progre.s.sive  iittitude  of  a  small  numlHT  of 
manufacturers  and  tluit  much  of  the  new  iictivity 
is  in  manufacturing  arcits  which  do  not  cater 
directly  to  the  consumer. 

Such  iictivity  must  jtre.sagc  inerea.scd  luiimifae- 
turing  for  iind  distribution  to  the  consumer,  anil 
it  would  imiicate  a  lag  of  .several  months  betwiTii 
the  reviviil  t)f  generiil  bu.sine.ss  and  pronounced 
improvement  in  the  consumer  gtMxl.s  lines.  If  that 
is  true,  it  promises  well  for  this  year’s  work  by  the 
Bureau  of  Advertising  iind  by  individuiil  news- 
pajters. 

It  promi.ses  immediate,  rather  than  deferred, 
rewards  for  the  right  kiml  of  effort. 

There  is  nothing  wrong  in  the  new.spaper  pic¬ 
ture,  as  there  is  nothing  in  the  national  ccononiii 
picture,  that  cannot  1k'  amended  by  imjtrovcincnt 
of  financial  resources.  That  .sounds  materiali.stii 
and  gracele.ss,  but  it  is  the  only  practical  answer 
No  substitute  has  been  found  for  money  in  ini'ct- 
ing  payrolls,  paying  taxes,  buying  new.sitrint  and 
telegraph  news.  Belt-tightening  economy  never 
has  been  the  answer,  even  though  it  has  often 
seemed  the  only  one  aviiilable.  To  its  over 
empha.sis  throughout  the  depression  ciin  be  traced 
most  of  the  troubles  discus.sed  on  this  jiage — tlie 
grcjitcst  of  which  arc  internal  di.scontent  and 
defeatism. 

'I'hc  ncwspaiM'r  is  not  outnuKlcd.  .Advertising 
devoted  to  its  jtroper  u.scs  and  with  proper  inten- 
litms.  is  as  efficacious  today  as  it  was  for  John 
Wanamaker  three  generations  ago.  It  docs  not  neeii 
new  fornudas.  iind  iiny  lluil  nuiy  b<‘  adviinced  a- 
paiiiiceas  for  jourmilisin  can  Ik‘  iimilyzcd  iis  re- 
ap|)lication  of  fumliimcntal  principles,  known  te 
idl.  in  or  out  of  the  cnift. 

Skill  and  integrity  in  their  iipplication  iire  .'till 
In'iiig  rcwiirded. 

The  newspii|K'r  of  tomorrow  w  ill  1k'  tomorrow - 
ncwspiijM'r,  iis  .A.  11.  Sulzliergcr  of  the  Xi’ir  led 
Times  .succinctly  ob.scrvcd  on  iinolhcr  |)iige.  I' 
the  dcgris'  that  it  reflects  and  iidlucnces  its  time- 
it  will  jirospcr.  I'hiit  .seems  axionuitie.  and  whei 
you  eiit  iiwiiy  the  Wiiiling  and  llie  ]>oliticiil  In>g 
v.iish  thiit  lUiirks  so  much  of  19.99  ei-onomic  lii' 
( ussioiis.  it  will  Ik'  found  true  todiiy.  Mo.'t  of  <>u: 
newspiipers  iirc  more  prosperous  in  ri-idil\  tine 
ihcv  admit,  even  to  themselves. 
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PERSONAL 

MENTION 


Amon  G.  Carter 


AM  ON  G.  CARTER,  publisher.  Fort 
Worth  Star-Telegram,  will  be  per¬ 
sonal  representative  of  Gov.  W.  L. 

O’Daniel  of 
Texas,  at  the 
April  25  cere¬ 
monies  to  open 
the  petroleum 
exhibit  of  the 
New  York 
World’s  Fair. 
The  ceremony 
will  include  the 
pouring  into  a 
single  bottle  oil 
from  the  several 
petroleum  pro¬ 
ducing  states. 
Man  Chester 
Boddy,  editor  and  publisher,  Los  An¬ 
geles  News  and  Evening  News,  will 
inaugurate  the  San  Diego  Newspaper 
Institute  April  25  with  an  address  on 
publisher  problems.  The  Institute  is 
sponsored  jointly  by  the  State  Voca¬ 
tional  Education  Department  and  the 
American  Newspaper  Guild.  Mr. 
Boddy’s  address  will  be  the  first  in 
a  series  of  eight  with  two  meetings 
a  week  scheduled.  Alan  L.  Houser, 
publisher,  San  Diego  Sun,  will  intro¬ 
duce  Mr.  Boddy. 

Charles  Hodel,  publisher,  Beckley 
(W.  Va.)  Post-Herald  and  Raleigh 
Register,  was  elected  chairman  of  the 
Associated  Press  members  of  West 
Virginia  at  Huntington  on  April  11. 
Mr.  Hodel  was  host  at  a  banquet  at 
which  Robert  McLean,  AP  president, 
spoke. 

Arthur  G.  Keeney,  former  pub¬ 
lisher,  Spartanburg  (S.  C.)  Herald 
and  Journal,  has  been  appointed  sec¬ 
retary  to  the  U.  S.  senate  finance  com¬ 
mittee  with  offices  in  Washington.  Six 
weeks  ago  he  was  succeeded  as  Her¬ 
ald-Journal  publisher  by  S.  S.  Wal¬ 
lace,  Jr. 

Col.  Henry  W.  Shoemaker,  pub¬ 
lisher,  Altoona  (Pa.)  Tribune,  and 
Slate  Archivist  of  Pennsylvania,  ad¬ 
dressed  the  Keystonians  at  Harrisburg 
on  April  14  on  “Some  Sidelights  on 
Little  Known  Pennsylvania  Folklore.” 

Ralph  McGill,  executive  editor,  At- 
lanta  Constitution,  has  been  suggested 
by  the  Douglas  Enterprise  for  the  gov¬ 
ernorship  of  Georgia  in  1940,  in  a  re¬ 
cent  lead  editorial  titled  “Looking  to 
1940”  written  by  Thomas  H.  Frier, 
associate  editor. 

Frank  R.  Ahlgren,  executive  editor, 
Memphis  (Tenn.)  Commercial  Ap¬ 
peal,  spoke  April  14  at  the  Mississippi 
Valley  Press  Assn,  convention  at 
Southwestern  College,  Memphis. 

John  Redmond,  editor  and  pub¬ 
lisher,  Burlington  (Kan.)  Republican, 
is  chairman  of  a  special  budget  com¬ 
mittee  of  the  local  country  club,  of 
which  Bill  Batsdorf,  city  editor,  was 
recently  elected  president.  Floyd  S. 
Ecord.  business  manager,  is  chairman 
ol  the  club’s  golf  committee. 

Frank  Goodman,  editor,  San  Diego 
(Cal.)  Tribune,  was  elected  chairman 
of  the  California  and  Nevada  Mem¬ 
bers  of  the  Associated  Press  at  their 
annual  meeting  held  in  the  Los  Aii- 
Seles  Times  building  April  11.  Charles 
>!•  Lilley,  editor,  Sacramento  (Cal.) 
b'nion,  was  unanimously  elected  vice- 
chairman.  J.  R.  Knowland,  publisher, 
Oakland  (Cal.)  Tribune  and  a  mem- 
of  the  Associated  Press  board  of 
directors,  was  the  principal  speaker. 
Harry  Chandler,  publisher  of  the 
fimes.  was  host. 

Lieut. -Governor  Keen  Johnson  of 
Kentucky  and  co-publisher  of  Rich- 
>"Oud  (Ky.)  Daily  Register,  is  being 


boomed  for  the  Democratic  nomina¬ 
tion  for  Governor  of  Kentucky. 

Shelton  M.  Saufley,  co-publisher, 
Richmond  (Ky.)  Daily  Register,  due 
to  a  coronary  ailment,  has  relinquished 
his  duties  as  manager  of  the  Louis¬ 
ville  District  office  of  the  U.  S.  De¬ 
partment  of  Commerce,  a  post  which 
he  held  for  the  last  five  years. 

John  Borg,  publisher,  Hackensack 
(N.  J.)  Bergen  Evening  Record  and 
Port  Authority  member,  addressing 
the  Teaneck  (N.  J.)  City  Club’s 
luncheon,  April  17,  scored  present 
tendencies  in  the  United  States  to  un¬ 
derwrite  another  European  war  and 
urged  members  to  consider  the  neces¬ 
sity  of  an  isolation  policy. 

Day  Thorpe,  son  of  Merle  Thorpe, 
editor  of  Nation’s  Business,  will  be 
editor  of  the  Bethesda  (Md.)  Journal, 
a  weekly,  which  will  make  its  appear¬ 
ance  April  28.  The  associate  pub¬ 
lisher  will  be  Robert  Black,  who  pub¬ 
lished  weeklies  in  Maryland  and  on 
Lung  Island,  and  Karl  Rannells  will 
be  news  editor. 

Harry  Whiteley,  publisher,  Dowag- 
iac  (Mich.)  Daily  News,  was  re-ap- 
pointed  to  a  four-year  term  on  the 
state  conservation  commission  April 
12  by  Gov.  Luren  D.  Dickinson. 

Quimby  Melton,  Jr.,  son  of  Quimby 
Melton,  editor  and  publisher,  Griffin 
(Ga.)  Daily  News,  has  been  awarded 
a  special  $135  scholarship  by  Baylor 
School,  Chattanooga,  for  his  “out¬ 
standing  work”  as  editor-in-chief  of 
Baylor  Notes,  student  publication.  He 
plans  to  study  journalism  at  the  Uni¬ 
versity  of  Georgia  next  year. 


FOLKS  WORTH 
KNOWING _ 

HADDON  IVINS,  editor  of  the  Union 
City  (N.  J.)  Hudson  Dispatch  since  , 
1927,  who  celebrated  the  12th  anni¬ 
versary  of  his 
daily  column, 
“Now,”  on  April 
11,  was  recent¬ 
ly  re-appointed 
New  Jersey 
State  Librarian 
for  a  second 
five  -  year  term 
having  been  first 
appointed  by 
Gov.  A.  Harry  | 
Moore  in  1934. 

Starting  as  a 
printer’s  appren¬ 
tice  in  1891  on 
J.)  Standard,  he 
(N.  J.) 
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Haddon  Ivins 


In  The  Business  Office 

EDWARD  MUSGROVE  (TED) 
DEALEY,  vice  -  president,  Dallas 
News,  will  be  the  commencement 
speaker  at  West 
Texas  State  Col¬ 
lege,  Canyon, 
Tex.,  June  1. 

Carl  B.  Short, 
general  manager, 
Roanoke  ( V  a . ) 
World  -  News, 
was  elected  to 
the  Virginia  State 
chamber  of  com¬ 
merce  board  of 
directors  at  its 
recent  annual 
meeting  in  Rich¬ 
mond. 

Norman  S.  Rose,  advertising  man¬ 
ager,  Christian  Science  Monitor,  left 
Boston  April  15  for  a  four-week  trip 


the  Red  Batik  (N. 
later  joined  the  Metuchen 
Record  editorial  staff  and  then  went 
with  the  Perth  Amboy  (N.  J.)  Chron¬ 
icle  in  1896.  He  remained  there  until 
1900  when  he  joined  the  Jersey  City 
(N.  J.)  Jersey  Journal.  In  1907  he 
entered  the  advertising  business  and 
for  three  years  was  with  Saks  &  Co., 
and  the  New  York  Times.  In  1912  he 
became  managing  editor  of  the  Dis¬ 
patch  and  subsequently  editor. 

An  organizer  of  the  Metropolitan 
Tennis  Assn.,  and  active  in  the  United 
States  Lawn  Tennis  Assn.,  he  also 
served  as  president  of  the  Union  City 
Chamber  of  Commerce  for  three 
years. 

Among  his  hobbies  are  contract 
bridge  and  motoring. 

He  is  married  and  lives  in  Engle¬ 
wood,  N.  J. 


DKKW  PEARS(JN 
ROBERT  S.  ALLEN 


E.  M.  (Ted)  Dealey 


which  will  include  Chicago,  Minne¬ 
apolis,  Western  Canada  and  the  Moni¬ 
tor’s  branch  advertising  offices  on  the 
Pacific  Coast. 

Max  Bridges,  business  manager. 
Spartanburg  (S.  C.)  Herald- Journal, 
recently  was  installed  as  deputy  grand 
master  of  the  16th  South  (Carolina 
Masonic  district. 

R.  E.  Baxter,  research  director,  Los 
Angeles  Times,  was  principal  speaker 
before  the  Advertising  Club  of  San 
Diego,  April  12.  Harwood  Fawcett, 
San  Diego  advertising  representative 
of  the  Times,  presided. 

Art  Snyder,  for  the  last  three  years 
on  the  Clovis  (N.  M.)  News-Journal 
advertising  staff,  has  been  named  ad¬ 
vertising  manager,  succeeding  L.  J. 
Wilson  who  has  resigned  to  join  the 
Lubbock  (Tex.)  Times.  Before  join- 
(Continued  on  next  page) 


^^More  than 
a  Washington 
political  column- 


CHARLIE  CHAN 

.i  Universal  Newspaper  Strip 


‘ver  hcfori'  has  a  comic  >itrij> 
j>a|>crs  in  tlic  largc.sl  cities  in  tin 
so  short  a  time. 


)ccn  sold  to  so  manv 
world  (over  1(10)  in 


CMARIJK  CHAN 
His  daily  activitici 
I  hat  is  why  this  strip  today  is  a  headliner  throughout 
the  world. 


a  universally  popular  dete<-tive. 
‘  pa«‘ked  with  thrills  and  action. 


.4  new  episode  hefiins  Mtnidayi  May  I. 
samples? 


Max  we  send  von 


.McNAI'IpIIT  SYA'l»Dr.\TK.  I.X4:. 


(ireeiiHirh,  Conn. 


i  N.  G.  Henthorne,  editor  of  The 
,  Tulsa  World,  writes — 

;  “We  consider  THE  WASHING¬ 
TON  MERRY-GO-ROUND,  writ- 
I  ten  hy  Drew  Pearson  and  Robert 
I  S.  Allen,  one  of  the  top-notch  fea¬ 
tures  we  carry  in  The  World. 

■‘It  is  more  than  a  Washington 
political  column.  It  is  a  resume 
of  national  and  foreign  affairs 
written  hy  experienced  reporters. 

■‘We  are  not  disposed  on  The 
World  to  carry  .so-called  ‘political' 

!  columns,  rather  wanting  news  and 
haekground  that  is  not  -supplied 
hy  tin*  n'giilar  news  services,  and 

feel  THE  MERRY-GO-ROUND 

fills  the  need  and  satisfies  our 
read«‘rs. 

■■Pearson  and  .Allen  are  doing  a 
good  job.  ” 

For  samples  of  THE  \S  .\SHIN(J- 
TON  MKRKY-(;0-ROUND  please 
write  to 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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inn  the  Clovis  News-Journal  staff.  Mr. 
Snyder  formerly  worked  on  the  East 
l.iverpool  (O.)  Review  in  the  adver- 
ti.^ing  and  circulation  departments. 
Morris  Bingham,  tor  the  last  year  and 
a  half  advertising  manager  of  the 
Portales  (N.  M.)  Daily  News,  has 
joined  the  News-Journal's  advertising 
department. 

Miss  Jeanne  Torbin.  classified  tele¬ 
phone  supervisor.  Washington  Tinies- 
Herald,  is  recuperating  in  Johns  Hop¬ 
kins,  Baltimore,  from  a  recent  op¬ 
eration. 


EDITOR  &  PUBLISHER 


Includinr 

The  Joxtrnjlist^  mcrced  19U7;  Ne:vspiit*erdo'K.  inerped 
1925;  The  Foitflh  Estate,  mererd  \92'7. 

Titles  Patented,  Reeistcred  Contents  Copvriphtcd 
The  editor  &  PUBLISHER  COMPANV,  Inc. 
James  Wright  Brown,  President  and  Puhli-her 
James  Wright  Brown,  Jr.,  Vice-Pre^ideut 
Charles  B.  Groomes,  Treasurer 
Chas.  T.  Stuart,  Secretary 
Arthur  T.  Robb,  Editor 

Warren  L.  Bassett,  Director _ 

General  Offices: 

Seventeenth  Floor  Old  Times  Buildinp 
42nd  Street  and  Broadway,  New  York  City,  Y. 
Telephones: 

BRyant  9-3052,  3053,  3054,  3055  and  .'lOaii 
The  Oldest  Publishers*  and  AovERTistRb* 

_ Journal  in  America _ 

.Arthur  T.  Robb,  Editor;  Warren  L.  Bassett. 
Managing  Editor;  Robert  U.  Brown,  Associate 
Editor;  Walter  E.  Schneider,  Nrjss  Editor:  John 
J.  Clougher,  Marlen  E.  Pew,  Jr.,  Stephen  I. 

XfONCHAE. _ 

Iames  Wright  Brown,  Jr.,  Assistant  Publisher; 
Charles  B.  Groomes,  General  Manager;  Charles 
1'.  Stuart,  Advertising  Director:  George  H.  Strate, 
Circulation  M anager. 

lEashington,  O  C  Correspondent:  General  Press 
Association,  James  J.  dutler  and  George  H. 
Manning,  Jr.,  1223  National  Press  Club  Bldg., 
Phone  Metropolitan  lOSO. 

Chicago  Correspondent:  George  A.  Brandenburg, 
921  London  Guarantee  and  Accident  Building,  300 
North  Michigan  Ate.,  Tel.  Dearborn  0771. 

Pacifie  Coast  Correspondents:  Campbell  Watson, 
2132  Derby  Street,  Berkeley,  Cal.,  Telephone:  Thorn- 
wall  5557;  Ren  Taylor,  1215  North  Hobart  Boul., 
Los  Angeles.  Telephone,  Hempstead  5722.  Adver^ 
tising  Representative:  Duncan  A.  Scott  &  Co.,  Mills 
Building,  San  Francisco;  Telephone  Sutter  1393; 
IVesUtn  Paci/ic  Building,  Los  Angeles,  Telephone 
Prospect  1975. 

London  O^e:  Allan  Delafons,  Manager;  18 
Eccleston  Square  Mews,  London,  S.  W,  1,  F.ngland. 
Paris,  France  Correspondent:  Bernhard  Ragner,  25 
Rue  Rennequin,  Telephone  Etoile  07-70.  Paris, 
France,  Re^esentative,  Sydney  R.  Claree,  Inter- 
natiooal  Service.  76  Rue  des  Petits-Champs,  Tele- 
phon#  Opera  66-^. 

Far  Eastern  Correspondents:  Hans  R.  Johansen 
e/o  Osaka  Matoichi,  Osaka,  Japan  and  James  Shen. 
the  Centre  News  A^ncy,  Hung  W^u  Road,  Nanking, 
China. 


Duplay  Advertising  rates  effective  Dec.  1,  1937: 
85c  per  agate  line  or  series  of  insertions  as  follows: 


Sizes 

Line! 

Agate 

I 

Time 

L  6 
Times 

13 

Times 

26 

Times 

1  52 
Times 

1  1  Page 
H  Page 
!  'iPage 
H  Page 
!  Ka  Page 

672 

3.36 

168 

84 

42 

$275 

154 

85 

55 

33 

S234 

131 

72* 

47* 

28* 

$220 

123 

68* 

44* 

26* 

$206 

116 

64* 

41* 

21* 

$182 

103 

57 

.37 

The  single  column  fortv-two  line  rate  marker  card  at 
a  cost  of  $22.  per  week  earns  as  low  a  rate  on  a  52 
time  basis  as  any  other  schedule  namely,  $182  per 
page;  $103  half  page;  $57  quarter  page.  *Quarter. 
eighth  and  siateentn  pages  must  be  on  definite  copy 

schedule. _ 

Classified  rates:  85c  per  agate  line  one  time;  70c 

per  agate  line  four  times. _ 

Situations  wanted:  50c  per  agate  line  one  time; 
40c  per  agate  line  three  times  fewnt  six  words  to 
the  line). 

Subscription  rates:  By  mail  payable  in  advance 
United  States  and  Island  Possessions,  $4  per  year; 
Canada,  $4.50;  Foreign,  $5. 

Club  rates:  The  club  rates  arc  applicable  to  all 
subscriptions  in  any  one  organization — whether  paid 
for  by  the  company  or  individuals.  Three  subscrip¬ 
tions  to  separate  addresses  for  one  year  each  or  one 
subscription  for  three  years,  $10;  five  subscriptions 
to  different  addresses  for  one  year  each  or  one  sub¬ 
scription  for  five  years.  $15;  ten  subscriptions  one 
year  each  or  one  for  ten  years,  $25  Member 
.Associated  Business  Papers. 


Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  an  average  certified  net  paid  “A.B.C.**  as 
follows: 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June 

30,  1938 . 

12,360 

13,312 

I  “ 

1937 . 

11,482 

12,751 

I  • 

1936 . 

10,778 

11,801 

I  • 

1935 . 

10,225 

11,333 

1934 . 

9,359 

10,592 

1933 . 

8,796 

10,320 

1932 . 

9,920 

10,987 

1931 . 

10,497 

11,569 

1930 . 

10,816 

12,216 

* 

1929 . 

9,878 

11,105 

1 

1028 . 

8,982 

1 0.221 

Harold  V.  Manzer,  local  advertising 
manager,  Worcester  (Mass.)  Telegram 
and  Evening  Gazette,  addressed  a 
joint  meeting  of  the  Rotary  and  Ki- 
wanis  Clubs  of  Whitinsville  (Mass.) 
at  Whitinsville  Golf  Club  April  18. 
on  “‘Freedom  of  the  Press.” 

Frank  M.  Lockwood,  cashier.  New 
York  Herald  Tribune,  received  a  gold 
badge  recently  for  25  years  service  on 
the  fire-patrol  at  Old  Greenwich, 
Conn. 

Oscar  Molomot,  graduate  of  the 
University  of  Minnesota  school  of 
journalism,  recently  joined  the  Min¬ 
neapolis  Star  promotion  department. 

Theodore  Click  has  joined  the  ad¬ 
vertising  staff  of  the  Corning  (N.  Y.) 
Leader. 

Tom  Snellgrove,  Jr.,  has  joined  the 
Macon  (Ga.)  Telegraph  and  News 
classified  advertising  department,  suc¬ 
ceeding  Carl  Williams,  who  has  been 
transferred  to  the  display  advertising 
department. 

Frank  H.  Lowry  has  been  appointed 
to  handle  the  sales  of  all  advertising 
on  Weekly  Business  Review  pages  of 
the  Evansville  (Ind.)  Courier  and 
Press,  according  to  an  announcement 
of  A.  G.  Hollander,  advertising  direc¬ 
tor.  Mr.  Lowry  was  formerly  with  the 
J.  W.  Kelch  Company,  Detroit,  as  staff 
manager  for  eight  years. 

In  The  Editorial  Rooms 

LESLIE  D.  KIMBLE,  managing  editor. 

Corning  (N.  Y.)  Evening  Leader. 
has  been  re-elected  president  of  Corn¬ 
ing  Automobile  Club. 

Joseph  A.  Leslie,  associate  editor. 
Norfolk  (Va.)  Ledger-Dispatch,  was 
initiated  into  the  University  of  Rich¬ 
mond  chapter  of  Pi  Delta  Epsilon, 
journalistic  fraternity,  April  12. 

C.  Whitney  Gilchrist,  managing  edi¬ 
tor,  St.  John  (N.  B.)  Telegraph-Jour¬ 
nal  and  Times-Globe  since  19.‘16,  has 
resigned  to  become  regional  director 
of  public  relations  for  the  Canadian 
Broadcasting  Corp.,  Halifax,  N.  S. 

Wesley  Smith,  financial  editor,  Los 
Angeles  Times,  spoke  on  “Keys  to 
Interpret  Financial  News”  before  a 
group  of  transportation  executives  in 
Los  Angeles  April  12. 

Tait  Cummins,  city  hall  reporter. 
Cedar  Rapids  (la.)  Gazette,  has  been 
named  sports  editor  succeeding  the 
late  Earl  Coughlin. 

Thomas  Baird,  state  editor.  Grand 
Rapids  (Mich.)  Herald,  and  Mrs. 
Baird  are  the  parents  of  a  son.  Thomas 
Baird,  Jr.,  born  recently. 

August  J.  Wiesner,  Jr.  has  been 
named  editor  of  the  Englewood  (N.  J.) 
Press  and  managing  editor  of  its  four 
associated  newspapers.  Fort  Lee  Sen¬ 
tinel,  Hackensack  Republican,  New 
Jersey  Times  and  Bergen  County 
Journal.  He  succeeds  H.  Theodore 
Rowe. 

Rud  Rennie,  baseball  writer  New 
York  Herald  Tribune,  who  was  return¬ 
ing  to  New  York  with  the  New  York 
Yankees,  suffered  a  broken  rib  when 
the  train  came  to  an  emergency  stop 
throwing  him  against  a  berth.  He  is 
now  in  the  New  York  hospital  but  is 
expected  back  at  his  desk  by  April  24. 
Murray  Tynan,  turf  writer,  has  been 
in  the  Peck  Memorial  Hospital,  Brook¬ 
lyn,  since  April  21,  with  an  attack  of 
influenza.  He  will  be  out  for  another 
two  weeks. 

John  Culver,  city  hall  reporter. 
Springfield  (Mass.)  Daily  News  will 
represent  the  Springfield  Speakers 
Club  at  the  annual  contest  of  Asso¬ 
ciated  Speakers  Clubs  in  Pittsfield 
May  20. 

Gene  Gallo,  staff  photographer. 
Newark  (N.  J.)  News  has  started  a 
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series  of  weekly  talks  on  photography 
and  advice  to  the  amateur  photogra¬ 
pher  over  WOR's  short  wave  station, 
W2XJI. 

Lynn  Landrum,  columnist.  Dallas 
News,  addressed  the  Texas  Legisla¬ 
ture  at  Austin,  April  11,  by  special  re¬ 
quest,  on  state  affairs  as  seen  by  a 
newspap>er  commentator. 

Joseph  Ro.senthal,  Wide  World,  was 
recently  elected  president  of  the  Cali¬ 
fornia  Newscameramen’s  Assn.,  which 
meets  in  San  Francisco.  Bob  Camp¬ 
bell,  San  Francisco  Chronicle,  is  vice- 
president  with  John  Florea,  San  Fran¬ 
cisco  Examiner,  treasurer. 

Joe  Kelly,  sports  editor,  Kingston 
(N.  Y.)  Daily  Freeman,  has  returned 
from  San  Francisco,  where  he  chap¬ 
eroned  nine  fighters  in  the  National 
AAU  boxing  championships.  Cozy 
Storace,  one  of  his  fighters,  won  the 
welterweight  title. 

Robert  Shaplcn,  former  Columbia 
University  correspondent  of  the  New 
York  Herald  Tribune,  and  son  of 
Joseph  Shaplen,  labor  reporter  of  the 
New  York  Times,  has  joined  the  Her¬ 
ald  Tribune  staff. 

Irita  Van  Doren,  editor.  New  York 
Herald  Tribune  Book  Section,  spoke 
before  the  Larchmont  (N.  Y.) 

Women’s  Club  on  April  11. 

Ted  Rowe,  former  Englewood,  N.  J.. 
correspondent  of  the  Neio  York  Her¬ 
ald  Tribune,  and  editor  of  the  Engle¬ 
wood  Weekly,  has  joined  the  Herald 
Tribune  staff  as  a  copyreader. 

Eugene  C.  Zachman,  until  two  years 
ago  city  hall  reporter,  Kansas  City 
Journal,  has  been  made  acting  city 
manager  of  Kansas  City,  following  the 
resignation  of  H.  F.  McElroy  in  the 
current  political  upheaval  there. 
Zachman  left  the  Journal  to  become 
executive  secretary  to  Mayor  Bryce  B. 
Smith.  When  McElroy  resigned  the 
mayor  appointed  Zachman  to  the  job 
and  was  upheld  by  the  city  council. 

Harold  J.  Fair,  Canadian  Press 
night  editor,  has  been  shifted  from 


Halifax,  N.  S.,  to  Charlottetown, 
P.  E.  I.;  Gordon  Bauld  from  Halifax  to 
Toronto  and  Malcolm  MacLeod  from 
Toronto  to  Halifax. 

J.  Robert  Herbin,  provincial  editor, 
the  Saint  John  (N.  B.)  Telegraph- 
Journal,  has  switched  to  the  Toronto 
(Ont.)  Star. 

Austen  Lake,  Boston  American  and 
Sunday  Advertiser  sports  writer  is 
writing  a  series  on  the  life  of  John  L. 
Sullivan. 

Edward  G.  Lennon,  Boston  Globe. 
president,  and  Bob  Court,  Bo.ston 
Record,  general  chairman,  are  in 
charge  of  the  sixth  annual  Newspaper 
Frolics  to  be  held  April  27  at  the 
Copley  Plaza  Hotel,  Boston. 

Delbert  E.  Davenport,  former  San 
Francisco  newspaperman,  personally 
hand  set  and  hand  printed  “The  Rain¬ 
bow  Book,”  comprising  two  volumes 
each  more  than  500  pages.  The  work, 
done  in  the  basement  of  his  San  Fran¬ 
cisco  home  with  equipment  costing  ap¬ 
proximately  $400,  required  three  and 
a  half  months. 

Howard  Comstock,  former  manag¬ 
ing  editor,  Bridgeport  (Conn.)  Sunday 
Herald,  who  resigned  two  months  ago. 
has  become  associated  with  the 
Bridgeport  (Conn.)  Post  and  will 
write  a  legislative  column  for  the  daily 
and  Sunday  papers. 

Frank  Kelly,  for  20  years  police  re¬ 
porter,  Springfield  (Mass.)  Daily 
News,  has  been  promoted  to  assistant 
news  editor  in  charge  of  makeup. 

Winston  Phelps,  copy  reader  and 
foreign  news  writer  on  the  night  desk 
of  the  Providence  (R.  I.)  Jourrwl  for 
six  years,  has  been  transferred  to  the 
Sunday  department  to  write  special 
articles  on  foreign  and  national  affairs 
for  the  Journal’s  new  Sunday  political 
section. 

Chester  M.  Zeff,  safety  editor,  Ken¬ 
osha  (Wis.)  Evening  News,  spoke  re¬ 
cently  before  the  third  annual  stree; 
and  highway  safety  conference  a! 
Stevens  Point.  Wis. 
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This  Week  Magazine 

ANNOUNCES 


SAN  FRANCISCO  CHRONICLE 


newspapers 


Here  is  another  important  step  in  This  Week’s  steady  growth 
in  market  coverage  and  circulation. 

San  Francisco  is  America’s  fifth  largest  wholesale  market,  and 
does  an  annual  retail  business  of  over  $6()(),()()(),00().  It  is  a 
worthy  addition  to  This  Week’s  present  group  of  big -city 
markets,  which  already  takes  in  the  lion’s  share  of  America’s 
sales  volume. 


Rates  and  information  gladly  given  on  request. 
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Kansas  City  Star 
Now  Owned 
By  117  Employes 

SI  1.000.000  Purchase  Price 
Paid  to  Nelson  Estate 
4V2  Years  Ahead  of  Time 

The  most  important  chapter  in  the 
story  of  what  probably  is  American 
Journalism’s  most  outstanding  venture 
in  staff  -  owner¬ 
ship  of  a  great 
metropolitan 
daily,  the  Kan¬ 
sas  City  Star, 
was  completed 
early  this  year, 

Editor  &  Pub¬ 
lisher  learned 
this  week,  with 
delivery  of  a 
check  for  $305,- 
000.33  to  the  Wil¬ 
liam  Rockhill 
Nelson  Trust, 
trustees  of  the 
Nelson  estate. 

Pays  Off  $11,000,000  Purchase  Price 

The  check,  dated  and  delivered  on 
Feb.  1,  was  the  last  quarterly  payment 
of  the  $11,000,000  purchase  price  of 
the  paper  the  staff-company  bound 
itself  to  pay  when  it  took  possession 
of  the  newspaper  properties  on  Aug.  1, 
1926.  following  the  death  of  William 
Rockhill  Nelson,  its  publisher. 

Its  payment,  made  exactly  four- 
and-a-half  years  before  it  fell  due, 
brings  the  newspaper  properties  under 
the  sole  ownership  of  117  employe- 
stockholders  comprising  the  company. 
The  last  installment  of  the  mortgage 
was  not  due  until  1943. 

Informed  by  an  Editor  &  Publisher 
reporter  that  its  office  had  received  the 
above  information,  George  B.  Longan, 
president  and  general  manager  of  the 
Star,  who  is  in  New  York  this  week 
attending  meetings  of  the  Associated 
Press  board  of  directors,  of  which  he 
is  a  member,  and  to  attend  the  annual 
convention  of  the  AP,  confirmed  the 
report.  He  gave  the  following  state¬ 
ment; 

Longan  Statement 

“The  indebtedness  amounting  to 
several  hundred  thousand  dollars 
which  remained  of  the  original  pur¬ 


chase  price  of  the  $11,000,000  was 
paid  the  first  part  of  this  year. 

“The  indebtedness  had  been  so  re¬ 
duced  over  a  period  of  13  years  that 
the  remaining  obligations  could  have 
been  paid  by  the  Star  from  funds  that 
had  ^en  set  aside  in  the  years  of 
national  prosperity  that  followed  the 
purchase  of  the  newspaper  properties 
in  1926. 

“However,  it  was  felt  that,  in  view 
of  the  general  conditions,  it  would 
be  better  to  retain  this  fund  in  liquid 
form. 

“Last  year,  however,  dividends  were 
largely  eliminated  and  the  remainder 
of  the  debt  liquidated  by  the  applica¬ 
tion  of  net  earnings  and  the  use  of 
funds  previously  set  aside.” 

Bringing  this  financial  phase  of  the 
Star's  58-year  history  (13  of  them  un¬ 
der  the  cooperative  staff-ownership 
plan)  to  a  successful  conclusion,  the 
company  has  made  for  itself  an  en¬ 
viable  record  of  newspaper  manage¬ 
ment. 

Paid  $5,000,000  in  Five  Years 

Owing  $8,500,000  of  the  original  pur¬ 
chase  price  of  $11,000,000  in  1926, 
when  it  took  over  the  paper,  the  com¬ 
pany  accumulated  enough  of  a  reserve 
during  the  good  years  of  the  late 
1920’s  and  early  1930’s.  so  that  by 
1935,  with  eight  years  left  for  comple¬ 
tion  of  payments,  it  had  reduced  its 
debt  to  $3,062,908.82.  and  was  in  a 
position  to  wipe  the  slate  clean  of  the 
entire  debt. 

Interest  on  the  $8,500,000  called  for  a 
payment  of  nearly  $425,000  annually. 

By  the  following  year,  almost  another 
million  dollars  had  been  lopped  from 
the  debt,  and,  as  Earl  McCollum, 
assistant  general  manager  of  the  Star, 
pointed  out  to  Editor  &  Publisher  by 
telephone  from  Kansas  City,  “that  re¬ 
serve  fund  enabled  us  to  always  re¬ 
main  at  least  one  payment  ahead  of 
due  date,”  and  was  the  means  toward 
the  Feb.  1  end. 

Outstanding  in  May,  1936,  when 
Robert  S.  Mann,  of  Editor  &  Publisher 
visited  Kansas  City  for  a  survey  of 
the  Star  after  10  years  of  operation 
under  the  staff-ownership  plan,  was  a 
$2,800,000  debt. 

Mr.  McCollum  explained  that  many 
hours  of  investigation  of  the  com¬ 
pany’s  books  would  be  required  to 
establish  in  correct  detail  just  how 
that  sum  was  payed  off  up  to  date. 
Quarterly  payments  since  then,  each 
amounting  to  approximately  $200,000, 
including  principal  and  interest,  he 
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said,  from  earnings  and  from  a  reserve 
accumulated  over  the  years,  was  the 
best  he  could  supply  offhand  on  the 
method  followed. 

The  Star,  he  said,  carries  1,250  per¬ 
sons  on  its  payroll,  not  including  car¬ 
riers,  distributors,  and  string  corre¬ 
spondents. 

d^bituarp 


WILBUR  M.  SWIGER,  48,  editor, 

Clarksburg  (W.  Va.)  Telegram  for 
the  last  five  years,  died  April  12  in  the 
Veterans’  hospital  at  Chillicothe,  O. 

Earl  Coughlin,  42,  sports  editor. 
Cedar  Rapids  (la.)  Gazette  for  19 
years,  died  suddenly,  April  14,  of 
pneumonia.  Shortly  before  slipping 
into  a  coma.  Coughlin  expressed  a 
desire  to  write  “Red  Peppers.”  his 
daily  sports  column.  He  also  sent  in¬ 
structions  to  his  assistants  regarding 
coverage  of  a  prize  fight  the  night  of 
his  death.  In  his  memory,  the  fight 
crowd,  upon  hearing  of  the  passing, 
stood  with  bowed  head  for  one 
moment.  Coughlin,  a  World  War  vet¬ 
eran,  was  buried  with  military  rites. 

Joseph  B.  Mooney,  53,  police  re¬ 
porter,  Saint  John  (N.  B.)  Times- 
Globe  and  a  former  city  editor  and 
telegraph  editor,  died  at  his  home 
April  10. 

Hugh  P.  Menagh,  86,  former  assistant 
advertising  manager  of  the  Newark 
(N.  J.)  Evening  News,  and  at  one 
time  with  the  New  York  World  adver¬ 
tising  staff,  died  April  11  at  Maple¬ 
wood,  N.  J.  He  retired  in  1938  as 
secretary  of  the  Credit  Reporting  Co. 
of  Newark. 

John  George.  Jr.,  80,  former  Jackson 
(Mich.)  Patriot  publisher  and  editor, 
died  April  16  in  the  Cleveland  clinic 
following  a  heart  attack. 


Jean  H.  Falk,  57,  of  the  Neivark 
(N.  J.)  Star-Eagle  display  advertising 
staff  died  April  16  at  St.  Barnabas’s 
Hospital,  Newark.  Mr.  Falk  was  a 
brother  of  Gilbert  Falk,  business  man¬ 
ager  of  the  Star  Eagle. 

William  S.  McKean,  68,  a  New  York 
Times  proofreader  for  the  last  18  years 
died  April  15  at  his  home  in  Flushing, 
L.  I.,  after  a  year’s  illness. 

Henry  Rogers  Ferriess,  Sr.,  55,  na¬ 
tional  advertising  representative  at 
Seattle  for  a  group  of  Pacific  North¬ 
west  newspapers,  including  the  Seattle 
Times,  died  at  his  home  in  Seattle 
April  2  of  a  heart  attack.  He  was  for¬ 
merly  representative  for  the  London 
Daily  Mail  and  Freeman’s  Journal. 

J.  J.  Moncrieff,  74,  pioneer  western 
newspaperman  who  retired  as  asso¬ 
ciate  editor  of  the  Winnipeg  Tribune 
in  1936  because  of  ill  health,  died  in 
a  hospital  in  Winnipeg,  April  11. 

■ 

HALSTED  CASE  SETTLED 

Protracted  litigation  over  the  estates 
of  the  late  Charles  T.  Halsted.  former 
co-owner  of  the  Lansing  (Mich.) 
State  Journal,  and  his  wife,  Hattie 
Halsted,  who  died  intestate  in  1936 
was  ended  April  13  in  Jackson,  Mich., 
county  circuit  court,  where  Judge 
Benjamin  Williams  signed  a  decree 
ordering  Ard  E.  Richardson,  of  Lans¬ 
ing,  administrator  of  Mrs.  Halsted’s 
estate,  to  turn  over  approximately 
$685,000  in  bonds  and  assets  to  Dan 
A.  Parks,  of  Jackson,  administrator 
of  Mr.  Halsted’s  estate.  The  Halsteds 
left  bonds  and  assets  amounting  to 
approximately  $1,000,000  in  their  joint 
deposit  box  with  no  record  of  owner¬ 
ship.  They  had  no  children.  Heirs 
of  the  two  started  litigation  that  twice 
was  carried  to  the  state  supreme 
court. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  adverkising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  canters 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advartisers. 

By  FRANK  E.  FEHLMAN 


Article  No.  113.  Portsmouth  (Ohio)  Times — A  Convert 
To  the  Frequency  Idea 


EVERY  WEEK  this  column  receives 

interesting  letters  and  inquiries 
about  the  “case  histories”  here  re¬ 
ported.  On  March  9,  1939,  the  fol¬ 
lowing  letter  was  received  from  R.  F. 
Fletcher,  business  manager  of  the 
Portsmouth  (O.)  Times: 

"Dear  Mr.  Fehlman: 

“During  the  past  six  weeks  we  have 
been  having  an  interesting  experience 
with  newspaper  frequency.  Here  is  a 
report  which  I  think  will  prove  of 
interest  to  you.  The  first  of  the  year 
we  surveyed  our  contracts  and  found 
that  while  we  had  226  in  force,  only 
11  were  using  our  paper  daily.  Just 
31  were  using  a  three-time-a-week 
contract  and  25  two-times-a-week. 
This  meant  that  159,  or  20%  of  all  our 
contracts  were  only  in  our  paper  once 
a  week.  We  also  found  that  a  one¬ 
time  contract  in  1938  averaged  but 
403  inches,  whereas  a  two-time  con¬ 
tract  meant  3.346  inches  and  a 
daily  contract  went  up  to  8.380 
inches. 

“We  determined  to  prove  what  ad¬ 
vantage  we  might  gain  by  trying  to 
increase  the  frequency  of  215  of  our 
contracts.  We  decided  that  15%  was 
a  reasonable  basis  and  that  we  would 


new  contracts  and  four  of  these  in¬ 
creased  from  three  times  to  daily.  In 
other  words,  at  the  present  moment 
we  have  22  daily  contracts  instead  of 
11  which  is  an  exact  increase  of  100% 
for  that  classification.  I  think  this  par¬ 
ticular  detail  is  remarkable. 

We  have  added  61  insertions  per 
week,  or  a  17%  gain.  Incidentally, 
every  single  contract  which  we  have 
.signed  is  for  a  full  year.  In  money, 
this  represents  $18,300  on  minimum 
space  alone.  Our  new  final  goal  is  65 
contracts  and  90  additional  insertions. 
We  hope  to  reach  this  May  1. 

“If  you  are  interested  in  statistics, 
cur  additional  insertions  .so  far  as  di¬ 
vided  as  follows: 
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Men's  ClothiiiK. .  . . 
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Women’s  ClotliiiiR. 
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Dept.  Stores . 
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1 

3 
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I'ood  . 
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Furniture  . 
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Tewelry  . 
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1 
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1 
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advertising,  we  have  seen  some  pretty 
awful  copy,  layouts  and  art  work  sell 
thousands  and  thousands  of  dollars 
worth  of  merchandise,  simply  because 
the  advertiser  ran  his  copy  often — and 
he  never  let  up. 

By-Product  No.  2 

ANOTHER  BY-PRODUCT  that  is  sure 

to  make  itself  known  is  this.  Six 
months  or  a  year  hence  the  Ports¬ 
mouth  Times  will  see  contracts  re¬ 
newed  by  advertisers  who  have  often, 
heretofore,  been  reluctant  to  sign  a 
new  contract  for  a  given  amount  of 
space,  to  be  used  on  a  frequency 
basis. 

Stated  another  way,  the  new  fre¬ 
quency  schedules  are  going  to  pro¬ 
duce  business,  and  when  that’s  done, 
the  local  salesman  doesn’t  have  to 


spend  his  valuable  time  arguing  as 
to  whether  “advertising  pays.” 

By-Product  No.  3 
STILL  ANOTHER  by-product  will 
make  itself  known.  Just  as  fast  as 
success  stories  are  obtained  from  these 
local  advertisers,  the  national  depart¬ 
ment  of  the  paper  will  have  a  constant 
supply  of  selling  material  for  their 
national  representatives  who  are  all 
too  often  handicapped  in  their  sales 
work  because  of  a  lack  of  this  all-im¬ 
portant  material. 

By-Product  No.  4 

“NOTHING  SUCCEEDS  like  success’ 
is  probably  the  oldest  of  all  business 
bromides — but  try  to  find  a  substitute 
for  it  when  you  attempt  to  pep  up  a 
staff  of  local  or  national  advertisers 
Newspaper  salesmen  the  country  over 
are  a  little  “punch  drunk”  today.  The 
year  1938  was  one  of  the  most  difficult 
we  have  known.  This  year  will  be 
better.  It  will  be  very  much  better 
for  the  Portsmouth  Times’  selling  stall 
because  they  have  already  tasted  suc¬ 
cess.  The  frequency  idea  is  a  good 
one.  It  can  be  sold — anywhere— in 
New  York  or  Portsmouth. 


FREE  SPACE  DRAWS  ADS 

The  Wyandotte  (Mich.)  News  has 
for  the  last  four  years  employed  an 
election-time  plan  in  which  it  gives 
free  space  to  political  candidates  “and 
has  found  that  it  pays  not  only  in 
political  advertising  but  is  a  source 
of  information  to  electors,”  Clarence 
A.  Liebelt,  managing  editor,  inform.^ 
Editor  &  Publisher.  “We  limit  the 
write-up  to  200  words  but  insert  a 
1-col.  cut  of  each  candidate  under  the 
heading  ‘Know  Your  City  Officials’," 
Mr.  Liebelt  writes. 


try  to  get  32  of  our  215  to  increase 
their  insertions  in  the  Times.  As  a 
first  step  we  went  through  our  Editor 
&  Publisher  file  and  selected  dozens 
of  case  histories  you  have  reported  the 
past  two  years.  These  were  localized 
by  our  staff  and  we  offered  about 
$60  in  prizes  for  the  best  sales  rec¬ 
ords.  The  booklet  shows  you  the 
summary  of  success  which  we  had 
at  the  end  of  the  first  month  of  the 
contest.  During  February  we  in¬ 
creased  frequency  on  19  contracts  and 
also  sold  12  new  ones,  so  that  we  had 
practically  reached  our  full  quota  in 
the  first  third  of  the  drive.  We  per¬ 
suaded  seven  to  go  up  from  three- 
times-a-week  to  daily,  or  an  increase 
of  39%.  Our  total  contract  increase 
on  all  classifications  was  11,  or  5%, 
and  our  total  insertion  increase  was 
45.  or  12%  . 


(,i 

“1  think  all  this  is  a  practical  record 
of  putting  your  campaigns  to  work,  in 
a  hurry.” 

Very  truly  yours. 

T^e  Portsmouth  Times. 

R.  F.  Fletcher, 
Business  Manager. 

Four  By-Products 
ONE  OF  THE  BY-PRODUCTS  of  the 
new  policy  adopted  by  the  Ports¬ 
mouth  Times,  which  almost  always 
follows  the  adoption  of  frequency 
schedules  is  this.  The  advertiser  is 
going  to  see  more  news  prospects  and 
new  customers  in  his  place  of  business, 
and  the  advertiser  is  going  to  see  his 
selling  costs  decrease  as  the  months 
go  by.  While  this  column  is  a  stickler 


AN  OPEN  LETTER  TO  PUBLISHERS: 

You  may  be  interested  in  talking  with  an  organization 
that  has  been  selling  advertising  space  for  Publishers 
tor  the  past  15  years.  This  company  is  equipped  to 
offer  the  service  of  experienced  men  operating  in  and 
out  of  New  York,  Chicago  and  San  Francisco. 

A  good  index  to  the  methods  employed  is  reflected 
in  the  10  years  growth  of  one  publication  from  a  very 


“We  have  also  included  in  the  book¬ 
let  tear  sheets  which  show  the  actual 
use  of  extra  insertions  during  the  first 
week  of  the  campaign.  Isn't  it  inter¬ 
esting  to  note  that  instead  of  the  225 
inches  called  for  they  actually  used 
309  inches  in  the  first  week? 

“The  rest  of  the  story  is  not  in  the 
booklet,  but  during  the  first  ten  days 
of  March  we  have  added  seven  more 


NEWSPAPER 

Valuations  for  all  purposes 
Accounting  •  Taxes  •  Systems 
Confidential  Negotiations 

liodeiipyl. 

Van  Kenfhnysen,  Henry  &  Co. 

711  Piii4»  Slro«»t«  N«*w  Y<»rk 


for  better  copy,  better  layouts,  and 
better  illustrations  for  all  newspaper 
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WOOD  FLONG  CORPORATION 


small  billing  to  over  $1,000,000.00  worth  of  advertis¬ 
ing  in  1938. 

We  are  in  a  position  to  give  either  sectional  or 
national  representation,  and  our  references  are  the 
leading  Advertising  Agencies  and  many  of  their 
clients. 

Exhibits  of  accomplishments  are  available,  and  a 
discussion  of  our  service  and  experience  to  be  applied 
to  your  requirements  will  cost  only  the  time  involved. 
iddress 


NATIONAL  ADVERTISING  REPRESENTATIVES 

Box  5800,  Editor  &  Publisher,  Times  Bldg.,  New  York  City 
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When  in  New  York 

or  San  Francisco 

TO  SEE  THE  FAIR 

You  are  cordially  invited  to 


VISIT  MEDIA  RECORDS 


Your  279  employees  who  measure  your 
papers  day  after  day  throughout  the  year — 
so  expertly,  uniformly,  impartially  that  Media 
Records  reports  are  the  accepted  authority  by 
publishers,  advertisers  and  agencies  —  cordially 
invite  you  to  visit  the  office  and  see  them  working 
on  Y()UR  paper. 


WATCH  the  unique  and  highly  specialized 
methods  by  which  YOUR  daily  advertis¬ 
ing  linages  are  converted  into  permanent  and 
authoritative  records.  Examine  the  control  cards 
of  YOUR  paper,  against  which  all  detailed 
records  must  check  as  completely  each  day  as  the 
ledger  accounts  in  a  bank.  Ask  to  see  the  ledger 
card  of  any  advertiser  or  any  classification,  in  any 
daily  paper  in  the  United  States. 


See  at  first  hand 

—how  linage  is  measured  and  put  under  control 

— how  it  is  posted  on  book-keeping  machines  to  individual  accounts 
and  to  classification  cards 

— how  department  store  linage  is  broken  down  by  departments 

— how  retail  advertising  records  are  compiled  and  simplified  so  that 
you  may  bring  to  the  retailers  in  your  city  a  comparative  adver¬ 
tising  behavior  as  illustrated  hy  the  linage  of  merchants  in  other 
cities 

—  how  your  familiar  Media  Records  reports  are  compiled 

— how  the  quarterly  Blue  Books  are  prepared  and  checked 

— how  special  reports  are  prepared,  in  answer  to  the  dailv  stream  of 
requests  from  publishers  which  have  made  Media  Records  the 
clearing  house  for  the  helpful  exchange  of  information,  ideas 
and  questions  of  policy 

''There  is  no  sounder  business  investment  than  newspaper  advertising/' 

^  “There  is  no  more  sincere,  effective  force  working  continually 
in  the  interest  of  newspaper  advertising  than  Media  Records.” 

^  The  importance  of  YOUR  paper  in  the  industry  justifies  your 
interest  in  the  fortunes  of  newspaper  advertising,  and  the  part 
which  Media  Records  plays. 

Take  the  time  to  see  for  yourself,  ichile  you  are  in  Neic  )  ork  or  Sun  Truncisco. 


New  York 
354  Fourth  .\ve. 
Murray  Hill  5-9376 


Media  Records 

NEW  YORK  •  CHICAGO  •  COLUMBUS  •  SAN  FRANCISCO 


cf^corporaied 


Sail  Francisco 
25  Kearny  St. 
GARtield  4989 
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DIRECTORY  OF  PUBLISHERS'  CONVENTION  EVENTS  AND  EXHIBITS 
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<  i.  K.  I  )evyr 
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F.  II.  Kerl 
H.  I.ittic 
C.  O.  Mnndln  tik 
W.  J.  \’.  .Mntphv 
C.  I).  P  t'tcrst  >11 
K.  K.  Kichar.ls 
F.  W.  Scliiu'll 
\V.  J.  Str.'iin 
R.  A.  Willounlihy 


Marry  Wray 
('harles  Ofton 
\V.  C.  Otter 
\V.  A.  Penney,  Jr. 


Wm.  Pollock 
('larence  Seaman 
\V.  W.  Stearly 
G.  F.  Willier 


William  Stewart.  Jr.  Robert  Strand 

Ibir!  A.  Kly  Tlios.  A.  PlidKc 

Arthur  P*»]»|>t'nberg 

INTI.KNATIONAI.  PRlXTlXt;  INK  COM¬ 
PANY 

R(Hini-  l.^Sl-8.? 

Timothy  Ryan  Ilromwell  Ault 

\\  alter  Cassidy  Jack  King 

INTI  RTVPK  C<  (RI'OKATION 
MRS 

.\hlen  r.  Mann.  Jr.  T.  .\.  .MacKKvee 
J.  \\  .  Schiili  It.  \\  .  KadcIifTf 

TIIK  JA.MPOK  CO.MI’ANV 

lltiward  M.  Jampol  K.  J.  I  lerminghaiiseii 
II.  K.  IkmieU  F.  Casalnina 

KKi.lA  MKTAI.  (  <lRPORATIO\ 

Gene  Kelly  Itarney  Sholnian 

P.  I.  Kiernan  Wm.  II.  Saunders 

KING  I  l.ATl  RKS  SN  NDK  ATK.  INC. 


lade  I^M.m  Rooins  780-82-78 
F.  I.  Nicht  (1..ie  I 

It.  A.  (  apareP  Toni  W 

J  ick  k.  Hornady.  Jr,  I'.li  C*. 

I.  F.  .\lofsin  Wm.  'I 

C.  It.  Travis  K.  .M. 


(1.7ie  K.  Rex 

Tom  W.  Iturnis 
I'.li  C*.  Minton 
Wm.  'r.  .Moore 
K.  .M.  tiundy 


UOMK  Kt'ONO.MICS  SKRVICK  CORPO 
RATION 

Space  No.  .*> — North  Knd,  .\stor  tiallcry 
J.  C.  Iteckham  S.  <l.  Kittle 

S.  L.  Lucas 

J.  M.  III'BEK  ('OMPANY 
Rocmis  880*82 

Walter  Huber  Robert  P.  Lalor 

Richard  F.  Atkinson  Hart  I.^itenlK  rger 

Sam  K.  Mills  William  J.  Carry 

Ralph  C.  Persons  Charles  Bendler 

('arl  Denman  Robert  S.  Ixwis 

Hl'KBNKR  LABORATORIF.S 
Riwms  1294-95 

Wm.  C.  Huehner  Frank  M.  Sherman 

Harvey  D.  Best  T.  Frank  Slorgan 

Richanl  Beresford  James  H.  Sweeney 

John  J.  Meadth 

IMPERIAL  TVPK  MKTAL  COMPANY 
Room  1001 


It.  I'.  Itehrman  Mf*.  I  lou  nce  I..  McIntyre 

KOin.KR  P.ROTHKRS 
K.  W.  K..hler 

I.A.NSTON  .\M»NOlAPK  MAt  MINK  C*  >. 

Rim  .111  1294  95 

Hat  xey  I  >.  It<  st  T.  Kiank  .\Iorgan 

Richar.!  Iteta-sfnrd  Jau  ix  11.  Sweeiuy 

I'lauk  M.  Slu  rman  John  J.  Meadth 

KKHtiKK  SYNDICATE 

Itoi.th  in  .\'tor  (iallery — .*^pace  4 
t  iioi  gt  K.  Kearnev  Don^las  Iturgsitdt 
Hir\(  \\  .  Miner  tie-  rgi  (’.  Driscoll 
Florence  .\.  .Meyers 

l.rin.t»\\  lYPtKiRAPH  COMPANY 
Rooms  1252-55 

H.  Heilley  P.  P.  Mirnll 

J.  O.  King  \\  .  K.  .Mtilcahy 

1*.  H.  Dunham 

MATRIX  CONTRAST  (OMPANY 
.South  Balcony — Silver  Corridor 
t  it  rahl  \\  .  Hunter  (  harb  s  11.  St>>ut 
Loll  S.  Landers  t'littord  \'e\\dall 

MrNACGHT  SYNDU  ATK 
Times  Bhlg..  Rixmi  8t).t 
\’.  V.  SlcNitt  I  rank  J.  .Murphy 

Charh  x  \*.  ,Mc.\dam  RxIm  iI  It.  .McNitt 

MEDIA  RECORDS.  INC. 

Charles  K.  R<ick  William  D.  Nugent 

MKRCKNTHALER  LINOTYPE  CO 
RiKims  14(i7-()9 

Joseph  T.  .Mackey  ('.  W.  Reed 

Harrx  L.  (iage  P.  J.  Burton 

Walter  It.  Patterson  E.  A.  Wagoner 

K.  ('.  Grumman  ( ieorge  Sievert 

C.  C.  Rhame  F.  11.  FoIh*s 

MINNESOTA  &  ONTARIt»  PAPER  CO. 
Rooms  1080-82 

C.  T.  McMurrav  L.  A.  Furlong 

W.  J.  Hilvers 

NATIONAL  .STEEL  \  ('OPI»ER  PLATE 
CO. 

A.  .\.  )»ass  Phil  FetUg 

A.  R.  Bessman  J.  I.  Pass 

NEA  SERVICE.  INC. 

S]»ace  No.  2  Astor  (lallerv  and  Rooms  742- 
744 


lNTA(iL10  SF.RVICE  CORP 
Room  884 
Robert  A.  Travis 

INTERNATIONAL  NEWS  PHOTOS 
Jade  Room  John  L.  Manctick 

Harry  B.  Baker  Chester  L.  Weil 

INTERNATIONAL  NEWS  SERVICE 
Jade  Room 

Walter  E.  Moss  Haakon  11.  Hammer 


I  Am  Back 
In  Business 

After  a  year’s  illness.  Am 
making  up  all  kinds  of  custom- 
made  shirts,  also 

Carrier  Boy  Shirts 

With  the  name  of  Paper  on  back, 
or  any  other  message  together 
with 

Needle  Door-Hangers 
Needle  Books 

and  other  carrier  boy  and  can¬ 
vassing  requirements. 

David  Yokel 

1133  Broadway,  New  York 


Krcil  S.  FcrgU'-oij 
R  dph  H.  Turner 
Phil  \  .  Bessey 
Peter  Edson 
Earl  Anderson 


HerU  rt  W.  Walker 
I'retl  11.  Kury 
W.  H.  Borglund 
Donn  Sutton 
Meade  Monroe 


.Mason  Nottingham 

NEWSPAPER  APPRAISAL  CORP. 

North  Eml.  Astor  Gallery 

L.  Parker  Likely  Janie*.  \\  .  Brown.  Jr. 

nkwsp\im:r  Guorps,  inc. 

Rooms  979-81 

Daniel  E.  .Moran.  Jr.  Jkmald  L.  Bryant 


FOR  BETTER 
PRINTING  OF 
NEWSPAPERS 


AUTOPLATES 

Pony  —  Junior  —  Aufomofic 

AUTOPASTERS 

Accolorafo  Production 
and  Improve  Prnsswork 


XKW  YORK  HKRAI.I)  TRIIH  XK  XI.W'.S 
.'4F.K\  l(  K 
R(K>nis  LH4  1(> 

Philip  L.  Ihetz 

NEW  \()RK  HERALD  TRIBCNE  SYNDI- 
(ATE 

R.H.nis  LH4-1() 

Harry  Staitui  Philip  L.  Diclz 

Harry  .M.  Cook 

NEW  YORK  TI.MKS  WIDE  WORLD 
WIRED  I'HOTOS 
Rooms  794  95 
E'rank  J.  (iilltMUi 

NILES  \  NELSON.  INCORPORAIED 
( ( HMKlrich  Rubber  Roller  > 

K.  T.  Niles  W.  P.  .Mouahaii 

J.  11.  (‘1  alley 

N<»RTH  \.\1  I  RK  AN  NEWSIWPER  AL¬ 
LIANCE 
)\ool1i<«  7(>8-/  /  U 

John  N.  Wheeler  Httiry  M.  Smvily 
Iterlr.im  (i.  /ilnur 

PEERLESS  PRINTING  INK  ('(LMPAN  V 
.\hert  11.  Gere  Edw.  .M.  S.itterthwaile 

PEJEPSCOT  paper  (  (OIPANA 
.\rtlnir  Selunedtr  P.iiil  II.  Hull 

PRK  E  ItUoTlll.R^ 

(  •>>1.  C.  11.  L.  Jmiu  ^  C..!.  I.  11.  Prict 

\.  (\  Price  r.  R.  Ihoru 

f.  W.  11.  Iturviar  (  E.  Pi  ici 

E.  .\I.  Glee  C.  J  Nayh.r 

PCBLISHERS  SER\U  E  CokP. 

Av.emhh  Ko-.m  4  R 
i’alph  .Neu^itz 
Paul  .Sarazeti 

R(  A  MANCKACTl'RING  (  o..  INC. 

Space  .t  .Xstor  Gallery 
I .  R.  Bakt  r  ( j.  NXuiig 

Harohl  C.  \  auct  Iteii  .\>IIer 

RECORD AK  ( ORP*  )R.\Th  tN 
Silver  ('orri«lor  Norih  B  dcoiiy 
Joliii  K.  Boeing  l•'rallk  N.  Gutidii^on 

.\ltrt«l  <i.  Itaiur.  Jr. 

S(  11  NCK  SERVK  E 
Room  ()59 

Mt-v  Hallie  Jeiik.u-  W.,i^..u  Davw 
.\u’*-!iu  \\  luaiii 

WALTER  SCOTT  N  (  oMl'AW 
Room  k74 

David  J.  Scot!  Dt  win  \\  .  Sm>ih 

Walter  C.  Sct»t!  Douahl  .V.  Brown 

(  arl  K.  Drange  E>lward  E.  Ji>hnson 

AIIkti  N'ogel  lloract  (i.  Sani'-ou 


TIXGCE,  BROWN  \  (OMPANY 
RtMim  7(»5 

J.  W.  PnsttT  (1.  (I.  Sanli, It'll 

I’XITF.I)  AMKRK'AX  MKTAl.S 
Room  loss 

11.  Levy  I..  Mn-ci.t 

L.  (nilillierg  ('tia-.  Unlike 

R.  liex'ns  \V.  \'r<iltiiliiirKh 

H.  I’nrkinvitz  F;.  L.  Millir 

\V.  11.  .''I  reel 

I'XITKD  FKATL’RK  .<VX1  ilCATl. 
(ieiirce  A.  Carlin  William  l.aas 

K'oliert  M.  Hall  Frank  Hr.nlv 

C.  F.tlmipinl.i;  .-\llcn  T.  ( ).  l),ivii|-,,n 
(ilenii  .\(lcux,  Jr. 

CXITKI)  FRKSS  A.sSt  )ri .\T1(  ).\S 


Kofjms  812-14-1(1 
HiikIi  Itaillie 
Clem  J.  Ramlan 
Kdwiii  .Mn-s  William- 
Kar!  J.  Jnlinson 
F.  11.  liartliolomcw 
T.  R.  Curran 
Jact|Ues  IC.Xrmaml 


.Ntanlev  Wliii.ikir 

Jack  Iti-ei, 

('arl  11.  Xlulatiilt-r 
K.  1).  (iilniiirt- 
A.  1-'.  Ilarn-iii] 
(ier;.l.|  J  IX.-k 
.Mile-  \\  .  \'ani!lm 


\  ISIOX.  ItF.l’ART.MI.XT  OF  l‘l  lil  IC) 
TlOX  (OKI’. 

Riinm  9.1s 

D.itiiel  K.  .Mcir.an.  1r.  CliaiK-  \1  kin-., h  i: 
lernmi  11.  Fi-lur 

\  ri.(  AX  I’UoOFlXti  CoMl’ANV 
J.  C.  Dnim  (i.  C.  (  li.ilmi  r- 

C.  1'.  Finck 

W  ATKIXS  SVXDK  A  I  K.  l.\( 

Jamex  F..  Watkin- 

<i.  K.  W.M.l.lX 

ItiH.th  X,,.  .12 
C.  K.  W.-ilIin 

Wool)  i  i.oXd  Co;;i‘)  iRA  riox 

Jackson 'I'liwnsfinl  Cli.irlie  Seliiil, 

Ray  Fiit/er  Kollo  .S  l.iwi. 

Cliarle-  I’litjet  C.  C.  C,,\ 

Cliltor.l  K,.iUy 

Wood  XKW.SI’Al’F.K  MACIIIXI  KV  OiK 
I’OKATIOX 


R.Kim  9.17 
O,  C.  Roesen  E.  A.  Ri  Inn 

K.  R.  llnvinser  1.  A.  l-l«ll 

C.  .S.  CaHrey  1>.  L.  Tolli-on 

J.  1*.  Callin  I.  Toriilieiy; 

R.  ( I.  lirilToiil  F.  A.  Ko|i|i 

World  color  i’Kixtixc  comi’v.w 

RihHII  /(>() 

Roswell  .Messnit;  II.  S  t  iralile 

(  LIFFORD  YF.WDALL 

Sontli  It. ilcoiiy- -Silver  Corriilor 
ClilToril  Vewilall 


SI’KCCE  FALLS  I’OWKR  X  I’AI’F.K  CO 
Rooms  2715  17 

K.  .\i.  W.iti  W  .  F.  .McM.iltoti 

TKLETYI’KSF.  I  TKR  CORl’ORATK )X 
RiKim  984 

I.  O.  Carr  D.  R.  I  kit 

W.  W.  .Mor.y 

(Mr.  I’anl  Marsaiul  will  lie  in  charne  of  the 
LinotyiH'  rniinin^  with  T< letyia-setter.  at  172 
Fnitott  .Street.  .Xew  ^  ork  City.  I 


CUT 


Since  1925  TMIMIli 


.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


ll'ritc  or  ziirr — 

THE  PERSONNEL  BUREAU 

James  C.  Kiper,  Director 

35  E.  Wockcr  Drivt,  Chicago,  III. 


A  nation-wide  non-profit  service  sup¬ 
ported  by  Sigma  Delta  Chi.  Profession¬ 
al  Journalistic  Fraternity. 


fr4»in  inip4»»«ing  8il4»n«‘ 
lo  pr«*KN  ...  uilh 


MATS 


•  Minimum  moulding  pres¬ 
sure 

•  No  breaking  down  of 
type  or  cuts 

•  Deep,  clean  impressions 

•  Prolong  life  of  moulding 
blankets 

•  Quick  scorching 

•  Easy  release  without  use 
of  powder 

If  you  are  not  using  Morley 

Mats,  you’re  missing  some¬ 
thing.  Samples  on  request. 


MORLEY  BUTTON 

Manufacturing  Company^ 
Portsmouth,  New  Hampshire  i 

New  York  OflDrr,  -tC  East  1 1  (h  Street  i 
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(OF  THE  ST.  LOUIS  POST-DISPATCH) 


FITZPATRICK,  of  the  St.  Louis  Post-Dispatch, 
Pulitzer  prize  winner  and  the  most  widely  reprinted 
editorial  cartoonist  in  the  world,  can  now  become 
a  regular  feature  in  your  newspaper. 

FITZPATRICK’S  drawings  combine  striking  sim¬ 
plicity  with  forceful  power.  His  cartoons  distill  the 
issue  at  point;  his  analyses  of  economic,  internation¬ 
al,  political,  and  labor  problems  are  made  with  a 
skill  that  strikes  at  the  heart  of  every  question  with 
an  impact  recognizable  by  every  reader. 

For  twenty-five  years,  FITZPATRICK  has  been 


the  ace  cartoonist  of  The  St.  Louis  Post-Dispatch. 
His  work  has  brought  him  international  recognition 
as  one  of  the  finest  craftsmen  in  his  field. 

Throughout  FITZPATRICK’S  career.  The  Post- 
Dispatch  has  received  innumerable  requests  for  the 
right  regularly  to  reprint  his  cartoons.  The  Register 
and  Tribune  Syndicate  is  proud  of  having  been  se¬ 
lected  as  the  organization  now  to  release  his  work 
on  a  nation-wide  basis.  We  regard  his  coming  under 
our  banner  as  one  of  the  most  distinguished  compli¬ 
ments  we  have  ever  been  paid. 


Newest  Member  of  America’s  Famous  Family  of  HIGHER  READER -INTEREST  Features 

WOMEN'S  FICTION 

PAGE  FEATURES 
WHY  GROW  OLD? 


MK5I-KUN  Serial  stories  writ¬ 
ten  especially  for  publication  in 
newspapers  supplemented  with 
18  eye-appeal  photographic  illus¬ 
trations.  and  pre-tested  promo¬ 
tion  campaigns  that  SELL  news¬ 
papers.  Find  out  WHY  R  &  T 
fiction  has  the  reputation  of  ap¬ 
pearing  in  scores  of  newspapers 
that  already  have  two  or  three 
serials  supplied  each  month  in 
their  budget  arrangements. 


JRNt  RKUtn- Romance. « 
mystery  and  adventure  of% 

frFiic  K^aiifiTiil  orirl  r^nnrt^r  ^ 


A  daily  il¬ 
lustrated  way  to  new  health, 
beauty  and  charm  by  Josephine 
Lowman.  Includes  a  free  leaflet 
service  to  your  readers. 


this  beautiful  girl  reporter 
keep  millions  voting  her 
tops. 


POINTS  for  PARENTS 


The  big¬ 
gest  little  feature  in  the  business. 
Daily  illustrated  tips  to  guide 
parents  and  children  to  new 
harmony  in  the  home.  Endorsed 
by  Parent-Teacher  groups. 


NtU  bKRN  I -Star  athlete 
at  Carter  College — the  on¬ 
ly  comic  strip  following  the 
parade  of  amateur  sports 
around  the  calendar. 


EDITORIAL 

PAGE  FEATURES 
ERNEST  LINDLEY 


TUUK  KRDT  anO  mint  Myrtle 
Meyer  Eldred’s  famed  daily  col¬ 
umn  on  the  PRACTICAL  care 
of  infants  and  children.  An  au¬ 
thentic  department  conducted  by 
a  mother  for  mothers. 


urr  int  kluuku—  Ed 

Reed’s  famous  two  column 
panel  packs  a  sure-fire 
daily  laugh  for  over  20 
million  readers. 


Biographer 
of  the  president  writes  a  sympa¬ 
thetic  interpretation  of  the  New 
Deal  in  his  new  Washington  col¬ 
umn.  A  succinct,  objective  report 
of  what’s  happening  in  Washing¬ 
ton — four  times  each  week. 


nURI  bHRLL  I  UUf  Romance 
analyzed  in  small  appealable 
paragraphs.  Let  Vida  Hurst, 
great  romantic  writer  of  modern 
novels,  tell  your  readers  why 
their  love  affairs  go  on  the  rocks. 


GOLDBERG’S  SIDESHOW 

Four  big  funnies  in  one. 
This  weekly  riot  of  laughs 
comes  in  tabloid,  flat  half 
or  full  size  color  page. 


GOLDBERG’S  CARTOON 


It  was 

the  FIRST  editorial  cartoon  to 
appear  in  The  New  York  Sun  in 
18  years,  BUT  Goldberg’s  3- 
a-week  editorial  cartoons  pack  a 
precedent  breaking  wallop. 


DESIGNING  WOMEN 


The  news- 
paperized  version  of  Simon  and 
Schuster  best  seller  of  the  same 
name.  Complete  in  48  instalments 
including  pre-tested  promotional 
campaigns  with  proven  record  of 
circulation  gains  and  advertising 
tie-ins. 


BULLET  BENTON 


One  of 
the  original  cowboy  strips. 
A  swift  moving  continuity 
packed  with  western  ad¬ 
venture. 


PHOTO  SERVICE 

PICTURE  STORIES 


Ul  Reader  Interest  In 
Your  Pages  the  Easy 
Way!  Supplement  Your 
Budget  With  These 
Pre  -  Tested  Features. 


SPENCE  EASLEY 


The 

head  of  the  most  slap- 
happy  family  in  the  com¬ 
ics.  Only  two  months  old, 
this  strip  is  already  num¬ 
bered  among  the  headlin¬ 
ers  of  the  day. 


Action  by 
action  or  connected  feature  pic¬ 
tures  that  hold  readers  on  each 
page  of  your  roto  section  long 
enough  to  make  advertisers  “sit 
up  and  take  notice.” 


The  Register  and  Tribune  Syndicate 

DES  MOINES.  IOWA 
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EDITOR  &.  PUBLISHER 


100  Newsmen 
To  Cover 
Nev/  York  Fair 

Vanguard  Now  at  $200,000 
Press  Building  .  .  .  Others 
Move  Into  Offices  Monday 

The  vanguard  of  more  than  100  re¬ 
porters.  photographers,  feature  writ¬ 
ers.  copy  boys  and  a  miscellany  of  of¬ 
fice  aids  to  be  assigned  by  New  York 
newspapers  and  wire  services  to  cover 
the  New  York  World's  Fair  will  move 
into  the  exposition's  $200,000  Press 
Building  on  Monday. 

The  arrangements  for  24-hour  cov¬ 
erage  are  the  most  elaborate  ever 
made  for  an  exposition.  Elach  news¬ 
paper  will  have  its  own  World's  Fair 
city  room,  photographic  dark  room 
and  other  facilities  to  make  handling 
of  spot  and  feature  stories  quick  and 
complete. 

Staff*  of  2  to  20  Men 

The  papers  will  staff  their  offices 
with  two  to  twenty  men,  these  units 
to  be  under  the  direction  of  World’s 
Fair  editors.  Complete  lists  of  the 
Fair  reporters  and  rewrite  men  are 
not  available  yet,  but  those  tentatively 
chosen  to  head  the  various  exposi¬ 
tion  city  rooms  were: 

The  News,  Carl  Warren;  Times, 
Russell  Porter;  Herald  Tribune,  Tom 
Compere;  Post,  Leon  Siler;  Sun, 
Homer  Strickler;  World  -  Telegram, 
William  Bloeth;  Journal  -  American 
and  Sunday  American,  Eldward  A. 
Mahar;  AP,  Robert  Green,  INS;  Wal¬ 
ter  Kiernan,  and  UP,  James  C.  Austin. 

The  World’s  Fair  city  editors  will 
be  in  charge  for  the  entire  run  of  the 
exposition,  under  tentative  arrange¬ 
ments.  Porter  will  be  in  charge  of 
eight  or  ten  writers  and  reporters  for 
the  Times.  Mahar  will  have  a  staff 
of  seven  reporters  and  eight  photog¬ 
raphers  for  the  Journal-American. 
His  cameramen  will  be  under  Robert 
F.  Keogh  and  Bernard  Aumuller.  The 
United  Press  will  have  two  men,  as 
will  International  News  Service. 
These  regular  assignment  men  will 
be  in  addition  to  large  crews  of  pho¬ 
tographers  and  feature  writers. 

Picture  Service*  Plan  Staffs 

Associated  Press,  International  News 
Photos,  Acme  Newspictures  and 
Wide-World  Photos  will  have  elab¬ 
orate  setups  at  the  Fair. 

All  members  of  the  press  perma¬ 
nently  assigned  to  the  Fair  will  be 
provided  with  season  passes.  Re¬ 
porters  and  writers  having  temporary 
assignments  will  be  given  books  of 
six-day  passes.  There  will  also  be 


Puhlisher  and 
General  Manager 

AVAILABLE 

WITHOUT 

SALARY 

Toung  man  possessing  wide  technical 
experience  plus  VISION,  interested  in 
operating,  reorganising  or  backstop¬ 
ping  the  operator  of  a  newspaper 
which  needs  assistance. 

Has  demonstrated  ability  to  solve 
Editorial.  Mechanical.  Business  and 
Labor  problems  with  profit  on  medium 
and  Metropolitan  Papers. 

World  Travelled.  Employed  at  present. 
Newspaper  and  Banking  References. 

COMPENSATION — “Cut”  in  accom¬ 
plishment  ONLY. 

In  New  York  during  ANFA  Conven¬ 
tion.  Write  or  wire  for  appointment. 

Box  5791,  Editor  &  Publisher. 


one-day  admission  cards  for  other 
writers  and  reporters  having  business 
at  the  Fair. 

Press  jjasses,  according  to  Perley 
Boone,  the  Fair’s  director  of  public 
relations,  will  be  limited  to  working 
newspapermen.  The  names  of  those 
entitled  to  free  admission  must  be 
certified  by  their  managing  editors. 
Publishers  of  papers,  however,  will 
receive  two  season  tickets  each.  These 
were  being  mailed  out  this  week.  All 
passes  good  for  more  than  one  day 
must  bear  the  photograph  of  the 
holder,  and  are  not  transferable. 

JESS  BROWN  RETIRES 

Ralph  Heppe  became  cable  editor 
at  the  San  Francisco  bureau  of  Asso¬ 
ciated  Press  with  the  retirement 
recently  of  Jess  Brown,  cable  editor 
who  had  served  that  bureau  since  1907. 
Mr.  Heppe,  formerly  bureau  manager 
at  San  Francisco,  has  been  Western 
field  representative  of  the  AP  for 
several  years,  a  post  which  has  been 
abolished.  Mr.  Brown  was  honored 
by  the  San  Francisco  AP  staff  at  a 
dinner  at  the  San  Francisco  Press 
Club  March  26,  when  he  was  presented 
an  altimeter  and  a  pedometer  en¬ 
graved  with  73s  from  the  Los  Angeles. 
Honolulu.  Sacramento  and  San  Fran¬ 
cisco  bureaus. 

■ 

HONOR  28  EMPLOYES 

Newark,  N.  J..  April  18 — Twenty- 
eight  employes  of  United  Advertising 
Agency  were  presented  emblems  for 
20  years’  service  with  that  concern  at 
a  banquet  of  the  Unadco  Society,  em¬ 
ployes’  association,  held  here  last  night 
at  the  Hotel  Douglas  with  about  150 
attending.  Presentations  were  made 
by  Leonard  Dreyfuss.  president  of 
the  advertising  firm. 


MONARCH  II 

makes  the  finest 
MATS 


Write  for  8-page  bulletin  which  il¬ 
lustrates  Hoe’s  Special  Six  Features. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.  Y. 


SUES  ON  BOY  CARRIERS 

Attorneys  for  the  Indianapolis  News 
.said  last  week  that  the  ruling  by  the 
Federal  Children’s  Bureau  on  carriers 
under  16  would  have  only  a  “persu¬ 
asive  effect”  in  the  daily’s  suit  for  an 
injunction  to  prevent  the  Indiana 
labor  division  from  cancelling  con¬ 
tracts  under  16.  The  News  will  not 
withdraw  the  case,  which  has  been 
set  for  May  16  in  Marion  County 
Superior  Court. 

a 

NEWARK  COURIER  SOLD 

Purchase  of  the  Newark  (N.  Y.) 
Courier  by  Roy  Robinson,  advertising 
manager,  from  A.  Eugene  Bolles,  pub¬ 
lisher  for  the  last  15  years,  was  an¬ 
nounced  this  week.  Mr.  Bolles,  who 
will  retain  a  financial  interest  and 
serve  in  an  advisory  capacity,  is  re¬ 
tiring  because  of  poor  health. 


JOURNALISM  WEEK 

The  University  of  Missouri  School 
of  Journalism,  according  to  Dean 
Frank  L.  Martin,  will  hold  its  30th 
annual  Journalism  Week  May  9-13  at 
Columbia,  Mo.  Nine  journalism 
groups  will  meet  during  the  week, 
which  include  the  Missouri  Press 
Assn.;  Missouri  Writers’  Guild;  Mis¬ 
souri  As.sociated  Dailies;  Missouri 
Women’s  Press  Club;  Missouri  AP 
members;  Missouri  UP  members;  Past 
Presidents’  Assn,  of  Missouri  Press 
Assn.;  Missouri  Interscholastic  Press 
Assn.,  and  the  Journalism  Alumni 
Assn,  of  the  U.  of  Missouri.  The 
journalism  banquet’s  theme  will  be 
“Missouri  Ozarks.”  with  food  and  fav¬ 
ors  for  the  banquet  coming  from  the 
Ozarks  region. 

LOUIS  BLOCH  HONORED 

Louis  Bloch,  chairman  of  the  board 
of  the  Crown  Zellerbach  Paper  Corp., 
was  guest  of  honor  and  received  his 
45-year  pin  for  continuous  service 
with  the  company  at  a  luncheon 
celebrating  Crown  Zellerbach  Corp. 
Day  at  the  Golden  Gate  International 
Exposition  on  Treasure  Island  April 
8.  The  pin  was  presented  by  Mrs. 
Ludwig  Schwabacher,  widow  of  the 
company’s  general  manager  at  the 
time  Mr.  Bloch  entered  its  employ  in 
1894. 

michelson'column 

Washington,  D.  C.,  April  17 — “Dis¬ 
pelling  the  Fog,”  Charles  Michelson’s 
political  column,  issued  by  the  Demo¬ 
cratic  National  Committee,  appeared 
last  Sunday  for  the  first  time  in  sev¬ 
eral  months.  It  is  sent,  gratis,  to 
several  hundred  newspapers  on  a  reg¬ 
ular  mailing  list  and  to  all  editors  who 
request  copies. 


“A  Good  Picture  is 
Wonh  10,000  Words!" 

When  Reproduced  by 

“ALLTONE”  Process 

(TK.VDK  M.\KK» 

•*.\l-l/rOME”  proves  the  Chinese  were  right.  “One  see  is 
worth  ten  thousand  tells,”  when  done  in  “ALLTONE”  and  ap¬ 
pearing  in  an  ADVERTISEMENT.  What’s  more — 

“ALLTONE”  methods  do  not  require  expensive  press 
alterations  or  additions,  nor  special  artisans  of  any  kind. 

“ALLTONE”  methods  provide  letter-press  plana- 
graphic  printing  values  without  the  use  of  special  news¬ 
print,  inks  or  sensitized  plates. 

“ALLTONE”  is  designed  in  accordance  with  high 
speed  rotary  principles  and  mechanical  accuracies  in¬ 
volved  insure  high  press  speeds  and  long  plate  service, 
safely,  economically  and  efficiently. 

“ALLTONE”  enchances  reader  interest  through  fine 
screen  illustrations  and  offers  these  picture  values  to  ad¬ 
vertisers. 

“ALLTONE”  creates  a  new  means  of  better  service 
to  National  Advertisers,  who  may  forward  timely  photo¬ 
graphic  copy  by  air  mail  and  receive  simultaneous  repro¬ 
duction  of  uniform  high  quality  printing  throughout 
the  country. 

“.\I.I.T<>XK“  iiM"*  harr  l>wn  rphtrirlrd  for  \>wNpaporK, 
only;  and  variniiM  forms  of  l.lrrnsr  art*  availahio  to  mrrt  thr 
■■Kor’s  nroils.  For  full  drtalls,  writp  ".AI.I.TONE”  Prorrss 
lippariniriit.  Oakland  Trihiinr,  Oakland.  California. 

Here  are  some  of  the  Licenses  issued  since  January  I,  1939: 

I.d)n  Angeles  Times  Salt  Lake  Tribune 


Saeramenlo  Bee 
Modesto  Bee 


■  Fresno  Bee 
Tulsa  World 


(!^aklanb.^^^^rlbune 


CkCLUSIVI  ASSOClATIO  rkISI 


UNirto  rtess 


KOR  APRIL  22,  1939 
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Behind  the  Headlines 
at  the  Fair 

MAN-MADE  lightning,  television,  the  “House  of  Magic" 
— millions  of  people  will  see  and  marvel  at  these  won¬ 
ders  of  research  science  in  the  General  Electric  building  at  the 
New  York  World’s  Fair.  Entertaining  and  spectacular?  Yes. 
But  of  even  greater  importance  are  the  forces  they  represent 
forces  that  have  been  responsible  for  much  of  America’s  prog 
ress  forces  that  are  creating  even  higher  living  standards  for 
tomorrow 

Man-made  lightning  is  typical  of  research  efforts  that  have 
brought  electricity  into  almost  every  American  home.  Tele¬ 
vision  typical  of  hundreds  of  new  products  and  services 
through  which  research  has  created  added  comforts,  conven¬ 
ience,  leisure,  and  millions  of  new  jobs.  The  “House  of  Magic" 
—  a  dramatization  of  the  research  that  has  produced  such 
benefits  as  the  modern  incandescent  lamp,  the  Coolidge  X-ray 
tube,  and  the  power  tube  for  radiobroadcasting. 

In  short,  the  story  told  by  these  G-E  exhibits  is  the  story  of 
General  Electric’s  development  of  new  products,  improvement 
of  them,  devising  new  ways  to  make  them  less  expensive  so 
that  more  people  can  buy  them  and  more  men  be  employed 
making  them.  It  is  the  story  of  the  creation  of  MORE  GOODS 
FOR  MORE  PEOPLE  AT  LESS  COST,  which  has  produced 
for  the  American  people  the  highest  standard  of  living  in  the 
world. 
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Ickes  Fights 
$750,000  Suit 
On  Press  Release 

Texas  Attorney  Alleges 
He  Was  Libeled  by 
Secretary's  Remarks 

Washington,  D.  C..  April  18 — Argu¬ 
ment  on  the  motion  for  dismissal  of 
a  $750,000  libel  action  brought  by 
John  D.  Glass.  Texas  attorney,  against 
Secretarj-  of  Interior  Harold  L.  Ickes, 
were  heard  in  the  U.  S.  District  Court 
today,  but  Justice  Joseph  W.  Cox 
withheld  decision  pending  the  filing 
of  supplemental  briefs. 

The  Cabinet  member  was  named 
defendant  in  the  libel  suit  following 
his  release  of  a  memorandum  to  the 
press  in  which  oil  operators  were 
warned  to  investigate  before  contrib¬ 
uting  to  Glass’  “oil  lobbying  fund.” 
The  statement,  released  here  Nov.  23. 
1938.  by  the  U.  S.  Department  of  In¬ 
terior,  also  stated  “Mr.  Glass  has  been 
barred  from  practice  before  the  de¬ 
partment." 

Ickes  Seeks  Dismissal 

Attorneys  for  Secretary  Ickes 
argued  for  dismissal,  contending  that 
Ickes’  remarks  were  not  defamatory, 
and  that  the  press  release  was  an  of¬ 
ficial  communication  within  the  mean¬ 
ing  of  the  rule  of  absolute  privilege 
of  a  public  official  in  the  administra¬ 
tion  of  his  public  duties. 

However,  Glass  argued  that  “the 
defamatory  statements  in  the  press  re¬ 
lease  are  wholly  unrelated  and  for¬ 
eign  to  the  subject  matter  of  the  re¬ 
lease  and  wholly  unnecessary  to  ac¬ 
complish  any  lawful  purpose  relative 
to  the  occasion  for  the  release.”  He 
asserted  that  in  the  lead  paragraph, 
Ickes  said  enough  to  convey  to  the 
“ordinary  reader.”  as  well  as  the 
“whole  world.”  that  he  (Glass)  had 
committed  some  serious  immoral  or 
unethical  act.  What  the  Secretary  re¬ 
ferred  to  it  was  explained,  is  a  regu¬ 
lation  providing  that  present  or  for¬ 
mer  employes  of  the  Department  of 
Interior  and  the  Connally  Act  agen¬ 
cies  are  refused  the  right  to  practice 
before  the  department  for  a  tem¬ 
porary  period  of  two  years  after  they 
leave  such  service. 

Glass,  according  to  the  press  re¬ 
lease,  was  engaged  in  an  effort  to  se¬ 
cure  “immediate  reforms”  in  the  Con¬ 
nally  Hot  Oil  Act  enforcement. 

Justice  Cox  reserved  opinion  in  the 
dismissal  action  to  permit  parties  to 
file  supplemental  briefs.  Attorneys 
for  Glass  were  allowed  five  days,  and 
the  Cabinet  member's  counsel  is  al¬ 
lowed  another  five  days. 
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AN  INADVERTENT  dropping  of  two 
capital  letters  and  the  insertion  of 
a  dash  in  a  story  describing  the  Greek 
games  at  Barnard  College  caused  the 
New  York  Herald  Tribune  consider¬ 
able  embarrassment  recently.  The 
following  sentence  was  contained  in 
the  story,  much  to  the  annoyance  of 
Miss  Merry  Andrews  and  other  par¬ 
ticipants  in  the  games: 

"The  sophomore  charioteer,  Jean 
Sauer,  wearing  purple  chiffon,  was  led 
by  merry-andrews,  Patricia  Draper, 
Libuse  Ostruk.  and  Ruth  Stevenson.” 

■ 

ONE  of  the  most  delightful  anecdotes 
of  the  many  told  about  Samuel 
Bowles,  the  late  veteran  editor  of  the 
Springfield  (Mass.)  Republican,  con¬ 
cerned  the  spry  octogenarian  who 
called  in  the  editorial  sanctum,  in 
high  dudgeon,  to  complain  that  his 
name  had  appeared  in  the  obituary 
column.  He  demand  a  retraction — 
nothing  else  would  do. 

“Well,”  said  Mr.  Bowles,  “it’s  our 
policy  never  to  print  a  retraction,  but, 
tell  you  what  I’ll  do — we’ll  carry  your 
name  tomorrow  in  the  Births  column.’’ 
■ 

HERE'S  a  yarn  by  Edward  L.  Throm 
that  set  even  the  copy  desk  of  In¬ 
dianapolis  Star  to  grinning: 

“Now  it  came  to  pass  in  a  certain 
street  of  the  town  a  housewife  passed 
an  inn  that  was  there.  And  in  front 
of  the  inn  she  saw  the  family  chariot 
— or  Model  A. 

“Spying  not  her  spouse,  though  she 
looked  about,  the  good  woman  en¬ 
tered  the  back  seat  of  the  chariot  and 
crouched  low  on  the  floor.  And  what 
presently  came  to  pass  was  brought 
before  the  judge  of  the  town. 

“  ‘My  husband  came  out  of  this  joint 
with  another  woman,’  cried  the  house¬ 
wife.  ‘The  bum  drove  out  beyond  the 
city  limits.  Then  he  parked  and  they 
sparked.’ 

“And  it  was  told  the  judge  how  the 
housewife  arose  in  her  wrath  and  be¬ 
rated  her  spouse  and  his  mouse,  caus¬ 
ing  centurions  to  come  and  hale  them 
into  court. 

“And  when  the  judge  had  heard  he 
for  long  sat  as  one  dead.  Then  to 
the  husband  he  said.  ‘You  have  had 
and  will  have  punishments  enough,  I 
fear.’  And  to  the  woman  who  had 
offended  he  said,  ‘You  shall  be  fined 
for  public  drunkenness.’ 

“Then  the  judge  ordered  that  they 
should  be  taken  from  his  court.  And 
the  fame  of  his  wisdom  was  noised 
throughout  the  land.” 

■ 
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Court  Approves 

Transcript 

Reorganization 

U.  S.  Bench  Confirms 
Bostonians  Plan  to  Con¬ 
tinue  109-Year-Old  Paper 

The  reorganization  plan  of  the  109- 
year-old  Boston  Evening  Transcript 
was  confirmed  April  17  by  Judge 
Francis  J.  W. 
Ford  in  the  U.  S. 
District  Court 
at  Boston. 

Headed  by 
Richard  N.  John¬ 
son,  a  group  of 
Bostonians  liave 
invested  $200,000 
of  new  capital 
and  a  new  cor¬ 
poration  has 
been  formed  to 
take  over  the  as¬ 
sets  of  the  old 
company.  Credi¬ 
tors  will  receive  one-third  of  the  stock 
of  the  new  organization.  Judge  Ford 
termed  the  plan  of  reorganization 
“fair  and  equitable  and  feasible.” 
National  advertising  representation 
has  not  been  selected  as  yet. 

The  paper  will  be  moved  eventu¬ 
ally  to  more  modem  and  efficient 
quarters.  Subject  to  a  lease  to  the 
new  Transcript,  the  present  property 
will  be  sold  at  auction  by  the  mort¬ 
gage  holder,  the  Massachusetts  Hos- 
piatl  Life  Insurance  Company. 

Mr.  Johnson  has  now  become  presi¬ 
dent  and  business  manager  with  Lin¬ 
coln  O’Brien,  former  publisher,  the 
executive  editor.  The  initial  board  of 
directors  consists  of  Mr.  Johnson,  Mr. 
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O'Brien,  Thomas  Allen,  Stafford  John¬ 
son,  Francis  B.  Lothrop,  George  N. 
Roberts  and  Leonard  Wheeler,  Jr. 

Mr.  Johnson  was  graduated  from 
Harvard  College  in  1922  and  received 
a  master’s  degree  from  the  Harvard 
Business  School  the  following  year. 
For  two  years  he  worked  with  the 
Harvard  Bureau  of  Business  Re¬ 
search  and  then  became  associated 
with  the  Pacific  Mills,  manufacturers 
of  textiles.  Later  he  was  associated 
with  the  Hillsboro  Woolen  Mill  Co. 
He  was  also  associated  with  Bemis 
Industries,  Inc.,  in  Boston. 

■ 

Sulzberger  on  Stand 
At  NLRB  Hearing 

The  National  Labor  Relations  Board 
hearing  on  charges  filed  against  the 
New  York  Times  by  the  Newspaper 
Guild  of  New  York,  alleging  violations 
of  the  National  Labor  Relations  Act. 
concluded  its  53rd  day  with  Arthur 
Hays  Sulzberger,  president  and  pub¬ 
lisher,  testifying  as  Editor  &  Publisher 
went  to  press  Thursday.  Mr.  Sulz¬ 
berger,  who  was  called  to  the  stand 
late  Wednesday  afternoon,  followed 
Col.  Julius  Ochs  Adler,  vice-president 
and  general  manager,  who  testified 
for  two  days. 

Trial  Examiner  Tilford  E.  Dudley 
told  Editor  &  Publisher  that  Harold 
Hall,  assistant  to  the  general  manager, 
would  follow  Mr.  Sulzberger  on  the 
stand  as  the  last  witness  and  that  he 
hoped  to  close  the  hearing  “some¬ 
time  next  week.” 

The  guild  complaint  holds  the  dis¬ 
missal  of  five  employes  in  1937  and 
the  transfer  of  two  others  to  “inferior" 
positions  last  year  were  “motivated" 
by  the  fact  that  they  joined  the  News¬ 
paper  Office  Guild  of  New  York,  an 
ANG  affiliate,  and  the  NGNY.  The 
Times  denies  the  charges. 


A  Cordial  Invitation  Extended  to 

THE  AMERICAN  PRESS 

Do  iiol  niiws  the  Turkish  Exhibition  at  the 
New  York  WorhPs  Fair  1939 


Coiirl  of  Peace  ((iE  3),  Turkish 
Goveriiiiieiit  Buihliii^ 

\ii  aliiiuspliere  uf  (lyiiaiiiie  rll'ort  «‘Oinhiii<‘)l  willi  luiriiioii\ 
and  lieaiily.  I’ricidos  tr<'a.-nre<  lent  I»n  liirkisli  nni^^neiii'. 

Turkish  l*aviliou  (at  Market  Sireel) 

.\  imilding  of  grai'elnl  pro|iorti<»n-  in  the  old  ela>>ieal 
I  urki-li  ^t\le.  yet  uith  modern  indications. 

Koiintain>  everywhere.  \  e«»ol  patio.  A  rnrki-h  ha/.aar. 
Hugs  and  einhroidery.  metal  and  leather  good-.  Iiirki-h 
sherbets  and  world-famed  I  nikisli  dtdight. 

\t  the  restaurant,  the  deleetahle  aroma  of  liirkish  eolVee 
and  rare  (hdii'aeies  preparetl  a«-eording  to  age-tdd  recipes. 
Ollieial  opening  May  (»th.  19.19. 
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Circulation 

1,750,000 

1,700,000 

1,650,000 

1,600,000 

1,550,000 

1,500,000 

1,450,000 

1,400,000 

1,350,000 

1,300,000 


1.554.612 


FIRST  QUARTER  AVERAGE 


The  public  paid  over  a  million  dollars  to  read  the  7  issues  of  LOOK  in  the  first  quarter  of  1939 


LOOK’S  first  quarter  circulation  record  testifies  to  the  reader  loyalty  of  the  mag¬ 
azine’s  vast  family  audience — a  continued  recognition  of  LOOK’S  sound  editorial 
appeal.  •  Reader  interest  alone  built  LOOK’S  circulation!  Reader  interest  alone 
maintains  it!  It’s  the  kind  of  reader  interest  that  pulls  buyers  back  issue  after 
issue — that  carries  every  member  of  over  1,500,000  families  through  it  from 
cover  to  cover — that  brings  every  reader,  young  and  old  face  to  face  with  every 
advertisement.  •  That  LOOK  delivers  as  many  as  four  times  more  actual  readers 
for  advertising  per  dollar  is  not  just  a  theory.  Dr.  Daniel  Starch’s  studies  prove 
*L  Ask  a  LOOK  representative  to  show  you  the  Starch  report  on  LOOK. 


Look 


THE  DIRECT  ROUTE  TO  SELL  THE  WHOLE  FAMILY 


Circulation  Record 
Since  LOOK  Started 


2nd  In  Avcraj^c  News¬ 
stand  Sale  Per  Issue 
Ainon”  All  Ma>>a/'ines. 


1st  In  Average  News¬ 
stand  Sale  Per  Issue 
Ainou”  All  Maiia/ines. 


holders  constructed  as  a  single  unit. 

While  photographers  on  the  Post- 
Dispatch  are  not  restricted  to  the  use 
of  any  particular  developing  formula 
all  cameramen  are  held  individually 
accountable  for  the  quality  of  the 
work  they  produce.  The  general  pref¬ 
erence,  however,  is  for  standard  stock 
solutions  which  each  man  mixes  for 
himself  and  stores  in  large  bottles  im¬ 
printed  with  his  initials  in  large  type. 
As  no  man  is  permitted  to  use  an¬ 
other’s  solutions  there  are  compara¬ 
tively  few  of  the  darkroom  mishaps 
that  result  from  promiscuous  use,  nor 
is  there  any  buck-passing. 

Another  innovation  is  the  regula¬ 
tion  which  requires  that  all  film  must 
be  developed  by  the  time-and-tem- 
perature  method.  ~ 


Post-Dispatch 
Has  Unusual 
Photo  Dept. 

By  JACK  PRICE 

IN  THIS  MODERNISTIC  era  the 
highly  efficient  photographic  de¬ 
partment  of  the  St.  Louis  Post-Dis¬ 
patch  is  unusual  because  of  its  com¬ 
bination  of  old  and  new  ideas.  It  is 
a  reflection  of  the  progressive  spirit 
of  Clint  Murphy  who  directs  the  de¬ 
partment’s  de.stiny  and  shapes  its 
policies.  There  is  about  him  some¬ 
thing  of  the  simple  jihilosophy  of  the 
pioneering  veteran.  Consequently  he 
IS  never  precipitate  about  scrapping 
tried  and  true  device.s  for  glimmering 
"gimmicks”  that  are  still  unproven. 
To  this  may  be  attributed  his  reten¬ 
tion  of  the  quite  ob.solete  multi-speed 
front  lens  shutter. 

Formerly  a  Reporter 
Clint  Murphy  is  a  personality  in 
the  photographic  field  which  he  en¬ 
tered  through  the  editorial  door.  In 


MY  story 


To  accomplish  this, 
special  stainless  steel  tanks  have  been 
installed  in  each  darkroom.  One  large 
tank  accommodates  four  smaller  box¬ 
es.  The  large  tanks  hold  water  of  a 
predetermined  constant  temperature 
which  flows  from  a  Siamese  hook-up 
to  the  hot  and  cold  water  taps.  The 
small  boxes  contain  developers,  stop 
baths,  fixing  solutions  and  water  for 
washing.  The  uniformity  of  tempera¬ 
ture  thus  assured  prevents  accidents 
to  film  usually  caused  by  uncontrolled 
thermal  changes. 

Machine  Shop  for  Repairs 

Enlarging  lamps  that  belonged  to  gard  Murphy  stated: 
the  old  order  of  things  are  still  in  use 
on  the  Post-Dispatch  and  provide  il¬ 
lumination  of  the  required  quality 
and  intensity. 

An  interesting  section  of  the  plant 
is  a  fully  equipped  machine  shop 
where  repairs  are  made,  experiments 
are  conducted  and  the  men  may 
putter  mechanically  as  much  as  they 
care  to.  The  staff  consists  of  eight 
men  who,  in  addition  to  covering  all 
assignments,  are  encouraged  by  an 
award  system  to  create  and  develop 
special  features  for  the  picture  sec¬ 
tion.  For  this  purpose  the  full  facili¬ 
ties  of  the  paper’s  studio  are  at  their 
disposal.  It  is  in  this  studio  that  much 
of  the  Post-Dispatch’s  notable  color 
photography  is  done.  In  the  near  fu¬ 
ture  it  is  proposed  to  increase  the 
studio  area  to  provide  the  room  re¬ 
quired  for  further  work  in  photo 
color. 

Considered  from  any  angle  we  find 
that  this  photo  department  is  one  of 
the  most  unusual  of  its  kind.  There 
is  a  close  harmony  between  photog¬ 
raphers  and  their  chief,  and  also  a 
distinctive  and  rare  understanding  by 
the  editorial  officials  of  the  problems 
of  the  lens-lads. 


Picture  made  by  Clint  Murphy  at  a  speed 
of  over  I  1 000th  of  a  second  with  an  out¬ 
fit  constructed  entirely  by  himself. 


for  hitnuR  \  IM’blishkr  h\-  /..m  M 
I.  n\ifrrf'i(ry  (Conn.)  Kt'pphliiai: 
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sure-fire  device.  The  manufactured 
synchronizers  of  today  are  .splendid 
but  not  more  accurate  on  coverage 
than  my  modernized  gun.’’ 

Another  survival  of  a  bygone  pho¬ 
tographic  period  that  still  functions 
under  the  supiervision  of  Murphy  is 
the  obsolete  multi-speed  front  lens 
shutter.  Collecting  these  extinct  pieces 
and  putting  them  to  work  is  a  matter 
to  which  he  devotes  much  time  and 
thought.  He  takes  them  apart,  repairs 
them,  rebuilds  and  adapts  them. 
Requires  Special  Technique 
He  likes  this  shutter  because  of  the 
high  speed  that  can  be  attained  with 
it.  Operating  at  1  1,000th  of  a  second 
it  stops  any  action  that  a  news  cam- 
Clinf  Murphy,  chief  of  St,  Louis  Post-  eraman  is  required  to  shoot;  and  it 
Dispatch  photo  staff,  shown  with  a  camera  can  be  adjusted  for  even  higher 
of  his  own  design  fitted  with  his  own  syn-  speeds.  Mechanically  these  are  about 
chronizer  adapted  to  a  Multi-Speed  front  the  trickiest  things  in  shutters,  and 
lens  shutter.  Note  nine-cell  battery  holder  if  not  in  perfect  operating  condition 
and  spider  flash  bulb  unit.  develop  all  sorts  of  trouble.  They 

antedate  by  many  years  the  advent 
pre-war  days  he  was  a  reporter  on  ol  focal  plane  synchronization,  and, 
the  St.  Louis  Republic.  After  being  according  to  Murphy,  are,  when 
mustered  out  of  the  army  he  joined  hooked  up  with  his  own  synchronizer, 
the  Post-Dispiatch  photo  staff,  eventu-  as 
ally  becoming  its  chief. 

Invented  Magnesium  Flash 
In  this  captacity  he  has  introduced 
standardization  throughout  the  de¬ 
partment  and  established  rigid  but 
reasonable  rules  to  regulate  the  work 
of  the  staff.  Because  he  feels  a  keen 
personal  responsibility  for  the  de¬ 
partment’s  production,  Murphy  has 
installed  equipment  that  guarantees 
the  desired  results. 

It  was,  as  he  recalls  it,  in  1922  that 
he  invented  a  magnesium  flash  syn¬ 
chronizer.  With  the  introduction  of 
flash  bulbs  he  redesigned  this  lamp  to 
accommodate  them. 

At  present  every  member  of  the 
Post-Dispatch  camera  staff  carries 
one  of  these  flash  units,  all  of  which 
are  made  by  Murphy.  They  are 
unique  in  that  they  are  mechanically 
operated,  a  respect  in  which  they  are 
different  from  any  synchronizer 
manufactured  today.  To  the  best  of 
this  correspondent’s  knowledge  this  is 
the  only  instance  on  record  where  all 
members  of  the  same  staff  on  a  large 
daily  use  the  same  type  of  flash  syn¬ 
chronizer.  Regarding  it  Murphy  said; 

"This  particular  synchronizer, 
though  somewhat  different  mechanic¬ 
ally,  is  the  one  I  invented  and  under¬ 
stand  thoroughly.  When  it  is  used  on 
an  assignment  I  am  always  confident 
of  satisfactory  results  irrespective  of 
the  man  who  uses  it.  It  has  unusual 
.scope  and  is  not  at  all  complex  in 
design  or  operation.  It’s  a  sturdy. 
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SPEED  GRAPHIC 


G-E  Synchro-Press 
MAZDA  Photoflasfi  lamps 

•  Long  flash  peak 

•  Safety-jacketed  bulbs 

(On  No.  16  and  No.  7) 

•  Quick-break  filaments 

•  Uniform  negative  density 

(Venbed  by  thousands  of  test  shots) 

•  Unexcelled  uniformity 

in  flash  timing 

4  SIZES  FOR  BETTER  FLASH  SHOTS 

No.  7  (wire)  ...  18c  Nst 
No.  16  (wire)  ...  20c  list 
No.  11  (treated  foil)  ISc  list 
No.  21  (treated  foil)  20c  list 
.  .  .  filled  with  aluminum 

for  Brighter,  IVhiter  light 

GENERAL  ^  ELECTRIC 

MAZDA  PHOTOFIASH  LAMPS 


circu 


Got  a  4  X  5  Speed  Graphic  or  Graflex?  Then 
here's  a  real  “news  Mash"  lor  you!  Supcrflash  No. 
S  A  yives  you  what  youv'elong  wanted  ^ut  never  could 
set  belore  perfectly,  synchrenixed  shots  at 
1  lOOOlh  sec.  with  CURTAIN  SHUTTERS  up 
to  4  X  5  in  site.  Thenk  Supcrllash's  exclusive, 
patented  hydronalium  all-wire  element  lor  this! 

With  “SA”  as  with  all  other  Superflash  bulbs,  you 
get  the  “long  peak  light"  flash,  controlled  uniformity, 
safety  spot  protection  and  double  safety  jacket  that 
doubly  protects  you  and  your  subjects.  Try  "SA" 
on  your  next  “impossible"  action  shot! 


Competent  to  take  charge  oi 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managed 
Association  can  provide  yoo 
with  men  of  capacity  anO 
ability. 

Address:  Secretary  -  Tre^ 
urer,  c/o  The  Tulsa  World. 
Tulsa,  Oklahoma. 


WABASH 

SUPERFLASH 


WABASH  PHOTOLAMP  CORP. 
Brooklyn,  N.  Y. 


FO 
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Again,  for  the  ytli  time  in  y  years,  the  Francis  \\  avland  A\  er  faip  has  been 
awarded  to  a  pajjcr  using  Huber  ink... this  year,  the  New  \ork  Herald 
Tribune,  printed  witit  Huhertune,  latest  Huber  news  ink  development. 

H<»norable  Mention,  too,  has  been  aw  arded  to  more  users  «)f  Huber  ink 
than  to  users  of  an\  other  ink.  I  he  follow  ing  papers  using  Hubcrtvne 
received  1  lonorable  Mention,  this  \  ear: 

'The  New  >ork  l  imes.  First  I  lonorable  Mention  for  papers 
of  more  than  5o,<mm)  circulation. 

The  Hartford  ((]onn.)  (amrant.  First  Honorable  Mention 
for  |)apers  of  io,ooo  to  5o,(mm)  circulation. 

The  Meadville  (Pa.)  Fribune-kepublican.  Ihinl  Honor¬ 
able  Mention  for  papers  of  less  than  io,(mm»  circulation. 

To  publishers  striving  for  a  better  printed  paper  w  ith  w  hich  to  attract 
readers  ami  advertisers,  there  is  real  significance  in  the  consistent  [)rcf- 
erence  for  Huber  inks  shown  b\  winners  of  the  .\\er  .\wards. 
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Bill  Introduced 
To  Regulate 
Carrier  Boys 

California  Circulators  Launch 
Campaign  Against 
Drastic  Regulations 

By  GEORGE  A.  BRANDENBURG 

From  Ken  Taylor,  our  Los  Angeles 
correspondent,  we  learned  this  week 
that  California  newspaper  circulators 
are  marshaling  their  strength  against 
seven  bills  up  before  the  state  legisla¬ 
ture  which  would  regulate  carriers  and 
newsboys  stringently,  making  it  virtu¬ 
ally  impossible,  in  some  cases,  for 
boys  under  16  or  18  years  to  deliver 
papers. 

One  bill,  which  came  out  of  com¬ 
mittee  this  month  with  a  “do  pass” 
recommendation,  would  eliminate  boys 
under  14  from  carrying  papers  in  cities 
of  50,000  or  more  (affecting  26  papers 
in  11  cities),  while  in  cities  under 
50,000,  boys  of  12  would  be  permitted 
to  serve  routes  in  residential  districts 
only. 

Would  Require  License 

Under  the  proposed  law,  boys  would 
not  be  permitted  to  work  before  6 
a.m.  or  after  7  p.m.  They  would  be 
required  to  obtain  a  license  from  the 
State  Department  of  Labor,  or  school 
principal;  to  produce  a  birth  certificate 
to  prove  their  age;  and  submit  to  a 
physical  examination.  Boys  under  16 
would  have  to  present  a  written  con¬ 
sent  of  parents  and  satisfactory  school 
grades  to  get  a  permit,  with  no  defini¬ 
tion  in  the  act  as  to  what  a  satisfac¬ 
tory  grade  would  be.  Boys  under  18 
would  be  limited  to  a  six-day  week, 
forcing  either  the  boy  or  the  news¬ 
paper,  in  the  case  of  a  seven-day 
paper,  to  hire  a  substitute  for  the 
extra  day. 

Two  emergency  meetings  of  the 
California  Circulation  Managers  Asso¬ 
ciation  were  called  last  week  by 
President  Phil  Knox,  Oakland  Trib¬ 
une.  President  Knox  and  C.  E.  Gilroy, 
San  Francisco  Chronicle,  addressed 
the  meetings,  held  in  the  northern  and 
southern  sections  of  the  state,  and 
attended  by  65  members. 

Campaign  of  Education 

First  step  in  the  fight  against  the 
legislation  is  a  campaign  of  direct 
contact,  in  which  carriers,  their 
parents,  teachers,  scoutmasters  and 
others  are  invited  to  write  their  views 
to  their  assemblymen  and  state  sena¬ 
tors.  Second  is  distribution  to  every 
newspaper  in  the  state  of  a  question¬ 
naire  designed  to  supply  accurate 
statistics  on  boys  engaged  as  carriers 
and  salesboys.  This  information  is 


"All  I  want  to  know  is  did  you  get  a 
close-up  of  the  battle." 

Drawn  for  Edith*  &  Piblishkr  h\  Mike  Sil, 
139  Lucerne  St.,  Dorchester,  Mass. 


sought  to  refute  allegations  by  the 
League  of  Women  Voters,  proponents 
of  the  bill,  that  boys  of  six,  seven  and 
eight  years  of  age  are  employed.  It 
is  also  alleged  by  this  group  that  boys 
selling  papers  enter  beer  parlors  and 
cocktail  lounges  and  that  average 
earnings  of  five  cents  a  night  are  not 
uncommon. 

Tabulation  of  the  questionnaires, 
which  are  being  returned  by  a  ma¬ 
jority  of  papers,  according  to  H.  P. 
Yehling,  association  secretary,  will 
show  the  number  of  carriers  and  sales¬ 
boys  for  each  age  from  10  to  18,  their 
average  earnings  per  month,  starting 
and  stopping  hours,  time  spent  on  the 
job,  whether  they  receive  their  papers 
at  the  plant,  or  elsewhere,  number  of 
carriers  contributing  to  the  support 
of  their  families,  number  having  sav¬ 
ings  accounts,  whether  there  is  any 
juvenile  delinquency  among  them, 
and  extent  of  boys’  welfare  work 
conducted  by  newspapers. 

Prints  Ex'Carriert'  Names 

While  California  circulators  set 
about  to  point  out  pitfalls  of  this  and 
other  proposed  laws,  it  is  significant 
that  one  California  paper,  the  Stockton 
Record,  recently  published  the  names 
of  more  than  2.500  men  who  had  been 
carrier  boys  for  the  Record  in  former 
years.  The  occasion  was  the  paper’s 
45th  birthday  edition. 

In  a  campaign  carried  on  through 
the  columns  of  the  Record  for  three 
weeks  prior  to  the  birthday  issue  in 
an  effort  to  establish  contact  with 
former  carriers,  the  newspaper  re¬ 
ceived  and  published  more  Uian  100 
letters  from  former  carriers  who  now 
hold  enviable  positions  in  professional 
or  business  life. 


CIRCULATORS  TO  MEET 

The  21st  annual  convention  of  the 
California  Circulation  Managers'  As¬ 
sociation  will  be  held  in  Santa  Bar¬ 
bara  Oct.  16-17. 
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WORLD  WIDE  NEWS 
COVERAGE 
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YOU  would  also  pro6t  by 
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^  Ne4jUr  Kind  0^ - 

PRINTING 

EDUCATION 


THE  HAND  .  .  Development  of  fundamental 
skills  in  printing  is  basic. 


THE  HEAD  .  .  Technical  courses  prepare  the 
student  for  a  professional  career. 


THE  WHOLE  MAN  . .  General  education  and 
personal  growth  prepare  him  for  citizenship. 

WELL-ROUNDED  TRAINING 

PuJdiUtuu^  atui 

A  Privately  Endowed  Non-Profit-Moking  Institution 

Rochester  Athenaeum  and  Mechanics  institute 
Rochester,  New  York 
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The  Radio  Corporation  of  America  Tells 


mean  to  the  Nation! 


A  statement  about  the  present  scope  of  this  amazing  achievement, 

and  what  you  may  expect  from  it 


In  Radio  and  Television  ...  ITs  RCA  All  The  Hay 


Radio  Corporation  of  America 

IIAinO  C  ITY.  \¥A\  VOItK 

RCA  MANUFACTURING  COMPANY,  INC.  •  NATIONAL  BROADCASTING  COMPANY  •  RCA  INSTITUTES,  INC. 
-  RADIOMARINE  CORPORATION  OF  AMERICA  •  R.C.A.  COMMUNICATIONS,  INC. 


A  1*RIL  30,  1939  is  the  date  which  tormally 
marks  the  beginning  ot  a  new  indus¬ 
try —  television.  It  is  the  hope  of  RCA  that 
this  new  business  as  it  develops,  will  mean 
new  opportunities  for  many . . .  that  it  may 
match  in  its  advance  the  swift  growth  of 
sound  broadcasting. 

RCA  television  at  this  time  will  be  avail¬ 
able  only  in  the  New  York  metropolitan 
area.  The  restriction  is  largely  due  to  limi¬ 
tations  inherent  in  the  art  itself.  Television 
waves  have  some  ot  the  prop- 
erties  ot  light.  As  a  rule,  such 
waves  will  not  tollow  the  earth’s 
curvature.  Thus  they  are  rarely 
etFective  beyond  the  horizon  of 
their  transmitter. 

Because  of  the  character  ot  the  waves,  tele¬ 
vision  programs,  even  when  sent  from  the 
NBC  mast  i  240  feet  above  the  street  on  the 
Empire  State  Buildingin  New  York,  willor- 
dinarily  cover  an  area  scarcely  more  than 
forty  miles  in  all  directions  from  that  building. 

At  present,  television  networks  are  im¬ 
practicable.  Television  pictures  can  be  sent 
from  station  to  station  only  through  special 
cables  or  elaborate  relay  systems  still  to  be 
developed  on  a  service  basis. 

This  is  a  pioneerinfr  effort 
The  accomplishments  of  RCA  in  television 
have  been  notable.  T elevision  has  been 
brought  out  of  the  laboratorv,  and  made  a 
practical  service.  Yet,  although  television 
is  exciting,  thrilling — even  spectacular,  the 
television  broadcasting  now  being  under¬ 
taken  by  RCA  and  NBC  actually  represents 
a  pioneering  effort. 

How  soon  television  will  be  available  to 
the  country  generally  is  uncertain.  Predic¬ 
tions  about  future  television  accomplishments 
are  at  best  only  guesses.  The  men  who  have 
so  patiently  brought  television  to  its  present 
stage  of  development  agree  that  while  it  is 
the  most  alluring  of  the  electronic 
arts,  it  is  also  the  most  elusive. 

Television  Programs 
Television  broadcasts  from  NBC 


television  studios  will  be  sent  out  initially 
for  an  hour  at  a  time,  twice  a  week.  In 
addition,  there  will  be  numerous  pick-ups 
of  news  events,  sports,  interviews  with  visit¬ 
ing  celebrities,  aud  similar  material. 

Material  for  television  programs  is  almost 
limitless.  They  can  be  sent  from  the  studio, 
or  picked  up  elsewhere.  Almost  any  scene 
can  be  televised,  if  it  is  accessible  to  mobile 
equipment.  NBC  operates  a  mobile  unit 
comprising  two  ten-ton  trucks  to  pick  up 
and  transmit  television  pictures  and  sound. 

Present  licenses  for  television  do  not  per¬ 
mit  commercial  sponsors.  Naturallv  there 
can  be  no  sponsored  television  programs  as 
long  as  this  rule  holds.  When  sponsors  are 
allowed,  advertisers  will  want  to  have  a  large 
audience  developed  before  spending  money 
for  shows.  .Meanwhile  NBC  ^ 
will  produce  uns^onsored 
programs.  This  is  an  effort 
similar  to  NBC’s  program  I 

operation  which  provides  yNlaitC 
more  than  half  the  broad- 
casts  on  the  Red  and  Blue  networks.  ,  ! 

Hotv  Television  will  be  received 
in  yppr  home 

To  provide  for  the  reception  of  television 
programs,  RCA  Laboratories  have  devel¬ 
oped  several  receiving  sets  which  are  now ' 
on  the  market.  These  instruments,  built  by' 
RCA  Victor,  include  three  models  for  re¬ 
ception  of  television  pictures  and  sound,  as 
well  as  regular  radio  programs.  There  is 
also  an  attachment  for  present  radio  sets. 
This  latter  provides  for  seeing  television 
pictures,  while  the  sound  is  heard  through 
the  radio  itself.  The  pictures  seen  on  the 
Kinescopes  of  these  various  models  will 
differ  not  in  quality  but  only  in  size. 

In  initiating  the  first  regular  American 
television  programs  at  this  time  RCA  be¬ 
lieves  that  it  is  contributing  to  the  growth  of 
.  a  lusty  infant  whose  future  is  likely 

J!  I  to  be  brilliant,  but  whose  coming 

^^^||||!^|  of  age  will  take  place  at  a  time 
man  can  predict  exactly. 


TIm  NtC-tCATt 
AkImum  mi  Mm 
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Washington  Star's 

Music  Promotion  N 

Sells  Records 

Ten  Complete  Symphonic  \  ECOKOVWcl  ^ 

Works  OHered  .  .  .  24.500 

Symphonies  Sold  to  Dote  / ) j 

By  STEPHEN  J.  MONCHAK 

Washincton,  April  18  —  Under  the  '/////,  ^ 
impetus  of  an  educational  campaign,  '/////////a  ^ .rjLcS 

introduced  two  months  ago  by  the  /;'/ //[^  JB  ^ 

Washington  Star,  y  />>C<3a/^/vt 

to  promote  mu¬ 
sic  appreciation 
through  the  dis¬ 
tribution  of  sym¬ 
phonic  phono¬ 
graph  recordings 
and  electric 
record  -  players, 
this  city  is  awak¬ 
ening  to  a  new 
music  -  con¬ 
sciousness. 

Manifesting 
their  mterest  in  j  „  Kauffmann 
the  paper  s  proj¬ 
ect,  thousands  of  persons  have  pur-  * 

chased  records  and  record-players,  hooked  to  an  ordinary  radio,  plays  the  and 
and  have  brought  about  an  unprece-  records,  also  is  a  part  of  the  offer.  busi 
dented  rise  in  record  sales  in  music  ^o  date,  seven  weeks  after  launch- 
and  department  stores.  . _ ,  i.ist  hofore  a  awa 


j£PlTOB 


I? 


Drawn  for  Editoh  &  Pitblishek  by  Johnny  Anderson,  Hartford 
(Conn.)  Times. 


S.  H.  Kauffmann 


"The  Lovelorn  Editor  says  that  somewhere  in  this  world  th 
right  woman  is  waiting  for  me." 

Drawn  for  Editob  &  Publisheb  by  Mike  Sil,  139  Lucerne  St, 
Dorchester,  Mass. 


bookkeeper  to  handle  the  to  hear  the  concert  given  by  Maria 
Anderson,  Negro  contralto.  It  was  the 


dented  rise  in  record  sales  in  music  -fter  laimch-  That  the  Star’s  campaign  has  re-  largest  gathering  in  the  city  since  the 

and  department  stores.  ■  f  th  fftr  TS  SrbefOTra  awakened  the  public’s  interest  in  good  arrival  of  Col.  Charles  Lindbei* 

Launched  by  the  Star  on  Feb.  27,  °nav-dav  L  important  Lincoln  Memorial  on  Easter  morning  more  than  a  decade  ago. 

Lment  in  this  comn^unity’s  business  -| 

duced  by  the  ^blishers  Seivice  Co.,  Uncle  Sam  employs  approxi- 

New  York,  which  ^  servicing  it  to  i00,000  persons  in  the  Wash- 

newspapers  nationally.  the  Star  has  sold  84,236 

School  Authoritios  Co-oporato  records  and  2,712  record-players. 

Resolutions  approving  the  plan  and  These  figures  do  not  include  thousands  , 

arranging  for  active  co-operation  by  of  additional  reservations.  Total  sym-  i 

school  authorities  of  the  District  of  phonies  sold  is  24,500.  lUFk  \PUBL  SHER 


Columbia,  and  nearby  Virginia  and 
Maryland,  adopted  by  interested 


Expect  to  Sell  225.000  Records 

The  offer,  which  is  scheduled  to 


‘=o*'*:^"<*ence  re-  ^  j^,.  jg’  Mr.  Kauffmann 

S^iattTinX^  Parent-Teaser  ^^ould  result  in  a  sale  of  60,000 


MR. 


Tho  Qto..’.,  I  V  .u  225,000  records  in  all.  Complete  sym- 

tiv^su!^  phonies  run  from  three  to  five  rec- 

FraSS's.  Noyes,  star  publisher,  told 

dwiSraWst^o%li?^^  Ed"o«  &  Publisher  he  was  “highly 

now  are  the  results  of  the  cam- 

of  publicity  .kd  solos  promoti^  successful  m  the  hiMoty  of  the  popor. 
the  Hecht  Co.,  one  of  Wadiington’s  Fleming  Newbold,  business  man- 
largest  department  stores  and  one  of  vjew^^  it  as  “a  grand  piece  of 

the  nation’s  three  largest  users  of  promotion.’’ 

newspaper  advertising  space,  viewed  Early  in  the  campaign,  which  was 
the  plan  as  “a  boon  to  all  the  intelli-  introduced  with  full-page  ads  run- 
gent  elements  in  the  community.”  He  ning  for  a  week  prior  to  the  actual 
said  the  store’s  record  sales  have  launching,  the  District  of  Columbia 


(publisher 

\  and 

I  ADV.  DIRECTOR 


quadrupled  over  last  year. 


Board  of  Education,  on  recommenda- 


The  vSeidel  advertising  agency 
in  Washington*  D.  C.  is  manned 
by  men  with  many  years  of  ex¬ 
perience  in  itelUng  advertising 
space,  via  Mean, 

To  represent  yoa  in  this  rich 
market  is  our  business. 


“It  is  the  biggest  and  most  success-  ^ion  of  Dr.  Frank  W.  Ballou,  super- 
ful  indirect  promotion  campaign  the  intendent  of  schools,  arranged  for 
Star  has  ever  launched,”  Samuel  H.  teachers  in  the  city’s  public  schools 
Kauffmann,  assistant  business  man-  to  use  the  records  in  their  classrooms, 
ager  who  is  handling  the  campaign  for  Private  and  parochial  institutions 
the  paper,  said.  He  termed  it  “indi-  followed  this  lead, 

rect  promotion,”  he  added,  because  ^  news  story  also  runs  in  co- 
there  is  no  circulation  tie-up.  operation  with  the  promotion,  and  a 

“This  is  purely  a  campaign  to  edu-  weekly  editorial  also  is  featured, 
cate  the  public  to  appreciate  good  Special  weekly  articles  by  Dr.  Hans 
music  and  create  go^will  for  the  Kindler,  founder  and  conductor  of  the 


Star,”  he  continued. 


National  Symphony  Orchestra,  and 


With  some  deviation  of  methods  Eversman,  Star  music 

from  that  followed  by  the  New  York  editor,  also  appear.  B.  M.  McKelway, 
Post  (see  E  &  P  for  Jan.  7,  1939)  managing  editor,  is  in  charge  of  edi- 
which  first  introduced  the  idea  iri  torial  promotion  of  the  campaign. 
New  York  last  year,  the  Star’s  pro-  Formed  a  Committee  of  Sponsors 

motion  is  simple  in  operation.  It  is  a  The  Star  also  has  formed  a  Commit- 

cash  proposition,  affording  big  cash  tee  of  Sponsors  of  20  prominent  per¬ 
suings  for  purchasers  on  the  items  sons  of  the  community,  to  help 
ol^ed,  with  no  strings  attached.  promote  the  project.  Publishers  Ser- 
There  is  no  clipping  of  coupons,  no  vice  now  is  organizing  a  national 
red  tape.  The  records  (38  of  them),  committee  to  promote  a  national  Mu- 
comprising  10  complete  symphonic  sic  Appreciation  Program  with  the 
works  of  the  great  masters,  Beetho-  co-operation  of  dailies  throughout  the 
ven,  Brahms,  Mozart,  Bach,  Schubert  country. 

and  others,  are  sold  over  the  counters  Hundreds  of  persons  crowded  the 
in  the  Star  lobby,  one  complete  new  Star  lobby  on  the  opening  days.  Mr. 
symphony  being  released  each  week.  Kauffmann  said  the  paper  hired  four 
An  electric  record-player,  which,  extra  sales  girls,  two  stockroom  boys 
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WASHINGTON.  D.  C. 
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An  electrical  view 

I 

^  i 

oi  our  ] 

"World  of  Today” 


•  It  now  costs  the  average  American  house¬ 
hold  only  $1.71  to  light  its  house  or  apart¬ 
ment  by  electricity  for  a  month  (using  40 
kilowatt  hours).  If  this  home  had  to  use 
candles,  it  would  have  to  pay  $346.65  a 
month  for  an  equivalent  amount  of  light.. . 
would  have  to  burn  5,778  candles,  totaling 
over  a  half  ton  in  weight. 


For  less  than  a  dollar  a  week  the  average 
American  city  home  is  lighted  by  elec¬ 
tricity  and  vacuum-cleaned;  its  food  is  re¬ 
frigerated  and  it  is  supplied  with  ice;  its 
radio  is  operated,  its  toast  and  coffee  are 
made  and  its  electric  fan  is  run  in  summer. 

A  single  dollar  buys  all  this  service.  No 
other  dollar  in  the  family  budget  buys 
nearly  so  much. 

What  has  made  it  possible  for  this  country 
to  enjoy  cheap  and  efficient  electric  service.^ 

The  answer  is  private  enterprise.  It  re¬ 
wards  individual  initiative.  It  encourages 
inventive  genius  and  efficient  operation.  It 
induces  investors  to  supply  capital. 

Operating  as  private  enterprises,  our  pub- 
iic  utilities  for  half  a  century  have  given 
American  homes  and  industries  progres¬ 
sively  more  for  their  money.  To  continue  to 
reduce  rates  and  expand  their  service,  the 
utilities  constantly  need  to  obtain  new 
Capital  from  investors. 


Cost  of  Living  in  U.  S. 
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•  In  the  territories  served  by  the  Commonwealth  & 
Southern  system  (in  the  North  and  in  the  South)  the 
average  householder  pays  25%  less  for  electricity 
than  is  paid  by  the  average  American  home. 

•  Because  of  these  low  rotes,  the  average  home  In 
the  territories  served  by  the  Commonwealth  & 
Southern  system  now  uses  a  third  more  electric 
current  than  the  average  American  home. 


UNEMPLOYMENT— It  has  been  esti- 
mated  that  starting  now  the  utilities  could 
spend,  within  a  five  year  period,  five  billion 
dollars  additional  for  new  equipment ...  if 
the  money  could  be  obtained  from  investors. 

This,  alone,  would  give  new,  steady  jobs 
at  good  wages  to  approximately  400, 000 
workers,  principally  in  our  heavy  industries 
where  sustained  recovery  must  be  started. 

There  are  about  three  million  people  on 
“work  relief”  .  .  .  another  million  and  a  half 
on  “general  relief”  ...  in  addition,  over  six 
million  are  also  looking  for  steady  jobs.  Ob¬ 
viously  any  barriers  holding  back  renewed 
activity  by  utilities,  or  any  other  American 
industry,  should  be  quickly  removed. 

Investors  would  supply  this  money, 
and  more,  if  the  Government  would  define 
hy  agreement  the  specific  areas  where  it  in¬ 
tends  to  force  the  sale  of  private  utilities  by 
subsidized  competition.  Then,  investors 
will  be  able  to  judge  which  utility  properties 
are  to  be  safe  from  threats  of  confiscation. 
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Syndicates  Plan  Parties 
for  Convention  Week 


By  MARLEN  E.  PEW.  Ir. 

NEWSPAPER  people  who  plan  to 

catch  a  train  any  minute  now  and 
be  on  their  way  for  the  annual  meet¬ 
ings  of  the  Associated  Press  and  the 
American  Newspaper  Publishers  As¬ 
sociation  had  better  catch  up  on  their 
sleep  and  build  up  reserve  strength, 
because  they  are  going  to  be  met  with 
an  unusual  array  of  entertainment 
provided  by  syndicates. 

The  festivities  will  be  touched  off 
Tuesday  by  the  United  Features  Syn¬ 
dicate  when  it  holds  its  reception  and 
cocktail  party  from  5  to  7  p.m.  in  the 
Starlight  Roof  of  the  Waldorf-Astoria. 
In  the  receiving  line  will  be  Robert 
Allen  and  his  co-worker  Drew  Pear¬ 
son,  Heywood  Broun,  Raymond  Clap¬ 
per,  General  Hugh  S.  Johnson,  Dr. 
Joseph  Fort  Newton  and  some  of  the 
syndicate’s  executives.  Many  other 
artists  and  writers  whose  work  is  dis¬ 
tributed  by  this  service  will  attend. 

Guests  will  have  just  about  enough 
time  for  a  quick  shave,  shower  and 
shampoo  and  perhaps  some  dinner  be¬ 
fore  getting  over  to  the  Winter  Garden 
(between  49th  and  50th  Streets  on 
Broadway)  for  a  special  showing  of 
the  spetacular  New  York  hit,  “Hellza- 
poppin”  which  will  be  put  on  by  King 
Features  Syndicate  at  8:30.  It  is  an 
invitation  affair,  and  according  to  Dick 
Hyman,  publicity  man  who  has  made 
the  arrangements,  there  will  be  many 
.surprises. 

King’s  event  will  begin  with  a 
parade  of  comic  characters  to  the 
theater.  Many  prominent  guests, 
other  than  the  publishers,  will  attend. 
International  News  Service  and  In¬ 
ternational  News  Photos  will  be  co¬ 
sponsors  of  the  show. 

On  the  following  day,  Wednesday, 
from  4  to  7  p.m.,  the  Chicago  Tribune- 
New  York  News  Syndicate,  Inc.,  will 
hold  its  cocktail  party  in  its  rooms 
on  the  ninth  floor  of  the  Daily  News 
building,  220  West  42d  Street.  Arthur 
W.  Crawford  assures  us  that  tea  will 
be  served - too. 

On  Thursday,  beginning  at  3  p.m. 
in  the  Empire  Room,  King  Features 
will  offer  a  “Blondie”  fashion  show 
and  cocktail  tea  for  wives  of  visitors 
and  feminine  members  of  the  associa¬ 
tions.  However,  we  are  told  that  men 
will  be  admitted  if  escorted. 

During  the  gaps  between  these  ac¬ 
tivities,  all  major  syndicates  will  hold 
what  will  amount  to  almost  contin¬ 
uous  open  house  in  their  rooms.  Room 
numbers  can  be  found  in  the  alpha¬ 
betized  list  in  this  issue.  Several 
syndicates  will  have  exhibits. 

Must  We  Go  to  War? 

THE  McClure  Newspaper  Syndicate 

this  week  announced  release  begin¬ 
ning  April  24  of  a  new  side-by-side 
serialization  under  the  head  “Democ¬ 
racy  In  The  Balance,  Must  We  Go  To 
War?”  of  two  new  books,  one  by 
Stuart  Chase  and  the  other  by  Lewis 
Mumford.  Mr.  Chase  says  “No”  in 
his  “The  New  Western  Front,”  and 
Mr.  Mumford  says  “Probably”  in  his 
“Men  Must  Act.”  The  pro  and  con 
feature  consists  of  26  installments,  or 
the  articles  may  be  doubled  up  and 
run  for  shorter  periods.  The  syndi¬ 
cate  will  also  release  either  feature 
separately. 

Weekly  Gravure  Section 
INDEPENDENT  PUBLISHERS  SER¬ 
VICE,  New  York,  will  release  soon 
a  weekly  rotogravure  section  to  be 
sold  to  newspapers  as  a  picture  mag¬ 


azine  supplement.  It  is  for  use  by 
smaller  dailies  and  weekly  news¬ 
papers,  the  syndicate  reports. 

AP  Notes 

HITLER'S  “best  years”  lie  ahead  of 
him.  according  to  a  report  by  Science 
Editor  Howard  Blakeslee,  printed  by 
AP  Feature  Service  members  on  the 
occasion  of  Hitler’s  50th  birthday. 
Using  actuarial  figures.  Blakeslee 
reckoned  that  Hitler  has  a  life  ex¬ 
pectancy  of  73  years. 

Jack  Thompson  writes  in  a  series 
mailed  to  AP  Feature  Service  sub¬ 
scribers  this  week  that  chemurgy  is 
coming  out  of  the  laboratory  to  be  a 
new  and  important  factor  in  U.  S. 
agriculture.  Written  after  several 
weeks’  research  with  the  help  of  De¬ 
partment  of  Agriculture  officials,  the 
series  gives  details  of  the  chemurgy 
researches  now  being  instituted  by 
the  department. 

Alexander  George,  veteran  military 
affairs  observer  and  staff  writer  in 
Washington  for  the  AP  Feature  Ser¬ 
vice,  signed  a  story  this  week  rating 
Great  Britain  and  Germany  at  18  in 
military  effectiveness,  France  at  15, 
and  Russia  and  Italy  at  12.  The  fig¬ 
ures  on  which  he  based  these  ratings 
were  supplied  by  three  experts  who 
judged  the  countries  for  industrial 
effectiveness  as  well  as  army,  navy 
and  air-force. 

Classified  Feature 
A  NEW  COMMERCIAL  feature, 
“Classie  Addie,”  designed  for  the 
dual  purpose  of  building  classified  lin¬ 
age  and  holding  reader  interest  in  the 
feature  itself,  made  its  appearance  in 
a  dozen  or  more  newspapers,  April  10. 
“Classie  Addie”  is  drawn  by  Lorene 
Rutherford  and  the  jingles  are  done 
by  Ellen  Connor,  bo  A  of  Paris,  Tex. 
TTie  feature  is  owned  by  Publishers 
Press  Features,  organized  some 
months  ago  in  Paris.  Agnes  Anne 
Kelleher  of  Dallas,  a  feature  broker, 
has  been  given  exclusive  contract  to 
.sell  “Classie  Addie.” 

Office  Space 

COLUMBIA  NEWS  SERVICE  this 
week  announced  an  additional  ser¬ 
vice  in  the  line  of  home  town  news 
and  picture  coverage.  Their  plan  en¬ 
ables  all  newspapers  to  maintain 
offices  in  mid-town  New  York  during 
the  World’s  Fair.  To  subscribers  to 
their  Broadway  column  mat  service 
they  offer  at  no  extra  cost,  a  suite  of 
offices  where  out  of  towners  can 
secure  reservations  and  information 
on  hotels,  night  clubs,  restaurants, 
receive  their  mail,  meet  their  friends. 
Al.so  offered  is  a  question  answering 
.service  for  readers  of  the  column. 

Personals 

WATSON  DAVIS,  director  of  Science 
Service,  is  author  of  a  pamphlet 
“New  Horizons  of  Industry,”  which 
will  be  distributed  to  visitors  at  the 
General  Motors  exhibit  at  the  New 
York  World’s  Fair. 


RESEARCH  WORKERS 

InvestigAtoTS  (telephone  and  per¬ 
sonal  contact),  research  and  snrrey 
workers,  field  work  supervisors, 
etc.,  to  register  in  INDEZT  for 
work  in  your  own  locality.  Write 
Today. 

INDEXT  SERVICE 

280  Madison  Avenue  New  York 


ACTS  AS  WASHINGTON 

This  gentleman  with  physical  as  wall  as 
sartorial  resemblance  to  George  Washing¬ 
ton  is  Denys  Wortman,  United  Feature  Syn¬ 
dicate  cartoonist,  who  draws  “Everyday 
Movies"  for  more  than  40  daily  papers. 
He  will  play  the  role  of  Father  of  His 
Country  in  the  re-enactment  of  Washing¬ 
ton's  one-week  stagecoach  ride  from  Mount 
Vernon,  Va.,  to  New  York.  His  arrival  will 
herald  the  opening  of  the  Now  York 
World's  Fair. 


Dick  Calkins,  one  of  the  col¬ 
laborators  in  the  production  of  “Buck 
Rogers,”  is  making  a  series  of  per¬ 
sonal  appearances  in  Chicago  motion 
picture  houses. 

Marian  Young.  NEA  Service  home 
page  editor,  will  speak  to  the  grad¬ 
uating  class  of  Centenary  Junior  Col¬ 
lege,  Hackettstown,  N.  J.,  April  26. 
Her  topic  is  “Woman  In  Journalism.” 

Dale  Harrison,  who  does  the  daily 
“Dale  Harrison’s  New  York”  column 
for  AP  Feature  Service,  is  also  doing 
song  writing  as  a  sideline.  Written  in 
collaboration  with  Robert  Macgimsey. 
composer  of  “Shadrack,”  Harrison’s 
first  song,  “I  Met  Yvette  at  the  Met’,” 
was  premiered  April  12  at  the  Hotel 
Edison’s  Green  Room  by  Gray  Gor¬ 
don’s  orchestra. 

John  Hix,  creator  of  “Strange  As  It 
Seems,”  distributed  by  United  Feature 
Syndicate,  and  his  brother,  Ernest, 
left  Los  Angeles  April  21  for  New 
York,  to  officiate  at  the  opening  of  the 
“Strange  As  It  Seems”  building  at 
the  New  York  World’s  Fair. 


PROFIT  SHARING  PLAN 

Brownsville  (Pa.)  Publishing  Com¬ 
pany,  publishers  of  Brownsville  Tele¬ 
graph,  Belle  Vernon  Enterprise,  and 
California  Sentinel;  Franklin  Publish¬ 
ing  Company,  publishers  of  Aliquippa 
(Pa.)  Gazette;  and  Philadelphia 
Suburban  Newspapers,  Inc.,  publish¬ 
ers  of  69th  Street  News,  Germantown 
Courier  and  Main  Line  Times,  re¬ 
cently  announced  the  adoption  of  a 
plan  of  profit  sharing  with  employes, 
retroactive  to  Jan.  1,  1939. 


A.  T.  HENDERSON  COMPANY.  INC. 

SSI  Fifth  Avenue,  New  York 

Phone  VAnderbUt  3-47S0 

TRAVEL  EXPERTS 


European  Cruisei,  Tours  by  Steamer, 
Ball  and  Air — AU-Ezpense  Independent 
Itineraries — No  Charge  for  Service 


European  Nepreaentatfuas 
INTERNATIONAL  SERVICE — 76  me  dee 
Prtitx-Chnnipe,  PARIS.  France 
NORTHERN  TRANSPORT  TRAVEL 
BUREAU — 7  Gerrard  Street,  I,ONDON, 
W.  I.,  England 


Reporter  Denies 
He  Violated 
Judge's  Order 

Grand  Jury  Hears  Hill 
In  Champaign  Case  .  .  . 
Court  Postpones  Probe 

Harry  Hill,  Chicago  Tribune  re¬ 
porter,  denied  before  a  grand  jury  at 
Urbana,  Ill.,  April  14  that  he  wired 
his  paper  news  ordered  supressed  by 
the  circuit  court  there.  He  said  he 
followed  the  instructions  of  the  court 
and  did  not  know  who  notified  the 
Tribune. 

Hill  was  summoned  in  a  grand  jury 
Investigation  seeking  to  determine 
how  the  Tribune  and  Chicago  Herald 
dr  Examiner  obtained  and  published 
the  names  of  two  Champaign  public 
officials  indicted  in  a  probe  of  al¬ 
leged  vice  conditions.  Judge  John 
Armstrong  ordered  the  names  sup¬ 
pressed  until  the  public  officials  a^ 
others  indicted  had  been  arrested. 

Jury's  Prob*  Ends 

The  Tribune  appeared  on  Chicago 
streets  at  9  p.m.  April  12,  40  minute 
after  the  findings  of  the  grand  juiy 
were  returned  in  the  Urbana  court¬ 
house.  A  news  broadcast  at  8: 45  pjn. 
over  WGN,  the  Tribune-owned  sta¬ 
tion,  also  announced  the  indictments. 
Mayor  James  D.  Flynn  and  Police 
Chief  Roy  Argo  did  not  surrender 
until  after  noon  of  the  following  day. 

No  action  has  yet  been  taken  against 
the  Herald  &  Examiner. 

Hill’s  testimony  was  given  as  the 
grand  jury  ended  a  six-week  investi¬ 
gation  of  alleged  vice  conditions 
brought  to  the  public’s  attention  by 
news  reports  and  front-page  editorials 
of  the  Champaign  News-Gazette  and 
the  Urbana  Courier.  Fifty-one  in¬ 
dictments  were  returned.  They  in¬ 
cluded  charges  against  the  mayor, 
police  chief,  the  four  city  commis¬ 
sioners,  and  the  state’s  attorney,  Fred 
B.  Hammil,  who  called  the  grand  jury 

Further  investigation  of  the  viols- 
tion  of  the  court  order  will  be  made 
about  May  1  by  the  April  grand  jury 
The  prosecutors  have  indicated  that 
they  will  not  call  the  April  grand 
jury  to  resume  the  inquiry  of  the  re¬ 
tired  jury  until  after  Ae  trial  of  Mrs 
Margerite  Strothers,  charged  with 
the  murder  of  the  slain  university 
student. 


USING  1.400  PAPERS 

The  Continental  Oil  Company  in  its 
summer  gasoline  campaign  will  use 
approximately  1.400  newspapers  in 
42  .states.  Tracy-Locke-Dawson,  Inc, 
is  the  agency. 


i 


ewxpaPER  NLWS 


AUSTRALIA 

I  The  only  journal  giving  the  news 
of  advertisers,  advertising,  pi^ 
lishing,  printing  and  commercial 
broadcasting  in  Australia  and 
!  New  Zealand. 

If  you  are  planning  sales  cam- 
I  paigns  or  are  interested  in  these 
territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly- 


Subscription  rate  $1.50  per  yemr 
post  free 

Warwick  Bldg.,  Hamilton  ^ 

SYDNEY 


S-T-a  ?  ? 


♦Yve  YYvroM«'^°X 

*\AS  IV®®  f 

■O  O'*'  '''%o«  '•\'?"°''ffe°°  'iV  O' 

''®^  oU'®^  %  i  ot  ''''®  M  ®®^® 

'>0  .®Y.  X.0  ^®-»-iO'i®  ^  1:iOp®  ''preS®-e 

♦  ioas  '’  -r  sva^„e  i-a  ^ 

_se^''®®  tVv®''r%e^V 

^°'iorro«  •  ,  o  ase  c.ocet®^^  ’ 


I 


EDITOR  <S  PUBLISHER  poR 


‘'Don't  Indulge 
In  Name  Calling 


unfair.  But  what  are  we  going  to  do 

dulae 

Y.  II  There  is  our  problem.  We  repre- 

Colling  sent  more  than  Ae  press  of  any  other 

j  ,  nation  in  the  world  today,  a  corn- 

con  inuc  from  page  paratively  large  property  investment 
_  in  the  tools  of  our  trade.  That  prop- 
the  property  rights  of  the  dollar  in-  erty  investment  consciously  or  un¬ 


vested  in  public  utilities,  of  the  dollar  consciously  gives  us  a  bias  in  the  nar- 
invested  in  the  stock  exchange,  and  row  area  where  politics  is  now  con- 


we  are  making  new  limitations  of  the  cerned  with  changing  property  rights, 
property  rights  of  the  man  who  hires  To  recognize  this  situation  frankly 


labor.  These  three  limitations  of  and  treat  it  with  kind,  courageous 
property  rights  which  are  no  greater  candor  is  half  the  battle. 


than  a  score  of  limitations  that  have 
been  placed  upon  property  in  the 


Prescribe  for  Our  Own  Ills 

If  we  know  what  is  the  matter 


New  Ad  Style  Guide 
Aids  Daily's  Clients 


memory  of  men  iving  m  with  us  we  can  prescribe  for  ourselves, 

acute  situation.  The  country  is  di- 


vide^-not  into  Democratic  and  Re- 
publican  camps-nothing  like  that! 

our  opinions  if  they 


The  divisorv  line  cuts  Americans  into  ”  ,  vf.,.  .  r' 

iijc  vi.viauijr  ....c  j  c  •,  oppose  the  current  shift  in  property 

two  or  three  groups  having  definite 


iwo  or  uiree 

opinioi^  about  how  _  far  the  proposed 

names.  It  does 


limitations  of  the  rights  of  property 


mean  that  we  should  recognize  that 
in  these  three  areas,  public  utilities,  ^ 

the  stock  exchange  and  labor  rela-  ^  eights  do  shift,  they  will 

tions  shall  be  curtailed.  Of  course  all 


lions  snauoe  cur^ueu  v.!  v-uuia^ci.  democratic  process 

sorts  of  caterwau  mg  and  name  cal^g  Republic  will  live 

fill  the  air.  That  s  nothing  new.  The  ^^tself  through 


WATCH  OUT  FOR  WORMS! 


extreme  right  group  calls  the  extreme  j...  j  i.i  .  •n  Maxivcn,  n  ifmjnguni  ii/n.i  .%< . .  --  —  -  — 

left  group^a  bunch  of  socialists  and  conditions  and  liberty  will  sur-  -  page,  in  which  the  number  of  char-  copy 

communists.  And  the  left  group  calls  u  land.  It  is  an  enterpris-  acters  to  the  space  desired  is  ini-  a 

the  right  group  a  bunch  of  fascists.  .  .  .,  ...  ,  ,  ing  press.  It  is  an  intelligent  press,  cated.  Body  type  below  the  18  poir,:  i 

And  L  mid^n  group,  kd  by  the  wf»n  »eS  .K  “  tSte  h  eas^Te  «  “  »  “"O  ST'  T-  .'f '  T  ' 

Honorable  Casper  Milquetoast  and  as-  ,,  ol^'cr  press  upon  the  globe  giving  a  brief  history  of  the  fac  eragC; 


Orarcii  for  Editor  &  I’ubi.ishkr  hy  Geo.  T 
Ma.r-.i'ctl.  U'ilmingloii  (Dtl.)  \r:is  Journal. 


The  Albany  (N.  Y.)  Knickerbocker  ^ 
News  is  using  a  style  guide  for  adver- 
tisers,  devised  by  Ray  Stiles  of  its  ad 
alley,  which  is  aimed  to  eliminate  a  ^ 
much  guesswork  in  specification  of 
types  for  advertisements. 

Printed  on  44  loose-leaf  numbered 
sheets  are  every  type  face  available 
in  Knickerbocker  News  ads,  all  fig. 
ures  in  60  and  72  point.  On  the 
three  pages  appear  samples  of  al 
linotype  and  monotype  borders  and 
ornaments,  with  rule  or  border  num¬ 
ber  indicated.  The  first  sheet  con¬ 
tains  an  index  and  instructions  for 
use  of  the  sheets.  ji 

Each  type  display  page,  at  top  and 
bottom,  bears  figures  from  1  to  45  te  a  Sp< 
show  the  number  of  ems  in  widfi.  ., 
the  sheets  are  set.  After  the  figure;  0^®* 
45  or  21''2  are  the  number  of  cap  or 
lower  case  letters  in  that  line. 

The  letter  or  space  appearing  at  th- 
left  of  the  rule  of  the  type  size  de-  “1. 
sired  is  noted,  and  reference  is  madr 
to  a  chart  at  the  bottom  of  the  firs' 
page,  in  which  the  number  of  char-  copy 


the  right  group  a  bunch  of  fascists.  ^ 

And  the  middle  g/oup,  led  by  the 

Honorable  Casper  Milquetoast  and  as-  continue  to  print 

sociates,  the  same  being  your  presi-  editorialize  after  the 

dentia  orator  and  I  suspect  most  of  conscience.  But 

.us  fellow  workers,  are  baffled  and 
bewildered  and  only  hope  for  the  best, 


we  can  wen  anord  to  lake  it  easy,  we  .  ^  *i _ 

can  well  afford  to  continue  to  print  ”  *■’*  ® 

both  sides,  to  editorialize  after  the  nr)  Kn/rnm/^KT 

dictates  of  our  own  conscience.  But  NEW  CIGAK  CAMPAHjN 


giving  a  brief  history  of  the  fac 
illustrated 


we  -should  also  not  emote  too  heavily.  a  new  campaign  for  Webster  Eisen- 


JERSEY  AP  UNIT  MEETS 


Same  Rhetorical  Brickbats 


Nothing  is  gained  by  working  up  a  johr,  Inc.,  featuring  the  Webster  Cigar, 


But  the  newspapers  of  our  country  shirts. 


temperature,  by  jiggling  our  hair 


Seventy-four  editors  and  publish-  juy  ( 
ers,  members  of  the  New  Jersey  Uni' 


by  reason  of  the  large  sums  of  money  We  can  say  what  we  want  more  con- 


began  last  week  in  newspapers,  sup-  ers,  members  ot  the  New  Jersey  Urr 
plementing  a  magazine  campaign.  The  of  the  Associated  Press,  meeting  for 
advertisements  are  one-column,  full  the  first  time  in  New  York,  attendee 


required  to  buy  the  tools  of  the  trade  vincingly  if  we  are  kind  than  if  we  depth _ “slender"  layouts  emphasizing  the  organization’s  annual  dinner- 


in  our  business  are  unusually  affected  are  all  hot  and  bothered.  We  can  the  “slender  elegance”  of  the  cigar,  meeting  April  11  in  the  Shell-Unior|  advei 

by  a  property  interest.  We  feel,  at  reserve  our  excess  steam  heat  for  They  are  appearing  in  papers  in  New  Room.  Rockefeller  Plaza.  The  group 

least  our  publishers  and  owners  often  Stalin.  Mussolini  and  Hitler.  We  can  York.  Newark.  Philadelphia,  Chicago,  made  a  tour  of  the  AP’s  new  buildin: 
feel,  of  whom  again  your  speaker  is  rage  if  we  will  against  sin  and  the  gan  Francisco  and  Denver.  Drawn  in  Rockefeller  Plaza,  and  heard  a.’, 
sometimes  one,  that  if  the  rights  of  sales  tax  and  political  corruption  and  illustrations  introduced  feminine  off-the-record  discussion  of  the  Euro¬ 
property  are  curtailed,  the  foundations  other  devices  of  the  devil.  But  for  charm  “in  the  company  of  a  good  Penn  situation  by  DeWitt  MacKenzie 
of  the  Republic  may  be  shaken.  We  the  prestige  of  our  calling,  for  the  cigar.”  Simultaneously,  another  cam-  former  AP  European  corresponder.' 
forget  that  democracy  has  always  tri-  good  of  the  order,  we  can  afford  to  paign  supporting  the  Henrietta  Pops  nnd  now  foreign  affairs  •writer.  Wii- 
umphed,  the  flag  keeps  right  on  wav-  be  nobly  logical  for  a  time  while  cigar  began  in  newspapers  in  Phila-  lla*Ti  M.  McBride,  managing  edito: 
ing,  and — thank  all  the  gods  at  once —  these  problems  affecting  property  are  delphia.  Camden,  Washington,  Tren-  Passaic  Herald-News,  chairman  of  the 
the  smoke  goes  up  the  chimney  just  grinding  through  the  public  mill.  and  Newark  These  advertise-  presided, 

the  same,  even  when  property  rights  Wrath  Begets  Wrath  ments  are  all  illustrated  by  photo- 

were  curtaUed  by  the  eight  hour  rail-  treading  on  dangerous  graphs  of  the  “Misses  Henrietta  for  FACSIMILE  SHOWN 

road  law  under  Woodrow  Wilson,  ^  A  threat  to  democracy  is  1939.”  They  ran  20  inches  by  one  and  "  p Hous 

even  under  the  income  tax  and  the  abroad  in  the  world.  The  unemploy-  two  columns.  N.  W.  Ayer  &  Son.  TJe  Radio  Committee  ^  the  Hoj 
^rcel  post  m  the  days  of  WiUiam  problem  in  this  nation  remaiL  Inc.,  handles  the  account.  Comrnons  Ottawa,  members  of  J 

Howard  Taft,  even  under  the  railroad  ^r^solved  and  every  day  it  is  unsolved  ■ 

legislation  and  the  conservation  laws  is  a  menace  to  the  Ability  of  our  THOMPSON  SWORN  IN  f  Parliament  BuU^ 

of  the  first  Roosevelt,  and  so  even  ur«  recently  of  facsmiue  radio  transmis 

iar-ift  in  *nstitutions.  We  are  developmg  a  Frederick  I.  Thompson,  publisher  of  w  n  h  Vin/^E  nr^sident  o 


ucrgcaii  ui  -  -  »  «  r  L 

delphia,  Camden,  Washington,  Tren-  Pa.ssoic  Herald-Neuis,  chairman  of  the 
ton  and  Newark.  These  advertise-  unit,  presided, 
ments  are  all  illustrated  by  photo-  " 


back  to  tariff  reform  in  Grover  Cleve-  _•  *  u-  iT  •  * - -  - - ’  r - ;  ’i  sion.  w.  u.  n.  rmcn,  - 

land’s  day.  And  the  same  charges  of  daneeronf  Proletariat  which  is  the  Montgomery  (Ala.)  Journal  and  Telecommunications  Labora-, 


aphs  of  the  “Misses  Henrietta  for  FACSIMILE  SHOWN 
59.”  They  ran  20  inches  by  one  and  ^n.  r>  j-  o  •**  r  h  davs 
o  columns.  N.  W.  Ayer  &  Son.  Radio  Committee  of  the  Ho^  days 

c.,  handles  the  account.  of  Commons  Ottawa,  members  of  the 

■  press  and  others  were  given  a  demor.-  a 

HOMP^ION  <>WORN  IN  Stration  in  the  Parliament  Building 

tlUJVli'2>UJN  aWV-lIUY  liN  recently  of  faesmilie  radio  transmis-  . 

Frederick  I.  Thompson,  publisher  of  W.  G.  H.  Finch,  president  oi  ilTes 


socialism  and  anarchy  were  hurled 
at  the  reformers  who  advocated  in¬ 
heritance  taxes,  income  taxes,  the 


dangerous  u  •  j  t  Times,  took  the  oath  of  office  April  -"g  inJ.’.'of  "Ncw  York,  inventor  oi 

enough  m  the  days  of  13  as  a  member  of  the  Federal  Com-  jj^e  system,  explained  the  method  0: 

S  ^  munications  Commi^ion.  He  sue-  sending  and  receiving  while  a  machine 

IddSrwe  S'thf  SI  cl^ 

CANADIAN  MEETINGS  man,  Canadian  Broadcasting  Corpora;!  ^ 


road  rates  and  food  sales^  These  are  To  “‘a^’Jn  the  Tdi;  pror  ani  hen 
the  sam_e  rhetorical  brickbats  that  are  ^^e  idle  rich,  sooner  or  later  our  re- 


iit;riuiiiue  laxtrs,  uicume  taxes,  xne  *,^«:***«:^  4.U  ‘ji  *1-  n  i.  •£  •  . . . . .  .  - 

eovemmeal  control  of  trusts  and  raU-  SdS  we  S  the  ntSSe  ctasl  ba^c 


man,  Canadian  Broadcasting  Corpora- 1 


now  being  tossed  back  and  forth  by  sources  will  be  vnne  AnH  w..  -urVin  The  Canadian  Newspaper  Publish-  tion,  announced  that  CBC  propos«  0*6 

the  reformers  and  the  conservatives  stand  far  mif  nn  +ho  calioni  nrharo  ^*5  Assn,  and  the  Canadian  Press  to  see  that  facsimile  was  developed  c  _jui 

today.  Then  nothing  happiened.  Now  liberty  is  first  attacked,  we  oT  the  ^ssn.  will  meet  at  Toronto  May  1-3.  Canada  in  the  national  interest. 


nothing  will  happen. 


press  may  well  afford  in  the  crucial 


But  we,  we  newspaper  people,  edi-  jays,  to  subdue  our  emotions  and  ex 


tors  and  owners  because  of  our  large 


.  .  .  .  ,  ,  ,  press  our  convictions  without  rancor, 

property  investment,  have  taken  the  ^^hout  bitterness.  For  wrath  begets 
side  of  property  unconsciously  in  ^rath 


AN  EDITOR  AND  PUBLISHER  FILE 


many  cases.  That  unconscious  atti¬ 
tude  toward  the  property  which  is 


In  the  meantime,  let  us  not  lower 
our  flag.  The  American  press  is  an 


ut  '  A  A  •  1  .  .  ivjdii  ultraa  is  ctll 

tl^  investment  in  our  busmess,  is  honest  press  compared  with  the  press 
wihat  makes  us  seem  to  be  unfair  to  ^ 

those  who  are  seeking  these  new  re-  ■  „  i 


forms  in  property  rights. 

They  will  admit  that  we  print  of¬ 
ficial  documents  on  both  sides, 
speeches  of  both  leaders,  for  instance. 
But  because  our  editorials  are  in  the 
main  conservative,  because  we  criti¬ 
cize  the  methods  of  those  whom  we 
call  radical  leaders,  their  followers  are 
bitter.  They  do  not  realize  that  the 
right  of  criticism  after  the  news  is 
printed  fairly  is  an  inherent  Amer¬ 
ican  right,  guaranteed  by  the  Bill  of 
Rights. 

Of  course,  emotion  has  entered  into 
the  controversy  on  both  sides.  Our 
critics  are  sore  and  being  sore  are 


|iiiiiiiiiiiiiiiiiii;iiiiiiitiiiiiiiiiiiiiiiiiitiiiiiii:ii:iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiiiig 

i  As  brokers  and  appraisers,  we  | 
I  are  in  a  position  to  facilitate  the  | 
I  sale  or  purchase  of  | 


NEWSPAPER  and 
MAGAZINE  PROPERTIES 


I  We  invite  confidential  inquiries  | 
I  concerning  opportunities  in  the  | 
I  publishing  field.  I 


These  Binders,  designed  for  this  specific 
use.  come  in  sets  of  two,  and  together  safe¬ 
guard  a  year’s  issues  compactly,  handily. 
Single  Binders,  $4.00;  the  set,  S7.50. 
They’re  attractive,  durable,  sturdy.  Issues 
can  he  inserted  easily.  Actually,  they  are 
iinaluahle  "Office  Files.”  It  isn’t  easy  to 
keep  52  issues  of  EotTOR  &  Publisher 
otherwise — someone  is  always  clipping, 
ciittinc  or  borrowing  them.  So  sure  are 
we  tliat  you’ll  approve  of  the  idea,  the 
Binders  will  be  sent  on  approval. 


NEWSPAPER  APPRAISAL  | 
I  CORPORATION  | 

I  1>.  Parker  Likrt^r,  Pres.  | 

g  Times  Ride.,  Times  Square,  New  York  | 
g  BRyant  9-3055  g 
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.tf  the  end  of  each  six  months,^  add  the 
Editor  S’  Publisher  Index  -ivkirh  gives  quick 
'eference  to  any  desired  item. 
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The  Horse  Is  Before  the 
Cart— As  It  Should  Be 
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National  Distillers'  "Honor  in  Whiskey  Advertising"  Code  Begins  to  Pro¬ 
duce  Results  —  Demonstrating  the  Ability  of  An  Industry  to  Precede 
Rather  Than  Follow  Official  Thought  and  Regulation. 

At  the  Providence,  R.  L,  convention  of  the  National  Conference  of  State  Liquor  Administrators  in  July,  1936, 
a  spokesman  for  National  Distillers  announced  the  code  of  advertising  of  his  Company,  expressed  the  hope 
other  distilling  companies  would  adopt  it  and  suggested  that  State  Liquor  Administrators  might  consider  it. 
That  code  read: 
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“1.  We  believe  there  should  be  no  illus¬ 
trations  of  women  in  liquor  advertising,  no 
copy  appealing  especially  to  women  buyers 
nor  any  reference  to  women  as  substantial 
purchasers  or  consumers  of  alcoholic  bev¬ 
erages. 

“2.  We  believe  there  should  be  no  illus¬ 
trations  of  children  nor  youthful  persons  nor 
any  copy  carrying  any  sort  of  appeal,  ex¬ 
pressed  or  implied,  to  youthful  drinkers. 

“S.  We  believe  there  should  be  no  liquor 
advertising  in  college  dailies,  college  comic 
periodicals  or  college  athletic  programs  or 
similar  publications  likely  to  draw  their 
readers  from  among  college  students. 

“4.  W’e  believe  there  should  be  no  liquor 
advertising  in  Sunday  newspapers  nor  in 
any  publications  which  bear  a  Sunday  date¬ 
line,  irrespective  of  the  fact  that  the  latter 
may  be  distributed  or  circulated  on  week¬ 
days. 

“5.  We  believe  there  should  be  no  adver¬ 
tising  in  religious  publications  of  any  sort 
irrespective  of  the  fact  that  such  advertise¬ 
ments  are  solicited  by  those  publications 


and  that  there  should  be  no  advertising  in 
programs  or  souvenir  booklets  at  church 
charity  functions. 

“6.  We  believe  there  should  be  no  liquor 
advertising  over  the  radio  because  the  radio 
carries  its  message  directly  into  the  home 
of  the  conscientious  abstainer  as  well  as 
that  of  the  honest  liberal. 

“7.  We  believe  there  should  be  no  illus¬ 
trations  of  drinking  at  bars  (except  pos¬ 
sibly  in  the  liquor  trade  papers)  and  no 
illustrations  of  night  club  scenes  of  an 
hilarious  or  convivial  nature. 

“8.  We  believe  there  should  be  no  illus¬ 
trations  of  drinking  scenes,  except  within 
the  home,  club  lounges,  locker  rooms,  etc., 
and  then  only  when  confined  to  the  most 
dignified  and  decorous  surroundings. 

“9.  We  believe  there  should  be  no  illus¬ 
trations  of  picnic  or  bathing  scenes  indica¬ 
tive  of  outdoor  drinking  except  scenes  on 
porches  of  dignified  homes  or  those  descrip¬ 
tive  of  the  traditional  hospitality  of  a  host. 

“10.  We  believe  there  should  be  no  liquor 
advertising  associating  itself  with  Santa 


Claus,  Easter  rabbits,  cherry  trees  or  simi¬ 
lar  symbols  of  national  holidays  nor  any 
characterizations  which  might  be  mistaken 
for  a  well-known  citizen  or  public  official, 
except  those  illustrations  of  persons  or 
scenes  on  any  authorized  label. 

“11.  We  believe  there  should  be  no  illus¬ 
trations  of  aviators  in  or  out  of  uniform 
which  might  carry  the  implication  that  pilots 
use  alcoholic  liquors,  on  duty  or  off. 

“12.  We  believe  there  should  be  no  illus¬ 
trations  of  ships’  oflScers  or  seamen  or  of 
locomotive  engineers  or  other  crewmen 
which  might  carry  an  implication  of  drink¬ 
ing  on  the  part  of  such  men  responsible  for 
the  safety  of  human  lives. 

“13.  We  believe  there  should  be  no  illus¬ 
trations  of  Army,  Navy  or  Marine  Corps 
officers  or  enlisted  men,  except  for  publica¬ 
tion  in  service  papers  such  as  the  Army  and 
Navy  Journal. 

“14.  We  believe  there  should  be  no  use 
made  in  advertising  of  such  phrases  as  ‘Not 
a  headache  in  a  hogshead,’  ‘Older  men 
know,  younger  men  are  learning,’  or  similar 
slogans.” 


At  the  Miami,  Fla.,  convention  oi  the  National  Conference  of  State  Liquor  Administrators,  in  January,  1939, 
Captain  W.  S.  Alexander,  Federal  Alcohol  Administrator,  reporting  on  the  responses  to  a  questionnaire  ad¬ 
dressed  to  all  State  Liquor  Administrators  in  the  hope  that  a  uniform  policy  on  liquor  advertising  might  be  pos¬ 


sible  in  Federal  and  State  regulations. 

“All  representatives  of  the  States  com¬ 
prising  this  National  Conference  have 
unanimously  expressed  the  view  that  the 
same  degree  of  control  in  advertising  should 

exercised  over  wines,  distilled  spirits,  and 
malt  beverages; 

“That  advertising  through  the  use  of 
comic  strips,  etc.,  which  have  an  appeal  to 
children,  should  be  completely  prohibited; 

“That  members  of  the  liquor  industry 
should  not  be  permitted  to  use  consumer 


said: 

contests  involving  the  offering  of  prizes  or 
premiums  as  advertising  themes; 

“That  the  use  of  the  radio  as  an  adver¬ 
tising  medium  for  alcoholic  beverages  should 
be  prohibited; 

“There  appears  to  be  a  practically  unani¬ 
mous  opinion  that  there  should  be  complete 
prohibition  in  advertising  matter  of  illus¬ 
trations  or  representations  referring  to  reli¬ 
gious  holidays,  figures,  and  festivals; 


“Representations  .soliciting  the  patronage 
of  women; 

“Illustrations  of  or  references  to  athletes; 

“Family  scenes; 

“Testimonials  and  endor.sements; 

“Exaggerated  or  superlative  claims  or 
comparisons; 

“Statements  or  representations  implying 
that  healthful  or  beneficial  effects  result 
from  the  consumption  of  alcoholic  bever¬ 
ages.” 


National  Distillers  Products  Corporation 

120  BROADWAY.  NEW  YORK 


Stcdilman  Enjoyed 
ANPA  Presidency 


continued  from  page  11 


mouth  shut  about  politics  generally. 

The  association  has  got  to  be  non- 

partisan.  We  don’t  attempt  to  dictate  ^ 

to  any  members.  .  .  .  The  Nashville 

Banner?  It’s  conservative  and  it  al- 

ways  will  be.  We  give  the  New  Deal 

credit  when  it  deserves  credit  but 

we  never  hesitate  to  criticise. 

We’re  not  anti-New  Deal;  we’re 
anti-haywire.” 

Mr.  Stahlman  declined  comment  on 
the  Newspaper  Guild,  which  has  not 
taken  hold  in  Nashville.  As  to  his  re- 
lations  with  Banner  employes  he  said: 

“Our  men  stay  with  us.  We  treat  them 
right  and  we  pay  well.  We  operate 
on  a  40-hour  week.” 

In  Nashville,  where  Jimmy  Stahl- 
man  was  bom,  he  is  something  of  a 
local-boy  wonder-worker  in  the  minds 
of  many.  Men  who’ve  known  him  for 
years  speak  pretty  pieces  about  him. 

Ask  Vernon  Tupper,  for  instance.  Or 
Mr.  Gupton,  the  postmaster.  Or  ask 
Charles  Moss,  managing  editor  of  the 

“Now  Jimmy,”  said  Mr.  Moss,  speak- 
Ing  quietly  and  considering  the  sub- 
ject,  “looks  upon  the  Banner  as  a 
commission,  a  great  trusteeship,  Bj^BBBjB 
handed  to  him  by  his  grandfather,  the 

late  Maj.  E.  B.  Stahlman.  The  Banner  — ^ — ~ — - - 

is  an  expression  and  an  expansion  of  Voted  "Nashvilli 
the  personalities  of  these  two  men.  recoi 


After  service  as  a  reporter  in  Chicago  and 
Nashville,  Stahlman  put  in  several  months 
as  a  soldier  in  the  383rd  U.  S.  Infantry 
in  1918. 


block  lecture 

n  New  Haven,  Conn.,  April  18 — English 
experience  with  the  radical  press  since 
the  industrial  revolution  was  discussed 
at  Yale  University  today  by  Hugh  L. 

Beales  of  the  London  School  of  Eco- 
,  nomics,  who  spoke  on  the  foundation 
”  established  by  Paul  Block  of  New 
^  York  City  to  promote  a  better  under- 
standing  of  the  press  as  a  political 
®  force  and  its  relation  to  the  public. 

.  -  -  ^  Mr.  Beales,  who  has  published  various 

tions  Commission,  as^rting  that  a  studies  of  the  industrial  revolution 
{^tition  filed  with  the  Commission  by  j^g  g^^jai  political  conse- 

Publishing  Co.,  operatt^s  quences,  explained  the  aims  of  English 
of  KSD,  arm  publishers  of  me  Sf.  radicalism,  described  the  kind  of  press 
Louts  Post  Dispatch  was  not  filed  in  acquired,  and  illustrated  its  influ- 
intended  to  harass  ^nce  upon  the  making  of  policy.  The 
KXOK.  historical  importance  of  the  English 

The  KSD  petition  requests  a  change  radical  press,  he  emphasized,  was 
from  its  present  assignment  of  550  found  less  in  the  struggle  of  political 
kilocycles  to  the  630  kilocycles  for  parties  and  more  in  the  definition  of 
which  the  Star-Times  station  has  grievances,  and  the  interpretation  of 
applied  and  requests  that  the  fre-  foreign  conflicts  to  English  observers, 
quency  of  550  kilocycles,  which  is  at  The  varying  virility  of  the  radical 
present  shared  with  KFUO  be  assigned  press  has  marked  the  varying  inten-  The  Mississippi  Press  Association 
to  KXOK.  sity  of  political  interest,  he  pointed  will  meet  in  Gulfport  June  15-16-17. 
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ng  is  his  favorite  recreation;  favorite 
spot  is  his  camp  at  Destin,  Fla. 


out,  expressing  the  belief  that  a  rad¬ 
ical  press,  co-operating  with  other 
agencies  will  promote  democracy. 


Just  another  baby  then,  except  to  his  folks 
— Jimmy  Stahlman  at  the  age  of  six  months. 


The  paper,  to  Jimmy,  is  a  personal 
thing,  bound  up  with  his  life.  He 
feels  a  personal  responsibility  for  what 
the  paper  says  and  does  and  he  wants 
a  personal  relation  to  exist  between 
the  paper  and  its  readers.” 

Jimmy  Stahlman  has  two  daughters 
— Ann,  18,  and  Mildred,  17,  His  home 
is  an  apartment  in  the  Hilltop  apart¬ 
ments  of  Nashville,  He  likes  his 
horses  as  well  as  his  cars  and  planes 
and  he  rides  frequently.  He  hunts 
every  fall  and  used  to  play  a  “fairly 
respectable  game  of  golf.”  He  is  as 
profane  as  he  is  articulate.  He 
wouldn’t  live  in  New  York  for  all 
the  world  but  he  would  never  give 
up  his  trips  North.  People  have  often 
asked  him  when  he  slept,  if  ever. 

Mr.  Stahlman,  sportsman-publisher, 
and  the  third  man  from  the  south  to 
become  president  of  the  A.N.P.A., 
soon  finishes  his  job.  It’s  my  notion 
that  he  has  been  a  spectacular  success 
at  it.  And  I  fear  that  when  he  retires 
next  month  he’s  going  to  be  a  man 


Stahlman  in  overalls  mauling  a  fox  terrier  playmate — what 
more  could  a  five-year-old  ask  of  life? 


The  patch  on  the  knee  may  mark  a  tribute  paid  by  Stahlman 
of  Vanderbilt  University  to  practice  over  the  low  hurdles. 


Tt(«  Romanian 
House 


The  Romanian  Commissioner  General  invites  the  editors  and  publishers 
of  the  United  States  to  visit  the  Romanian  pavilions  at  the  New  York 
World's  Fair.  These  pavilions  present  the  sweeping  panorama  of  a  nation 
of  20,000,000  earnestly  at  work  under  the  leadership  of  a  far-seeing  and 
energetic  King  amid  nations  with  whom  she  shares  a  love  of  peace  that 
alone  can  make  attainable  the  ideal  of  a  better  world. 


Sueeviha  Monastery 


Romania  in  Stone 
by  I.  Jalea 


Modern  Bucharest 


Historical  Frieze  by  Mac  Constantinescu 
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Paper  of  Tomorrow 
Visioned  by  Experts 

continued  from  page  10 

people.  Otherwise  they  cannot  face 
their  readers.” 

News  in  the  21st  century  will  be 
written,  and  not  talked  about  after 
the  paper  goes  to  bed.  Ray  Clapper 
sets  the  keynote  for  that  day  because 
he  thinks  with  the  others  that  “the 
newspaper  of  tomorrow  must  pre¬ 
digest  its  news  more  thoroughly.  Re¬ 
porting  technique  of  American  news¬ 
papers  is  thoroughly  developed  inso¬ 
far  as  news  gathering  is  concerned. 

We  still  have  much  room  for  im¬ 
provement  in  presentation  of  this 
news.  Editorial  room  effort  needs  to 
be  concentrated  on  further  developing 
the  technique  of  condensing  news, 
making  it  more  imderstandable,  and 
presenting  it  more  entertainingly. 

Other  media  are  moving  ahead  of  us 
in  these  respects.” 

If  speaking  for  the  majority  means 
anything  in  prophecy,  Mr.  Clapper  is 
on  high,  safe  ground.  But  the  news¬ 
paper  of  2000  A.  D.  will  not  make 
news  more  understandable  unless  con¬ 
currently  the  technique  of  reporting 
is  sharpened  and  vitalized.  On  that 
George  Olds  won’t  equivocate:  “Re¬ 
porters  will  be  a  damned  sight  better 
— better  writers,  better  diggers — bet¬ 
ter  skeptics  and  cynics.” 

Just  because  our  next  century  re¬ 
porter  will  stand  on  the  corner  five 
miles  away  and  dictate  his  fire  story  Orawn  for  Editor  &  Publisher  by  Bruce  Russell,  Los  Angeles  Times. 
by  radio  to  an  automatic  composing 

machine  doesn’t  mean  that  speed  will  ers  and  editorial  writers  of  2000  A.  D.  These  two  prophets  speak  for  the 
substitute  for  penetration  or  that  the  will  be  an  even  greater  burden  than  multitude.  A  few  like  George  Olds 
man  who  reads  the  newspaper  in  the  now  to  interpret,  analyze  and  give  the  believe  that  editorial  pages  will  be 
World  of  Tomorrow  will  be  satisfied  backgroimd  of  the  spot  news  items  dropped — “the  best  editorials  will  be 
with  routine  reporting.  Of  those  who  published  as  a  matter  of  journalistic  news-presented  facts.”  Optimistical- 
think  so,  Vernon  McKenzie  asks  a  duty  (an  interview,  a  Presidential  ly  Ralph  Casey  is  hopeful  that  editors 
question:  “Many  newspapers  seem  press  conference,  a  political  speech.)  of  tomorrow  will  achieve  a  political 
merely  to  have  drifted  with  the  cur-  These  ‘shirt-tails’  will  be  strictly  fac-  philosophy  “deeper  than  the  conven- 
rent,  reporting  local  trivialities  and  tnal,  leaving  comment  to  the  editorial  tional  party  label.  .  .  .  The  editor  will 
gossip  in  much  the  same  manner  they  writers  and  the  columnists,  of  whom  have  a  well-thought-out  theory  of 
did  25  years  ago.  .  .  .  W'hat  is  the  aver-  there  wll  be  fewer  with  any  serious  state.  Unless  he  has  one,  his  readers 
age  American  daily  newspaper  going  following.”  and  he  will  find  themselves  at  the 

to  do  about  improving  the  coverage  of  Will  Thar*  Ba  Columnists?  mercy  of  political  minorities  and  self- 

such  vital  community  questions  as  Columnists  in  2,000  A.D.:  None.  ^h  pressure  groups.” 
housing,  education,  relief,  municipal  Prophet  Lavine  dissenting:  “Tons  Measuring  Minds:  Several  of  our 
reform,  public  power,  taxation  and  of  them.”  prophets  nibbled  at  the  idea,  but 

recreation?”  Pictures:  Photographers  will  have  George  Gallup  knows  it  best.  By 

Prof.  Cosay  Answars  learned  how  to  take  them,  editors  2000  A.  D.  he  sees  a  “fifth  estate”  that 

Plenty,  Professor  McKenzie.  “The  will  have  learned  how  to  make  sense  will  “specialize  in  reporting  what  peo- 
background  and  interpretative  func-  with  thern,  printers  will  have  learned  pie  think,  much  as  AP,  UP  and  INS 
tion  of  the  press  will  be  greatly  ex-  how  to  print  them  without  that  screen-  specialize  in  covering  what  people  do. 
tended.  What  now  passes  for  dull  complexion.  If  we  knew  how  specialize  in  covering  what  people  do.” 

news  because  it  deals  with  economic  these  things  were  going  to  come  to  The  Reader  Will  Pay:  If  we  as- 
and  social  complexities,  will  take  on  P^ss,  we  d  be  out  doing  them  instead  sembled  our  prophets,  turned  them 
new  life  and  vividness  through  ex-  of  prying  prophets  on  the  matter.  It’s  loose  without  mechanical,  editorial  or 
pert  handling.  Better  trained  reporters  the  consensus,  however ,  that  pictures  business  restriction  to  create  next 
will  serve  as  ‘transformers’  in  the  will  fill  half  the  editorial  space  in  week  the  paper  they  are  talking  about 
process  of  apprising  the  lay  public  of  tomorrow  s  paper.  And  by  that  time,  for  2000  A.  D.,  we  could  defy  any  cir- 
the  significant  findings  in  the  natural  Walter  Harrison  guesses,  “radio  pic-  culation  wizard  to  set  a  maximum 
and  social  sciences.”  Ralph  Casey  lures  of  a  man  will  not  be  mistaken  limit  on  the  number  of  people  who 
answers.  ®  likeness  of  a  mongoose.”  would  buy  such  a  paper  at  10c.  As 

Men  who  can  do  the  job  which  to-  Comics:  By  2000  A.  D.  comics  will  be  many  as  would  spend  15c  a  day  for 
day’s  prophets  think  tomorrow’s  read-  ubout  as  old  as  an  elephant  and  about  cigarettes?  As  many  as  would  pay 
ers  will  demand  are  necessarily  going  us  much  in  the  way.  Our  prophets  $36.50  a  year  for  a  suit?  As  many  as 
to  increase  editorial  payrolls.  Col.  divide  their  auguries.  Some,  like  would  plank  down  a  dime  for  a  loaf  of 
McCormick  believes  that  “Since  litera-  George  Olds,  say  the  strips  will  bread,  or  gluten  capsules  or  however 
ture  has  not  improved  in  three  hun-  change,  with  an  end  to  the  thrillers,  we’ll  be  eating  it  60  years  from  now? 
di  ed  years,  we  cannot  expect  better  “Some  will  teach  history  and  grammar  By  that  time,  says  Walter  Harrison 
written  newspapers  in  the  future,”  uud  mathematics  and  science — and  for  us,  street  hustlers  will  be  gone 
but  Walter  Harrison  and  Paul  Bellamy  others  will  be  clean,  exciting  fiction  and  subscription  prices  will  be 
speak  for  the  majority  in  saying  that  •  •  .  two  or  three  times  longer  than  doubled.  So  we’ll  settle  for  5c. 
the  “character  of  news  writing  will  the  present  daily  panel.”  The  rest  Advertisers  Will  Pay  Too:  All  our 
be  vastly  improved.  .  .  .  There  will  be  see  limbo  for  the  strips,  in  varying  de-  prophets  who  wanted  to  cut  the  paper 
“actual  use  of  experts  in  all  lines  of  grees  of  violence.  Prophet  Harrison’s  size  in  half  wanted  to  double  our  ad 
writing  .  .  .  and  .  .  .  revision  of  values  verdict  is  unadorned  “death!”  rates. 

to  make  the  editorial  department  the  Editorial  Page:  We  can  hardly  Whatever  the  rates,  “In  2000  A.  D.” 
highest  paid  element  in  newspaper  drive  a  thin  space  between  these  Bill  Thomson  says,  “our  grandchil- 
production.”  Mr.  Harrison  adds  that  prophecies:  dren  will  still  be  turning  to  the  pa- 

over  in  a  corner  of  his  preview  of  “Editorial  pages  will  be  5  inches  pers  to  get  the  news  of  business  in  the 
2000  A.  D.  he  saw  “the  twilight  of  the  or  5  columns,  depending  .  .  .  —  advertising  columns.  . , .  Today  we  are 

trained  seals  and  the  advent  of  su-  Prophet  Harrison.  trying  to  find  out  just  what  people  do 

perior  local  writers,”  along  with  a  .  only  one  editorial  on  a  certain  read;  tomorrow  we  will  know  what 

“vast  improvement  in  accurate  re-  day,  or  even  none,  if  there  is  noth-  makes  people  buy  things.  .  .  .  There 
porting.”  ing  worth  editorializing  about.  Some  won’t  be  any  speculations  about  the 

To  accuracy  add  depth.  Arthur  days  ...  a  whole  page  of  editorials.”  ‘pulling  power’  of  newspapers.” 
Krock’s  idea  is  that  “upon  the  report-  — Prophet  Krock.  Men  like  Kenneth  Collins  aren’t  the 
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least  concerned  “about  the  emer¬ 
gence  of  other  publicity  and  adver¬ 
tising  media.  Television  will  inevi¬ 
tably  arrive  as  a  practical,  everyday 
instrument,  but  it  will  be  a  difficult 
instrument  for  the  advertiser  to  use. 
For  fundamentally  the  impressions  one 
gains  from  that  medium  are  fugitive. 
. .  .  Fashion  shows  are  absorbing  spec¬ 
tacles  for  women,  but  they  don’t  sell 
clothes.  Their  best  accomplishment  is 
that  of  creating  a  general  impression; 
showing  a  new  style,  a  new  color,  or 
a  new  trend.  When  clothes  are 
bought  they  must  be  seen  and  han¬ 
dled  and  talked  about  as  individual 
garments.  The  newspaper  in  the 
home  is  the  nearest  approach  actually 
to  seeing,  handling  and  talking  about 
objects  advertisers  wish  to  sell.  It  is 
not  a  fugitive  thing.  .  .  .” 

We  can’t  agree  with  Harold  Lavine 
who  thinks  that  there  “won’t  be  any 
opposition  papers  in  the  United  States, 
except  perhaps  in  towns  like  New 
York.”  When  dailies  die,  he  argues, 
weeklies  will  spring  up  and  by  2000 
A.  D.  they  will  be  doing  the  fearless 
hell-raising.  Being  the  only  paper 
in  town,  the  daily  will  have  to  bend 
double  to  please  everybody  and  “hell¬ 
raising  and  objectivity  don’t  mix.”  In 
a  debate,  we  think  our  gracious  proph¬ 
ets  would  give  the  decision  to  Gilbert 
Farrar’s  belief  that  a  new  and  less 
expensive  production  formula  will 
have  made  many  new  and  strong 
dailies  economically  possible  before 
the  new  century  begins. 

In  the  gaudy  World  of  Tomorrow 
busy  people  will  want  the  real  low- 
down  on  a  busy  world.  We  prophesy 
a  newspaper  which  will  tell  them  and 
show  them,  quickly,  brightly. 


Two  Clear  Duties, 

By  Mr.  Mencken 

"IT  SEEMS  TO  ME  that  newspapert, 
hereafter  as  in  the  past,  will  have 
but  two  clear  duties  to  their  cus¬ 
tomers.  The  first  will  be  to  print 
the  news,  and  the  second  will  be 
to  interpret  it  rationally.  Spot  news 
is  often  unintelligible,  and  needs  a 
gloss.  Propaganda  is  deliberately 
misleading,  and  needs  correction. 

"Under  our  American  system,  now 
rapidly  degenerating  from  demo¬ 
cracy  to  demagogy,  the  newspapers 
constitute  the  only  effective  oppo¬ 
sition  surviving.  The  pulpit  has 
pretty  well  blown  up,  the  schools 
and  colleges,  are  mainly  staffed  by 
fools,  and  the  radio  is  still  domin¬ 
ated  by  mere  mountebanks.  The 
opposition  within  the  government 
itself  is  usually  feeble,  and  often 
quite  impotent.  Elections  tend  to 
be  determined  by  landslides,  and 
after  a  landslide  the  minority  party 
is  reduced  to  an  almost  comic  level. 

"The  newspapers,  fortunately,  are 
still  more  or  less  free,  and  can  thus 
speak  plainly.  They  constitute  the 
last  defence  of  common  honesty, 
common  decency  and  common 
sense.  It  is  their  highest  function 
to  scrutinize  the  acts  of  all  public 
officials,  high  or  low,  with  the  utmost 
diligence,  and  to  denounce  instant¬ 
ly  every  sign  of  stupidity  or  false 
pretenses. 

"It  is  a  big  job  but  it  can  be 
done.  But  whether  it  can  be  done 
by  newspapers  whose  proprietors 
itch  for  political  jobs  and  whose  edi¬ 
tors  read  only  other  newspapers.  I 
do  not  profess  to  say.” 

— H.  L  MENCKEN. 
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IN  NFW  ENGLAND 


MAINE 

Bangor  Daily  News  (M) 

Por^nd  Press-Herald  ^press. 
Sunday  Telegram  (MAES) 

NEW  HAMPSHIRE 
Concord  Monitor-Patriot  (E) 

Keene  Sentinel  (E) 

Manchester  Union-Leader  (MAE) 

VERMONT 
Barre  Times  (E) 

Bennington  Banner  (E) 

Brattleboro  Reformer  (E) 

Burlington  Free  Press  (M) 

St.  Jobnsbury  Caledonian-Record  (E) 

MASSACHUSETTS 
Beverly  Evening  Times  (E) 

Boston  Globe  (MAE) 

Boston  Globe  (S) 

Boston  Herald-Traveler  (ME) 

Boston  Post  (M) 

Boston  Post  (S) 


Brockton  Enterprise-Times  (E) 

Fall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Framingham  News  (E) 

Gloucester  Times  (E) 

Greenfield  Recorder-Gazette  (E) 

HaverhlU  Gazette  (E) 

Holyoke  Transcript  (E) 

Lawrence  Eagle-Tribune  (ME) 
liOwell  Courier-Citizen  and  Evening 
Leader  (MAE) 

Lynn  Item  (E) 

New  Bedford  Standard  Times  and 

Mercury  (MAE)  „  ^  .a» 

New  Bedford  Sunday  Sandard  Times  (S) 
Newburyport  Daily  News  (E) 

North  Adams  Transcript  (E) 

Pittsfield  Eagle  (E) 

Quincy  Patriot  Ledger  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telegram  and  Evening  Gazette 
(MAE) 

Worcester  Sunday  Telegram  (S) 


RHODE  ISLAND 
Pawtucket  Times  (E) 

Providence  Bulletin  (E) 

Providence  Journal  (M) 

Providence  Journal  (S) 

West  Warwick  Pawtuxet  Valley  Daily 
Times  (E) 

Westerly  Sun  (EAS) 

Woonsocket  Call  (E) 

CONNECTICUT 
Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Register  (EAS) 

New  London  Day  (E) 

Norwich  Bulletin  and  Record  (MAE) 
Stamford  Advocate  (E) 

Waterbury  Republican  A  American 
(MAE) 

Waterbary  Republican  A  American 
(EAS) 
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General  Manager  Reports 
On  AP  Improvements 


IN  HIS  REPORT  for  1938  to  the 
board  of  directors  made  public  this 
this  week,  Kent  Cooper,  general  man¬ 
ager  of  the  Associated  Press,  pointed 
out  improvements  in  the  AP  service 
to  members  along  the  lines  of  “in¬ 
formativeness,  truthfulness  and  usa¬ 
bility.” 

Mr.  Cooper  traced  the  actions  of  his 
staff  members  through  1938,  “a  year 
of  passion  and  of  crisis,”  and  gave 
personal  commendation  to  many  in¬ 
dividuals  for  outstanding  work. 

Many  times  during  the  year  Mr. 
Cooper  said  the  staff  proved  its  al¬ 
legiance  to  the  standards  of  the  AP, 
“refusing  to  be  swept  along  in  the 
maelstrom  of  propaganda,  inspired 
untruths,  false  reports,  and  surmises.” 

Report  in  Full 

The  general  manager’s  report  fol¬ 
lows  in  full: 

“The  administration  of  the  services 
of  the  corporation  was  consolidated 
into  a  more  compact  form  by  execu¬ 
tive  orders  during  the  year  1938. 
With  the  beginning  of  the  year  1937 
Byron  Price  was  placed  in  general 
charge  of  the  news  report  with  the 
title  of  executive  news  editor.  Dur¬ 
ing  1938  Assistant  General  Manager 
Lloyd  Stratton,  who  also  serves  as  as¬ 
sistant  secretary,  undertook  special 
administrative  details  assigned  to  him. 
Assistant  General  Manager  McCam- 
bridge  continued  in  executive  charge 
of  the  traffic  work.  Additionally,  Mr. 
Stratton  took  executive  charge  of  the 
News  Photo  and  Feature  Services 
while  Mr.  McCambridge  took  execu¬ 
tive  charge  of  the  Membership  De¬ 
partment.  Lastly,  a  Personnel  De¬ 
partment  was  created  under  the  di¬ 
rection  of  the  general  manager  with 
Alan  Gould  in  charge  as  executive  as¬ 
sistant.  Administrative  details  affect¬ 
ing  the  personnel  in  all  departments 
of  the  service  are  now  carried  on  by 
Mr.  Gould.  Only  those  four  now  re¬ 
port  directly  to  the  general  manager 
instead  of  the  100  or  so  that  formerly 
did. 

“In  the  news  work  the  advantage 
gained  through  the  appointment  of 
Byron  Price  as  the  executive  news 
editor  took  more  tangible  form,  Mr. 
Price  having  had  a  year  preparing  the 
way  for  what  he  accomplished  in  1938. 

Consolidated  His  Gains 
“One  definite  objective  was  held  in 
view  to  govern  the  conduct  of  the 
news  report.  After  a  period  of  rapid 
development  under  changing  condi¬ 
tions,  Mr.  Price  deemed  it  appropriate 
that  the  gains  be  consolidated.  He 
wished  further  to  make  certain  that 
none  of  the  old  fundamentals  of  hon¬ 
est  news  reporting  would  be  lost  in 
the  race  to  keep  abreast  of  the  mod¬ 
ern  newspaper  operation. 

‘The  prime  purpose  of  the  news  dis¬ 
patch  is  to  impart  information.  An 
additional  requisite  of  dispatches  of 
The  Associated  Press  is  that  they  must 
be  severely  truthful.  A  third  require¬ 
ment  is  that  dispiatches  intended  for 
publication  in  newspapers  be  of  a 
form  and  character  making  them 
easily  usable  in  the  newspapers  of  the 
day.  To  accomplish  harmonious 
achievement  of  these  three  qualities 
was  the  goal  set  for  the  news  report. 

“That  measurable  progress  was 
made  through  Mr.  Price’s  efforts  could 
not  be  doubted  by  anyone  who  has 
followed  our  dispatches  in  detail  dur¬ 
ing  the  last  year,  or  has  observed 
carefully  the  display  given  them  in 
member  newspap}ers.  For  piuposes 
of  clarity,  the  results  are  worth  ex¬ 
amining  imder  the  three  headings  of 


informativeness,  truthfulness  and  us¬ 
ability. 

“It  is  axiomatic  that  the  mere  proc¬ 
ess  of  setting  words  on  pap)er  does  not 
guarantee  that  the  product  really  im¬ 
parts  information.  In  other  times 
many  dispatches  were  regarded  as 
complete  enough  if  they  simply  re¬ 
corded  the  outward  or  official  public 
aspects  of  a  situation,  and  left  the 
rest  to  conjecture.  No  such  rule  could 
have  been  applied  successfully  in  1938, 
when  the  newspap>er  subscriber 
thirsted  as  never  before  for  informa¬ 
tion  which  really  informed.  It  would 
be  an  almost  endless  task  to  recount 
the  many  daily  instances  in  which  As¬ 
sociated  Press  dispatches  presented 
explanatory  background,  or  went  be¬ 
neath  the  surface  indications  to  tell 
the  true  story.  Some  sp)ecial  exam¬ 
ples,  are,  however,  deserving  of  in¬ 
dividual  mention. 

Praises  Writers 

“In  the  field  of  international  rela¬ 
tions,  DeWitt  Mackenzie’s  articles 
contributed  notably  to  American  un¬ 
derstanding  of  a  difficult  world  situa¬ 
tion.  In  national  affairs,  the  inter¬ 
pretative  writings  of  Kirke  L.  Simp¬ 
son,  W.  B.  Ragsdale,  and  others  of  the 
Washington  staff,  added  greatly  to 
popular  knowledge  of  what  was  hap- 
p>ening  at  the  capital.  Under  the 
leadership  of  Howard  W.  Blakeslee, 
the  most  intricate  developments  of  the 
world  of  science  were  told  in  language 
understandable  by  all. 

“Similarly,  in  Hollywood  Hubbard 
Keavy  and  others  portrayed  bally¬ 
hoo  as  ballyhoo,  and  news  as  news, 
while  on  the  sports  pages  Paul  R. 
Mickelson  and  other  writers  applied 
the  methods  of  realistic  reporting  to 
men  and  events  which  formerly  had 
been  treated  far  more  seriously  than 
they  asked  to  be  treated,  or  the  facts 
were  presented  in  human  fashion, 
which  is  the  most  truly  informative 
fashion  of  all. 

“In  none  of  this  activity  was  the 
staff  permitted  to  lose  sight  of  the  ab¬ 
solute  requirement  that  Associated 
Press  dispatches  must  be  truthful  as 
well  as  informative.  There  were  spe¬ 
cial  reasons  why,  in  all  communica¬ 
tions  to  the  staff,  the  imperative  need 
for  accuracy  and  more  accuracy  was 
emphasized  again  and  again. 

"Year  of  Passion  and  Crisis" 

“The  year  1938  was  a  year  of  pas¬ 
sion,  and  of  crisis.  The  honest  re¬ 
porter  found  himself  beset  on  the  one 
hand  by  the  tremendous  pressure  of 
propaganda  and  attempted  suppres¬ 
sion,  and  on  the  other  by  a  wide¬ 
spread  criticism  of  newspapers  and 
their  conduct.  Not  only  the  repute 
and  the  standing  of  the  newspaper 
business,  but  possibly  the  fate  of  civili¬ 
zation  itself  depended  on  straight¬ 
forward  thinking.  In  no  year  has  a 
graver  responsibility  rested  on  the 
shoulders  of  a  profession  vested  with 
something  of  the  character  of  a  public 
service. 

“At  the  beginning  of  the  year,  Mr. 
Price  asked  all  bureaus  to  rededicate 
themselves  to  the  cardinal  require¬ 
ment  of  accuracy,  to  which  none  of  us 
can  dedicate  himself  too  often.  I  quote 
from  his  staff  circular: 

Different  and  Distinctive 
“‘If  the  Associated  Press  is  destined 
to  survive  at  all,  it  is  because  it  is  de¬ 
stined  to  be  different  and  even  dis¬ 
tinctive  in  its  field  of  activity.  Let  us 
never,  on  any  account  whatever,  sacri¬ 
fice  oiur  ancient  heritage.  Let  \is  never, 
on  any  accoimt  whatever,  put  aside 
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those  old  standards  which  belong 
peculiarly  to  us.’ 

“Many  times  during  the  year  the 
staff  proved  its  allegiance  to  those 
standards,  refusing  to  be  swept  along 
in  the  maelstrom  of  propaganda,  in¬ 
spired  untruths,  false  reports,  and 
surmises.  The  greatest  test  of  all,  of 
course,  was  presented  by  the  weeks 
of  upheaval  and  uncertainty  in  Eu¬ 
rope.  The  many  commendations  re¬ 
ceived  indicated  clearly  that  the 
members,  overwhelmingly,  understood 
this  situation  and  found  satisfaction 
with  the  results.  My  own  appraisal 
was  embodied  in  the  following  mes¬ 
sage  which  I  addressed  to  the  staff  on 
September  30.  after  Munich: 

“  ‘Our  staff  has  just  passed  through 
a  time  of  extraordinary  stress  and  ex¬ 
traordinary  responsibility  in  its  cover¬ 
age  of  the  international  crisis.  The 
burden  has  fallen  chiefly  on  those  as¬ 
signed  abroad,  but  many  at  home  also 
have  helped. 

“  ‘It  has  been  a  time  when  calm, 
sound,  and  accurate  reporting  in  the 
midst  of  rumors  and  alarms  was  a 
requisite  of  highest  consequence. 
Millions  of  Americans  have  made  the 
reports  of  The  Associated  Press  their 
first  reliance  in  their  eager  quest  for 
the  truth.  The  staff  has  met  that  re¬ 
sponsibility  fully.  It  has  recorded 
only  the  truth.  It  has  reported  no 
wars  that  did  not  materialize,  and  no 
peace  settlements  until  they  were  ar¬ 
rived  at. 

Prompt  Coverage 

“  ‘It  is  gratifying  to  know  that  de¬ 
velopments  were  covered  with  uniform 
promptness, — in  many  instances  with 
surprising  and  unparalleled  speed.  But 
far  beyond  that,  it  is  more  satisfying 
than  words  can  express  that  nothing 
you  have  written  need  be  erased,  but 
can  stand  as  an  authentic  day  to  day 
history  of  one  of  the  great  interna¬ 
tional  episodes  of  our  times.’ 

“Our  third  major  concern,  along 
with  the  requirements  of  informative¬ 
ness  and  truthfulness,  was  that  the 
news  report  be  made  more  usable,  so 
that  what  the  staff  was  doing  would 
dovetail  more  closely  with  the  current 
trend  of  practical  newspaper  produc¬ 
tion.  We  had  several  things  to  con¬ 
sider. 

“Available  news-column  space  be¬ 
ing  reduced  universally,  we  shortened 
dispatches,  put  a  premium  on  concise 
writing,  and  eliminated  secondary 
items  mercilessly.  In  every  possible 
case  dispatches  were  delivered  com¬ 
plete,  not  broken  into  sections,  to 


facilitate  handling  by  short-handed 
telegraph  desks.  To  help  out  with 
week-end  composing  room  problems, 
we  began  still  earlier  transmission  of 
the  Special  Sunday  Service.  To  meet 
a  growing  demand  for  interesting 
human  brevities,  we  multiplied  the 
number  of  short  dispatches  which  were 
presented,  not  becau.se  the  news  they 
dealt  with  was  important,  but  simply 
because  it  was  interesting. 

AUrtncss  and  Experinnc* 

“I  have  dwelt  at  Irnjrih  on  the  three-foU 
objective  of  informaiivenF^s.  trulhfulnea 
an<l  usability  bt'caiix*  of  th<‘  clir*M*t  and  sp^- 
eial  application  to  the  priudical  problem*  of 
the  day.  I  need  not  siij*  that  a^lvaneee  havf- 
been  matle  also  in  other  directions,  Alertnesi 
and  experience  in  the  staff  have  continued 
to  pay  dividends  in  the  news  report.  The 
S|>ecial  Sunday  Service  has  improved  notaWy 
in  the  dir«*ction  of  iK'tter  writine*  and  prcatw 
variety  of  subjects.  The  Financial  Senrioe 
h:w%  increa.M‘d  its  production  of  outstandiof 
newsp.'ore  copy,  and  at  the  same  time  the 
numlH‘r  of  members  supplieil  with  Aseo- 
eiated  market  tables  has  reached  the 

hii^hest  point  in  history.  During  the  year 
wc  patfiscd  throuch  a  national  election  with 
8:n*at  credit,  due  to  the  effective  work  of 
meml>ers  and  staff. 

“Many  individual  instaiuN**  of  distimruisbed 
iNportimr  could  lx*  enumerated,  sueh  a^  the 
exclu-ive  licrlin  <hspateh  in  whi<‘h  Lom^ 
I*.  IxM’hner  diselr^ed  for  the  first  time  the 
t»roirram  of  (’hane^dlor  HithT  in  the  t'zecho- 
SU>vak  crisi>.  aiul  the  n*markahle  senes  of 
«lnri»*s  written  hy  Haldorc  Hanson  describ- 
iiu:  inicnlla  oinrations  behind  the  Japanese 
lines  in  (’hina.  In<hvi<lual  crcilit  is  due  many 
others  who  miirht  lx*  nanuNi,  but  it  must  not 
lx*  fonrotten  that,  day  in  anti  tlay  nut,  the 
news  rejMirt  is  the  prodiit*!  of  a  unitctl  staff, 
whose  rank  and  file  carries  on  with  a  loyalty 
anti  a  |x*rseverane«*  not  always  com|»lciely  un* 
derstotxl  by  the  membership. 

Response  Was  Heartening 

“In  tho  main,  however,  it  m.iy  lx*  ..aiti  that 
the  responsr-  to  llie  enile.ivors  of  the  -tall  ha* 
Ixy.?!  most  hearleniiic.  Not  only  have  niauij 
written  or  teleirranlied  their  oomnieiidalion. 
hut  editions  eomintt  from  the  pres,s's  minulf 
by  minute,  thi-  i-ountry  over,  show  that  the 
menilxTship  is  r.d.viiiR  more  and  more  heavil.r 
u|)oii  their  own  efmperative  a-ssoeiatiun  for 
an  informativi',  truthful  and  usable  iievs 
report . 

“It  is  impr.'K'tieal  to  (rive  in  detail  a  record 
of  the  nsiial  .'i,‘eomplishments  in  the  iraffie 
work  under  Mr.  .MH'amhridsr.  Many  word? 
eonid  h*.  written  alKiut  the  estatdislnnent  of 
a  leased  cable  from  London  to  New  Vork 
wherel(y  for  the  first  time  we  are  .able  to 
transmit  inslaiitaneoiisly  direetly  from  Loo 
don  to  New  York — or  to  the  entire  eoiintr? 
if  new!  be.  Circuit  re.arramrements  were 
made  that  broiiRht  the  membership  better 
news  coverage  and  news  protection  from  ad¬ 
jacent  states  which  w.as  an  element  Kaekinf 
in  many  sections  where  it  was  really  needed 
At  the  same  time  there  has  not  been  lost  the 
valuable  asset  s«-t  up  through  state  etreuits 
inasmuch  as  the  iik-ntily  of  the  state  wire* 
is  retained  and  each  state  control  bureau 
still  functions  as  it  alwa.vs  did  so  far  as  the 
news  within  its  parti<-ular  stale  is  cond-med 

New  Wirephoto  Equipment 

“A  pony  Wirephoto  service  with  a  new  re¬ 
ceiving  apparatus  developed  in  the  laboti- 
tory  was  established.  During  the  year  onlf 
three  members  accepted  it  but  there  is  no 
doubt  but  that  each  member  in  a  city  of 
100,000  or  more  could  profitably  adopt  thk 
advanced  means  of  instantaneous  piclur* 
(Continued  on  page  76) 
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EDITOR  &  PUBLISHER 

Tfficphon*  Bryant  9-3052  will  makn  it  postibln  to  communicatn  with  either  our  Convention 
Headquarters  in  the  Waldorf  or  our  Main  Office  in  the  Timet  Building  through  our  private  exchange. 


Vi»«iting  Editors  and  Publishers  are  cordially  invited  to  attend 
the  Janies  Wright  Brown  exhibit  of  American  cartoons  in 
the  Art  (iailery  of  the  Union  League  Ulub,  37th  Street  and 


The  cartoons  will  be  on  display  from  April  23  to  29,  inclusive 
— 1 :00  to  7  ;0()  P.M.  daily,  as  part  of  a  (Collectors  and 
Hobbies  Exhibit  by  members  of  the  Club. 

Tickets  are  available  at  EDITOR  &  PUBLISHER  headquar¬ 
ters  exhibit  in  the  Astor  (Gallery  on  the  C^rand  Ballroom 
Floor  of  the  \^'aldorf-Astoria  Hotel. 


Convention  Headquarters-EOiTon  &  publisher: 

An  Invitation  to  the 

ASTOR  GALLERY  OASIS 


Right  in  the  midst  of  dinners  and  exhibits  and  secret  sessions  and 
the  hurly  burly  of  A.  P.  and  A.  N.  P.  A.  please  renieinber  there  is 
always  .  .  .  and  ALWAYS  HAS  BEEN  IN  I’lIE  PAST— a  restful 
Oasis.  But  it  is  far  more  than  a  mere  meeting  place  ...  a  question 
and  answer  head-quarters  ...  a  place  where  there's  interest  and 
friendship  and  ready  answers,  when  yon  want  to  locate  somebody 
.  •  .  learn  the  diffieult-to-learn  facts  about  the  Convention  .  .  .  sink 
into  an  easy  chair  and  sigh:  “Gee.  but  it  seems  good  to  he  here!” 

The  Astor  Gallery  headquarti'rs  of  Editor  &  Pi  blishkr  is  as  much 
of  an  institution  as  the  Convention — in  its  own  way.  Important 
things  to  see,  too — An  exhibition  of  the  1938  awards.  Francis  Way- 
land  Ayer  (Contest  for  the  leading  examples  of  newspaper  typography 
and  printing  .  .  .  Prize  winning  pictures  of  the  Newspicture  Contest 
.  .  .  Prize  Vt  inning  material  of  the  Newspaper  Promotion  Contest. 

It  should  he  explained  here  that  the  Editor  &  Plrlisiier  (Convention 
Extra  will  he  distributed  Thursday,  April  27th.  It  is  hot  from  the 
press,  with  all  “spot"  Convention  news,  together  with  full  and  com¬ 
plete  reports  of  the  annual  Associated  Press  as  well  as  the  Monday 
luncheon,  the  so-called  “small-city’  publisher  meeting  on  Tuesday. 
Full  Convention  reports  on  the  Bureau,  memhership — labor,  etc.  It 
will  also  chronicle  the  meeting  of  the  American  Society  of  News¬ 
paper  Editors  in  Washington. 
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EDITOR  &  PUBLISHE^FOR 


GOOD.'  NOW  PEOPLE  WILL  REAUlt  THE  MONV 
WISE  EOltORS  GO  THROUGH  WATCHING  THE  Wt 
NEWS  BULLETINS  COME  OPE  THE  TELETYPE* 

oo«  t  at  *  rtsi?l 

T  - 1  •  R  •  A  N  “"ili;;.:'/  cceAcmG 

tMCM  «0WIY  OP."  umo' 

[  Ti^t  OiT 
C«P<EICS 


HtY  (W-  WOOLO  Too  RATHtR  HaNt 

YaOH  <>P0K(S  StCtlOH  OH  To  AST  T 
5,-Mt  TOASltA'S  STATIC 


TMt  STOWO  rAADE 
A  M»STAKC  -/ 
irS  COIAtN& 

IN  REVERSED 
/  a/ 


DID  TM  EOR&ET 
AGAIH  TO  POT  IN 
50Mt  PAPfcR.? 

7^ 


mo!  this  time  I 
FOAbOT  To  TOHM  ON 
7  THt  sujrrcH  t 


HMN  I'VUtATAeB.  FORMAST'  TOMORROW 
NORNINb,  THUHOeRSTOHN.*''  GUCSS 
THAT  MIAMS  ThLT  UJONT  tt  AGU  T» 
PoacisH/ 


OH  DEAR  -  ANOTHeR  TOBC  BLEh>  OOT- 

I  think,  yoo'o  DetTeH  stop  by  the 
NMSPAPeA  AIM)  Ttu.  THCN  »c(T  To 
PlSCONTlMUe  OUR  CV(RUU>  PAPCR. 
A-FTeR. 


TRADE  NOTE:  FACSIMILE  RADIO  NEWSPAPER  SETS  PLACED  ON  THE  MARKET. 

Drawn  for  Editor  &  Publisher  by  Max  P.  Milians,  Fall  River  (Mass.)  Herald  Kews. 
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availability.  If  the  enirineerine  laboratory 
had  developed  nothing  else,  its  maintenanoe 
would  have  been  justified  for  what  it  ac- 
eomplishcd  which  made  possible  pony  Wire- 
photo  service.  Actually  the  labwatory  is  on 
a  self-sustaining  basis.  Striking  results 
will  be  obtained  through  continued  laboratory 
work  in  further  modernizing  methods  for 
news  and  news  picture  transmission. 

"Of  the  development  of  news  dissemination 
in  the  western  hemisphere  outside  the  United 
Stales,  Mr.  McCambridge.  to  whom  direction 
of  the  effort  was  assigned,  says:  ‘In  Latin 
America  less  than  two  years  ago  we  had 
twenty-nine  papers  to  whom  we  were  deliver¬ 
ing  service.  Today  we  have  seventy-five 
papers  receiving  service." 

•'The  tenth  year  of  the  operation  of  the 
News  Photo  Service  confirmed  the  previous 
appraisal  of  the  membership  and  the  public 
which  has  been  expressed  by  such  statements 
as,  for  ex.-imple.  ‘there  has  never  t>een  a  news 
photo  service  that  has  equaled  it  in  the  scope 
of  its  work  and  the  effectivene.ss  of  its  ef¬ 
fort.’  The  membership  may  well  be  proud 
of  the  f.iet  that  it  is  the  owner  of  the 
world's  greatest  news  photo  service  including 
the  operations  of  its  allies  in  Europe. 

Credit  to  Wirephoto 

"lyt  there  be  no  doubt  about  the  fact  that 
the  one  thing  more  than  any  other  that 
made  this  possible  was  the  news  photo  trans¬ 
mitting  device  known  as  Wirephoto.  Every 
member  of  The  Associated  Press  that  used 
Associated  Press  pictures  in  print  or  mat 
form  got  benefit  out  of  that  method  of 
transmitting  photos.  There  was  more  than 
the  mere  matter  of  transmitting  photos  with 
the  speed  of  light.  The  very  wires  that  were 
used  for  the  delivery  of  the  pictures  were 
likewise  used  for  the  administration  of  the 
collection  of  the  news  photos.  The  necessity 
of  leased  wires  to  administer.  eolle<-t  and  dis¬ 
tribute  the  regular  news  report  h.os  been 
recognized  for  8ixt.v  years. 

"The  necessity  of  the  same  f.acility  for  the 
administration,  collection  and  distribution  of 
news  photos  has  actually  been  in  existence 
four  years  and  The  Associ-ated  Press  alone  in 
the  world  has  that  facility.  A  news  photo 
service  can  no  more  be  properly  nor  efficiently 
carried  on  without  leased  wire  facilities  than 
can  a  regular  news  report  be  carried  on  with, 
out  such  facilities.  Standing  alone  with 
twenty-four  hour  news  photo  wire  equip¬ 
ment  at  hand,  it  is  not  likely  that  any  oom- 
petilor  can  compete  in  an.v  serious  way  with 
The  .\ssoeiated  l*ress  News  Photo  SiTvice. 

"Editorially  the  News  Photo  Service  itself 
put  unprecedented  stress  on  integrity,  not 
only  for  honesty  in  pictures  hut  for  com¬ 
plete  at-euracy  in  captions.  A  long  existing 
tendency  toward  carelessness  in  picture  cap¬ 
tions  was  sharply  eurlied  and  the  News  Photo 
Service  under  its  executive  editor.  Mr.  Resch. 
is  still  hammering  insistently  on  the  theme 
that  nothing  less  than  full  aeeuraey  is  ac- 
oept-able. 

‘‘During  the  year  the  News  Phot«  Service 
ambitiously  s<'t  about  the  preparation  of  spot 


news  maps  and  charts  which  can  be  made 
to  picture  the  news  effectively.  Other  in¬ 
stances  of  coverage  commended  by  the  mem¬ 
bership  as  outstanding  performances  were 
the  California  lloo<i,  the  Austrian  'an- 
schluas.'  the  major  naval  battle  of  the 
Spanish  War.  the  sinking  of  the  Balaeres, 
the  Montana  train  wreck,  the  Louis-Schmel- 
ing  fight,  the  Warde  suicide,  the  National 
Open  golf  tournament,  the  Czecho-Slovak 
crisis,  the  Munich  conference,  the  Kentucky 
Derby,  the  Corrigan  flight,  the  Hughes  flight, 
the  Hines  trial,  the  War  Admiral-S<‘abiscuil 
race,  the  American  Legion  convention  in  Los 
Angelos,  the  many  trips  taken  by  the  Presi- 
ilent.  and  lastly,  the  September  New  Eng¬ 
land  hurricane.  This  latter  disaster  was 
covered  in  the  f.iee  of  many  ph.vsieal  difficul¬ 
ties.  The  speed,  comprehensiveness,  quality 
and  variety  of  coverage  brought  unusual 
acclaim  from  member  papers. 

"It  is  impossible  to  mention  all  of  the  in¬ 
dividuals  on  the  staff  involved  in  the  cover¬ 
age  of  one  or  more  of  the  above  events  but 
a  few  were:  News  Photo  E<iitor  Dudley  Ross, 
of  Los  Angeles;  Photographers  Frank  Filan, 
Thomas  Burns,  Harold  Filan,  Ira  Guldner 
and  News  Photo  Editor  R.  H.  Strobe],  of  San 
Francisco;  J.  C.  Crayhoii  of  the  photo  desk 
and  I’hotogr:iphers  Thomas  Sande,  Murray 
Becker.  John  Rooney,  Harry  Harris,  Louis 
Johrden,  Anthony  Camerano,  Joe  Caneva,  of 
New  York:  Photographer  B.  F.  Glander.  of 
Minneapolis;  Photographer  J.  F.  Laughead, 
of  Dallas;  Photographer  Edward  Eisenhand, 
of  Denver;  Photographers  Abe  Fox  and  H. 
B.  Roberts,  of  Boston;  Photographer  Weston 
Haynes,  of  Chicago;  Photographer  Preston 
Stroup,  of  Louisville;  Photographer  H.  W. 
Cort,  of  Memphis:  and  Photographer  George 
Skadding,  of  Washington. 

Strides  in  Features 

"The  Feature  Service  made  unusually  satis¬ 
factory  strides  during  the  year  in  which  W. 
T.  McCleery  finished  his  work  of  recasting 
the  form  of  the  output  of  that  department. 
Actual  count  of  space  given  to  AP  features 
shows  new  favor  gained  with  the  members. 


In  eighteen  months  the  use  of  the  work  of 
three  individual  writers.  Robin  Coons. 
George  Tucker  and  Preston  Grover,  nearly 
tripled.  New  ideas  wert'  introduced  such  as 
•News  I.Q.’  and  ‘Screen  Test,’  ‘Photo 
Memo,’  ‘Pictographs,'  ‘Mapping  the  News,’ 
etc.  Outstanding  was  the  Gettysburg  series 
by  Douglas  S.  Freeman,  telling  in  the  present 
tense  the  day-by-day  events  of  Gettysburg  on 
the  75th  anniversary  of  that  event. 

“Sigrid  Arne's  annual  Christmas  serial  for 
children  was  presented  in  a  striking  new 
form  for  classroom  use.  One  enthusiastic 
member  wrote  that  this  feature  alone  had 
n-sulted  in  a  daily  increase  of  2,000  in  press 
run. 

"Alexander  George  got  various  experts  to 
tell  ‘What’s  the  World  Coming  To.’  Mor¬ 
gan  Beatty  supplied  an  outstanding  series  on 
‘America’s  Relief  Problem’  along  with  other 
specials  and  his  What-It-Means  stories.  The 
■Watch  This  Campaign’  series  rounded  up  by 
the  Washington  staff  was  the  hit  pre-election 
feature.  Lydia  Gray  Shaw  took  time  off 
from  child  guidance  to  explain  what  happens 
when  ‘The  Refugee  Comes  to  America’  just 
as  Germany's  new  anti-Semitic  campaign 
oiiened. 

"Arne  wrote  about  pioneers  who  don’t 
ride  in  covered  wagons.  George  on  ‘America 
Faces  the  World,’  Jack  Stinnett  on  Television. 
William  McG.alfin  on  Czeeho-Slovakia  and 
‘Thr(>e  Months  After  Munch.’  'Various 
AP  foreign  writers  supplied  series  on  what 
makes  the  world  laugh,  what’s  going  on  in 
Mexico,  the  most  beautiful  women  in  the 
world,  and  Mr.  X  in  foreign  lands. 

Others  Mentioned 

"The  year  ended  with  presentation  of 
Thanksgiving,  Christmas  and  year-end  fea¬ 
tures  which  took  a  lion’s  share  of  the  sea¬ 
sonal  play.  Volta  Torrey,  Howard  Allaway. 
Adelaide  Kerr  and  Beatty  were  responsible 
for  much  of  this  good  work. 

"Sam  Jackson,  who  enabled  us  to  carry 
the  first  features  nationally  on  such  events 
as  the  dust  bowl,  refugee  problem,  tray  agri¬ 
culture  and  the  ham  and  eggs  campaign. 


came  through  with  good  stories  as  u- 
Joan  Durham  got  the  first  inteniew  gran' 
by  Brenda  Frazier.  A.  R.  Kinsey  did  „ 
reportorial  and  picture  work  on  the  Pioi> 
Show  telling  how  Chicago  fights  syphi 
Robert  Geiger  wrote  ‘Ma  Weaver  h.J 
Again’  and  other  dust  bowl  sag;ts. 

“If  this  reiMtrt  expresses  too  enthie;ii 
ally  approbation  of  the  work  <lonc  by  x- 
dated  Press  employes  during  l!»;i8.  a  rr 
restrained  statement  would  be  out  of  hr 
mony  with  the  very  enthusiasm  that 
employes  themselves  have  exhibited  in  p- 
suing  their  work.  As  an  aei'urate  ; 
abbreviated  record  of  what  they  acco- 
plished  during  the  year  it  ought  to  go 
the  permanent  files  of  the  organization 
no  more  restrained  form.  The  existeiH* 
such  a  record  is  in  itself  an  inspiration  1 
further  achievement." 

KENT  COOPER,  General  Manager 
■ 

English  Women's 
Editor  Visits  U.  S. 

Mrs.  Norman  Pulsford,  attrac’u 
British  newspaperwoman  who  coi 
ducts  the  women’s  page  on  the  Loti'i 
Sunday  Graphic,  arrived  in  New  Yo 
on  the  Aquitania  April  14  for  a  stuc 
of  American  methods  of  treat;: 
women’s  news  and  features. 

For  her  paper  she  fills  a  table! 
sized  page  with  news  of  beauty  a 
home  under  the  pen  name  of  Bet 
Brand.  She  has  been  able  to  bti 
up  a  substantial  following  with 
vertisers  through  her  use  of  tn; 
names  in  her  copy.  At  the  same  ti: 
however,  she  has  been  loyal  to  hi 
readers,  as  is  evidenced  by  her  ir. 
which,  she  says,  amounts  to  ir. 
than  1,000,000  letters  a  year.  Beca, 
of  this  great  amount  of  correspor.; 
ence,  it  is  necessary  to  employ  a  s: 
of  15  “letter  answerers.” 

Mrs.  Pulsford  said  btisiness  cone 
tions  in  England  are  normal  desp;- 
the  threat  of  war.  “We  have  had  a 
many  war  scares  lately,”  he  said,  “tb 
people  are  bored  with  them.” 


AFTER  OMAR— LONG  AFTER 

By  Edith  Bristol 

San  Francisco  Call-Bulletin 

I  often  wonder  what  reporters  read 
One  half  so  precious  as  the  stuff  they  write — 
And  marvel  at  the  meat  on  which  we  feed 
That  we  can  dish  up  news  from  talk  so  trite! 

Myself,  when  young,  did  eagerly  frequent 
The  councils  of  our  more  enlightened  sages. 
Then  try  to  tell  the  public  what  they  meant. 
For  this,  in  time,  I  earned  a  raise  in  wages. 

The  moving  pencil  writes  and  having  writ. 
Moves  on — and  in  the  paper  you  are  able 
To  read  a  sparkling  address,  bright  with  wit. 
That  bored  us  all  to  tears  across  the  table! 


I  P  6t  P  Earned 
$124,075  Lost  Year 

The  1938  annual  report  of  the  b 
ternational  Paper  and  Power  Ccr 
pany,  released  this  week,  showe: 
after  all  expenses  and  charges,  a  r 
profit  of  $124,075,  compared  v. 
$9,134,701  in  1937.  The  1938  net  tre 
equal  to  13  cents  a  share  on  the  co: 
pany’s  outstanding  5%  preferred  stod 
on  which  there  is  an  accumulation 
undeclared  dividends  amounting 
$7.50  a  share.  The  1937  net  was  eq 
to  $2.47  a  common  share,  after  p: 
vision  for  preferred  dividends. 

Richard  J.  Cullen,  president  in 
letter  to  shareholders  accompany 
the  report,  said  the  company’s  tonn; 
sales  were  off  23%  last  year  from  '- 
high  record  level  of  1937. 

STUDY  OF  RADIO  LAW 

A  study  of  the  complex  and  gr; 
ing  body  of  law  governing  the  en: 
field  of  radio  broadcasting,  the  tn 
volume  “Law  of  Radio  Broadcast 
by  A.  Walter  Socolow  of  the  N 
York  Bar  and  the  Federal  Communii 
tions  Commission  Bar,  has  just 
published  by  Baker,  Voorhis  &  Co: 
pany.  New  York.  'The  book  surTffj 
such  controversial  subjects  as  FedeR 
administration  of  broadcasting  s®' 
tions.  Federal  regulation  of  broadrf 
advertising,  the  relation  between  » 
vertisers  and  agencies,  appropriate 
of  ideas,  rights  of  program  conttf 
and  the  omnipresent  copyright  pro^ 
lems. 

CORRECTION 

A  typographical  error  was 
sponsible  for  the  incorrect  listing 
the  New  Orleans  Item  in  the 
linage  figures  published  on 
of  the  April  15th  issue.  The  P>n\ 
showed  a  GAIN  of  38,949  lines  in^ 
of  a  loss.  Editor  &  I^blisher 
the  error. 
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National  ailvertisers,  critieallv  study 


in"  all  media,  new  or  old,  for  reaehin 


he  average,  prosperous,  self-sufficient 


citizen  in  eommunities  where  employ 


ment  is  steady,  wa"es  hi"h  and  indii 


tries  and  agriculture 


ciipieil,  arc  factually  convinced  that  tin 


is  the  surest 


home  town  newspaper 


most  steadfastly  remunerative  adver 


tisin"  medium. 


The  Pennsylvania  newspapers  repre 


MUST 


ented  hv  the  list  hert 


papers  to  any  schedule  which  hopes  to 


reach  the  very  heart  of  a  progressive 


prosperous  State. 


Beaver  Falls  News-Tribune  (e) 
Butler  Eagle  (e) 

Chombersburg  Public  Opinion  (e) 
Chester  Times  (e) 

Clearfield  Progress  (e) 

Connellsville  Courier  (e) 
Greensburg  Review-Tribune  (me) 
Hazleton  Plain  Speaker  (e) 


Hazleton  Standard-Sentinel  (m) 
Jeaimette  News-Dispatch  (e) 
Lonsdale  North  Penn  Reporter  (e) 
Lebanon  News-Times  (e) 

New  Kensington  Dispatch  (e) 
Norristown  Times-Herald  (e) 
Pottsville  Republican-Schuylkill 
Reporter  (me) 


Tarentum  Valley  News  (e) 
Towanda  Daily  Review  (m) 

Washington  Observer  &  Reporter 
(me) 

Waynesboro  Record-Herald  (e) 
Wilkes-Barre  Times  Leader  (e) 
Williamsport  Gazette-Bulletin  (m) 
Williamsport  Sun  (e) 
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Stock  Exchange  Kcmo  Contest  Staged  “ttrSf.dtS'schLi’^t 

—  _  _  _  .  In  NcWSpCipOr  SpQCO  Business  Administration  at  Harvard 

Urges  Members  Chicago,  AprU  18_One  of  the  first  Univershy  in  the  spring  of  1909. 

rp  II  J  X*  national  contests  to  be  staged  in  the  Many  Noted  Speakers 

A  O  AiClVertlSe  piano  industry  in  recent  years  was  Among  the  speakers  will  be:  Prof. 

announced  here  today  by  W.  W.  Kim-  O.  M.  W.  Sprague,  noted  economist 
Encourages  Constructive  Company.  The  firm  is  announc-  and  Professor  of  Banking  and  Finance 

j  ^  _  j  .  ing  the  contest  with  extensive  use  of  at  Harvard;  Dr.  George  H.  GaUup, 

and  EneCuve  Advertising  .  .  .  newspaper  space  in  dealer  cities,  president  of  the  American  Institute 

Welcomes  Innovations  starting  May  7,  the  opening  of  “Na-  of  Public  Opinion  and  vice-president 

tional  Music  Week.”  of  Young  &  Rubicam;  Elmo  Roper, 

Revealing  its  belief  in  the  benefits  The  contest,  which  is  based  on  a  Pi"osident  of  the  Market  Su^ey  Con- 
of  financial  advertising,  the  New  York  50- word  letter  telling  “Why  I  Want  ^eo^ge  B 

Stock  Exchange  in  an  unusual  decla-  a  Piano  for  My  Child,”  has  pianos  essor  of  Marketmg  at 

ration  in  its  April  Bulletin  last  week  and  135  cash  awards  as  prizes.  Six 

stated  the  Committee  on  Public  Re-  newspaper  ads  have  been  prepared.  vice-president  of  he  J.  Walter 

lations  “is  frankly  endeavoring  to  Two  of  them  will  be  placed  by  the  Thompson  Company  wiU  be  toast- 
stimulate  interest  in  advertising  among  Kimball  company,  through  its  adver- 

member  firms.  The  only  restrictions  tising  agency,  L  W.  Ramsey  Com-  dent  of  the  American  Marketing  Asso- 

imposed  are  those  dictated  by  con-  pany.  The  remainder  will  be  placed  t  w 

Robmson,  president  of  the  Market  Re¬ 


national  contests  to  be  staged  in  the 
piano  industry  in  recent  years  was 


Many  Noted  Speakers 

Among  the  speakers  will  be:  Prof. 


announced  here  today  by  W.  W.  Kim-  O.  M.  W.  Sprague,  noted  economist 
ball  Company.  The  firm  is  announc-  and  Professor  of  Banking  and  Finance 
ing  the  contest  with  extensive  use  of  at  Harvard;  Dr.  George  H.  GaUup, 
newspaper  space  in  dealer  cities,  president  of  the  American  Institute 
starting  May  7,  the  opening  of  “Na-  of  Public  Opinion  and  vice-president 
tional  Music  Week.”  of  Young  &  Rubicam;  Elmo  Roper, 


imposed  are  those  dictated  by  con-  pany.  The  remainder  will  be  placed 
sideration  of  fundamental  truthfulness  by  local  dealers. 

and  good  taste.  scheduled  for  May  7 

The  Bulletin  announced  that  under  in  every  city  where  there  is  a  major 


uy  Council,  are  in  charge  of  ar- 

The  first  ad,  scheduled  for  May  7  rangements. 


1  ne  rsuiieiin  announcea  inai  unuer  m  every  city  wnere  mere  is  a  major  From  1908  until  1919,  Mr.  Cherington 
the  Constitution  of  the  Exchange  this  Kimball  dealer,  runs  155  lines  on  four  g  member  of  the'  Harvard  Busi- 

Committee  is  charged  with  the  re-  columns.  The  second  insertion  for  „ggg  School  faculty  when  he  became 

sponsibiUty  of  supervising  the  adver-  May  12  will  run  132  lines  on  three  col-  Professor  of  Marketlnc  He  is  believed 

tising  of  members  and  allied  members  umns.  The  four  dealer  ads  vary  from  fo  be  X  ^  bear  thS 

of  the  Exchange  and  of  member  125  to  100  lines.  Kimball  company  is  title  in  any  University,  During  the 

^  furnishing  copy  in  mat  form  for  those  ^ar,  he  served  on  the  U.  S.  Shipping 

With  this  authority,  the  Committee  who  desire  to  use  larger  ads.  Board.  In  1919,  he  resigned  his  pro- 

and  its  staff,  after  extensive  study  and  fessorship  to  become  secretary-trea- 

experience,  are  seeking  to  encourage  ^^e  National  Association  of 

i/veXSg“T;  “ese  irus"p„r  ReSeOrch  Men  tO  HonOI  l^nut.c.„rers  ,  post  ho  hold 

aaveriismg  lor  inese  oovious  pur  ,  .  .  until  1922  when  he  became  director 

poses:  (1)  to  ^rmit  member  firms  to  ChennotOIl  of  research  of  the  J.  Walter  Thompson 

increase  their  business,  (2)  to  expand  rnmnanv 

the  use  by  the  public  of  the  facilities  Tribute  will  be  paid  by  leaders  in  the 

of  member  firms  and  (3)  to  em-  field  of  public  opinion  and  marketing  He  remained  in  this  capaci^  for 

iiiciiiwi  XH1113,  diiu  w;  lu  eiii  Qrlworticino  "me  years  when  he  established  his 

phasize  the  many  advantages  to  the  research,  and  by  principal  advertising  an/i  .He 

..  wi •  J  1.  HiicinACQ  pvppiitivpSh  tn  PauI  T  o^v^l  Dusincss  3s  iTi3rk€tin§  sno  dis— 

urSod-So'p  Y„^rh“s.«i  ChttSor.'SS  hibut^n  — h  al» 

Exchange  and  subject  to  its  extensive  hirhonVat*  ^e  "HotS  University,  and  lecturer  in  marketing 

Z  Amh^assador  New  York,  Tuesday  eve-  New  York  University. 

The  Exchange  Bulletin  acknow-  ^  •  i  •  j  u  "^PFf^TAT " 

ledged  “that  advertising  is  an  efficient  dinner  is  being  sponsore  y  rpi^.p  /pikp  n 

and  legitimate  means  of  enlarging  the  American  Marketing  Association  The  SarUa  Rosa  (Cal.)  Press-Dcmo- 

use  of  services  of  recognized  economic  New  York  Chap  er  and  the  Market  crat  and  Republican  has  named  West- 
and  social  value”  and  stated  that  the  Research  Counci  m  recogni  ion  of  Holliday,  Inc.,  as  its  national  advertis- 


listing  of  requirements.” 

''Efficient  and  Legitimate” 

The  Exchange  Bulletin  acknow¬ 
ledged  “that  advertising  is  an  efficient 


"SPECIAL"  NAMED 

The  Santa  Rosa  (Cal.)  Press-Demo- 


Committee  was  seeking  to  remove  any 
disadvantages  under  which  the  mem¬ 
ber  firms  have  been  advertising  and 
doing  business  in  the  past.  From  now 
on,  “advertisements  such  as  a  business 
card,  a  direct  offering  of  named,  un¬ 
listed  securities,  and  a  syndicate  offer¬ 
ing  of  securities  of  a  corporation,  do 
not  have  to  be  submitted  to  the  Com¬ 
mittee. 

“As  to  other  forms  of  advertising,  the 
policy  of  the  Committee  is  broad  and 
realistic.  It  is  required  merely  that 
member  firms  submit  their  advertis¬ 
ing  copy  for  approval  before  publica¬ 
tion.  Such  copy  does  not  have  to  be 
in  finished,  printed  form.  It  may  be 
typewritten  or  roughly  sketched. 

“The  Committee  welcomes  appro¬ 
priate  innovations  in  member  firm 
advertising.  For  example,  there  is  no 
objection  to  the  proper  use  of  photo¬ 
graphs  or  other  types  or  illustration. 
There  is  no  objection  to  attractive  or 
striking  typography  that  is  in  good 
taste,”  the  announcement  said. 

NEW  $300  CAR 

The  Cincinnati  Times-Star,  Thurs¬ 
day,  announced  a  new  low-priced 
automobile  by  the  Crosley  Corpora¬ 
tion.  It  will  be  a  one  seat,  three  pas¬ 
senger  vehicle  with  a  wheel  base  of 
about  6  feet,  powered  with  a  2-cylin- 
der,  4-cycle  air-cooled  engine  that 
will  be  advertised  to  provide  50  to  60 
miles  per  gallon  of  gas.  The  car  will 
list  for  about  $300.  This  is  the  first 
semi-official  news  on  the  new  Crosley 
car  which  was  first  announced  in 
Editor  &  Publisher  over  a  year  ago. 
Extensive  newspaper  schedules  are 
anticipated  for  the  new  car. 


Research  Council  in  recognition  of  Holliday,  Inc.,  as  its  national  advertis- 
the  thirtieth  anniversary  of  the  first  ing  representative. 
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$250,000  AD  BUDGET 

A  bill  appropriating  $250,000  dur¬ 
ing  the  next  two  years  for  advertisini 
Michigan’s  tourist  attractions  and 
agriculture  products  has  been  signed 
by  Gov.  Luren  Dickinson  of  Michiga.'. 
The  bill  allots  $25,000  a  year  to  ead 
of  the  four  tourist  and  resort  asso¬ 
ciations  in  the  state,  $20,000  for  pro¬ 
moting  agriculture  products,  and 
$5,000  to  be  used  among  the  asso¬ 
ciations  for  advertising  Michigan  j; 
a  whole. 

WASH.  4-A  ELECTIONS 

The  Washington  Chapter  of  tin 
Four  A’s  recently  re-elected  all  ic 
officers  for  another  year;  William  H 
Horsley,  president  of  the  Izzard  Co 
as  chairman;  Warren  E.  Kraft,  head 
of  Seattle’s  Erwin-Wasey  &  Co.  of¬ 
fices,  vice-chairman,  and  Norto: 
Moggee,  manager  of  Seattle  brand 
of  J.  Walter  Thompson  Co.,  as  secre 
tary-treasurer. 

Campaigns  and 
Accounts 

continued  from  page  ? 

the  advertising  in  newspapers  ar.; 
trade  papers. 

Batten,  Barton,  Durstine  &  Osbon 
Inc.,  has  been  appointed  by  the  Anc 
MOBILE  Finance  Company  of  Pitts 
BURGH,  to  handle  its  advertising.  Thi 
account  will  be  handled  by  BBDO: 
Pittsburgh  office. 

The  Kurlash  Co.,  Inc.,  Rochester 
N.  Y.,  manufacturers  of  the  Kurlas: 
Eyelash  Curler  and  a  complete  line  o: 
eye  cosmetic  and  treatment  products 
announce  the  appointment  of  Donahue 
&  Coe,  Inc. 

Dorland  Advertising,  Ltd.,  Londou 
has  launched  a  new  campaign  fo; 
Coca-Cola  Co.,  Ltd.,  in  natior.- 
papers.  No  other  media  is  being  use; 
at  present. 

Bireley’s,  Inc.,  Hollywood,  (3al.,  ha 
scheduled  a  national  advertising  a'; 
merchandising  campaign  for  Bireley: 
Orangeade.  Newspapers,  magazines 
radio,  direct  mail  and  contest  will  f 
used.  Raymond  R.  Morgan  Co.,  Holly¬ 
wood,  has  the  account. 

Advertising  for  H.  Leo  Gould.  Lm- 
Importers  and  Designers,  New  Yore 
is  now  being  handled  by  Lee-Stock 
man,  Inc.,  New  York. 

Stockton-West-Burkhart,  Inc.,  Cir 
cinnati,  has  been  appointed  to  banc- 
the  advertising  for:  the  Clyffsk 
Brewing  Co.,  makers  of  “Felsenbrs. 
Beer,”  using  newspapers,  radio,  out¬ 
door  displays. 

Malcolm  Howard,  Chicago  agency 
is  handling  “Dad’s  Root  Beer,”  P“ 
duct  of  Chicago  Distilled  Wateh  .ot 
Beverage  Company,  Chicago.  A  t' 
gional  newspaper  and  display  ca" 
paign  featuring  three  sized  bottis 
will  begin  early  in  May.  Current  caT^^- 
paign  will  be  a  test  for  future  natior- 
expansion. 

Sherman  K.  Ellis  Co.,  Chica-' 
agency,  is  releasing  copy  to  news?-' 
pers  on  Falstaff  Brewing  Cobp-,  ' 
Louis. 

Liberty  magazine  has  placed  its  aa- 
vertising  with  the  J.  Walter  Thomps- 
Company.  A  new  campaign  will 
gin  in  May  with  full  page  newspapej 
ads  in  New  York,  Chicago  and  Detn- 
A  public  relations  program  in  behaa 
of  the  Pennsylvania  State  Bkevi* 
Assn,  has  been  launched  by  the  Ri^‘ 
ard  A.  Foley  Advertising  Ageu? 

I  Philadelphia.  Paid  space  in  275  we»; 

I  newspapers  throughout  the  state 
form  the  backbone  of  the  drive. 
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Good  Broadway  Shows 
Await  Publishers 

Three  Noted  New  York  Drama  Critics  Select 
Ten  Best  Productions  on 
"The  Great  White  Way" 


!i 


editors  and  publishers  who 
are  in  the  city  for  the  annual  Asso¬ 
ciated  Press  and  ANPA  conventions 
will  find  Broadway  fairly  bristling 
with  good  plays  for  their  entertain¬ 
ment  during  the  evening  hours. 

Below  are  lists  of  “ten  best”  drama 
and  musical  offerings  made  by  three 
of  New  York’s  ace  drama  critics.  The 
lists  are  not  arranged  in  order  of  the 
best  play  first,  and  so  on  down  the  line. 
Ihey  are  presented  alphabetically,  or 
just  as  they  come,  with  a  note  of  ex¬ 
planation  or  recommendation  after 
each. 

Here  they  are: 

By  Brooks  Atkinson,  New  York 
Times. 

Abe  Lincoln  In  Illinois.  R.  E. 
Sherwood’s  thoughtful  inquiry  into 
democracy  with  a  memorable  perform¬ 
ance  by  Raymond  Massey. 

Family  Portrait.  Judith  Anderson 
is  giving  an  inspired  performance  as 
Mary,  mother  of  Jesus,  in  an  unevenly 
written  drama  that  takes  a  contem¬ 
porary  point  of  view  towards  the 
workaday  life  of  Jesus. 

Hellzapoppin.  This  is  a  fantastic, 
noisy  vaudeville  rumpus  with  Olsen 
and  Johnson  tickling  the  abdomen. 

Mamba’s  Daughters.  Ethel  Waters 
in  her  first  dramatic  part  is  putting 
her  towering  strength  as  an  actress 
at  the  disposal  of  a  workable  play 
about  Negroes  in  the  South. 

No  Time  For  Comedy.  Katharine 
Cornell  returning  in  a  comedy  by 
S.  N.  Behrman  which  had  not  arrived 
in  town  at  this  writing. 

Oscar  Wilde.  Robert  Morley  has 
conquered  the  town  by  the  perfection 
of  his  acting  in  the  title  part  of  a 
flimsy  biographical  play. 

Set  To  Music.  Beatrice  Lillie  has 
never  been  a  more  consummate 
comedienne  than  she  is  in  this  per¬ 
sonally  tailored  revue  by  Noel  Cow¬ 
ard. 

Stars  In  Your  Eyes.  Ethel  Merman 
and  Jimmy  Durante  are  more  enjoy- 


KUNGSHOLM 

142  East  3Sth  Street 

Prix  fixe  luncheon  from  $.T5 
Dinner  De  I.iixe  from  $1.3.5 
IncludinK  HmorRaiiboril 
Cocktail  Bar  and  lAninicr  Kl/— .5-1813 


GEORGE  ABBOTT 

PRODUCTIONS 


have  bren  a  number  of  good 
girl  and  munir  Ahow<>  in  town  of  late, 
but  thin  i»  by  all  odds  the  most  bril¬ 
liant  of  the  lot.**^*lf'afls.  Her.  Trib. 

The  Boys  From  Syracuse 

by  f^eorge  Abbott  anti  Rtnigers  &  Hart 

ALVIN  THEA.  w.  62nd  St. 
Mats.  Wed.  &  Sat. 

**The  lowest,  roughest,  toughest,  ten* 
dereof.  dirtieot,  mo-t  decent,  and 
certainly  funniest  play  for  your 
money  put  on  sale  this  season.** 

— dJeorge  Jean  yVothon,  Neusueek 


PRIMROSE  PATH 

by  Robert  L.  Buckner  and  Walter  Hart 

CORT  THEA  w.  48th  St. 

Mats.  Wed.  &  Sat. 

“Here  U  a  joyful  comedy  ...  ab* 
’^alutely  delightful.** 

— R'Aipp/e,  World’Telegram 

WHAT  A  LIFE 

by  Cli0ord  Gold»mith 

Mantield  Tkea.  W.  47th  St. 

Mata.  Wed.  k  Sat. 


MOROCCO 

154  EAST  54TH  ST. 
VAL  ERNIE’S  ORCHESTRA 
DE  VERA’S  RUMBA  BAND 

Minimum  aft4^r  ten  $tS.50 
Dinner  $3.50 


“Heart-wrenching  drama  in 
a  spectacular  pageant.** 

— IT'li  ipplOf  World^T  elegram 

“THE 

AMERICAN 

WAY” 

irith 

FREDRIC 

MARCH 

(  in  person  ) 

FLORENCE  McKAY  RUTH 
ELDRIDGE  MORRIS  WESTON 

★ 

CENTER  THEATRE 

49th  Street  &  6th  Avenue 
Matinees 

Wednesday  and  Saturda 
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able  this  year  than  it  is  possible  for 
anyone  to  be.  The  musical  comedy 
is  all  right,  too. 

The  American  Way.  Doing  their  bit 
for  democracy,  George  S.  Kaufman 
and  Moss  Hart  have  written  and 
staged  a  large,  elementary  moving 
fable  about  the  American  way  of  life, 
in  which  Frederic  March  is  giving  his 
best  stage  performance. 

The  Little  Foxes.  Tallulah  Bank- 
head  also  is  giving  her  best  perform¬ 
ance  as  a  rapacious  woman  of  the 
South  in  a  powerfully  written  play 
by  Lillian  Heilman. 

The  Philadelphia  Story.  Philip 
Barry  in  his  best  vein  of  light  comedy 
with  Katharine  Hepburn  acting  a  part 
with  skimming  authority. 

By  Sidney  B.  Whipple,  New  York 
World-Telegram. 

Abe  Lincoln  In  Illinois.  Unques¬ 
tionably  the  finest  and  most  satisfac¬ 
tory  drama  of  the  year,  with  one  of 
the  finest  pieces  of  acting  in  years. 

The  Little  Foxes.  An  excellent  but 
tragic  and  bitter  delineation  of  a 
greedy  family. 

Family  Portrait.  A  moving  and 
beautifully  acted  story  of  the  family 
of  Jesus,  with  Judith  Anderson  heart¬ 
stirring  as  Mary. 

Outward  Bound.  One  of  the  most 
noteworthy  revivals  of  years. 

Kiss  The  Boys  Goodbye.  Clare 
Boothe’s  devastating  wit  at  work. 

The  White  Steed.  A  better  work, 
in  many  respects,  than  Paul  Vincent 
Carroll’s  first  success,  “Shadow  and 
Substance.” 

Mamba’s  Daughters.  Good,  solid 
melodrama,  with  Ethel  Waters  play¬ 
ing  magnificently. 

America's  No.  1  Comedy  Hit 

BROCK  PEMBERTON  presents 

Kiss  The  Boys  Goodbye 

A  N>w  Comedy  by  CXAIRE  BOOTHE 
(Author  of  THE  WOMEN) 

Dirrriril  by  ANTOINETTE  PERRY 

Henry  Millee'i)  The..,  W.  43rd  St.,  N.  Y.  C. 

Eves.  8:40.  MaSineet  Thurt.  &  Sal,  2:30 


“The  Hell  with  ’Popeye’ — When  I  send  you 
out  for  the  Daily  Worker  I  want  you  to 
bring  the  Daily  Worker!” 

Drawn  for  Editor  &•  Publisher  by  Mike  Sil, 

139  Lucerne  St.,  Dorchester,  Mass. 

The  American  Way.  Waves  the  flag 
splendidly. 

Musicals:  The  Boys  From  Syracuse. 
The  finest  and  most  satisfying  musical 
comedy  of  many  years. 

The  Hot  Mikado.  Shouldn’t  be 
missed  if  you  have  to  give  up  the  an¬ 
nual  banquet  to  see  it. 

By  Robert  Coleman,  New  York 
Mirror. 

Abe  Lincoln  In  Illinois.  A  stirring 
play  about  the  life  of  Abraham  Lin¬ 
coln,  with  Raymond  Massey  giving  a 
superb  performance  in  the  title  role. 

Hellzapoppin.  A  rowdy  and  riotous 
musical  revue,  with  inspired  lunacy 


and  lots  of  surprises  supplied  by  Ol¬ 
sen  and  Johnson. 

Kiss  The  Boys  Goodbye.  An  amus¬ 
ing  comedy  about  a  Southern  girl 
who  would  play  a  part  in  the  movies 
mighty  like  Scarlett  O’Hara  of  “Gone 
With  The  Wind.”  Helen  Claire  is  the 
girl. 

Leave  It  To  Me.  William  Gaxton, 
Victor  Moore  and  Sophie  Tucker  at 
their  best  in  a  handsome  and  funny 
musical  comedy  equipped  with  some 
of  Cole  Porter’s  most  hummable  tunes. 

Oscar  Wilde.  An  intelligent  and 
moving  drama  about  the  tragedy  of 
Oscar  Wilde,  with  Robert  Morley 
reaching  greatness  in  the  title  role. 

Outward  Bound.  A  revival  of  one 
of  the  finest  plays  of  our  time.  A  cast 
headed  by  Laurette  Taylor  and  Flor¬ 
ence  Reed  makes  this  drama  of  life 
after  death  a  magnificent  adventure 
in  the  theatre. 

Stars  In  Your  Eyes.  An  entertain¬ 
ing  musical  satire  on  Hollywood,  with 
Ethel  Merman  and  Jimmy  Durante  in 
top  form. 

The  American  Way.  A  patriotic 
spectacle,  starring  Fredric  March. 

The  Boys  From  Syracuse.  A  lively 
musical  comedy  based  on  Shakes¬ 
peare’s  “Comedy  Of  Errors,”  with 
Jimmy  Savo  providing  laughs  and 
Wynn  Murray  singing  some  of  Rodg¬ 
ers  and  Hart’s  superior  songs. 

The  Philadelphia  Story.  A  spark¬ 
ling  comedy  which  proves  that  both 
the  upper  and  lower  classes  have 
their  good  sports  and  their  cads. 
Katharine  Hepburn  is  delightful  as  a 
society  girl  learning  to  play  the  game 
according  to  Hoyle. 


I  he  Big  Show — Ringling  Bros  and  Barnum  &  Bailey — 
is  still  going  great  guns  in  Madison  Square  Garden. 

The  beauty  of  the  restyled  new  opening  spectacle, 
"The  World  Comes  to  the  World's  Fair",  and  the  per¬ 
formance  is  still  getting  rave  notices.  The  new  "Angel", 
aerial  ballet  is  something  to  see.  The  riding  Cristianis 
are  a  riot.  The  new  European  features  have  scored 
smash  hits.  The  crowds  thrill  at  the  close-ups  of 
Gargantua  the  Great  in  the  menagerie.  The  new  Ken¬ 
tucky  horse  displays  are  tremendous. 

The  Garden  is  humming  now  with  the  comments  of 
visiting  newspaper  men  from  all  over  the  country.  It's 
the  kind  of  humming  the  show's  press  agents  enjoy,  for 
the  visitors  rate  the  show  "the  best  ever",  and  they  will 
return  home  to  await  the  coming  of  the  air  conditioned 
and  restyled  big  top  to  their  cities. 

Already,  the  press  agents  are  taking  off  for  the  long 
road  season.  Jerome  Harriman  has  been  to  Boston, 
and  next  week  Frank  Braden  will  leave  for  that  city. 
Roland  Butler,  general  press  representative,  will  join  him 
there  for  the  first  week  in  May  at  Boston  Garden,  while 
Gardner  Wilson  will  move  across  the  East  River  to  bang 
the  drum  for  the  Big  Show's  engagement  under  canvas 
in  Long  Island  City,  week  of  May  8. 
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CARTOONISTS'  IDEAS  COINCIDE  AGAIN 

Opening  of  fhe  baseball  season  and  imminence  of  the  World's  Fair  unknowingly  gave 
the  same  idea  to  two  cartoonists,  both  of  whose  work  is  syndicated  and  must  be  pre¬ 
pared  days  in  advance.  At  the  left  is  an  Associated  Press  cartoon  by  H.  E.  Munhall 
which  was  titled  "Another  Big  Openingl"  At  right,  cartoon  by  Harry  Bressler  of 
Brassier  Editorial  Cartoons,  New  York,  entitled  "How  Bleacherites  Preview  World  s 
Fair."  They  appeared  in  client  papers  the  same  day. 


Columbia  Adds 
Radio,  Public 
Opinion  Research 

Dean  Ackerman  Expands 
Graduate  Journalism  School 
Teaching  StoH 

Reflecting  expansion  of  the  field  of 
journalism  to  include  public  opinion 
research  and  radio  news  broadcasting, 
the  Graduate  School  of  Journalism  of 
Columbia  University  has  made  two 
new  faculty  appointments  for  the  aca¬ 
demic  year  1939-40  with  the  approval 
of  the  University  trustees,  it  was  an¬ 
nounced  this  week  by  Dean  Carl  W. 
Ackerman. 

Elmo  Roper,  head  of  the  firm  which 
does  the  research  work  for  the  For- 
tinie  public  opinion  survey,  was  named 
assistant  professor  in  charge  of  re¬ 
search  projects.  Paul  W.  White,  direc¬ 
tor  of  the  department  of  public  affairs 
of  Columbia  Broadcasting  System,  who 
becomes  assistant  professor,  will  give 
a  course  in  newsbroadcasting. 

The  piomotion  of  assistant  profes¬ 
sors  Robert  E.  Garst,  night  city  editor 
of  New  York  Times,  and  Theodore  M. 
Bernstein,  cable  editor  of  the  Times, 
was  also  announced  by  Dean  Acker¬ 
man.  Garst  and  Bernstein  have  charge 
of  instruction  in  copy  editing. 

"The  addition  of  public  opinion  re¬ 
search  to  the  curriculum  of  the  Gradu¬ 
ate  School  of  Journalism  and  recogni¬ 
tion  of  radio  broadcasting  of  news  as 
an  integral  element  in  journalistic  in¬ 
struction  are  indications  of  the  changes 


which  journalism  is  undergoing,”  Dean 
Ackerman  said. 

■ 

Navy  Makes  Plans  for 
Fleet  Coverage  in  N.  Y. 

Washington,  D.  C.,  April  19 — The 
Navy  Department  has  announced  the 
following  arrangements  to  facilitate 
handling  of  fleet  news  during  the 
World  Fair  visit  in  New  York  and  to 
assist  the  press  in  obtaining  back¬ 
ground  material  for  Navy  coverage: 

“An  office  for  press  relations  is  lo¬ 
cated  in  Room  1518-C,  Federal  Office 
Building,  90  Church  Street,  Phone 
number  REctor  2-9100,  extension  744. 
This  office  will  issue  Press  Identifi¬ 
cation  cards  to  accredited  members  of 
the  press,  and  will  make  arrange¬ 
ments  for  interviews  with  senior  of¬ 
ficers.  It  will  be  advisable  to  make 
requests  for  picture  coverage  of  fleet 
units  as  much  in  advance  as  possible 
because  of  security  regulations.  Lieu¬ 
tenant  Commander  B.  L.  Austin, 
U.  S.  N.,  will  be  in  charge  of  the  press 
relations  office.” 

COAST  DAIlV  sold 

Anderson  Browne  and  James  N. 
Marmaduke,  formerly  of  Sacramento. 
Cal.,  have  assumed  control  of  the 
Gilroy  (Cal.)  Evening  Dispatch  fol¬ 
lowing  their  purchase  of  that  pap>er 
from  Lloyd  E.  Smith,  publisher-owner 
for  11  years.  Arthur  W.  Stypes,  San 
Franci-sco  newspafier  broker,  handled 
the  transaction,  representing  both 
parties.  Included  in  the  purchase  of 
the  daily  were  the  Gilroy  Weekly 
Advocate,  the  Gilroy  Shopping  Gvide 
and  the  accompanying  job  printing 
business. 


"Well — do  you  birds 
still  think  the  edi¬ 
torial  page  is  losing 
Its  punch?" 

Drawn  for  Editor  & 
PcBLisHER  bv  Ben 
F.  Hatnmond,  IVi- 
chita  (Kan.)  Eagle. 


Columbus  CITIZEN  Now  Textbook 
In  Ohio  State  Medical  School 


.  .  . 
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i'wpie  the  b«n«fit 

siacefi,  Toup», 


Dr.  Crane’s  Advertising 
Quiz,  published  last  week  in 
Editor  &  Publisher,  proved 
that  "specificity”  makes  the 
best  advertising  copy,  so  here 
goes: 

.147  priests  and  clergymen, 
school  officials  and  college 
professors  have  written  Dr. 
Crane  since  la^t  fall  tor  his 
psycludogical  charts  and  bul¬ 
letins,  released  a  ia  his  new  s- 
paiK-r  column. 

They  publicly  endorse  his 
column  from  their  pulpits. 
They  use  it  not  only  in  col¬ 
leges  and  professional  schools, 
but  in  scores  of  high  schofils — 7 
in  tile  Columbus  CITIZEN  area. 


Dr.  George  W.  Crane 


This  makes  perfect  promotion  for  newspapers,  and  supports  Dr. 
Crane’s  statement  that  the  newspaper  should  be  the  “family  text¬ 
book”  of  America,  entertaining  as  read  but  also  hehiful  for  life's 
daily  problems. 


A  Perfect  MOTHER'S  DAY  Feature 

The  word  “mother”  has  no  halo  unless  she  is  a  “good”  mother. 
.\nd  every  mother  longs  to  be  a  better  parent.  Dr.  Crane’s  famous 
TEST  FOR  MOTHERS  is  a  popular,  yet  constructive  psychological 
rating  scale  that  warrants  reprinting  every  year  on  Mother’s  Day. 
Be  sure  to  write  or  wire  for  this  special  feature  now.  .And  reserve 
his  unique  TESTS  FOR  HUSBANDS  AND  WIVES  for  June 
release.  Then  offer  free  reprints  to  all  couples  getting  married  that 
month. 

Dr.  Crane’s  daily  feature,  "Case  Records  of  a  Psychologist”  is  a 
real  5-in-l  column,  treating  love  and  marriage,  child  behavior,  per¬ 
sonality  improvement,  business  psychology  and  mental  health  every 
week.  It  is  jointly  handled  by: 

BELL  SYNDICATE.  INC. 

and  the 

HOPKINS  SYNDICATE,  INC. 
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U.P.  Executives 
Will  Confer 
I  In  N.  Y.  Next  Week 

Key  Men  Will  Meet  at  Main 

Oifice  to  Discuss 

News  Coverage  Problems 

News  coverage  problems  and  busi¬ 
ness  plans  of  the  United  Press  Asso¬ 
ciations  will  be  discussed  next  week 
in  New  York  when  executives  of  that 
organization  confer  with  division 
managers  during  the  ANPA  conven¬ 
tion,  according  to  Hugh  Baillie, 
president. 

The  conferences  will  begin  Monday 
in  U.P.’s  executive  offices  at  220  East 
42nd  street. 

Frank  H.  Bartholomew,  vice-presi- 
I  .ent  and  Pacific  Coast  division  man¬ 
ager,  San  Francisco,  will  attend  as  will 
Thomas  R.  Curran,  central  division, 
Chicago;  Jacques  D’Armand,  south¬ 
west  division,  Kansas  City;  and  Stan¬ 
ley  Whitaker,  southern  division,  At¬ 
lanta. 

New  York  officials,  in  addition  to 
Mr.  Baillie,  who  will  participate  in 
the  conferences  will  include  James 
H.  Furay,  vice-president;  Clem  J. 
Randau,  vice-president  and  general 
business  manager;  Earl  J.  Johnson, 
'  rice-president  and  general  news  man¬ 
ager;  Edwin  Moss  Williams,  vice- 
president  and  general  sales  manager; 
Joseph  L.  Jones,  general  foreign  man¬ 
ager;  Jack  Bisco,  sales  director;  L.  B. 
llickel,  superintendent  of  bureaus; 
.V  F.  Harrison,  radio  sales  manager; 
Lyle  C.  Wilson,  Washington  manager, 
Carl  B.  Molander,  commercial  man¬ 
ager;  Kenneth  D.  Gilmore,  and  Ger¬ 
ald  J.  Rock. 

■ 

Chicago  Court 
Cites  Guild 
For  Contempt 

Holds  Distribution  of 
Handbills  Violates 
Temporary  Injunction 

Superior  Judge  John  J.  Lupe  ruled 
•ate  Last  week  the  Chicago  Newspaper 
Suild  must  answer  a  contempt  of 
.'ourt  citation  growing  out  of  the  tem¬ 
porary  injunction  issued  February  7 
on  behalf  of  the  Chicago  Evening 
Immcan  and  Chicago  Herald  &  Ex- 
omiwr  in  connection  with  the  guild 
against  the  Hearst  papers. 

Ihe  court  held  that  distribution  of 
oandbills  such  as  those  given  out 
oy  the  guild  to  customers  of  adver- 
^  in  the  two  papers  was  a  viola- 
.  joa  of  the  injunction  and  set  April 
for  the  contempt  hearing. 

Judge  Lupe  also  allowed  the  Wal- 
Company  to  file  an  intervening 
*dtion,  becoming  a  party  to  the 
i'tion  and  supporting  the  contempt 
l^tition  of  the  newspapers. 

,  The  distribution  of  handbills  in 
^t  of  stores  and  businesses  is  noth- 
t  more  than  an  implied  effort  to 
— T  the  business  of  those  persons 
business  with  the  two  news- 
•Pers,”  said  Attorney  E.  G.  Woods, 
■presenting  the  Hearst  papers.  “It  is 
'  uaplied  threat  that  advertisers  will 
•;‘^r  if  they  contract  business  with 
-  newspapers.” 

“  filing  the  intervening  petition, 
-nsel  for  Walgreen  said  that  be- 
of  distribution  of  handbills  by 
■  guild,  the  company’s  163  retail 
were  suffering  “irreparable 
•j'ness  losses.” 

homey  H.  E.  Baker,  representing 
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the  guild,  opposed  the  intervening 
petition  on  the  grounds  that  Walgreen 
company  should  file  a  separate  suit. 
Judge  Lupe  overruled  the  objection, 
stating  that  if  all  the  individual  busi¬ 
nesses  affected  by  the  guild  strike 
were  to  file  suits,  the  courts  would  be 
“badly  cluttered.” 

The  Guild’s  motion  to  dissolve  the 
temporary  injunction  was  continued 
until  April  24  when  Judge  Lupe  will 
also  hear  contempt  charges. 

Sacramento  Agreement 

Charles  J.  Lilley,  editor  and  gen¬ 
eral  manager  Sacramento  Union,  April 
13,  signed  and  posted  a  bulletin  board 
agreement  covering  union  editorial 
employes  after  two  months  of  nego¬ 
tiations  with  guild  representatives.  A 
feature  is  the  severance  pay  clause, 
which  offers  six  weeks  pay  up  to  six 
years  service.  Those  of  more  than  six 
years  service  are  to  be  given  six  weeks 
notice  in  addition  to  the  six  weeks 

pay- 

The  guild  shop,  which  the  guild 
asked,  was  not  granted,  but  the  agree¬ 
ment  provides  for  preferential  rehir¬ 
ing  if  the  position,  vacated  for  econ¬ 
omy  reasons,  needs  to  be  filled  in  a 
year.  The  salary  scale  is  increased 
to  $17.50  weekly  for  reporters  with 
less  than  one  year’s  experience  to 
$42.50  after  five  years.  In  a  separate 
memorandum,  Mr.  Lilley  said  he 
would  give  editorial  workers  of  more 
than  six  years  service  a  $45  a  week 
minimum.  Appended  to  the  agreement 
was  the  statement  there  would  be  no 
reductions  in  personnel  or  salary 
within  the  next  90  days. 

Mr.  Lilley  represented  the  Sacra¬ 
mento  Publishing  Co.,  publisher  of 
the  Union,  in  the  negotiations.  Charles 
MacCarthy,  San  Francisco,  executive 
secretary  of  the  Northern  Califor¬ 
nia  Newspaper  Guild,  negotiated  for 
the  Sacramento  Valley  Newspaper 
Guild. 

JOHN  W.  SIffiEHAN 

John  W.  Sheehan,  Jr.,  54,  for  eight 
years  a  member  of  the  St.  Louis  Globe- 
Democrat  staff  and  formerly  its  leg¬ 
islative  correspondent  at  Jefferson 
City,  died  April  17  in  that  city.  Shee¬ 
han  was  first  with  the  Illinois  State 
Register  at  Springfield,  where  he  was 
managing  editor,  and  later  with 
Chicago  newspapers. 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 

(C«sh  with  Order) 

I  Time  —  .50  per  Bne 
4  Times  —  .40  per  Bee 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  tine 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situations  Wanted"  ad  car¬ 
ries  with  it  six  month's  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Public  Notice 

AN  AUXILIARY  SERVICE  I 
“EDITOR  AND  PUBLISHER”  is  a  ser¬ 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  be  found,  easily 
available,  important  basic  data,  anent 
newspaper  markets,  ownership,  adminis¬ 
tration,  management,  personnel,  features, 
circulations,  advertising  rates,  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  a.s  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
service.  A  specialist  on  the  daily  news¬ 
paper,  “EDITOR  &  PUBLISHER,”  now 
in  its  fifty-fifth  year,  occupies  an  exclu¬ 
sive  field.  Subscribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


Appraising 


Newspaper  and  Magazine  appraisals  made 
for  any  purpose.  Field  surveys  and  analy¬ 
ses.  NEWSPAPER  APPRAISAL  COR¬ 
PORATION,  Times  Bldg.,  New  York. 


Business  Opportunity 


Want  associate  with  $30,000  to  start  a 
a  six-day  daily  in  a  very  fast  growing 
county  in  which  250,000  inches  of  gd- 
vertising  was  sold  last  year.  County 
now  has  one  daily.  Fine  chance  for 
another.  Box  5820,  Editor  Sc  Publisher. 


Capital  Wanted 


Some  capital  plus  editorial  and  advertising 
experience  to  invest  in  rural  or  small¬ 
town  paper.  Prefer  middle  west,  but 
will  welcome  re.sponse  from  other  sec¬ 
tors.  Box  5860,  Editor  &  Publisher. 


Circulation  Promotion 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO. 
Occidental  Building,  Indianapolis. 


Old  Records  Broken.  See  ad  in  Editor  Sc 
Publisher  Convention  Issue.  Hudson 
DePriest  Sc  Associates,  World’s  Record 
Circulation  Builders,  246  Fifth  Ave., 
N.  Y.  C. 


Covoro90 


For  general  or  spot  coverage  anywhere:  in¬ 
terviews,  fotos,  follow-ups,  features,  use 
Industrial  News  Service,  406  Market,  St. 
Louis. 


Diruct-Mail  Survic* 


NELCO  TYPED  LETTERS 

The  personal,  effective  means  of  selling 
more  prospects  by  mail — inexpensively. 

NEW  ERA  LETTER  COMPANY,  IN45. 
47  West  Street,  New  York,  DIgby  4-9100. 


Our  Process  Letters  are  taken  for  personal 
communications.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co.,  30  E. 
21st  St.,  N.  Y.  C. 


Fruu  Matt  Wantud 


Wanted:  Free  mats,  all  agencies  handling 
fashion,  movies,  features.  Central  Flor¬ 
ida  Times;  W-  M.  Glenn,  Editor-Pub¬ 
lisher,  Orlando,  Florida. 


Lithographud  Lutterbaads 


Laid  Bond  now  in  combination  runs;  100 
M  @  $1.10  M;  50  M  @  $1.25  M — ask 
for  samples— NEFF  LITHOGRAPHING 
Co.,  409  Pearl  St.,  New  York.  BE.  3-6890. 


Miicullanuous 


Even  though  yonr  advertising  budget’s  ex¬ 
tremely  limited,  spend  it  effectively  1 1 
Newest  process  reproduces  result-produc¬ 
ing  sales  letters,  advertising  literature, 
manuals,  booklets,  charts,  etc.  Type¬ 
setting  and  cut  charges  elimitusted.  Any 
size  supplied.  500  copies  (8^x11") 
$2.63;  add’l  100s  only  22c.  Lower  prices 
quantity  orders.  Send  for  samples. 
LAUREL  PROCESS.  480  Canal  St.,  N. 
Y.  C. 


Photo-Lithographing 


Rare  books  and  manuscripts  photostated. 
Special  equipment  for  handling  these  pos¬ 
sessed  by  no  other  firm  in  the  country. 
Write  ns.  42ND  STREET  STUDIO,  130 
W.  42nd  St.,  New  York  City. 


NEWSPAPERS  BOUGHT  AND  SOLD 


Properties  listed  below  are  offered  either  by 
the  publishers  themselves  or  by  the  more 
reliable  brokers  «n  the  field. 


Newspapers  For  Sale 


California — Three  weeklies ;  one  shop ;  good 
record;  farming  section;  total  price 

$15,000.  A.  W.  Stypes,  Mills  Bldg., 
San  Francisco. 


Dailies:  Money  maker.  Southwest,  over 
5,000  ft.  elevation,  earning  $10,000  net. 
Price  $50,000,  down  payment  $20,000. 
Texas  daily,  $32,000  down  payment, 
growing  city,  splendid  buy.  Two  dailies 
Pa.  Weeklies:  Pa.,  Ga.,  N.  C.,  S.  C.,  Ala. 
See  our  Mr.  A.  W.  Fell  at  Hotel  Lex- 
/  ington  during  ANPA  conv.  HARWELL 
&  FELL,  2026  4th  Ave.,  Birmingham, 
Ala. 

Must  sacrifice  liveliest  weekly  in  South¬ 
eastern  Wisconsin.  Unopposed,  well- 
equipped,  grossing  over  $18,000.  $12,000 
cash  will  handle.  Small  balance  on  easy 
terms.  Box  5900,  Editor  &  Publisher. 


Your  opportunity — a  real  buy — weekly  in 
Tennessee  showing  nice  profit.  Pop.  5000. 
Personal  reason  for  sale.  Only  $3500.00. 
Some  terms.  Murray  E.  Hill,  Newspa¬ 
per  Broker,  Nashville,  Tennessee. 


$25,000  buys  paying  Missouri  daily.  Also 
have  3  weeklies.  J.  S.  HUBBARD,  410 
N.  Meridian,  Indianapolis,  Indiana. 


Newspaper  Brokers 


Newspaper  owners  contemplating  the  sale, 
consolidation,  appraisal  or  refinancing 
of  their  properties,  are  invited  to  discuss 
the  subject  with  us  during  the  A.N.P.A. 
convention.  Prviate  appointment  may  be 
made  through  representative  in  Astor 
Gallery.  Waldorf-Astoria  Hotel.  NEWS 
PAPER  APPRALSAL  CORPORATION, 
L.  Parker  Likely,  Pres.,  Times  Building, 
New  York. 


Publishers:  During  A.N.P.A.  Convention, 
our  Mr.  Fred  A.  Conkle  will  be  at  Hotel 
Pennsylvania  on  appointment.  Middle 
Western  newspapers  bought  and  sold. 
Indiana  Newspaper  Agency,  Noblesville, 
Indiana. 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY.  Nashville, 
Mich. 


Newspapers  Wanted 


MONEY-MAKING  DAILY  WANTED 

Client  with  $50,000  cash,  wants  money¬ 
making  daily.  Must  stand  rigid  inspec¬ 
tion  and  produce  fair  dividends.  Who 
w-ants  to  sell  I  Len  Feighner  Agency, 
Nashville,  Michigan. 


Wanted:  both  weeklies  and  dallies.  We 
have  scores  of  clients  with  five  to  fifty 
thousand  dollars  cash  ready  and  willing 
to  buy.  List  your  paper  with  Murray 
E.  Hill  Sc  Associates,  Nashville,  Ten¬ 
nessee. 


New  York  News  C 


For  exclusive  New  York  news,  features, 
interviews,  photos:  general  ,  technical; 
write  Anglopress,  872  Lorimer,  Brooklyn, 
New  York. 


N.  Y.  World's  Fair  Service 


USE  THE  CIRCULATION  BUILDING 
OPPORTUNITIES  OFFERED 
BY  THE  FAIR 

Make  your  paper  a  service  leader  by  of¬ 
fering  a  suite  of  offices  listed  under  your 
name,  where  your  folks  can  receive  mail, 
meet  friends  and  have  their  every  wish 
handled  capably. 

This  unique  service  is  offered  at  a 
nominal  cost  with  our  Broadway  column 
that  gives  facts  and  prices. 

We  will  be  available  at  the  Tuesday 
Convention  of  small  dailies.  Write,  wire 
or  phone  Longacre  5-5757  to  meet  ns  in 
the  Jade  Room  at  the  Waldorf  before  or 
after  the  meeting.  Columbia  News  Ser¬ 
vice,  202  West  40th  Street,  New  York 
City. 


HELP  WANTED 


Southeastern  newspaper  desires  services  of 
a  competent  advertising  man  for  layout 
work  in  planning  and  layout  department, 
preferably  a  southern  man  between  age 
of  35  and  45.  Apply  giving  full  infor¬ 
mation,  experience,  references.  Box  6625, 
Editor  &  Publisher. 
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MORE  CLASSIFIED 
Or  Preceding  Page 


Situations  Wanted 

Advertisint  (Cont’d) 


Sitnatiens  Wanted 

Circulation 


Situations  Wanted 

Editorial  (Cont’d) 


Situations  Wanted 

Adrertising 

AAA  Advertising  Man  (meaning:  ambition, 
alertness,  acumen).  Age  32.  Heady  to 
step  UP.  Now  Advertising  Manager  mid¬ 
west  daily  (30,000  area)  in  charge  local, 
national.  Nine  years  experience.  Writes 
copy  every  day — not  as  good  as  Oren 
Arbognst  or  Mark  O’Dea,  maybe  .  .  . 
but  plus  ads.  Outwits,  outmaneuvers 
sales  resistance  with  rhetoric,  logic  and 
persuasive  Irish  eloquence  galore.  Knows 
every  operation  small  city  daily.  Con¬ 
sider  staff,  large  paper;  admanager,  me¬ 
dium  paper;  business  manager  or  pub¬ 
lisher’s  assistant,  smaller  city  ...  or 
sales.  If  attending  the  Publisher’s  Con 
vention,  telephone  PLaza  3-0037  TODAY, 
and  get  details  from  my  former  boss, 
A.  E.  Garvey.  Otherwise,  write  Box  5895, 
Editor  &  Pi^lisher.  _  _  _  _ 

Advertising:  "An  asset  any  assignment’’  Top 
salesman  manager  premerger.  Leader, 
small,  big  paper.  Wide  knowledge  mar¬ 
kets  visuads.  Busy;  ready  Opportunity. 
Low  pay,  results.  'Talk  Apl.  21  30  NYC 
(ANPA  trip)  or  other  appointment.  Box 
5744,  Editor  &  Pnblisher.  _ 

Adve^sing  man  available  14  years’  ex¬ 
perience  large  and  small  city  dailies. 
12  years  competitive  field  space  sales¬ 
man,  manager,  business  manager.  Promo¬ 
tions  by  successful  record.  Know  prob¬ 
lems  all  departments.  Married,  34,  em¬ 
ployed  now  national  advertising.  Desire 
return  to  daily  field.  Box  5733,  Editor 
&  Publisher. _ 

Advertising  man  available.  Fifteen  years’ 
experience  selling  and  managing  display 
and  classified,  large  and  small  papers. 
Best  of  references.  Results  guaranteed. 
Box  5861,  Editor  &  Pnblisher. 


Advertising  Manager,  thorough  knowledge 
of  Local,  Classified  and  National.  Can 
be  interviewed  in  New  York  Convention 
Week.  Sound  reasons  for  seeking  new 
connection.  Long  record  of  advertising 
gains  and  achievement.  Knows  how  to 
pick  and  train  advertising  salesmen  be¬ 
cause  he  came  up  from  the  staff  himself. 
On  two  jobs  sixteen  years.  Has  unquali¬ 
fied  references  from  present  and  past 
employers. 

Box  5870.  Editor  &  Publisher 


Advertising  Manager,  Display  or  Classified, 
11  years  one  paper,  real  producer,  A-1 
reference.s,  married,  go  anywhere.  Box 
5749,  Editor  &  Publisher.  _ 

Advertising  and  promotion  mean  ideas,  lay¬ 
out,  copy.  Extensive  experience  in  all 
three  in  4A  Agency  and  big-time  New 
York  daily.  Desire  creative  position 
Southern  paper  or  agency.  Young,  single. 
$50.  Box  5890.  Editor  &  Publisher. 

Advertising,  promotion  manager,  or  assist¬ 
ant;  self-starting  go-getter  with  prac¬ 
tical.  workable  ideas;  experienced,  com¬ 
petent,  producer;  college.  Box  5897, 
Editor  &  Publisher. 

Advertising  salesman,  copy  writer,  experi¬ 
ence  various  classifications,  highly  suc¬ 
cessful  record,  permanently  employed. 
Seeks  larger  field,  expanded  opportuni¬ 
ties.  Real  producer,  exceptional  refer¬ 
ences.  Box  5714,  Editor  &  Publisher. _ 

Advertising  Salesman — N.  Y.  resident,  10 
years  selling  space  and  service;  good 
personality  and  appearance;  many  con¬ 
tacts  among  agency  men.  Resourceful, 
broad  advertising  knowledge.  Box  5799, 
Editor  &  Publisher. _ _ 

Advertising  Solicitor,  26.  married,  nine 
years’  experience.  Solicitor  N.  Y.  Journal ; 
advertising  manager,  Yorkville  Advance. 
Box  5754,  Editor  &  Publisher. 


If  Looking  For 

A  JOB 


In  Any  of  These  Fields; 

Advertising  Management 

Circulation  Promotion 

Editorial  Publicity 

Utilize  These  Services 

1.  Draft  a  four-time  ad  seting  forth 
your  qualifications,  and  send  it  to 
ns  with  payment.  (Count  five  words 
to  line;  40c  per  line  per  issue).  For 
a  month  your  message  will  reach 
prospective  employers.  Many  have 
been  placed  directly  in  this  manner. 

2.  Fill  out  completely  (including 
photo)  the  Personnel  application 
that  will  be  sent  you  upon  receipt 
of  ad.  This  application  will  be  kept 
in  our  files  for  six  months.  It  will 
make  your  record  available  to  the 
publishers  and  executives  calling 
upon  us  constantly  for  employees. 

3.  Better  act  now  to  catch  our  dead¬ 
line  of  next  Thursday. 

PERSONNEL  SESVIOE 
Editor  A  PuMiaher 

1700  Times  Bldg.,  Tiaot  6q.,  N.  Y.  C. 


Advertising  Solicitor — Display  or  Classi¬ 
fied.  Age  34,  15  years’  experience. 

Capable  to  manage.  Will  prove  ability 
at  your  offer.  Best  references.  Write 
Box  5840,  Editor  &  Publisher. 


Ambitious,  well-seasoned  classified-display 
solicitor-manager;  southerner,  employed 
Detroit;  seek  permanency  South.  West. 
References.  Box  5858,  Editor  &  Pub¬ 
lisher. 


Assistant  Advertising  Director — Three  years 
100,000  Southern  newspaper,  now  ready 
for  promotion.  Successful  executive,  cre¬ 
ative  and  promotional  ability.  Box  5708, 
Editor  &  Publisher. 


Classified  Advertising  Manager.  Young,  in¬ 
telligent,  energetic.  Fourteen  years’  ex¬ 
perience  in  highly  competitive  fields. 
Consistent  gains  guaranteed.  Publishers 
and  Business  Managers  can  interview 
this  man  personally  while  attending 
ANPA  Convention.  Confidences  respected. 
Call.  Personnel  Service,  Editor  &  Pub¬ 
lisher.  BRyant  9-3052. 


Classified  Manager — -15  years’  experience. 
Large  and  small  dailies.  Best  references. 
Box  5906,  Editor  &  Publisher. 


Classified  Manager — 7  years  experience,  2 
in  charge  of  phoneroom  and  promotion 
on  metropolitan  papers.  Business  getter, 
references  prove.  Doubted  revenue  1st 
year  in  city  of  20.000.  Available  now 
Go  anywhere.  Box  5645,  Editor  £  Pub¬ 
lisher. 


Cliff  PrankUn,  ex  SCRIPTS  and  HEARST. 
also  small  paper  salesman  manager  all 
divisions,  will  sell,  assist  promotional 
drive  on  your  under-developed  classifi¬ 
cation,  or  other  departmental;  basis  low 
salary,  results.  Refer:  H.  A.  Casey. 
Philadelphia  Inquirer  (former  HEARST 
General  Promotion  Manager).  Also.  W. 
L.  Panning,  General  Manager,  West¬ 
chester  Newspapers,  Yonkers,  N.  Y. 
Other  notables.  Communicate  Jim  Brown, 
c'o  EDITOR  &  PUBLISHER  for  imme 
diate  interview,  or  addre.ss  C.  G.  Frank 
lin.  318  N.  Chester  Road.  Swarthmore, 
Penna. 


Combination  Classified  Manager  and  Display 
Solicitor.  Seven  years  experience,  with 
fine  record  for  increased  linage,  desires 
position  with  future.  32,  married.  Box 
5732,  Editor  £  Publisher. 


Expert  layoutist,  solicitor,  copywriter,  ex¬ 
perience  Adrian  Daily  ’Telegram,  one  of 
Michigan’s  leading  dailies.  29.  wants 
position  mid-west  paper.  Box  5854.  Edi¬ 
tor  £  Publisher. 


Gifted  Girl  with  business  experience  in 
middle  west,  mountain  states.  Pacific 
coast,  and  Washington,  D.  C.,  wants 
modest  connection  with  Advertising 
Agency  to  prove  she  can  make  client’s 
money  by  application  of  her  consumer 
knowledge  on  wide  scale  combined  with 
sound  background  in  business.  Attrac¬ 
tive  personality  but  has  sense  enough  not 
to  flirt.  Brains,  but  with  disarming 
dimple.  Try  me  as  a  filing  clerk.  $30.00 
minimum  to  start.  Box  5850,  Editor  £ 
Publisher. 


Here’s  the  Linage-Builder, 
Editorial  and  Circulation 
Trouble  Shooter  To  Head 
YOUR  Promotion  Dept. 

Cornell  University  graduate,  married,  mem¬ 
ber  Sigma  Delta  Chi  and  American  Press 
Society,  with  10  years  of  varied,  valuable 
experience,  and  a  knack  of  accomplish¬ 
ing  results— he’s  available  on  2  weeks 
notice  to  his  present  pnblisher.  If  you 
attend  the  ANPA  (Convention,  phone 
JAmaica  6-0408.  or  write  Box  5880,  Edi¬ 
tor  £  Publisher. 


High-Type  Ad  Man,  31.  with  life-long,  all¬ 
department  experience,  including  major 
accounts  town  of  15,000  and  5  years  as 
manager  solicitor  town  of  7,500.  will  go 
anywhere  for  better  working  conditions. 
College  graduate.  Married.  A-1  refer¬ 
ences.  Box  5892,  Editor  £  Publisher. 


MR.  PUBLISHER 

Have  you  a  reason  for  a  Special  Edition 
or  Feature  Page!  46  Editions  without 
a  failure.  Clean  selling  make  collections 
100%.  Newspaper  and  bank  references. 
Extra  linage — extra  dollars.  Box  5805, 
Editor  £  Publisher. 


Salesman — Executive..  Age  39;  married: 
now  employed ;  thoroughly  experienced 
in  advertising;  capable  of  installing  and 
operating  direct  selling  national  adver¬ 
tising  department;  desires  to  contact  an 
interested  newspaper  for  position  in 
business  and  advertising  office.  Box 
5857,  Editor  £  Publisher. 


Wanted:  An  opportunity  to  prove  selling 
ability  on  Southern  or  Southwestern 
daily  staff.  Ask  Interview;  no  obliga- 
gation.  15  years  Manager-Salesman  ex¬ 
perience.  Available  at  once.  Unimpeach¬ 
able  character  and  record.  Box  5615, 
Editor  £  Publisher. 


AvaUable — Circulation  MANAGER  WHO 
GETS  THINGS  DONE.  13  years’  ex¬ 
perience  10,000  to  80,000  daily  morning, 
evening  and  Sunday  circulation.  Special¬ 
ist  home  delivery,  little  merchant  plan. 
ANPA  Convention  interview.  New  York, 
write  or  wire  Box  5862,  Editor  £  Pub¬ 
lisher. 


Circulation:  Street  Circulator,  District 

Mgr.,  Road  Man,  12  years  experience. 
Excellent  references,  good  record.  Age 
28,  honest,  reliable.  Locate  anywhere. 
Box  5635,  Editor  £  Pnblisher. 


Circulation  Manager  desires  correspondence 
with  publisher  considering  change.  Morn¬ 
ing-evening  experience — 17  years.  Chris¬ 
tian.  References  unexcelled.  Available 
now.  Box  5834,  Editor  £  Publisher. 


Circulation  Manager  —  Experienced  in  all 
phases  of  circulation.  Prefer  to  work  for 
second  paper  in  territory.  13  years’  ex¬ 
perience.  34  years  of  age.  Specialist  in 
Boy  Promotion  and  Home  Delivery  with 
enviable  record  for  production.  Capable 
of  producing  results  where  experience, 
aggressiveness  and  hard  work  are  re¬ 
quired.  Will  go  anywhere.  Write  for  de¬ 
tails.  Box  5727,  Editor  £  Publisher. 


Circulation  Manager  —  If  your  circulation 
department  has  been  a  sore  spot  with 
you  or  a  constant  annoyance,  please  take 
advantage  of  this  opportunity  to  put  an 
end  to  your  worries. 

My  experience  is  both  15  years  small¬ 
town  and  Metropolitan,  morning,  evening 
and  Sunday,  and  covers  all  circulation 
classifications. 

If  yon  have  tried  man  after  man. 
scheme  after  scheme,  spent  money  hand 
over  fist  and  still  have  not  been  able  to 
make  the  grade,  and  yon  have  an  honest- 
to  goodness,  sure  enough  dyed-in-the-wool, 
tough  nut  to  cr§ek,  let  me  hear  from  you. 

It  will  take  $75.00  to  move  me.  Age 
32.  married.  Gilt  edge  references.  Box 
5780.  Editor  £  Pnblisher. 


Circulation  Manager  offers  competent  ser¬ 
vices;  knows  city,  suburban,  country  and 
carrier  distribution;  promotion  cam 
paigiis,  collections;  small-town  and  Metro¬ 
politan  experience,  morning,  evening  and 
Sunday — in  strongly  contested  fields. 
Future  first  consideration.  Make  ap¬ 
pointment  for  interview  at  ANPA  Con¬ 
vention  by  phoning  Personnel  Depart 
ment,  BRyant  9-3052  or  Box  5887,  Edi¬ 
tor  £  Publisher. 


District  Supervisor,  street  and  county  cir¬ 
culation.  Eighteen  years  HEARS’T  and 
SCRIPPS-HOWARD  chains.  Excellent 
references.  Go  anywhere.  Box  5879, 
Editor  £  Publisher. 


Former  circulator  Wisconsin  daily,  subur¬ 
ban  circulator  Miami  Herald  forty  towns 
and  cities,  fourteen  years,  desires  con¬ 
nection.  References  unexcelled.  R.  E. 
Tillotson,  Coconut  Grove.  Florida. 


PUBLISHERS  ENJOY  YOURSELVES 
at  the  convention,  but  phone  the  Per¬ 
sonnel  Service  of  Editor  £  Publisher, 
BRyant  9  3052,  for  personal  data.  In- 
vesitgate  this  ad.  Employed  now  as 
circulation  manager  state  daily.  Increased 
8950  ABC  and  cut  expenses.  Willing 
to  contract  to  produce  5M  to  30M  cir¬ 
culation.  Your  inquiry  confidential.  Box 
5867,  Editor  £  Publisher. 


Situations  Wanted 

Commercial 

Young  lady  thoroughly  experienced  full 
charge  bookkeeper  and  good  typist.  Was 
with  well  known  publishing  company  for 
eight  years  in  complete  charge  of  sub¬ 
scription  department  and  handled  ac¬ 
counts  receivable  advertising  ledgers  and 
billing.  Box  5885,  Editor  £  Publisher. 


Situationi  Wanted 

Editorial 


A  GOOD  NEWSPAPERMAN 
AND  PROUD  TO  SAY  SOI 

This  claim  backed  by  five  years  on  city 
daily  staffs  as  reporter,  rewrite,  feature 
writer.  All  phases  weekly  publishing. 
Two  years  publicity  writer.  Married. 
University  degree.  "Exceptional  charac¬ 
ter  and  ability,’’  recommends  one  pub¬ 
lisher.  Box  5872,  Editor  £  Publisher. 


A-1  Newspaper  man.  Wide  metropolitan 
editorial  management  experience — assist¬ 
ant  pnblisher,  editor,  promotion,  com¬ 
mentator,  lineage  booster.  Loyal,  de¬ 
pendable  hard  worker.  Anywhere.  Refer- 
ences.  Box  5891,  Editor  £  Pnblisher.  • 

Accurate,  snappy  headlines  count.  Copy- 
reader,  nine  years  all  around  experience, 
including  makeup.  Single.  29,  College 
grad.  References.  Box  5871,  Editor  £ 
Publisher. 


An  expert  at  getting  facts.  Interviewed 
over  2,000  people  on  many  subjects. 
Knows  people.  Interesting  writer.  Any¬ 
where.  Box  5728,  Editor  £  Pnblisher. 


ATTENTION,  CONVENTION  VISI'TORSl 
Picture  Editor,  several  years’  experience 
with  nat’l  magazines,  specialty  layout 
and  feature  ideas,  seeks  suitable  position 
on  magazine,  roto,  daily.  Box  5804 

Editor  £  Publisher. _  ’ 

Attention  Editors — Seasoned  news  execu- 
live,  now  in  responsible  position,  seeks 
permanency,  future  with  substantial 
progressive  daily.  Fourteen  years  metro' 
politan  experience  includes  every  jol^ 
reporter  to  managing  editor.  Conscien¬ 
tious,  constructive  efforts.  Convineing 
record,  unquestionable  references.  Mar¬ 
ried,  36.  Details  on  request.  Box  5610 
Editor  £  Publisher. 

Benefit  by  my  training — Newspaper  execn- 
tive,  AAAA  agency  partner;  writer;  en¬ 
ergy  of  west :  mature ;  capable ;  convinc¬ 
ing  references.  Box  5894,  Editor  k 

Publisher. _ 

Cartoonist,  21  —  three  years’  experience 
daily  sports-cartoon  strip,  news  atrip, 
political  and  topical  cartoons.  Box  579o! 

Editor  £  Publisher. _ 

Cartoonist,  24,  single,  seven  years’  experi- 
ence.  Details,  convincing  samples  avail¬ 
able.  Go  anywhere.  See  work  in  this  issue. 
Mike  Sil,  139  Lucerne  St.,  Dorchester, 

Mass. _  _ 

Cartoonist,  powerful  political  style;  young, 
progressing,  now  employed.  Box  5883, 
Editor  £  Publisher. 

Competent  reporter,  sports  editor  Om 
year’s  experience  Connty  seat  daily;  age 
24;  college  graduate.  Go  anywhere.  In¬ 
terview  at  ANPA  or  anywhere.  Phone 
Richard  Goldsmith.  University  4-9426. 
or  reply  direct  to  Box  5864,  Editor  k 
Publisher. 

Crack  Photographer,  31 — Expert  with  Leica 
and  Graphic.  Have  $1,500  layout.  Box 
5889^Editor  £  Publisher. 

Editor,  now  on  Eastern  daily  wants  same 
position  (or  Managing  Editor)  on  South¬ 
ern  daily.  Metropolitan,  small  town,  AP 
experience.  Family,  good  health.  Excel¬ 
lent  reason  for  change.  Fine  references. 

Box  5842.  Editor  £  Publisher.  _ 

Editor  or  assistant  to  publisher,  18  years 
newspaper  and  banking  experience,  now 
bank  officer  and  college  publicity  direc¬ 
tor.  college  degree.  Box  5825,  Editor 
£  Publisher. 
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Editor  small  daily  desires  change;  25,  ten 
years’  experience.  Salary  secondary  to 
opportunity.  Box  5868,  Editor  £  Pub- 

Usher.  _ 

Editorial  Cartoonist,  23,  professionally 
trained,  timely  ideas,  some  art  dept 
experience,  salary  secondary,  li'rite  ftn 
Sample  Folder.  James  Penton,  44  Lynwood 
Ave.,  Glenside,  Penna. 

Eight  years’  experience.  Metropolitan  dail 
ies.  young  Vassar  College  graduate,  re¬ 
write,  make  up,  general  assignment,  com¬ 
plete  knowledge  of  woman’s  page  fea¬ 
tures;  available  for  interview  at  Pub¬ 
lisher’s  Convention.  A-1  references.  Box 
5838,  Editor  £  Publisher. _ 

English  major  graduating  from  Amhent 
College  desires  position  on  small  city 
daily  doing  reporting  or  feature  writing. 
Previous  experience  on  weekly  and  daily- 
Expect  only  living  wage  at  first.  For  in¬ 
formation  write  H.  Cuddeback,  D-TB. 

Amherst.  Massachusetts.  _ 

EXYcuiTVE^DIRECTOR 
Executive  Director  of  membership  associa¬ 
tion  whose  success  has  attracted  National 
attention  desires  change.  Age  38,  uni 
versity  trained,  former  president  of  a 
National  educational  association:  forme: 
chief  editorial  writer  leading  Southern 
daily;  thoroughly  trained  in  publicity 
advertising,  public  contacts,  good  speaker 
widely  traveled.  Seeks  executive  posi¬ 
tion  commensurate  with  hie  ability.  Boi 
5642,  Editor  £  Publisher. _ _ 

Galileo  says  farewell,  Kieran  becomes  radif 
star,  WHAT  ABOUT  ME  ?  I  want  sporty 
job  anywhere ;  sober,  hard  worker. 
but  ambitions  as  sophomore,  excellent 
references.  Box  5874,  Editor  £  Pu" 

Usher. _ 

I  want  to  get  out  of  reporting  into  i 
work,  editorial  writing,  research.  P” 
years  broad  experience  small 
Wig.  grad.,  27,  married.  Box  5748,  B*’ 

tor  £  Publisher. _ ^  i 

I’ve  had  18  years’  experience  as  key^ 
and  editorial  executive:  in  all  sectiou* 
of  country;  married,  39 — young  enoup 
for  many  more  constructive  years  of  ^ 
deavor  and  mature  enough  to  ku^ 
answers  to  most  news  department  pt*^ 
lems;  want  chance  to  capitalize  on  ts 
perinece  with  growing  publication  WI 
where.  Box  5532,  Editor  £  Publisher^ 
Journalist  seeks  position  copy  reader  ^ 
reporter.  College,  university  f(>'ed'W<'- 
29,  single,  publications.  Box  5863,  E*-' 
tor  £  Publisher.  ^ 
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Managing  Editor,  pnUiaher’s  assist^ 
Wide  experience  in  editorial,  busuiw 
production  departments.  Former  •  , 
ployer  says,  "An  asset  to  P“W«xkcf  ^ 
ivants  the  best.’’  Another  says,  “He 
what  et’ery  man  in  every  department  sWr 
do  and  knows  machinery."  Available  i® 
interview  at  Publishers’  Conventiw 

Box  5678.  Editor  £  Publisher. _ 

Managing  editor;  You  need  my  jd*’**:  S  1 
perience,  ability,  education,  vision.  I"!  I 
ment.  economy.  Box  5815,  Editor 
Publisher. 
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Situations  Wanted 

Editorial  (Coat’d) 


jiew  blood,  new  ideasi  Newswriter,  editor, 
executive,  40,  available.  Experienced 
ill  departments.  Recommended  by  lead¬ 
ing  Southern  publishers.  Go  anywhere. 
Box  5873,  Editor  &  Publisher. _ 


Sews  executlTe,  metropolitan  experience, 
ins  record;  go  anywhere,  south  pre¬ 
ferred;  accept  copyreading.  Box  5725, 
Editor  *  Publisher. _ 


NEWSPAPER  RE  BIRTH 
Wint  to  renounce  publicity  berth  for  news- 
piper  re-birth.  Reporter,  feature  writer, 
movie-dramatic  reviewing,  four  years  va¬ 
ried  experience,  24,  university  journalism 
gnduate.  Best  references.  Anywhere. 

Box  5884.  Editor  &  Publisher.  _ _ 

Sifty  young  woman  writer,  grit,  ginger, 
gumption,  looks,  brains,  fiersonality,  ini- 
tiitive;  opportunity  wanted.  Box  5903, 
Editor  &  Publisher. _  _ 

Photographer — Want  change.  Employed. 
3  years’  experience.  Have  own  equip¬ 
ment.  Excellent  references.  Young, 
married,  reliable.  Personal  interview  at 
no  obligation.  Available  immediately. 
Box  5844,  Editor  &  Publisher. 


Etporter,  rewrite,  24,  single,  former  assist¬ 
ant  city  editor  Rhode  Island  daily;  as¬ 
sociate  editor  national  picture  magazine; 
reporter,  E.  I.,  N.  Y.,  N.  J.,  dailies; 
radio  newswriting.  press  association  ex¬ 
perience.  East.  Have  car.  Box  5915, 
Editor  k  Publisher.  _ 


I  Eeporter  of  Tomorrow  I  Two  years'  feature, 
,  news  writing  on  large  mid-western  daily. 

Age  24.  Salary  secondary.  Box  5907, 
^  Editor  &  Publisher _  _  _ 

Eeporter,  24,  college  graduate,  three  years’ 
a  experience.  Now  employed  in  city  over 
X  100,000.  Go  anywhere,  $30  weekly. 

Box  5828,  Editor  &  Publisher. 
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Seporter-Wrlter.  Six  years  of  experience 
on  Metropolitan  paper.  Only  26  years 
old.  Sports,  Rewrite.  Can  edit  copy. 
Writes  eolumna  that  sparkle  with  origi¬ 
nality.  Go  any  place.  Box  5002,  Editor 
k  Publisher. 


Seuoned  editor,  metropolitan,  small  town 
background,  seeks  full  charge  weekly, 
daily.  KNOW  business.  Thoroughly  re¬ 
liable.  Box  5902.  Editor  &  Publisher. 


Seek  Greater  Challenge  on  Daily — 
Xiaaging  editor,  29;  put  tri  state  news- 
weekly  ahead  45  year-old  competitor  in 
four  years.  Box  5830,  Editor  &  Pub¬ 
lisher. 


Skilled  public  relations,  publicity  crafts¬ 
man,  now  employed  by  corporation  would 
consider  new  executive  post.  Creative, 
reilistic  thinker.  Box  5875,  Editor  & 
Publisher. 


Sports  Editor  seeks  $5,000  year  job.  Will 
convince  you  it’s  a  bargain  if  you  will 
write  Box  5905,  Editor  &  Publisher. 

Sports-Editor,  copydesk,  reporter.  Six  years’ 
experience  Metropolitan  daily,  90,000  cir¬ 
culation.  Will  work  anywhere.  Box  5734, 
Editor  &  Publisher. 


Hslveriity  grrulaate,  25,  three  years  all- 
sround  editoi-ial  experience  topnoteh 
smill  daily,  seeks  broader  opportunity. 
Box  5713,  Editor  tc  Pablisber. 


Tonng,  energetic,  ten  years’  experience; 
'ix  years  abroad.  Foreign  news,  features 
sod  column,  editorial  writer,  desk, 
mske  up.  Box  5835,  Editor  &  Publisher. 


Toug  Woman  Reporter,  weary  of  coconats 
tod  sunshine,  seeks  permanent  job  on 
daily.  Employed  for  last  three  years  on 
xmtll  Florida  daily  with  experience  on 
Uuisiana,  Missouri  weeklies,  Loaisiana 
uily.  University  graduate  in  jonrnalism 
bat  don’t  hold  it  against  me.  A-1  refer- 
caeei  from  ail.  Will  come  on  trial.  Box 
o’i7.  Editor  &  Publisher. 


To^g  Woman,  29,  ambitions,  excellent 
Ideas;  ace  reporter,  writer,  professional 
research  worker.  Box  5853,  Editor  & 
Publisher. 


SitaatioRt  Waatad 

General  &  Administrative 

AdaiMstrative  Assistant,  ten  years’  metro¬ 
politan  experience  as  assistant  to  busi- 
oess  manager,  assistant  mechanical  su¬ 
perintendent,  chief  clerk  over  payrolls, 
production  reports  and  costs,  circulation 
tccounting.  Graduate  of  Mass.  Tech,  in 
Wechsnical  engineering  (TBP).  Married, 
PubUsl*  Editor  & 


Situations  Wantad 

General  &  Administrative  (Cont’d) 

Business  Manager  who  earned  his  chevrons 
the  hard  way — step  by  step  from  the  bot¬ 
tom — seeks  new  connection.  Seven  years 
on  combination  newspapers  in  middle- 
west;  ten  years  with  a  group  in  cities 
up  to  600,000  in  South  and  East;  suc¬ 
cessively  reporter,  advertising  salesman, 
manager  and  director.  A  student  of  the 
publishing  business  so  when  he  became 
business  manager  was  well  qualified  on 
circulation  and  mechanical  problems  and 
labor  negotiations.  His  record  reflects 
improved  operation  under  adverse  condi¬ 
tions.  His  references  will  show  respect 
and  confidence  of  employees,  associates, 
superiors  and  competitors.  Family  man 
— 41 — protestant.  Available  for  inter¬ 

view  in  New  York  during  Convention 
Week. 

Box  5865,  Editor  &  Publisher. 

Executive — Excellent  broad  experience  on 
Metropolitan  daily:  business  office;  audi¬ 
tor;  circulation  department;  assistant 
production  manager;  age  36;  hobby  of 
reducing  costs;  energetic;  neat.  Box 

5904.  Editor  &  Publisher.  _ _  _ 

Fifteen  years’  experience  Business  Office — ■ 
pay  roils — classified— advertising — circula¬ 
tion — bookkeeping — cashier.  Age  34;  sin¬ 
gle:  go  anywhere.  Box  5851,  Editor  & 
Publisher. _ 

Manager  or  Assistant  to  Publisher;  young 
man  now  in  selling-administrative  posi¬ 
tion  with  Metropolitan  daily  is  ready  for 
more  challenging  job.  Has  been  adver¬ 
tising  manager,  editor  smaller  city  pa¬ 
pers.  Familiar  by  experience  with  me 
chanical  problems,  circulation  methods, 
personnel  relations.  University  gradu¬ 
ate,  27.  Will  furnish  writing  samples, 
linage  record,  references.  Box  5901, 
Editor  &  Publisher. 

Manager  small  daily  seeks  change  Business 
Manager  or  Assistant  to  publisher.  Un¬ 
usual  record  increased  business  all  de- 
partments.  Box  5866,  Editor  &  Publisher. 
Thoroughly  experienced  newspaper  man,  re¬ 
cently  resigned  publisher  would  aid 
busy  executive.  Has  enviable  record  of 
accomplishment  and  economy.  Best  of 
references.  Box  5628,  Editor  A  Pnblisher. 

SitaatioR*  Waatad 

Meckanicnl 

Art  Director.  Good  record,  experienced.  Onn 
combine  art  and  engraving  departmenta 
ensuring  reproducible  copy  for  engraving 
and  printable  plates  to  press.  Efficient, 
economical.  Box  5710,  Editor  A  Pnb- 

Usher. _ 

All-ronnd  photoengraver  for  small  news¬ 
paper  shop,  anywhere,  best  references, 
13  years’  experience.  Donald  MaePherson, 
85  21 — noth  8t.,  Richmond  Hill,  N.  Y. 
Composing  Boom  Foreman  or  Merb.  Snpt. 
will  consider  high  class  connection.  Many 
years’  experience  New  York  and  San 
Francisco  newspajiers;  thorough  execu¬ 
tive,  low  cost  producer,  expert  in  every 
line;  executive  20  years;  go  anywhere. 
Box  5877,  Editor  &  Publisher. 

Engraving  Department.  Thoroughly  experi¬ 
enced,  accustomed  to  large  speedy  output. 
Alert,  efficient,  economical.  All  branches 
of  reproduction.  Box  5859,  Editor  A 

Publisher. _  _ 

Foreman  desires  contact  with  publisher 
seeking  efficiency,  economy,  reliability, 
CO  operation  in  composing  room.  Family 
man.  age  38.  References  guaranteed  to 
satisfy  the  most  exacting.  Wire  for  in¬ 
terview  ANPA  or  elsewhere.  Box  5810, 

Editor  &  Publisher. _  _ 

Fully  Experienced  Tubular  Pressman,  Stero. 
24  years’  experience.  Experienced  in 
commercial  work.  Reliable,  references. 
Permanent.  Bruce  Brand,  724  E.  Maple, 
Enid.  Oklahoma. 

Machinist-Operator.  Fast;  clean;  reliable 
all  round  experience  including  supervis¬ 
ing.  Must  be  steady  work.  Box  5788, 

_ Editor  A  Pnblisher. _ 

Mechanical  Superintendent  —  Composing 
Room  Foreman,  reliable  and  capable 
executive  with  twenty  years  experience. 
Can  put  your  mechanical  departments  on 
a  paying  basis  and  keep  them  there. 
A-1  references.  Can  be  interviewed  dur¬ 
ing  A.N.P.A.  Convention.  Box  5899, 
Editor  &  Publisher. _ 

Mechanical  Superintendent  —  Composing 
room  Foreman,  now  employed,  desires 
change.  Can  co-ordinate  departments, 
restore  discipline,  install  time,  cost  sys¬ 
tem,  reduce  costs.  A-1  references.  Box 
5738,  Editor  A  ^blish^r; _ 

Stereotype  Foreman,  efficient,  vouched  for 
guarantees  employer,  stereotype  plates 
that  print  solids  black,  cleaner,  half¬ 
tones  without  extra  expense,  see  proof. 
Union.  Moderate  wage.  Confidential  let¬ 
ter  or  interview  during  ANPA  Conven- 
tion.  Box  5808.  Editor  A  Publisher.  _ 
Stereotype  Foreman  desires  change.  Wide 
experience;  competent;  efficient.  Excel- 


Shop  At  THE  EQUIPMENT  MART  And  Save 

Uted  Eqalpmtent — New  Equipment  &  Sapplie*— Private  Sources,  Dealers,  Supply  Uoasts 

Compotinq  Room  Eqaipmeat  For  Sola  Machooieol  Eqaipmant  For  Sola 

eSM — 42  Pica  Intertype — practically  new. 

Serial  number  over  10.000.  Equipped 
with  (3)  Full  Length  90-Channel  Maga¬ 
zines,  36-Ohannel  Side  Auxiliary  Maga¬ 
zine,  (3)  Molds,  Gas  Pot,  Motor,  etc. 

Terms. 

PAYNE  A  WALSH  CORPORATION 
82  BEEKMAN  ST.,  NEW  YORK 


All  slaea  cylinder  presses,  job  presses,  Kelly 
preesee,  Klnge  Units.  John  Thompson 
pressee.  Linotjrpes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIO 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  York  City. 


Duplex  tubular  plate  finisher  with  3  H.P., 
220-volt  Allis  Chalmers  motor,  and  Du¬ 
plex  tubular  plate  casting  box.  Both  in 
first-class  condition.  Low  price  for  quick 
sale.  Used  7-col.  Hoe  flat  easting  box 
and  Goss  stereotype  saw  trimmer  as  is. 
Cheap.  Box  5750,  Editor  A  Publisher. 

For  Sale — In  good  condition,  5  fonts.  8 
pt.  matrices,  ten  dollars  font,  1  font  6  pt., 
fifteen  dollars.  Indiana  Printing  and  Pub¬ 
lishing  Co.,  Indiana.  Penna.  _ _ 

Improved  design  magazines  for  Linotype 
machine,  $95  (in  lots  of  3  or  more,  $90 
each).  Top  plate  of  duralumin,  bottom 
plate  of  brass.  Combines  best  features  of 
all  former  designs.  Accurate,  strong, 
light.  Terms  as  low  as  $25  down,  balance 
$10  per  month.  Montgomery  A  Bacon, 
’Towands,  Pa. _ _ 

Linotypes  and  Intertypes  for  sale,  rebuilt 
up  to  a  standard,  not  down  to  a  price. 
Nowhere  else  will  yon  get  greater  value. 
You  save  at  least  to  on  our  many 
late  models.  Also  large  assortment  of 
matrices,  magazines,  Monomets,  electrie 
pots,  feeders,  etc.  Everything  _  for  the 
composing  room.  Linotype  Maintenance 
Co.,  237  Lafayette  St.,  N.  Y. 

Linotype  Machines  Are  Bebnilt  much  more 
economically  thru  our  specialised  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Oo.,  203  Lafayette  St.,  New  York 
City. 

Linotype  Motors — Cushman  Offset,  fifty  dol¬ 
lars.  Purchased  a  few  years  ago  but  have 
had  practically  no  use.  Write  R.  C. 
Brainard,  The  Spokesman  Review,  Spok¬ 
ane,  Washington. 


COMPLETE  DUPLEX  PRESS 

EQUIPMENT 

10  Units,  3  Folders,  4  100  H.P.  Motors, 
Cutler-Hammer  Control  Panels,  Convey¬ 
ors.  etc. 

Can  be  divided,  if  desired,  into  two 
complete  5-unit  presses  with  everything 
necessary  for  their  operation. 

COMPLETE  STEREOTYPE  FOUNDRY 
includes:  8  Ton  Steretoype  Metal  Pot 
with  Healy  Gas  Burner  and  Lahman  Air 
Pump;  3  Pony  Autoplates.  complete  with 
Autoplate  Pumps;  1%-Ton  Job  Work 
Pot  with  Burner  and  Blower;  1%-Ton 
Automatic  Pigging  Pot  with  Burner  and 
6-nnit  Margach  Pig  Mold. 

COMPOSING  ROOM  EQUIPMENT 

Includes:  3  Model  8  Linotypes;  2  Model 
26  Linotypes;  Storage  Cabinets  of  all 
kinds;  Ad  Tables,  Banks,  Turtles,  etc. 
Everything  all  steel  and  right  out  of 
production. 

Address  inquiries  to: 

The  Beacon  Journal  Publishing  Co. 

Akron.  Ohio 


Monotype  display  matrices  18  to  36  pt. 
Cheltenham  Bold.  Bold  Condensed,  Bold 
Italic;  Cloister  Bold,  Bold  Italic;  Goudy 
Bold :  Cooper  Black  14  to  36  pt.  Good 
as  new.  $10.00  per  font.  .70URNAL- 
TIMES.  Racine,  Wisconsin. 


Practically  new  Model  25  42-em  Linotype 
Mixer,  serial  number  above  49000,  with 
very  latest  style  centering  and  quadding 
device.  Hood-Faleo  Corp’n..  225  Varick 
St.,  New  York  City. 

Rebuilt  Linotype  and  Intertype  machines 
for  sale  All  models.  LINOTYPE  SUP¬ 
PLY  CO.,  335  Canal  St.,  New  York  City. 


Mechanical  Eqaipmant  Wanted 

Ooss-O-Type  Press,  single  or  double  unit 
with  double  folder;  also  complete  job 
printing  equipment.  Box  5794,  Editor 
A  Pnblisher. 

Quarter-folder  wanted  for  Hoe  32-page 
press.  STAR,  Washington,  N.  J. 

Trade  14x17  new  75  line  levy  screen  for 
14x17  65  line.  JOURNAL,  Rapid  City, 
S.  D. 

Wanted:  Used  Goss  or  other  heavy  duty 
page  size  drv  mat  roller.  URBANA 
DAILY  CITIZEN.  Urbana,  Ohio. 

Wanted:  Cutler-Hammer  newspaper  dis¬ 
patch  conveyors.  Give  full  description, 
f.o.b.  point.  Box  5797,  Editor  A  Pub¬ 
lisher. 


For  Sale — Due  to  change  of  equipment  we 
offer  the  following:  Miles  (new)  Full  page 
casting  box,  $40;  14x22  Colts  press  with¬ 
out  motor,  $75;  Miller  Bench  Saw  with 
motor,  extra  saws,  trimmers,  brass  saw, 
ill  tine  condition,  $100,  Several  8-col. 
skeleton  chases.  Burton  Heights  Record, 
Grand  Rapids,  Mich. 

Practically  new  Hoe  octnple  press ;  mono¬ 
type  material  caster,  also  monotype  sorts 
caster,  both  with  electric  pots  and  motor. 
Model  38  linotypes,  No.  2  Rouse  -band 
saw.  ^nth  Bend  News-Times,  Sooth 
Bend,  Indiana. 

PRIN-nNO  EQUIPMENT  FOR  SALE 

We  bought  the  Labor  paper  and  have  left: 
24x36  Lee  Cylinder  Press  No.  982,  in 
fine  condition;  2  Gordon  jobbers  8x1$ 
and  10x15;  Eclipse  folder  No.  2757;  15- 
gallon  Blotchfield  melting  pot  and  four 
molds;  )4-page  casitng  box;  90  fonts  of 
type,  wiui  cases,  leads  and  slugs,  gal¬ 
leys  and  imposing  stones. 

YOU  CAN  BUY  IT  CHEAP  1 
Apply  to  Alton  Evening  Telegraph, 
Alton,  m. 

Rebuilt  printing,  typesetting,  binding  equip¬ 
ment  and  supplies.  Large  stock.  Bar¬ 
gains.  Terms.  Sh.akun  Printing  Machin¬ 
ery  Co.,  129  West  24th  St.,  New  York, 
N.  Y. 


Photo-EagravlRg  Eqiipmaat  Far  Sola 


CHEMCO 

Photo  Engraving  Equipment 
eoiiijilete  film  plants 
Chemco  PhotoProducts  Company 
230  W.  41st  Street  New  York  City 


Complete  Photo  Engravers  Equipment 
chemicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Midi. 


to  pablisber,  or  general  manager, 

'Hiforial  plus  business  background,  now 
^ployed,  desires  place  in  smaller  com- 
south  of  New  York.  Married, 
vendable.  Hire  American!  Telephone: 

'i>rcle  6  4066,  after  seven  p.m.  Letters: 

^  ox  5898,  Editor  A  Publisher.  lent  references.  Interview  at  ANPA  Con- 

~ - - -  vention.  Box  5882,  Editor  A  Publisher. 

Wtor,  ConteoUer,  Married.  Twenty-eight  Working  composing  room  foreman,  16 

^  Mntinnoua  newspaper  experience,  years’  experience,  desires  change,  capable 

Suable  immediately  as  result  reorgsni-  executive,  perfer  South  or  Southwest, 
iiOB.  Exeeptinaal  references  and  biaek-  reference,  interview.  Box  5855,  Editor 

s^sad.  Bex  SdOA  Editor  A  Publisher.  A  Publisher. 


Will  buy  for  cash.  Model  8  Linotypes  or 
Model  C  Intertypes.  Box  5795,  Editor  A 
Publisher. 

Wanted:  Cutler  -  Hammer  newspaper  dis- 
patch  conveyors.  Give  full  description, 
priee,  f.o.b.  point.  Box  5498,  Editor  A 
Publisher. 

14  or  similar  Linotype;  FB  press  to  handle 
4  pages  of  6  col.  x  20"  paper;  folder  for 
4,  6  and  8  pages.  THE  TOWN  CRIER, 
Powell  River,  B.  C.,  Canada. 


Nawspapar  Maehiaiit 

Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3  5967.  H.  Ammon  A  Co.,  136  Lafayette 
St.,  N.  Y.  C. 

Specialists  in 

Dismantling-Erection-Bebullding 
Duplex  and  Goss  Flatbeds 
Goss,  Hoe.  Scott  and  Duplex  Rotaries 
ANYWHERE — ANY  TIME 
Pajay  _ _ _  Bethpage,  New  York 

Rubber  Plate  Equipment 


Photo-engraving  Equipment  atil  Metals 
E.  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 

Tasope’,  world’s  largest  builders  of  com¬ 
plete  photo  engraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A,  TASOPE’ 
Bldg.,  Aurora,  Mo. 


Pres*  Room  Equipment  For  Sale 


H.H.H.  Electro-Hydraulic  Vnlcanisers  for 
manufacturing  precision  rubber  printing 
plates.  H.  H.  Heinrich,  Inc.,  200  Varick 
Street,  New  York  City. 


Bargain;  Scott  8  cylinder  mnlti-nnit  press. 
Steel  cylinders,  roller  bearings,  23  9/16 
cut-off.  AO  or  DC  powered.  Also  2 
Pony  Autoplates.  This  fast  press  will 
solve  equipment  and  production  prob¬ 
lems.  Sell  2  units  up.  See  us  during 
ANPA  convention. 

J.  J.  HARRINGTON  ASSOCIATES 
Consultants,  Publishers,  Newspaper 
Financing 

441  Lexington  Avenne,  New  York  City 
VAnderbilt  6-4189 

Duplex  8-page  fiat-bed  preas;  prints  and 
folds  4,  6  A  8-page  papers  from  roll 
paper;  also  tabloids  8,  12  A  16  page; 
speed  up  to  6,000  hour;  equipped  with 
motor  and  itarter  and  16  lingle  nnd  one 
donblo-page  ehasee.  First-eUsi  coadi- 
tiSB.  nilEa.  Okmnigee,  Oklo. 


84 


EDITOR  &  PUBLISHER 


SHOP  TALK  AT  THIRTY 


On  StyU 
and  Its 
Absence 


NEWSPAPER  STYLE  and  style  books 
are  a  violent  and  chronic  headache 
to  most  editors.  They  always  were. 

The  reporter  usually 
writes  his  copy  with 
inspired  fingers,  im¬ 
patient  of  the  chains 

forged  by  the  gray- 

beards.  The  copy 

desk  has  more  than  enough  to  do  if 
it  catches  the  usual  errors  of  grammar, 
spelling,  punctuation,  and  fact,  writes 
a  head  that  counts  and  gets  the  stuff 
to  the  composing  room  before  the 
deadline.  The  compositor  in  a  big 

office  may  be  an  old-timer  who  knows 

the  book  by  heart,  or  he  may  be  a  sub 
who  gets  one  or  two  nights  a  week. 
And  the  proofreader,  God  help  him, 
usually  knows  style  backwards,  but 
catches  the  devil  from  the  foreman 
and  the  business  manager  if  his  mark¬ 
ing  is  too  meticulous. 

Style  is  an  ideal.  Its  presence  is 
usually  not  noticeable  to  the  average 
reader.  Its  absence  may  be  glaring, 
certainly  to  the  editor  and  probably 
to  the  reader  whose  attention  is 
jarred  by  obvious  discrepancies.  We 
know  probably  a  score  of  people  who 
take  advantage  of  our  alleged  news¬ 
paper  learning  to  buzz  us  on  social 
occasions  on  style  questions — par¬ 
ticularly  style  in  connection  with  the 
far-flxmg  net  of  Federal  alphabetical 
agencies  and  the  Soviet  trick,  now 
widely  used  here,  of  manufacturing 
names  from  initials.  So  far  are  we 
from  having  the  answer,  that  we 
haven’t  been  able  to  lay  down  rules 
that  the  fingers  which  type  this  page 
follow  religiously. 

For  instance,  we  usually  write 
“Guild”  with  a  capital.  The  copy  desk 
usually  knocks  the  capital  down.  We 
prefer  A.N.P.A.,  A.P.,  U.P.,  C.I.O.,  etc., 
being  of  the  old  school,  but  our  mod¬ 
ernistic  colleagues  draw  lines  through 
all  of  our  periods — and  we’re  not 
martinet  enough  nor  sure  enough  of 
our  cause  to  say  them  nay.  So,  we’re 
not  at  all  displeased  to  hear  that  others 
have  similar  suffering. 

J.  S.  Pope  of  the  Atlanta  Journal 
seems  to  have  been  one,  for  he  wrote 
to  fellow  sinners  and  penitents  around 
the  country  looking  for  advice.  He 
worried  especially  over  what  to  do 
with  periods  in  abbreviations,  and  the 
reply  he  got  from  Lindsey  Hoben  of 
the  Milwaukee  Journal  seems  to  \is 
to  be  comprehensive  enough  to  war¬ 
rant  its  reading  by  others  who  like 
technical  excellence  in  their  sheets. 


Another 
Gripe  at 
New  Deal 


“WE  GO  AS  FAR,  I  think,  as  any 
paper  in  the  coimtry  in  the  omission 
of  periods  in  abbreviations  formed  of 
initial  capital  letters 
of  words,”  writes  Mr. 
Hoben.  “Somewhat 
to  our  surprise,  we 
have  not  had  a  single 
complaint  or  criticism 
even  about  such  abbreviations  as 
GOP,  YWCA  and  AFL.  As  a  matter 
of  fact,  the  YMCA  informs  us  that 
it  often  drops  the  periods  nowadays 
and  see  no  possible  objection  to  it. 
Neither  DAR  nor  WCTU  have  pro¬ 
tested  our  style. 

“The  whole  matter  came  up  with  us 
at  the  time  of  our  last  style  book  re¬ 
vision,  May  1,  1937.  We  were  con¬ 
fronted  with  the  many  New  Deal  agen¬ 
cies  which,  by  pretty  common  usage, 
were  printed  without  periods — CCC, 
AAA,  TV  A,  etc.  We  found  CIO 
printed  usually  without  periods  even 
though  A.  F.  of  L.  was  printed  with 


By  ARTHUR  ROBB 

periods  in  the  same  sentence.  (Shop 
Talk  has  been  guilty  of  that  one, 
too!) 

We  took  the  bull  by  the  horns  and 
made  the  abbreviation  AFL  and  it 
was  apparently  clear  and  satisfactory 
to  the  readers.  I  might  add  that  in 
headline  use  the  short  form  without 
periods  is  much  more  satisfactory  and 
a  great  deal  neater.  It  allows  one  to 
hyphenate  ‘CIO-AFL  Dispute,’  etc., 
in  less  space  and  with  less  clumsiness 
than  ‘A.  F.  of  L. — C.  I.  O.  Dispute,’ 
for  instance.  The  possessives  are  much 
simpler  without  the  periods.  For  in¬ 
stance,  ‘CIO’s  Argument’  or  ‘AFL’s 
President.’ 

“As  far  as  grammatical  justification 
is  concerned,  we  did  not  seek  any, 
because  we  knew  we  were  weltering 
in  a  living  language  of  grammatical 
chaos.  But,  if  one  seeks  a  support  on 
which  to  lean,  he  need  turn  only  to 
Webster’s  New  International  Diction¬ 
ary.  There  he  will  find  his  support 
in  the  rather  negative  fact  that  Web¬ 
ster’s  has  no  idea  where  it  is  going 
either. 

“It  is  utterly  inconsistent.  In  Web¬ 
ster’s,  for  instance,  you  will  find 
AAA  for  Agricultural  Adjustment 
Administration,  and  CCC  for  Com¬ 
modity  Credit  Corporation,  Civilian 
Conservation  Corps  and  for  Corpus 
Christi  College.  You  will  find  TNT 
and  T.N.T.  in  that  order  of  preference, 
and  you  will  find  S  O  S  in  that  style, 
without  periods,  but  with  spaces,  and 
lastly,  you  will  find  that  periods  are 
arbitrarily  used  in  scores  of  other 
abbreviations. 

“So  we  feel  that  we  have  done  a 
more  satisfactory  job  than  Webster’s 
by  achieving  a  nearer  approach  to 
consistency. 

“Even  we  are  not  completely  con¬ 
sistent.  We  run  the  capitals  together 
in  all  government  agencies,  no  matter 
how  many  letters  from  two  to  four  or 
more. 

“We  run  nearly  all  other  alpha¬ 
betic  abbreviations  of  three  or  more 
letters  together,  but  not  two-letter 
abbreviations  for  U.W.  (University  of 
Wisconsin),  M.  U.  (Marquette  Uni¬ 
versity),  etc.  Perhaps  we  may  come 
to  that  later,  if  the  trend,  which  we 
think  we  see,  continues  toward  the 
elimination  of  the  p>eriods. 

“I  might  mention  here  a  different 
type  of  abbreviation  to  be  pronovmced 
as  a  word,  rather  than  as  a  sequence 
of  letters. 

“In  such  cases,  we  capitalize  the  first 
letter.  Such  examples  are  Gestapo, 
Nazi,  Cheka,  etc.” 


Simplified 

Spelling 

Unpopular 


NOT  MANY  newspapers  (if  any)  go 
to  the  lengths  the  Chicago  Tribune 
did  several  years  ago  toward  the  sim- 
plication  of  spelling. 
We  never  liked  it,  al¬ 
ways  felt  that  some¬ 
thing  was  wrong 
when  we  read  one  of 
the  Tribune’s  clean- 
cut  editorial  delineations  and  found 
“sherif,”  “warant,”  “definitly,”  or  any 
one  of  a  score  of  other  trick  arrange¬ 
ments.  In  abandoning  some  of  its 
simplified  vocabulary  last  week,  the 
Tribune  stated  that  its  writers  and 
compositors  had  not  become  fully  ac¬ 
customed  to  the  new  forms  and  that 
those  which  were  dropped  were  the 
ones  which  seemed  to  have  made  no 
public  progress  in  the  past  five  years. 

Our  reputation  for  accurate  spelling 
goes  back  to  the  fifth  grade  (and  the 
year  is  one  of  your  business  right 
now)  when  we  came  out  with  a  green- 
bound  volume  of  Jason  and  the  Golden 
Fleece  as  a  trophy.  We  like  to  wrestle 
with  words  that  have  one  “s”  where 
a  good-natured  word  would  have  two, 
or  vice-versa,  and  with  the  Latin 
diphthongs  which  have  no  justification 
in  English  spelling  or  pronunciation. 
Maybe  that  love  for  useless  letters 
can  be  traced  to  our  Irish  ancestors, 
who  always  liked  to  fill  between  the 
vowels  with  consonants  that  could 
not  be  detected  in  speech.  Anyway, 
we  liked  words,  and  we  are  hurt  in  a 
sensitive  spot  when  anybody  tries  to 
knock  out  an  idle  “e”  or  make  one 
“r”  do  the  work  of  two,  or  saw  off 
the  final  of  two  letters  “1”  which  once 
must  have  made  English  a  more  beau¬ 
tiful  and  liquid  spoken  tongue. 

You  might  put  it  that  we  like  o\ir 
English  language  static  in  writing, 
fluid  in  speech.  Once  upon  a  time, 
we  thought  that  we  spoke  with  other 
than  a  New  York  accent,  free  from 
the  “erl”  and  “oil”  of  the  vaudeville 
Brooklynese.  A  peg-legged  retired 
engineer  of  the  Norfolk  &  Western 
cured  us  of  that  delusion  some  years 
ago  when  he  stopped  at  his  little  shop 
in  the  Shenandoah  valley  for  a  bottle 
of  Coca  Cola.  “New  York?”,  he  asked 
(the  car  was  two  blocks  distant). 
Without  waiting  for  an  answer,  he 
declared  definitely  “New  York  City!” 

And  one  day  this  week,  we  had  two 
more  evidences  of  our  fallibility  in 
identifying  the  spoken  language.  “You 
aren’t  a  native  New  Yorker?”  we 
asked  of  a  young  chap  who  has  waited 
on  us  several  times  in  a  Times  Square 
shop.  “Bronx”  was  his  reply,  in  as 
musical  a  voice  as  you’ll  hear  in  Dub¬ 
lin.  Born  and  educated  in  the  Bronx 


And  When 
We  Gaze 
Abroad — 


JUST  LET  ANYBODY  DARE  TRY  TO  INVADE  THIS  COUNTRYI 

Drawn  for  Editok  &  PcBLisHE*  by  Max  P.  Milians,  Fall  River  (Mass.)  Herald  News. 


he  was,  but  without  a  trace  of  the  [ 
harshness  so  often  heard  in  stores  and  | 
subways. 

A  few  minutes  later,  we  met  a  I 
charming  young  lady  from  London  in  1 
E.  &  P.’s  office.  TTie  voice,  the  accent, 
the  idiom,  were  delightfully  British 
but  the  visitor  declared  that  she  had 
been  resident  in  the  U.S.A.  for  most 
of  10  years  and  had  received  part  of 
her  education  here!  That  and  some 
following  Anglo-American  compari- 
sons  at  least  produced  a  laugh. 

*  *  * 

BRITISH  AND  AMERICAN  speech 
presents  many  variations,  but  the 
differences  in  the  written  language  I 
are  matters  of  minor 
detail  and  are  seldom 
puzzling.  Honor  and 
Labor,  for  instance, 
don’t  bother  an 
American  much  when 
he  finds  them  as  Honour  and  Labour. 
Gaol  and  Jail  present  no  difficulties, 
nor  do  Connection  and  Connexion, 
Inquiry  and  Enquiry.  The  few  words  I 
which  each  nation  keeps  for  its  own  | 
are  generally  intelligible  abroad. 

With  languages  which  use  accents, 
umlauts,  and  other  diacritical  marks, 
Americans  are  carefree  and  indiffer¬ 
ent.  Names  like  fiihrer.  Goring, 
Briining  become  fuehrer,  Goering, 
Bruening,  and  so  forth,  while  less 
famous  names  and  title  like  Diirer 
usually  become  simply  Durer.  Sim¬ 
ilarly  canon  has  been  Americanized 
as  canyon,  but  manana  becomes  man- 
cma  and  not  manyana,  and  Azana 
gets  into  most  American  print 
Azana  and  not  Azanya.  To  Spaniards 
and  Latin-Americans,  French,  and 
Germans,  and  Scandinavians,  the 
diacritical  marks  are  integral  parti 
of  the  words  and  their  omission  is  as 
offensive  as  a  gross  misspelling  is  to 
an  educated  American.  Not  many 
newspaper  offices  have  these  marb 
in  their  matrix  fonts,  however,  and 
not  many  more  have  the  time  to  spot 
them  in  from  the  pi  channel,  except 
in  extraordinary  circumstances.  Con¬ 
sistency  in  these  matters  does  not 
seem  to  conunand  a  great  price. 

Some  of  our  Western  readers  have 
lately  asked  for  a  comment  on  the 
handling  of  foreign  date-lines  whidi 
include  time  in  hoxirs  and  minutei 
Generally  the  time  of  the  dispatch  is 
stated  as  of  the  filing  point,  with  a 
translation  into  Eastern  Standard,  or 
Eastern  Daylight  time.  And  that’s  the 
way  it  usually  gets  into  the  papers 
to  the  puzzlement  and  annoyance  of 
folks  West  of  the  Eastern  time  bdt 
One  friend  comments  that  the  Pope 
was  elected  on  Central  European 
Time,  and  he  is  glad  to  have  that 
knowledge  but  it  contributes  not  at 
all  to  his  happiness  in  Los  Angda 
to  learn  that  5.30  p.m.  in  Rome  is  j 
11.30  a.m.  in  New  York.  We  think  he 
has  a  just  kick. 

That’s  a  matter  of  local  editing.  The 
New  York  offices  of  the  press  services  j 
do  all  that  might  be  expected  of  them  | 
when  they  translate  European  or 
Asiatic  time  into  the  equivalent  of 
their  own  milieu.  There  isn’t  any  rea¬ 
son  why  the  same  can’t  be  done  fa  | 
his  own  readers  by  a  telegraph  edi¬ 
tor  in  Kansas  City,  Denver,  or  D* 
Angeles.  Even  with  the  annual  day¬ 
light  time,  which  is  again  upon  uk 
there  isn’t  much  of  a  puzzle  in  local 
translation.  The  time  required  is  neg¬ 
ligible,!  fhe  resxilt  not  very  importaaf  j 
either  way,  except  to  emphasize  that 
the  newspaper  is  printed  in  and  fa 
the  city  it  serves.  That  isn’t  exactly 
trifling. 

JOINS  "THIS  WEEK" 

The  San  Francisco  Chronicle 
join  This  Week  magazine  beginnW 
with  its  Sunday  editions  of  Sept  *• 
Paul  C.  Smith,  Chronicle  general  naa#*  j 
ager,  announced  this  week. 
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